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IRS to alter
contract
labor laws?

By PETER BLAIS
Aproposed bill designed
to stop employers from
misclassifying indepen-
dent contractors could af-
fect golf course workers.
“There are a couple East
Coast clubs that could be
forced to make million-dol-
lar settlements depending
how this works out,” said
Elizabeth Kirby-Hart, vice
president of legal and gov-
ernment relations for the
National Club Association.
Caddies, golf and tennis
pros are the most likely to
be affected, allhoua{ any
change could also impact
grounds crews dn(l course
construction workers, ac-
cording to representatives
from those areas.
Continued on page 56

B.A. IN RESORT MANAGEMENT?

Stonecreek Golf Club in Scottsdale, Ariz., is one of several

America, which specializes in the management of collegiate
courses, including Karsten GC at Arizona State and Univer-
sity Ridge at the University of Wisconsin-Madison. For story,
see page 55.

courses operated by Phoenix-based Resort Management of

Mitigation
banking
develops
eco-niche

By MARK LESLIE

The battle cry “No net
loss” has led to major
strides in reclaiming the
nation’s lost wetlands, and
to a new era of “mitigation
banking.”

While a federal inter-
agency task force drafts
formal mitigation bank cri-
teria, state and local gov-
ernments as well as some
entrepreneurs and at least
one environmental group
are forging ahead in this
pioneering arena.

In today’s world of con-
struction, a developer must
follow a set sequence of
actions when wetlands ex-
ist on their property. The
preferred course of action
is avoiding wetlands alto-
gether. Minimization fol-

Continued on page 48

The colorful 12th tee on the Bay
Course at Kapalua Plantation,
on island of Mawui. Kapalua's
three courses —the Bay, Planta-
tion and Village layouts — are
onlyon aspect of the resort’s com-
prehensive environmental ap-
proach.

Kopolua pioneers resort-wide
Audubon Sanctuary program

By MARK LESLIE

MAUI, Hawaii — New York Audubon Society and
Kapalua Resort officials are collaborating on a new
program that would be an environmental equivalent
to Mobil’s 5-star designation for hotels.

“We’re looking to create a model of international
significance for destination resorts ... as well as es-
tablish Kapalua as a launching pad for The Audubon
Heritage Program,” said Ron Dodson, New York
Audubon president. “To ultimately reach our envi-
ronmental goals, we must demonstrate that the envi-
ronment and economy are interconnected — that good
business decisions and good environmental decisions
are permanently linked, both locally and globally.”

New York Audubon has been expanding its pres-

Continued on page 70

Bruce
Florine

NGF offers
membership
discounting

By HAL PHILLIPS
JUPITER, Fla. — By en-
tering an agreement with
Thor Guard, whereby Na-
tional Golf Foundation
(NGF) members will re-
ceive an 10-percent dis-
count on the Miami-based
firm’s lightning prediction
system, the NGF has ush-
ered in a new era of rela-
tions with its membership.
“I don’t know if it’s a de-
parture, to be honest,” said
Bruce Florine, the NGF’s
vice president of market-
ing. “I don’t necessarily
think it's an endorsement
as much as amember privi-
lege. Ifany firm came to us
and offered our members
a discount, we'd jump at
the chance.
Continued on page 67
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Number 18 Penncross green, Troon North, Scottsdale, AZ

Penncross Creept Bentqrass
e Eavordte for Forty Years

Developed by Professor H. B. Musser and Dr. Joe Duich and introduced in the
fall of 1955 as an elite seeded creeping bentgrass for putting greens, Penncross’

Penncross greens are found from popularity was immediate and long-lasting. Penncross’ reputation for rapid
:‘I’?'fe P'e:“.;l'o“; P"I‘)’;’_t‘? gikirses {n establishment and quick recovery from damage has made it a popular choice
L el L of developers who must open their courses in a timely manner as well as

is still the most specified creeping : & i
bentgrass ever, and from all savvy superintendents who utilize it for tees and approaches where divot
indications, it will remain the first repair 1S necessary.
choice of golf course superinten- Over time Penncross has proved it can take the heat, the wear of 65,000

dents, designers and architects the

ik annual rounds and verbal potshots from envious competitors.

Penncross is grown to the same critical standards set by Professor Musser,
and you can be assured we'll provide the world’s most recognized creeping
bentgrass as long as you demand it.

Ty = Denncross 1955-1995
e 47 "':'% 3 Tee-2-Green

Corp.
PO Box 250
-y Hubbard, OR 97032
USA
1-800-547-0255
’ ©1995 Tee-2-Green Corp. b 503-651-2130
7 : - > FAX 503-651-2351




NEWS IN BRIEF

CANON CITY, Colo. — Shadow
Hills Golf Club will soon be the only
18-hole golf course in Fremont County.
Shadow Hills members started plan-
ning an expansion from nine to 18
holes about a year ago and the work is
now almost complete. If the weather
cooperates, members will be able to
play an 18-hole course by fall 1995.
The estimated price tag for the Keith
Foster-designed expansion is less than
$700,000.

OKLAHOMA CITY, Okla. — An
Austin, Texas-based developer said
he’s interested in building a nine-hole
golf course downtown here. The
project could be tied to the city’s Met-
ropolitan Area Projects plan, a down-
town development proposal funded in
part by a sales tax. There has also
been discussion about building an 18-
hole course straddling the North Ca-

nadian river.
L N J

BROCKWAY, Pa. — Veteran PGA
pro Doug Lockwood is busy preparing
to open the Tri-County’s newest golf
course for the upcoming season, a
course he designed himself. Scottish
Heights Golf Club is scheduled to open
its front nine in July. The back nine is
scheduled to open in July 1996. The
semiprivate course will limit member-
ships to 200 for the first season.

MEMPHIS, Tenn. — The city’s
park commission will decide in the
next 90 days which of three nationally-
known golf course designers will de-
sign a new S6 million municipal golf
course at Riverside-Martin Luther
King Park. Either Tom Fazio, Rees
Jones or Jack Nicklaus will be awarded
a project which calls for replacing the
current nine-hole course with an 18-
hole layout. The project also includes
a clubhouse and driving range. The
course could be ready for play by 1997.

The 17th hole at the Pete Dye-designed Nu-Wav Kaiv Course located on the outskirts of Las Vegas.

Paiute Nation moving ahead with
development despite water wrangle

By HAL PHILLIPS

LAS VEGAS — The first of four golf
courses proposed for Las Vegas Paiute
Resort will open here this month, despite
a state-sponsored lawsuit over water
rights.

Litigation has been postponed until
March 20, allowing time for the Paiute
Indian Nation, the federal government
and the state of Nevada to reach an out-of-
court settlement, according to Sue Will-
iams, legal counsel for the Paiute Nation.

“The Paiutes need enough water for all
four golf courses,” said Williams, a prin-
cipal in the Albuquerque law firm of
Gover, Stetson, Williams. “The state is
willing to give up the water for one course.
Essentially the tribe claims it has federal
water rights because it has occupied this
land for time immemorial. The state be-
lieves there are no federal water rights.”

The state of Nevada and the Las Vegas
Valley Water District filed federal suit
late in 1994, alleging the Paiutes had re-
cently dug six wells and are unlawfully
diverting ground water to their fledgling

golf operation. The state actually sued
the Paiutes and the federal government,
which serves as trustee for all tribal lands.

“We're certainly not opposed to [the
Paiutes] trying to develop those lands up
there,” Peter Morros, director of the Ne-
vada Department of Conservation and
Natural Resources, told the Las Vegas
Review-Journal. “But before we could con-
sider the options, they went ahead with
drilling activity and proceeded with con-
struction of their first golf course.”

That first course — the Nu-Wav Kaiv
(pronounced nuvakai) which is Paiute
for Snow Mountain — is positioned to
take advantage of the celebrated golf
dearth in Greater Las Vegas, where ca-
sino and theme park development have
outpaced the city’s leisure services. De-
signed by Pete and Alice Dye, Nu-Wav
Kaiv was developed by the Paiutes in con-
junction with Landmark Golf Co.

