
SUPPLIER BUSINESS 

King names new national sales manager, sales associate 
ST. CHARLES, Mo. — In a move aimed at 

doubling employment during 1997, King Safety 
Products has announced the appointments of 
Henry Witz as national sales manager of its retail 
division, and Katy King as sales associate. 

Witz will lead King's expansion in the DIY 
market with safety sealed wire connectors, 
ergonomic tools, cable ties and wire lubri-
cants. Witz was sales manager at Feit Electric 

Company, national sales manager at Caltherm, 
Inc., and field sales manager at Klein Tools. 

With the introduction of two new lines of 
twist-on wire connectors in 1996, King began 
to broaden its line to move closer to its goal of 
a "one-stop shopping" source of electrical items 
and related tools and supplies. 

In other King news, King named Douglas D. 
Hemphill general manager. 

Alternative spikes 
Continued from page 53 

the alternative-spike market 
was dominated by Bethesda, 
Md.-based Softspikes, Inc. Yet, 
competitors have materialized en 
masse. Indeed, EPP isn't the only 
manufacturer to enter the mar-
ket this year. 

Marlboro, Mass.-based 
MacNeill Engineering World-

The Confidential Guide to Gol f Courses 
By Tom Doak 

Written in the inimitable style of Golf Magazine's 
golf course design editor, this book describes, uncov-
ers and rates more than 1,000 courses worldwide 

that the author has 
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Confidential 

visited and photo-
graphed. 

With more than 
180 four-color pho-
tographs, it might 
be the best collec-
tion of worldwide 
photos ever pub-
lished. It starts with 
a "Gourmet's 
Choice" selection 
of 31 of Doak's per-
sonal favorites, 
each by a different 
designer, followed 
by brief reviews of 

courses from Pebble Beach, Calif., to Kebo Valley, 
Maine, and from St. Andrews, Scotland, tojoondalup 
in Western Australia. 
$ 4 5 . 0 0 , 4 0 0 pages, hardcover. 

Gu ide to G o l f Cour se I r r i g a t i o n S y s t e m 
D e s i g n a n d D r a i n a g e By Edward Pira 

As a working reference or as a textbook, the 
Guide to Golf Course Irrigation System Design 
and Drainage covers every important aspect of 
the subject in an easy-to-understand format. It is 
perfect for the practicing turfgrass manager, 
superintendent, consultant, sales representative, 

and student. Used 
in numerous aca-
demic courses for 
years, this is the first 
commercially-avail-
able version of a pe-
rennial best-seller, 
and is completely 
revised with new ex-
ercises, practical 
examples, numer-
ous new f igures, 
and expanded sec-
tions covering a 
wide variety of irri-
gation system com-
ponents. A hands-
on manual, itguides 

the reader through every phase of an irrigation 
program. Turfgrass managers and golf course 
superintendents will refer to this handy book often 
to plan effective irrigation systems, ensure appro-
priate capacity, easy installation, and practical 
operation and maintenance. 
$ 5 9 . 9 5 , 4 0 0 pages , h a r d c o v e r . 

Color At las of T u r f g r a s s Diseases 
on Gol f Courses 
By Dr. Toshikazu Tani 
Contributing Author, Dr. James B. Beard 

The Color Atlas of Turfgrass Diseases on Golf Courses 
presents more than 540 high-quality color photographs 
of all the major turfgrass diseases that occur on both 
warm-and cool-season grasses. It is international in 

scope. This book will 
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TURFGRASS 
DISEASES 

ope. 
likely become the stan-
dard color-guide to dis-
ease diagnosis and 
pathogen identification 
for aolf course superin-
tendents and turfgrass 
practitioners. No other 
book contains as many 
colorphotographsofthis 
detail and quality. Help-
ful maps are included to 
assist in disease identifi-
cation by providing geo-
graphical locations 
where each disease/ 
pathogen is likely to oc-

cur. A unique feature of this easy-to-use field guide is that 
it also provides color photos of step-by-step guidance on 
diagnostic techniques for laboratory analysis which can 
be used by practitioners. 
$ 7 9 . 9 5 , A p p r o x . 2 5 0 pages, hardcover. 

H u m a n Resource Management f o r 
Gol f Course Super intendents 
By Robert Milligan and Tom Moloney 

This practical guide provides basic management 
principles and techniques which view people as the 
most important asset in golf course management. 
Five basic managementfunctions are detailed through-
out the book, using everyday situations to illustrate 

the key points. 

Human Resource 
Management for 
Golf Course 
Superintendents 

mmîffî 

T h e Course B e a u t i f u l By A.W. Tillinghast 
This is a fascinating collection of original ar-

ticles and photographs on golf course design by 
one of the masters. A prolific writer, Til l inghast 
delves into his philosophies on aolf course design 
and maintenance, and his thoughts on what makes 
a championship course. It is loaded with vintage 
photographs and original T i l l ie sketches of such of 
nis creations as San Francisco, Winged Foot and 
Baltusrol golf clubs. 
$ 3 4 . 9 5 , 1 2 0 pages , ha rdcover . 

Designed to serve 
as a quick reference, 
or as a self-teaching 
guide, Human Re-
source Management 
for Golf Course Su-
perintendents fea-
tures numerous tech-
niques and practical 
examples. 

Every aspect of 
management is cov-
ered. Learn how to 
improve your plan-
ning abilities, build 
leadership and com-

munication skills, maximize employee performance, 
select and train new employees, avoid the mistakes 
that cause low morale and poor performance, and 
conduct employee performánce evaluations. 