According to Johnny Pott, the former
PGA touring pro and Landmark’s direc-
tor of golf at Nu-Wav Kaiv, more than

Continued on page 41

First Summit
yields seeds
of working

relationships

By HAL PHILLIPS

PEBBLE BEACH, Calif. —
Credibility.

The golf and environmental
communities both exhibited this
trait during the Environmental
Summit held here in January, and
both groups stand to profit from
relationships forged during this
unprecedented exchange of views,
according to Paul Parker of the
Center for Research Management
(CRM), the Denver-based firm that
facilitated the meeting.

“I think there were misconcep-
tions about each other,” Parker
explained. “In the golf community,
they thought environmentalists were
out to get them. That’s not the case.
By the same token, the environmen-
tal community didn’t think golf was
concerned with environmental
issues. That was wrong, too.

“Like a lot of issues, you have
things reported in the media and
expressed during litigation. Unless
you sit down and talk, there’s a great
deal of misconception about motives.”

The January Summit sought to
clarify these motives by bringing
together representatives of most
major golf organizations, individual
superintendents, architects and
builders with emissaries from the
environmental community: The
Sierra Club, Friends of the Earth,
National Coalition Against the
Misuse of Pesticides, Save the Bay
and the National Wildlife Federation
(NWF), which co-sponsored the
event with Golf Digest magazine. The
meeting was underwritten in part by

Continued on page 41
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give AquaGro® a try?

Suppressing
Poa Annua Seedhead...

No other soil wetting agent suppresses Poa
annua seedhead emergence while it helps to
move water deeply and uniformly
throughout the rootzone. Isn’t it time you

... Another Reason To Use AquaGro.

"YAQUATROLS

The Water Management People
800-257-7797
From anywhere in the U.S. and Canada.
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NEWS

NGF spends to improve golf’s image

ORLANDO, Fla. — The Na-
tional Golf Foundation (NGF)
has announced it will initiate a
joint-industry awareness and
public relations campaign to help
grow the game.

During it annual meeting held
here in late January, the NGF
Board of Directors also approved
$200,000 in seed money to fund
the campaign start-up.

“This initiative responds di-
rectly to the action recommen-
dations identified during Golf
Summit 94 and will work in co-
operation with existing promo-
tional programs within the golf
industry,” said Ed Abrain, chair-
man of the NGF board and presi-
dent of PowerBilt, a division of
Hillerich & Bradsby.

The public relations firm of
3urson-Marsteller will imple-
ment the campaign, according
to Joe Beditz, president and chief
executive officer of Jupiter, Fla.-
based NGF.

Beditz explained the campaign
will incorporate a wide range of
communications disciplines, in-
cluding media and public rela-
tions, advertising, direct mail and
educational programming.

It will be driven by the two
action steps deemed most criti-
cal to the immediate health and
growth of the game during the
Summit:

¢ Build greater public under-
standing of how golf interacts
with nature and contributes to
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its host communities.

e Position golf as a game that
eagerly seeks and nurtures be-
ginners, is family-oriented, fun
and open to a diverse group of
potential players.

Beditz also said an industry
advisory group, with represen-
tation from each of the golf in-
dustry segments —associations,
facilities, manufacturers and
media — will be established to
provide implementation advice
and fund-raising support for the
awareness campaign.

“We've already received very
good feedback and suggestions,”
said Beditz, who also noted that
the Golf Channel, for example,
has pledged air time for 1,000
public service spots for the cam-
paign. In the upcoming months,
we will be testing creative con-
cepts, logos and themes with our
key audiences.

“One of our initial creative
ideas includes a golf tee with a
leaf growing out of it, symboliz-
ing golf's connection with na-
ture.”

PowerBilt's Abrain elected NGF head

JUPITER, Fla. — Ed
Abrain, president of Power-
Bilt Golf Division of Hillerich
& Bradsby, has been elected
chairman of the National Golf
Foundation’s board of direc-
tors. Abrain succeeds Past
President Ed Van Dyke.

A member of the NG) board
since 1991, Abrain joined
PowerBilt in July 1994 after
serving four years with Wil-
son Sports Goods.

Also elected to the NGF

board were Vice Chairman
Robert Johnson, president
and chief operating officer of
the International Division of
ClubCorp International; and
Treasurer Robert Maxon,
vice president/group pub-
lisher of the Golf Company.

Re-elected to the board
were Secretary Patrick
O’Grady of Etonic Inc.’s golf
division; and National Golf
Foundation President Joseph
Beditz.
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Some of your crew may think we invented Primo®to
improve the quality of their lives.
What we had in mind, actually, was improving the

quality of your course.

FOR YOUR CREW, THE GOOD NEWS Is THEY WON’T

HAVE To SPEND AS MUCH TIME MOWING.

With Primo, you don’t have to mow as often. Which

frees up time to rebuild sand traps, tend to flower beds,

and take care of all the other things that usually get put

on the back burner.

v ©1995 Ciba-Geigy Corporation, Turf and Ornamental Products supports the DON'T BAG IT"program. Always read and follow label directions.
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OWN OF SAUKVILLE,
Wis.. —The Bog, anew
golf course being built
here and named for the
Cedarburg Bog wetland which it
borders, has already made a big
splash with the business golfer.
Thanks to a unique arrange-
ment with the Milwaukee Ath-
letic Club, a downtown club com-
posed largely of Milwaukee-area
business people, the Bog has
sold out all 12,000 rounds avail-
able for its abbreviated 1995 sea-
son to MAC members.
AtS70 around, the new course
has been able to bank $840,000
before the first round has been

NEWS

The Bog makes big splash with Wisconsin
players seeking quality golf facility

played, which is expected some-
time in July. At the same time,
the MAC is expected to receive
about $100,000 a year in new
revenue under an arrangement
in which it gets S4 from The Bog
for each round of golf purchased
by MAC members.

Mark Guirlinger, general man-
ager of the MAC said interest in
The Bog had been so keen that
the MAC had signed up atleasta

dozen new members who were
joining because they want to play
the course.

The Bog is being developed
by John Taylor Golf Inc., a firm
owned by Terry Wakefield, a
Mequon businessman, and Rob-
ert Murphy, owner of the Quick-
silver Golf Club in Pittsburgh,
Pa., and a former colleague of
Wakefield’s.

Interestingly, Wakefield origi-

nally planned to develop The Bog
as a daily-fee course open to the
public. But, after talking with the
board of the MAC, of which he is
a member, he decided to offer
MAC members exclusive rights
to all golf rounds.

The exclusive arrangement
with the MAC runs through 1999.
During that period, MAC mem-
bers can buy all 25,000 rounds
that are expected to be played

each golf season after this year.
Only about half that number of
rounds will be available this year
because the course is not ex-
pected to open until the middle
of the golf season.

Although it is a private club,
The Bog will not charge annual
dues, as private clubs typically
do. Golfers who are members of
the MAC pay annual dues and
feesas MAC members which run
about $2,000 a year for full mem-
bership.

The course was designed by
Arnold Palmer. Wakefield is re-
portedly investing more than S8
million for the course.

THE BAD NEWS Is THEY’LL HAVE PLENTY OF TIME

To WORK ON EVERYTHING ELSE.

Primo works by redirecting the growth of your grass.

It gives you a thicker, more compact stand, more root

mass, and ultimately, better-looking grass.

So if your crew’s time could be better spent on some-
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time at the beach, but at least

they'll still get plenty of sun.

thing other than mowing, start using Primo.

We can’t promise them more

City Council
votes no alcohol
at Kansas track

HESSTON, Kan. — The fair-
ways of the Hesston Municipal
Golf Course will be a drier place
in the future.

The Hesston City Council re-
cently voted to retain the city
ordinance prohibiting alcohol on
the 18-hole course while City
Manager Jay Wieland and his
staff have been asked to strictly
enforce the policy.

The sight of beer-drinking
golfers has apparently been a
source of simmering irritation
to many Hesston residents. That
simmering escalated to a boil
last fall during the Hesston
Chamber of Commerce golf tour-
nament, where beer was espe-
cially conspicuous.

After the council vote, Hesston
golf pro Mark Loeffler said he
and his staff will inform future
tournament organizers about the
no-alcohol policy, post signs on
the golf course and prohibit golf-
ers from bringing coolers onto
the course.

Opponents seek to

halt Indiana project

FORT WAYNE, Ind. — The
developer of Chestnut Hills Golf
Course has run into a group of
environmentalists who say on-
going construction has been
done without proper permits
from governing agencies.

The environmentalists have
filed a petition with the Indiana
Department of Natural Re-
sources claiming that Oakmont
Development Co., which is build-
ing the Fuzzy Zoeller-designed
golf course, has built illegally in
a floodway of two creeks, has
failed to get wetland permits, has
failed to obey a cease and desist
order from the Army Corps of
Engineers and lacks a permit to
meet soil erosion requirements
for storm water.

Mike Thomas, president of
Oakmont Development, says the
company has been operating
properly. The Colonial Develop-
ment Corp. is developing a sub-
division at the site of 400 homes.

March 1995 5
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Board bows to pressure and cancels goose hunt

SCOTTSBORO, Ala. — A gaggle of Canadian
geese that has taken over parts of the Goosepond
Colony Golf Course was spared a bounty hunt
by the public golf course board.

The board voted to cancel a hunt ordered by
the club’s directors to get rid of hundreds of
geese that were eating grass on the greens and
fairways and fouling them with their waste.

The proposed hunt, which was to begin in
late January, joined together two groups usu-
ally opposed to each other: traditional hunters
and animal-rights advocates.

The club had planned to hold four daybreak

hunts to reduce the population of the gray-and-
black geese, which can weigh up to 24 pounds
as adults. Each hunter was supposed to pay S50
for the hunt and be limited to two geese. There
are an estimated 500 to 1,000 geese on the
course at any one time.

Cheered by the cancellation, conservation-
ists and others who supported the geese said
they will try to trap and move the geese this
spring to Mobile and other parts of the state. In
the meantime, the greens will also be treated
with a special non-lethal chemical to keep the
geese from eating the grass.

Jacksonville set for Fazio design

JACKSONVILLE, Fla. — An
exclusive equity golf club with a
Tom Fazio-designed golf course
and S40,000 initiation fees is be-
ing planned for a tract of land
just north of Pablo Creek.

A. Dano Davis, chairman of
Winn-Dixie, has donated 300
acres for Pablo Creek Club, a
golf-only facility that will limit
membership to 250 people.

Jay Skelton, the primary orga-
nizer of the club, said the first
200 members would pay a
540,000 initiation fee, with higher
fees for the remaining 50.

Open) and 11 other international events (including the 1970 U.S. Open). Tony
four-time European Ryder Cup captain, and has recently joined the Senior PGA Tour.

Tony Jacklin is the winner of 14 PGA European Tour events (including the 1969 British

y is also a

to take a club
to their grass.”
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share the same name...”

5300 West Riverbend Avenue
Post Falls, Idaho 83854-9499
1-800-760-4321 Fax: 208-773-4846
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“Why JacklinGolf pays me

“Being a professional golfer for 32 years now, I know a thing or
two about golf courses. Like how to make the ball roll smoothly on
a putt. Or how to outsmart those tricky contoured greens. But
when it comes to the precise science of growing the best grass
for the course, I have to admit, I'm not the expert.
“That's why I trust my friends at JacklinGolf. They've got
turfgrass solutions down to a science. You see, the JacklinGolf
Team is made up of a tremendous research staff of professionals,
like plant breeders, agronomists and scientists. So you know
you can count on highly specialized assistance whenever
you're making those all-important turfgrass decisions.
“From site analysis to troubleshooting to tailored
recommendations, JacklinGolf is there to help.
“Now, I can’t say they can offer you tips on your golf swing.
Maybe that's why they hired me. Or, come to think of it, we do

JAGKLINGOlf

Skelton said about 250 member-
ship applications had been
mailed to both men and women
from various religious and eth-
nic backgrounds.

Skelton said the initial dead-
line is March 15. If he does not
receive 200 applications by that
date he may extend it to June 15
but he said that would be the
absolute last day. If he does not
receive 200 applications by then,
he said he will fold the project.

Fazio called the proposed lo-
cation an outstanding site with a
lot of variety in vegetation and a
20-foot bluff above the river.

Skelton said he would like to
see the club operational by fall
1996. “Itis going to be the purest
golfing environment you can
have,” he said.

Three employees
charged with
theft at IIl. track

ELGIN, Ill. — Three
former employees in the
Dundee Park District have
been charged with the
theft of $55,000 in cash and
merchandise from the
district’s two golf courses.

Phillip W. Simonsen of
Medinah, Thomas J.
Bychowski of Elgin and
Michael Murphy of Mount
Prospect were named in
complaints filed by the
Kane County State
Attorney’s office.

The charges cap a 10-
month investigation into
missing funds, first uncov-
ered by the park district
during a December 1993
audit. Officials discovered
the district’s two golf
courses— Bonnie Dundee
and Randall Oaks — were
short 837,814 in cash and
$17,835 in pro shop mer-
chandise.

The charges allege
Simonsen and Bychowski
pocketed park district
money in several ways.
One was keeping golf les-
son money that should
have gone into the golf
course cash register. An-
other was taking cash out
of the till in amounts equal
to checks received from
green fees or merchan-
dise.

The complaint also
states Bychowski would
swap green fee revenues
into accounts for commis-
sioned sales.

Kane County State At-
torney David Akemann
said he believes restitution
has been made to the park
district and he expected
all three complaints to be
disposed of without going
before a grand jury for in-
dictments.
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Hilton Head course delays plans

HILTON HEAD ISLAND, S.C.—
In the ongoing battle of the new
golf maintenance shed, a devel-
oper for the Sea Pines Co. has
temporarily backed off on its
plans to build a facility on 1.5
acres between the 6th and 9th
fairways on The Ocean Course.

In order to build the mainte-
nance shed, the Sea Pines Co.
needs the Hilton Head Island
Planning Commission to change
the land-use designation of the
1.5 acres from open space to
golf course maintenance.

Several area residents and

Coastal Ala. course

now seems unlikely

BAY MINETTE, Ala. — Two
years ago, the 588-acre site on
Orange Beach was a battle-
ground for two deep-pocketed
golf-course developers. Now,
only environmentalists are clam-
oring for the land.

A legal clash between the two
prospective developers — Retire-
ment Systems of Alabama (RSA)
and H/M Partners of Point Clear
— and increasing federal envi-
ronmental regulations have sunk
any current hopes for golf course
development at the site.

Almost 400 of the nearly 600
acres are wetlands. Much of the
remaining land is classified as
maritime forest, severely limit-
ing the chance of a golf course
ever being built at the site that
once looked like it might become
part of the RSA’s highly-mar-
keted Robert Trent Jones Trail.

Two school layouts

sef to open in S.C.

CLEMSON, S.C. — Two of
South Carolina’s best-known uni-
versities will soon have new golf
courses they can call their own.

The new 18-hole layout at
Clemson University, where con-
struction started in November
1993, will be called the Walker
Golf Course after the late Col.
John Emmett Walker, whose
son, John Jr., is contributing $1
million toward construction.

Meanwhile, at the University
of South Carolina, the Univer-
sity Club, a 450-acre resort with
a 27-hole championship course,
tennis and swimming, a 30-acre
practice facility and housing is
setto open 18 holes this summer
with the third nine ready by fall.

GARL’S FLORIDA DESIGN SHOULD
BE READY FOR PLAY BY APRIL

VERO BEACH, Fla. — Ron
Garl-designed Indian River Club
has opened for play on 13 holes
with the remaining five due to be
finished in April. The course is
already in the process of apply-
ing to become Florida's fourth
Certified Audubon Cooperative
Sanctuary.
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property owners oppose the
maintenance facility saying it
would block their golf-course
views and lower property values.
One resident sued to stop the
project but a judge ruled in Sea
Pines’ favor last October.

Sea Pines says extensive land-
scaping would lessen the
building’s impact on surround-
ing properties.

The project is expected to
come before the planning com-
mission again in March or April,
when Sea Pines is expected to
respond to concerns.