Use of the methods and principles presented in 
this book will ensure the effective management and 
operation of any golf facility. 
$ 3 4 . 9 5 , 1 5 0 pages, hardcover. 

T u r f g r a s s Management 
In format ion Directory By Dr. Keith Karnok 

A 1,700-entry reference for turfgrass and green 
industry professionals, the Turfgrass Management 
Information Directory compiles the latest information 
and gives an at-your-fingertips list, complete with 
names, addresses and useful material you need 

T h e Capta in — George C. T h o m a s J r . a n d 
H i s G o l f Arch i tectu re By Geoff Shackelford 

The creator of Riviera and Los Angeles country 
clubs and author of the classic book, "Golf Course 
Architecture in America, Its Strategy and Construc-
tion," George Thomas has deeply affected the golf 
industry even since his death in 1932. Thomas 
worked on single projects with Donald Ross and 
A .W. Til l inghast, learned from friends Hugh Wi l -
son and George Crump, and designed more than 
two dozen courses on nis own. At tne same time he 
was recognized worldwide for his books abogt 
and breeding of roses, his first love. Call him 
brilliant, or enigmatic, but in his lastyears his work 
was on a book about Pacific game fisn. Shackelford 
reveals the man behind the work. 
$ 3 5 . 0 0 , 2 0 7 pages , h a r d c o v e r , l im i ted 
ed i t ion o f 1 , 2 0 0 copies. 

'ery day. 
The " le directory covers academic programs and key 

contacts, instruc-
tional resources in-
cluding slide sets 
and videos, soft-
ware and much 

TURFGRASS 
MANAGEMENT 
INFORMATION 

DIRECTORY 

more. 
The section on 

related books pro-
vides a definitive 
guide to pertinent 
titles on diseases, 
weeds, insects, ir-
rigation, pesticides 
and general infor-
mation. Industry 
services such as di-

agnostic labs and soil-testing facilities are included. 
A guide to green industry organizations gives 

addresses and contact names. 
$ 1 9 . 9 5 , 115 pages, softcover. 

Krüh Kin ¡ivk 

Title _ 
Title 

Quantity _ 
Quantity _ 

Unit Price 
Unit Price 

Total Price 
Total Price 

Subtotal 
Shipping) $3.50 per book) 

Total Amount Enclosed 

THREE WAYS TO ORDER FROM THE GOLF COURSE NEWS BOOKSHELF 
M a i l : Golf Course News, P.O. Box 997, Yarmouth, ME 0 4 0 9 6 • F a x : 207-846-0657 • Phone : 207-846-0600 

ORDERED BY: 
Name 

SHIP TO: 
Name 

Organization 
Address 
City 
Phone: 

State ZIP 
Fax: 

Organization 
Address 
City 
Phone: 

State ZIP 
Fax: 

Note : O n l y o r d e r s p repaid in U .S . f u n d s can be accepted. P lease do not send cash. 
Payment method: Visa Mastercard American Express Check/Money Order 
Account # Exp. date Name on Card Signature 

56 April 1997 

wide — a veteran of the golf-
spike business — also rolled out 
its alternative-spike models at 
the winter trade shows. Hoping 
to capitalize on the long-stand-
ing popularity of its Champ metal 
spike, MacNeill has unveiled the 
Champ Tred-Lite, complete with 
metal screw component. The 
Tred-Lite also features a metal 
flange, allowing replacement 
tools to grip metal instead of rub-
ber or plastic. 

With 65 years in the spike busi-
ness, MacNeill enjoys long-
standing relationships with many 
golf shoe manufacturers. The 
firm added another this winter: 
MacNeill will supply cleats to 
the new spikeless golf shoe from 
Etonic, which has recently em-
barked on an advertising cam-
paign extolling the virtues of 
spikeless golf shoes. 

Shoe manufacturers will soon 
play a pivotal role in the meting 
out of alternative-spike products. 
As spikeless shoes proliferate, 
players who have established foot-
wear preferences will invariably 
be exposed to the spikes favored 
by various shoe companies. 

Trisport, for example, a trad-
ing division of the British BI 
Group Ltd., supplies its Turf 
Mate plastic golf cleats to Foot-
Joy. 

The competition among shoe 
companies has always been 
fierce. And it appears the ten-
sions have spilled over into the 
world of plastic cleats. 

In late February, Softspikes 
filed a patent infringement law-
suit against Trisport. The Mary-
land firm is seeking an injunc-
tion against further infringement 
of its Brit ish patent (No. 
2,266,223) and damages. 

"It is critical to Softspikes, Inc. 
that we aggressively protect our 
intellectual property, as it is the 
lifeblood of our company," said 
Jon Hyman, chief executive of-
ficer of Softspikes, in a prepared 
statement. "We have made a sig-
nificant investment in research 
and development to bring our 
cleats to the market. We also 
have made a considerable invest-
ment in obtaining patent protec-
tion covering our products. 
Therefore, we will aggressively 
protect our technology and our 
competitive position." 

According to David Collins, 
chairman of Trisport, his firm 
has not yet been served with any 
proceedings. In a statement, 
Collins said Trisport is aware of 
the Softspikes patent and will 
"vigorously" pursue its revoca-
tion. 

'Trisport will not allow a com-
petitor to restrict Trisport's le-
gitimate use of its own products 
and will take all action neces-
sary to protect its advantage in 
the market," said Collins. "And 
in any case, the British patent 
obviously does not cover our 
activities in the U.S.A." 
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