PO LY OIN®

BEST

You can grow healthier, more beautiful turf — and save money al the same time. Jusl try fertilizer
with Pursell's POLYON® controlled-release nutrients. To ensure the results you need,
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Jekyll Island Authority forced to halt Ga. project

JEKYLLISLAND, Ga. — The state authority
in charge of protecting one of Georgia’s coastal
barrier islands has violated the law by bulldoz-
ing 20- to 65-foot-wide swaths in or near sensi-
tive coastal marsh wetlands to build a golf
course, according to environmental officials.

The Jekyll Island Authority, by bulldozing
the land without first obtaining required state
and county permits, has drawn the wrath of
environmental groups and Gov. Zell Miller.
The state’s Environmental Protection division
ordered the authority to halt all construction of
its new nine-hole course, pending a review.

Authority Executive Director George
Chambliss said the bulldozing was necessary
to conduct surveys and make topographic maps.
Any violations were unintended, he said.

Joe Tanner, Commissioner of the state’s
Department of Natural Resources, said the
bulldozing was illegal without permits required
under the state’s Erosion and Sedimentation
Act, from local county officials, and under the
Coastal Marshlands Protection Act.

The course expansion incident is the latest
in a series of battles over the future of Jekyll
and other barrier islands.
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MOORPARK, Calif. — The
county Board of Supervisors
has approved a proposal to
build two golf courses at
Happy Camp Canyon Re-
gional Park.

Developer Ralph Mahan
grew up in the Happy Camp
area and plans to preserve as
much of the 3,700-acre prop-
erty in its natural state as he
possibly can.

Previous plans for the park

Mahan gets OK for Golden State links

have included being the site
for the 1984 Olympic rifle
events and a large resort com-
plex that was supposed to be
built by Quor Resorts.

Quor Resorts backed out of
the deal last spring, leaving
the state-owned property for
Mahan to assume.

Mahan anticipates a two-
year environmental review
process before course con-
struction can begin.

NEWS

City must pay Calif. course operator $4.1m

MOUNTAIN VIEW, Calif. —
A federal judge has ordered the
city of Mountain View to pay S4.1
million in damages to the opera-
tor of its municipal golf course
because the city failed to ad-
equately maintain a landfill un-
derneath the greens.

The lack of proper mainte-
nance led to sinkholes on the
golf course while large patches
of grass were Kkilled by escaping
methane gas.

The decision may settle a law-
suit stemming from the bank-
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ruptcy filing of the Mountain
View Golf Co.

Mountain Viewis a private firm
that has operated the 180-acre
golf course at Shoreline Park
since 1987.

The golf company charged
that its problems were the result
of the city’s failure to maintain
the landfill underneath the
course, which opened in 1982.

The city, meanwhile, blamed
the golf course operator and
sought to terminate the 20-year
lease agreement so it could op-

erate the golf course itself.

U.S. Bankruptcy Court Judge
James R. Grube was highly criti-
cal of the city’s handling of the
development of the golf course.
He said the city knew that the
water needed to irrigate a golf
course could seep through
cracks in the clay cap covering
the landfill and therefore speed
up decomposition and the
buildup of methane gas.

The gas escaped and cut off
oxygen to the roots of the grass
on the greens.

Mayor loses
battle for new
greenskeeper

AMSTERDAM, N.Y. —
It appears Mayor Mario
Villa, one of the city’s most
avid golfers, has lost the
Battle of the New Greens-
keeper.

Villa wanted the city's
Golf Commission to hire
a full-time specialist
greenskeeper for its 18-
hole municipal golf
course, something it
doesn’t currently have. A
general superintendent
runs the course. But the
five-member commission
voted it down.

“The consensus was to
stay the way we were,”
said Villa. He then ended
avery brieftelephone con-
versation by saying,
“Sorry, have to go.”

The proposal generated
a fair amount of contro-
versy in this upstate New
York city. Under Villa’s
proposal, the greens-
keeper could potentially
have made $36,000, which
is $5,500 more than the
mayor’s annual salary.

Palmer to craft

Cincinnati track

CINCINNATI — No word on
the size of the golf carts, or
whether a fez will be de rigeur,
but the Shriners have hired
Arnold Palmer design an 18-hole
course at their Shrine Oasis in
Clermont County.

Project architect Robert
Bicknaver called the decision a
big step in the development of
the Oasis property with its Con-
ference and Banquet Center now
under construction.

The proposed new Shrine fa-
cility will be located on 220 acres
and include soccer, softball, fish-
ing lakes, walking trails, swim-
ming, tennis, camping and other
family amenities.

The Oasis Golf Course will be
operated as a daily-fee private
club.

GOLF COURSE NEWS
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MARTINEZ, Calif. — Plans for a 27-hole golf complex a
mile east of Blackhawk have been put on hold over irriga-
tion water supply issues.

Contra Costa County Zoning Administrator Bob Drake
recently decided against the proposed 616-acre Fox Creek
Country Club. Drake said that he had concerns about avail-
able water for the private country club, which is planned
about a quarter-mile east of Tassajara Road on the north
side of Johnston Road.

Drake told Lafayette developer John Baker that providing
an eight-mile pipeline of recycled water from the Dublin San
Ramon Services District treatment plant to the golf course
— at a cost of $2 million — wasn’t realistic.

Baker, president of New Golf Enterprises, said he plans

NEWS

Northern Calif. course plans dry up over water shortage

to appeal the decision to the S
Planning Commission.

If the commission and the county Board of Supervisors
agree with Drake’s rejection of Baker’s plan, Baker would
then have a year to resubmit his application.

The developer, Baker, would have to demonstrate a plan
to provide water for his golf course.

Baker is trying to find ways to convert recycled waste
water into potable water for the clubhouse for drinking,

San Ramon Valley Regional

cooking and bathing. He introduced plans for the golf

course in 1992.

The National Golf Foundation has identified Contra Costa
and Alameda counties as having the fifth best development
potential for golf courses, Baker said.

Land swap to keep
course in Calif. city

SALINAS, Calif. — Salinas officials are
trying to work out a deal with an area
farmer to swap acreage to make room for
a new golf course. Recreation Director
Gary Davis said discussions are under-
way to trade the site of a former city-
owned sewage treatment plan for 40 acres
of farmland.

The city would use the parcel for a new
par-3 course to replace Sherwood Greens
Golf Course. Sherwood Greens is set to
be replaced by the California Rodeo’s S6
million multi-use community complex that
would include many ball fields.

The new golf course would be located
within a mile of Sherwood Greens.

Residents worry that
Colorado layout will

use foo much water

CHERRY HILLS VILLAGE, Colo. —
Residents here are challenging a plan to
irrigate the private Glenmoor Country
Club (CC) golf course with water from
Little Dry Creek.

Glenmoor CC wants the water as a
backup for dry times. But residents fear
the course will take too much water and
dry up the 11.2-mile creek, which is home
to cottonwood and willow trees and wild-
life like foxes and screech owls.

Glenmoor irrigates its golf course
mostly with water from the Highline Ca-
nal under a contract with the Denver
Water Board. That board however can
halt the flow of water during dry condi-
tions. Glenmoor wants the right to pump
up to 10 cubic feet per second of water
annually from Little Dry Creek. The creek
doesn’t flow through Glenmoor so the
water would have to be piped to the course
from a pumping station.

A Friends of Little Dry Creek group,
which opposes the plan, hopes Glenmoor
will abandon its water-rights application
but has no apparent legal recourse to
force such a withdrawal.
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Sausage company exec
develops Michigan links Tl W 1Tk
ie i SR ') i RER 1
NORTHFIELD TOWNSHIP, Mich. — 1 “ * 1B 1101 e b
First it was sausages for Donald Kosch, % " 3 B ¥ & = 8 = & a
now links, golf links that is. Kosch, presi- | I “g > %if
dent of the Dearborn Sausage Co. wants = !1 o | @&g Jﬂ,a
to parlay his passion for golf into develop- ) i % {’{% ¢ ' 131
ing a public, 18-hole golf course i HE R, 3
Kosch wants a hand in designing and ' y - i',
building a $3.5 million layout that would &
also include a year-round lodge-like club- Noise was never meant to be part of the game of golf. But if your operation depends on gas i
house, practice green and driving range. | & powered cars, engine noise from an active fleet can make your otherwise peaceful course sound !

The land Kosch is eyeing would need a
conditional-use permit. He plans to un-
veil a site plan in March.

VOTERS MAY DECIDE FATE OF e
DENVER TRACK IN APRIL

COMMERCE CITY, Colo. — A
group called Citizens’ Coalition for
Commerce City is circulating peti-
tions to challenge the Buffalo Run )
project on the municipal election :
ballot.Groundbreaking for the pro-
posed Keith Foster design is sched-
uled for the spring with a grand
opening by September 1996.

GOLF COURSE NEWS

*Based on independent testing conducted by Clark Engineering Services.

more like a go-cart track. That is, unless you have Tranquility.® With Club Car’s revolutionary
Tranquility powertrain, our DS Gasoline is every bit as smooth as an electric car, and almost as
i quiet. But don't think that such quiet performance comes at the expense of power. Its 9-rated
horsepower, overhead valve, 4-cycle engine makes the DS Gasoline more powerful, cleaner
running, and much more fuel efficient than our competitors’ cars.*

To hear the full story on our DS Gasoline, call 1-800-643-1010 for the Authorized Club C
Representative nearest you. If you're looking for an affordable way to give your members less
noise, this is your golden opportunity.
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N.J. county seeks third track

TOMS RIVER, N.J. — A long-
vacant, 413-acre tract known as
Beachwood West may become a

county-owned golf course — if
the price is right.

The Ocean County Board of
Freeholders is studying the idea
of whether it would be financially
feasible to buy the land from
Beachwood and whether devel-
opment could be accomplished
without using tax-payer funds.

There are currently two
county-run courses in the area.
The board feels a third could

help attract more senior citizens,
who would in turn solidify the
county’s tax base. The county
has S3 million in surplus that
could be used for a land pur-
chase.

Beachwood spent $975,000 in
the mid-1980s to buy 413 acres
in the western portion of the
township hoping to sell it to a
developer for a senior citizen
community. A poor real estate
market, combined with
pinelands and wetlands regula-
tions, put a stop to that project.

NEWS

ELBE, Wash. — Golf on Mount Rainier ?
Well. Maybe.

A S30-million proposal for a Mount Rainier
Resort at Park Junction includes an 18-hole
course surrounded by 400 homes. The pro-

posal — which calls for previously unheard of

levels of development on the flanks of the
Northwest’s best-known landmark — has al-
ready generated plenty of debate.

The resort’s developers, a Portland, Ore.,
contractor and the Elbe family, envision a
100-acre destination resort that would include
a golf course, two hotels with a total of 450

Controversy surrounds Mount Rainier proposal

rooms, small shopping center, 100 cabins, 300-
unit recreational-vehicle park, 200 units of
employee housing, a timber industry educa-
tional center and a train station to service
scenic and passenger trains. The resort would

located 12 miles from Mount Rainier's
Nisqually entrance.

Critics believe the proposal would devastate
the national park and generate more visitors
to an area already overburdened with traffic.
The resort will first have to overcome planning
and zoning obstacles and a series of environ-
mental tests.

Greenbrier super
wins prestigious

Scotts Co. award

WHITE SULPHUR SPRINGS,
W. Va. — Veteran golf course

superintendent Bob Mitchell of

the The Greenbrier resort is the

winner of the 1995 Tradition of

Excellence award sponsored by
the Scotts Company.

Mitchell was chosen from a
group of 29
nominees
for the sec-
ond annual
award,
which he
will receive
at The Tra-
dition tour-
ney in
Scottsdale, Ariz., one of the PGA
Senior Tour’s major tournaments
scheduled for March 27-31. His
award was also announced at the
Golf Course Superintendents As-
sociation of America (GCSAA)
convention in San Francisco in
late February.

Scotts developed The Tradi-
tion of Excellence Award last
year in conjunction with its new
sponsorship of The Tradition
tournament. The award recog-
nizes outstanding achievements
among superintendents in ad-
vancing the science of course
maintenance. Last year's inau-
gural award went to the GCSAA.

Mitchell is a former president
ofthe GCSAA (1972)and 40-year
member of the organization.

Greenbrier, where Mitchell
has worked since 1973, has been
one of the country’s original pre-
mier golfing resorts since 1915
when Charles Blair Macdonald
and Seth Raynor teamed up to
design the Old White Course.
Alex Findlay designed the origi-
nal Lakeside Course whichno
longer exists. George O’Neil de-
signed the Greenbrier Course in
1925 and Dick Wilson the
Greenbrier’s new Lakeside
course in 1962, which Jack
Nicklaus partially remodeled.

On top of supervising mainte-
nance of the Greenbrier’s three
18-hole golf courses, Mitchell is
alsoresponsible for maintenance
of the rest of the resort grounds
— a total of 6,500 acres that in-
cludes parks and gardens.

Bob Mitchell
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N.J. officials delay park decision, again

JERSEY CITY, N.J. — Repub-
lican New Jersey Gov. Christie
Whitman still had not made a
decision as of late February
about the fate of a proposed S20
million golf and recreation com-
plex at Liberty State Park over-
looking Ellis Island and the
Statue of Liberty.

The Liberty State Develop-
ment Corp., a private, nonprofit
group, has proposed floating S20
million in revenue bonds to build
a 150-acre golf course, 10 acres
of ballfields and 40 acres of open

space and picnic areas. The rev-

enue from the $25-a-round golf

course, which would be leased
to a private firm for 30 years,
would theoretically be used to
repay bondholders.

Many local citizens and politi-
cal representatives have argued
against the proposal saying it
should remain a fully open and
free public park space. The park
is one of the most popular places
toview Ellis Island and the Statue
of Liberty.

State officials have claimed

that there is no money to clean,
build and maintain Liberty State
Park as is without the money
expected to be generated by the
park.

Gov. Whitman and Depart-
ment of Environmental Protec-
tion Commissioner Robert Shinn

Jr. were supposed to make a de-

cision on the proposal by New
Year’s Day. There have been
several press conferences and
media events at the park and
informational hearings since
then.

N.H. layout awaits zoning approval

CONWAY, N.H. — Devel-
opers of the proposed Presi-
dential Golf Course and Coun-
try Club at the eastern edge
of the White Mountains will
be looking for a zoning
change this month that would
allow them to also build a re-
sort hotel on the site.

The golf course project,
which was approved by the
local planning board in 1989,
is in a residential zone and
there currently is no provi-

sion for hotels or motels. A
petitioned zoning amendment
submitted by developer
Bayard Kennett would allow
the planning board to grant
special exceptions for hotels
if certain criteria are met.

Plans approved by the plan-
ning board five years ago call
for a golf course, clubhouse,
swimming pool and tennis
courts. Kennett said a resort
hotel would add to the viabil-
ity of the development.

Iour WOITy 1s
justified. Because
compaction 1s a major

cause of turf stress. And

that can be murder on your greens.

Resulting in disgruntled golfers as well

as lost revenue.

Toro lost sleep over it, too. So we
invented the HydroJect® 3000, a revolu-
tionary water injection aerator that can
penetrate compacted soils without
disturbing the surface or disrupting play.

It'sanother example of how we've

T

The HydroJect® 3000.
Can penetrate up to 20” for
improved water infiltration
with additional shots.

with the precision engineered tools you

need to create a golf course of uncommon

beauty and playability.

And to help you sleep better.

TORO.
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For more details, contact your Toro Distributor.

1-800-803-8676, ext. 152
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worked as
partners
with three
generations of
superintendents.

To provide you

RTC, city dicker
over Mass. links

ATTLEBORO, Mass. — The
future of Locust Valley Country
Club and the 300-plus-acre prop-
erty it sits on remains in doubt.

The property and course are
in the possession of the Resolu-
tion Trust Corp.,

The RTC has already rejected
a $1.8 million bid from the city.
The city then rejected the RTC’s
counterproposal, which asked
for $2.15 million.

Local businessman William
3ouchard and Blackstone law-
yer Daniel Doyle have offered
the RTC $2.3 million as part of a
plan that includes developing a
portion of the land for housing.
Negotiations are still ongoing
between the RTC and the city.

Corrections

Jecause of an editing error,
there was some misinformation
in the December 1994
Guide

Juyer’s
concerning Hickson
Kerley Inc. Here is the correct
entry in its entirety.

Hickson Kerley Inc.; PO Box
11589; Phoenix, AZ 85061; 602-
528-0600; Fax: 602-528-0687, 800-
525-2803.

Sales Contact:
Buffington, Eastern U.S.;
Letterman, Western, U.S.

Products/Services Offered:
Chemicals & Fertilizers: Fertil-
izers, Micronutrients

Hickson Kerley produces
TRIAZONE-based controlled-re-
lease nitrogen (CRN) fertilizer
solutions; N-SURE 28-0-0,
FORMOLENE PLUS 30-0-0, and
new for 1995, N-SURE LITE 30-
0-0. Also new for 1995 is our
potassium sulfur product, KTS
(potassium thiosulfate, 0-0-25-
17S), offering the golf course
superintendent a chloride-free,
high-analysis liquid potassium
and sulfur fertilizer solution.

Mike
Rick

L N J

Because of editing error, a piece
of misinformation appeared in
February's New Product section
(“biosys takes aim at surface feed-
ers”). Ciba Turf and Ornamental
no longer markets Exhibit bio-
logical larvacide. The product is
marketed by biosys. For informa-
tion about the nematode product,
call biosys 415-856-9500.
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Relationships the key
to cordial relations

“ atershed” may be a bit dramatic,
W but under the circumstances it’s a
doubly appropriate description of

January’s Environmental Summit, where repre-
sentatives of the golf and environmental com-

Hal Phillips,
editor

munities for the first time discussed their differences face to face.

Whereas in January's Golf Course News we presented a golf-
centric view of the Summit — through the eyes of attendees like
architect Dr. Michael Hurdzan — we concentrated this month on
perspectives emanating from the National Wildlife Federation
(NWF), Friends of the Earth and Save the Bay, organizations which
sent representatives to the Pebble Beach conference. I'm confident
their views will interest you (see story, page 3).

Relationships were the most important ramifications of the recent
Summit. Friends of the Earth, for example, should no longer evoke
images of tie-dyed radicals strapping themselves to centenarian
oaks. Instead, those who attended the conference will think of
Courtney Cuff, a “friend” of the earth who happened to play golf for
Wake Forest and is eager to further understandings reached on the

Monterey Peninsula.

On the flip side, environmentalists on hand for the Summit can no
longer honestly consider golf course superintendents as chemical
dumpers obsessed with maintaining pristine conditions to the ex-
clusion of natural habitats. Instead, they see Tim Hiers, the super-
intendent at Collier’s Reserve, a man clearly passionate about native
plantings, recycling and ecosystem preservation.

“The environmental groups were very receptive to hearing about
the positive aspects of golf and its relation to the environment,”

Continued on page 23

get whiplash keeping score.

Hugging the learning curve?
A re government agencies and environmental groups
: wising up?

: We have good signs and bad. I feel like New England
Patriots cornerback Maurice Hurst after a disastrous season
opener last fall (1994) against Dan Marino and the Miami
Dolphins. “First, [you ask] when will you stop it?” he said.
“Then it’s can you stop it? Then it’s when is it gonna stop!?”

Good ... bad ... good ... bad. Like a tennis game, you could

The good: At January’s Environmental
Summit at Pebble Beach, the co-sponsor-
ing National Wildlife Federation and a
number of colleagues from such groups as
the Sierra Club, Environmental Defense
Fund, National Audubon Society and
Friends of the Earth held positive discus-
sions with representatives of the golf world.

The bad: Only weeks before, the Na-
tional Wildlife Federation’s Ranger Rick
magazine ran a feature story entitled “Rick and the Gang Visit a
Beautiful Golf Course — and Find That Looks Can Fool You.”

The good: The Scottsdale, Ariz., Planning Commission has
endorsed Pinnacle Peak Partners’ planned The Estancia golf
community, which will include 340 acres of natural preserve.

The bad: A reporter for none other than the New York
Times, writing about golf development in Asia, quoted Sreela
Kolandai of Friends of the Earth Malaysia and a founder of
the Global Anti-Golf Movement as saying: “Golf has become
a serious environmental threat all across Asia. I call [golf

Mark Leslie,
managing editor

Continued on opposite page

Le“ers .....................................................................................................................................................................

TAKING ISSUE
WITH INTOLERANCE

To the editor:

In regards to the article in the
February 1995 Golf Course News,
“New Congress might result in
mixed golf bag,” I found a num-
ber of troubling quotes about the
new Congress being “good news
for the golf course industry.”

Ms. Elizabeth Kirby-Hart
quotes, “The new Congress will
impact golf clubs for the better”
and says “the laws and regula-
tions we’ll be looking at should
be far less onerous than before.”
She goes on to cite the poten-
tially damaging law under con-
sideration by Congress to afford
the same rights to gay Ameri-
cans that is afforded the rest of
society in the Employment Non-
Discrimination Act of 1994. This
law would amend the Federal
civil rights law to protect indi-
viduals from discrimination
based on sexual orientation.

How being discriminatory to-
ward one group of Americans in
employment status will be bet-
ter for golf clubs is a disturbing
and puzzling statement.
Webster’'s New World Dictio-
nary describes “onerous” as op-
pressive. I believe, that in this
society, there is nothing more
oppressive than discrimination
against an individual or group
based solely on race, creed, sex
or sexual orientation.

Truly good news for the golf
industry will come when people
such as Ms. Kirby-Hart open
their minds and broaden their
horizonsto include, not exclude,
Americans with different ideas

SEE OPPOSITE PAGE
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and lifestyles than their own.
Can’t we all get along!
Thomas M. Morris,
superintendent
Berkshire Hills CC
Pittsfield, Mass.
Ed. Hear, hear.

.................................

THANKS FOR RATING COVERAGE

To the editor:

My sincere appreciation to you
for taking the time and space to
discuss the subject of course rat-
ings [GCN January, p. 1]. While
the furor has subsided stemming
from the demeaning comments
Colonial Charters GC received
in the 1994 Places to Play guide,
we are awaiting the 1995 edition
[November] to see how well Golf
Digest “reviewed the methodol-
ogy and looked at ways of refin-
ing the final product.”

Thanks again for the attention
dedicated to this subject.

Richard Staughton,
superintendent
Colonial Charters GC,
Longs, S.C.

.................................

AIRING NEW IDEAS ON
RUNOFF REDUCTION

To the editor:

Nice job with Skip Wade's
Cherry Valley article under Su-
per Focus in the January issue.

On Feb. 4, I was invited to
speak at Citizen’s Summit 95
held at SUNY Maritime College
in New York City (in the middle
ofthe blizzard!). The conference
was sponsored by the National
Audubon Society and the Long
Island Sound Watershed Alli-
ance. The topic I was asked to
speak on was “Reducing Polluted
Runoff from Golf Courses.”

My presentation focused on the
specialized cultural practices we

do for soil modification and im-
provement. These techniques in-
clude new deep aerification meth-
ods and thatch control. The net
result of those IPM strategies are:

1. Loosen the soil profile,
thereby reducing runoff.

2. Improve the soil microbiol-
ogy for sustainable plant life.

3. Create a healthier turf and
thereby reduce reliance on
chemicals, fertilizers and water.

The presentation was well re-
ceived. Hopefully, some of the
“bad press” of the past was coun-
tered by a better understanding
of what we do.

Patrick Lucas, CGCS
The Innis Arden Golf Club
Old Greenwich, Conn.

.................................

REMEMBER TO COUNT HUMANS
AMONG EARTH'’S SPECIES

To the editor:

In regard to the article (GCN,
January) concerning the ecosys-
tem research proposal being
supported by Jim Snow, USGA,
along with the Cooperative Fish
and Wildlife Research Unit, Na-
tional Wildlife Federation, Neo-
tropical Migratory Bird Conser-
vation, and several other
organizations and government
agencies, I think this is a very
positive move on behalf ofall these
individuals. Itis thisreader’s opin-
ion and belief, while the environ-
mentalists have the obligation and
right to be concerned about envi-
ronmental matters, we must not
lose sight of all the earth’s spe-
cies. Mankind and his environ-
ment is the most important! Our
cities are growing at a rapid rate.
We stack people into 20-story
apartment buildings to live.

If not for parks and golf
courses, most people would not
have the chance to get out into

the open to enjoy grass, trees,
birds and such. Golf courses cre-
ate jobs and help or generally
support themselves.

It has been our experience
with working with DNR, Corps
of Engineers and PCA, that while
they have laws and rules to up-
hold, they still do what is best for
all. The Green Section working
with these governmental agen-
cies should be able to make for a
better environment.

Michael J. Pierce, president
Dakota Peat & Blenders
Grand Forks, N.D.

PATE SETS RECORD STRAIGHT

To the editor:

I am writing regarding your
February issue discussing Paul
Clute being named Builder of the
Year. In the clip on the front page
of this issue, you made reference
to the award-winning Old Overton
Golf Club in Vestavia Hills, Ala.

This course was indeed de-
signed by Tom Fazio. However,
this was a collaborative effort
with Jerry Pate, who now has his
own design firm, and should have
been listed as a co-designer.

Jerry’s involvement in the
project was extensive. During
construction, Jerry lived in Bir-
mingham, and with Fazio’s ap-
proval he re-routed the back
nine. He was also responsible
for many bunker locations and
playing strategies of the holes.

Congratulations are in order
to Paul Clute being named
Builder of the Year and Tom
Fazio for his contributions to
make Old Overton such a suc-
cess. However, Jerry Pate should
also be given the credit he is due.

Scott Pate, vice president
Jerry Pate Golf Design Inc.
Pensacola, Fla.
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GUEST COMMENTARY

GCSAA head looks forward

By STEVE MONA

When Hal Phillips asked me
to write about my first year as
GCSAA’s chief executive officer,
my first thought was that it would
be a great opportunity to look

First, we hope to make 1995 a
year of tremendous progress for
the image of our profession. “Par
for the Course” and the feature
segments we are producing for
ESPN are, of course, the anchor

back and cite the
association’s accom-
plishments—our re-
newed commitment to
member service, the
creation of the career
development, informa-
tion, services and
chapter relations de-
partments, the debut
of “Par for the Course” on ESPN,
and so on. But my next thought
was, “Why look back?” The past
is merely a prologue. (Or, as the
great Satchel Paige said, “Don’t
look back. Something might be
gaining on you.”)

So, instead of reviewing the
past, let’s focus on the future.
This column should be of par-
ticular interest to non-GCSAA
members who frequently ask
themselves, “What’sin it for me?”

Steve Mona

Stephen F. Mona is executive
director and chief executive of-
ficer of the Golf Course Superin-
tendents Association of America.

of this effort. We also
plan toinitiate the larg-
est public relations
campaign in the
association’s history.
Our goal will be to pro-
vide superintendents
with easy-to-use tools
(such as posters, bro-
chures, videos and fact
sheets) to promote themselves
and the profession at the same
time. What “Par” accomplishes
in the mass media, these new
tools will accomplish at the
grassroots level.

What's in it for you? Better
communication with the employ-
ers, golfers, government and
media who shape your daily jobs.

Second, 1995 will be a year
when GCSAA continues to build
stronger ties with our chapters.
Virtually every program the as-
sociation has can be more suc-
cessful with the awareness and
participation of the chapters. At
the same time, the “national”

must be a more effective support
system for our affiliates. Look for
us to emphasize the importance
of strong chapter relations at ev-
ery possible turn thisyear. What's
in it for you? Stronger, more ef-
fective local associations thathelp
you meet the daily, often, local,
challenges of your profession.
Finally, we plan to make 1995
a year in which GCSAA will em-
phasize the positive impact of
golfon the environment. We plan
to underscore golf's contribu-
tions to communities and to ac-
knowledge superintendents as
true environmental stewards.
Look for GCSAA to communi-
cate this message nationally,
primarily through “Par for the
Course” and to carry our envi-
ronmental message to your local
communities. What’s in it for
you? High-profile support of your
environmental efforts and a com-
mitment to telling the true story
about golf and the environment.
This past year was remarkable
— but the best is yet to come.
This truly is the time to become
part of an organization that is
reaching new heights of service
and success. What's in it foryou?
Professional development, op-
portunities, and, most of all, a
national organization working
every day in your best interests.

Leslie comment

Continued from previous page

courses] green graveyards be-
cause apart from the grass,
these golf courses support no
other form of life. No trees, no
birds, no insects, no nothing.”

Excuse me! “No trees, no
birds, no insects, no nothing”?
The reporter didn’t even ques-
tion this statement. A person
would have to have absolutely
none of their senses — includ-
ing common sense —to believe
this line.

Well, in this game called life
— where golf course superin-
tendents, managers and devel-
opers continually face environ-
mental activists — we may see
some light ahead. There are
reports of more sensible people
on the Far Side — what has
been an abnormal group too
closely resembling the violent
Earth First! members.

Williamsburg (Va.) Environ-
mental Group President Ron
Boyd reports: “Four years ago
we were taking golf course
projects to the localities or fed-
eral government for permitting,
and it was more of a fear of the
unknown on their part. They
[Corps of Engineers, EPA, state
departments of natural re-
sources, etc.] didn’t know what
was going to happen. They
thought ‘You're going to clear

off 125acres? Oh my God, what
about all this poison runoff?
And, oh my God, oh my God..."

“But as they slowly have got-
ten educated and seen these
projectsin place, it's not as hard
to get them [projects] through
the process any more.”

Regarding environmental
organizations, Boyd said: “I see
less of them being vehemently
outspoken against projects.
There is always concern, but
notlike there used to be. There
used to be almost a blind rage
against projects. You don’t see
that much any more.

“I think the information illus-
trating golf courses’ positive ef-
fects on the environment is be-
ing disseminated better. Once
people start looking into it,
there's not much negative they
can draw off of. Sometimes they
dredge up events that happened
eight or 10 years ago. But, that
mightaswell be light-yearsago.”

This all looks good. We can
only pray that right minds re-
main in control. There is no
law that members of environ-
mental groups will follow the
leaders. The fact that the Na-
tional Wildlife Federation was
co-sponsoring a positive meet-
ing with golf industry folks
while at the same time feeding
foolish drivel to the poor little
Ranger Rick readersillustrates
the point.

NGF MISREADING PERCEPTIONS

To the editor:

I noticed with interest a cover story in
your January 1995 issue dealing with the
recent NGF Golf Summit, making the
lead statement that “Poor public image is
the single largest hindrance to golfindus-
try growth.”

While there is some lingering percep-
tion that golfis the pastime of “rich, white
males” (really only applicable within the
private club sector today), this is far from
the primary reason why golf as a whole
might not be growing at a faster pace.

With two-thirds of the existing golf
courses across the country open to the
public; with most daily-fee schedules fall-
ing within the S14 to $20 range (before
resident/senior-type discounts), anyone
wishing to “get at” the game of golf can play
regularly for afew hundred dollarsayearin
fees. A set of used starter’s clubs can gener-
ally be found at nominal cost, or bought
new at one-time expense of about $150.

Furthermore, an examination of the
approximately 9,000 public golf courses
across the country (as compared to 4,500
private club courses) will clearly indicate
a true “melting pot” of player types who
are in the vast majority within the game —
allraces, ages, sizes, abilities, backgrounds,
wealth, etc. It has been a long time since
golf could be accurately defined as a game
primarily for wealthy whites.

Concerning environmental issues,
guidelines are well defined today. Gener-
ally, once a project elects to comply, the
environmentis no longer anissue and the
project will move on — provided there is
sufficient net usable land remaining. En-
vironmental issues basically do not stop
golf course development projects today.

Surprisingly, the Summit identified
“player development” as one of three
“overarching problems” in golf. Why? What
is wrong with settling for some natural
player volume across the country (like ev-
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ery other participant sport) — be this 15
million or 30 million players? Why does
there have to be a constant heavy “push” to
develop more golfers? The only answer is
to satisfy the self-serving purposes of those
who grow financially when the game grows;
i.e. manufacturers, developers, operators,
golf organizations and the media.

Natural marketing to bring more players
to the game, instruction programs for be-
ginners — fine. But to label player develop-
mentas one of the three “overarching prob-
lems” in golf is a mis-characterization.

Because of the inherent value of the
game of golf, I personally feel half America
would play golf, given legitimate opportu-
nity. What prevents this? I suggest: 1) the
lack of fundamental instruction through-
out the game, especially within the pre-
dominant public sector; 2) the lack of
effective practice facilities; and 3) the
lack of a sufficient number of golf courses.

The NGF is looking to exacerbate the
problem now as it seeks to raise $2 mil-
lion (first year only, with more to come)
to fund a public-relations campaign in-
tended to correct golf's poor (elitist) im-
age — an issue that is really a “red her-
ring.” Of course, any public-relations firm
will gladly accept the assignment and off
everyone will go. When they are finished
spending all this money, the same basic
problems facing golftoday will still be there.

The reality is that golf presently lacks
informed national leadership and, there-
fore, appropriate vision. National golf or-
ganizations (NGF, PGA, USGA, the three
Tours), while well intended, are so occu-
pied with addressing their own agendas
\they see only the “trees” and not the
shape of the “forest.” Golf's merit will
ultimately prevail, with the game grow-
ing to approach its natural level via what
is now an inefficient process that, I ex-
pect, will gradually be refined.

Jim McLoughlin
The McLoughlin Group
Pleasantville, N.Y.
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the Model 405.250 Verti-Drain® No other machine
goes this deep and heaves the turf forward cracking
the sidewalls of the core hole making it easier for air
and water to penetrate. So if you have to go deep, look
to Verti-Drain to get you there.

200 H Model-
16 inches deep

145 Model-
12 inches deep

I, 250 Model-
? 16 inches deep

120 Model-
10 inches deep

405 Model-
24 inches decp

=
,'[p A

205 Model-
16 inches deep

VERTI-DRAIN’

Works like a pitchfork, only better.

Ovensecder 6 inches deep

Emrex, Inc., Box 1349, Kingston, PA 18704 (717) 288-9360

CIRCLE #110
March 1995

Pedestrian Model-

13



FREE WITH EVERY PURCHASE:
6 HOURS OF YOUR LIFE BACK.

an all-day job.
Because Alamo® now
comes in a micro-injection
unit that reduces treat-
ment time from over six
hours to less than one.

Alamo has always been
the most effective cure
for oak wilt and Dutch elm
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it's the most expedient,
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So you can save the

tree, without killing your
schedule in the process.
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BRIEFS

NEW MECHANICS ASSOCIATION

LAKEWOOD, Colo. — Mechanics
have formed the Rocky Mountain Golf
Course Equipment Managers Asso-
ciation (RMGCEMA), intended to
bring together mechanics and equip-
ment managers to exchange ideas,
knowledge and technical information.
The association held its first meeting
Feb. 15 at Fox Hollow at Lakewood’s
turf care center to form a governing
body.More information is available
from Fred Peck at 303-987-5422, or
Greg Ziccardi at 303-973-2313.

KTF ELECTS TANNAHILL

The Kansas Turfgrass Foundation
has elected Don Tannahill president,
heading a new slate of officers. Mark
Willmore of Shawnee Country Club in
Topekais the new vice president, while
new board members are Cliff Dipman
of Manhattan (Kan.) Country Club and
Dick Gray.

POISON SURVEY RELEASED

An annual survey of 73 poison-control
centers nationally found that just 4.25
percent of calls concerned pesticide
exposure, according to the American
Association of Poison Control. Just 2
percent of those cases were classified as
moderate to major cases in severity.
Twenty-two deaths were attributed to
pesticide poisoning, the majority from
intentional ingestions. Four resulted
from accidental exposure. Calls for pes-
ticide exposure trailed cleaners, analge-
sics, cosmetics, plants, cough and cold
medications and bites.

....................................................

N.J. SURVEILLANCE INCREASED

Personnel from the New Jersey DEP
Pesticide Control Program are increas-
ing surveillance at recertification
courses. The
heightened atten-
tion is to ensure
that pesticide appli-
catorsare attending
the entire course in
order to receive re-
certification credit.
=— Latecomers and
those leaving for extended periods dur-
ing the sessions will not receive credit.
Pesticide Control Program policy states
that in order to receive any credit, the
entire course must be attended. No par-
tial credit may be given.

IPM SOFTWARE IS HERE

Purdue Extension Service is offer-
ing IPM (Integrated Pest Manage-
ment) monitoring software, which
compiles a plant inventory while re-
cording allinsect and disease informa-
tion throughout the growing season.
It can also be customized to include
pesticide records and inventories,
treatment records, report and graph
evaluations, labor and other factors.
GOLF COURSE NEWS
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High-octane coffee klatch idea

Save money and valuable
man hours with big pot

By MARK LESLIE

ALMOUTH, Maine — Kevin
F Ross is known for his inventive
ness, forward thinking and
progressiveness in agronomic matters.
But ask him to name the best thing he
did in 1994 and you’ll get an odd
response.

“People will laugh at me,” he said,
“but the best thing I did was buy a 48-
cup coffee percolator and a timer.”

Ross estimates the S22 coffee maker
and S8 timer saved many man-hours
and dollars in his budget at Falmouth
Country Club.

“If you have coffee hounds and don’t
get a percolator you're behind the 8-
ball,” Ross said. And he was not
imitating Joe DiMaggio.

Ross's assistant prepares the percola-
tor at the end of the day’s work and sets
the timer for 4 a.m. When the crew
arrives for work at 6 a.m., the timer and
percolator have done their job and the
coffee is ready. The routine saves man-

SHOP TALK
A1V1 dOHS

SHOP TALK

Ed.: This month we kick off a new column in Golf
Course News: ShopTalk. Superintendents, their
grounds crews and mechanics spend a major por-
tion of their lives in their maintenance buildings.
Creating the most cost-effective, space-efficient and
time-saving operation possible is a goal of many. To
that end we will use this space to share ideas that are
passed along to us. We welcome your contributions.
Just write: ShopTalk editor, Golf Course News, P.O.
Box 997, Yarmouth, Maine 04096; telephone 207-
846-0600; or fax 207-846-2292.

hours galore. In the old days, time was
lost preparing the coffee in a small pot
several times during the day and
waiting for it to brew. “The routine was,
get to work, make a pot and wait.
Break-time, make a new pot and wait,”
Ross said. “Now the guys arrive for
work, load up those big insulated mugs
Continued on page 17

THE TOUCH OF A SUPERINTENDENT, BY DESIGN

General manager/superintendent Frank Dobie has tenderly cared for and changed the look of
The Sharon Club in Sharon Center, Ohio, over the past 30 years until the private track has a
winning look. This is the 16th hole. See story on Dobie, page 32.

Saveth money

when the tax
man cometh

By TERRY BUCHEN

A free vehicle and housing, of-
ten among the fringe benefits given
golf course superintendents, could
also lead to a day in tax court — if
the superintendent is not careful.

“I'd say half the people I know
who have [company-bought]
trucks don’t claim them as in-
come,” said one superintendent.
“The same goes for your house. If
it's provided by the course for you
to live in, you have to claim it.”

To avoid claiming the vehicle as
income, it must be used solely for
job purposes and commuting to
and from work. In the case of hous-
ing, the Internal Revenue Service
(IRS) arbitrarily determines what
the home would fetch via rent in
the local marketplace and adds that
amount to the superintendent’s
gross income.

But there are ways to avoid pay-
ing any income tax on club-pro-
vided housing and vehicles. Each
requires an agreement, in writing,
with the club. The letter from the
employer should clearly state that
the superintendentis required, “as
part of his job description,” to live
in the house provided by the club
and to be on call 24 hours a day for
protection of the club grounds.
Also, the letter could designate the
superintendent as the club’s secu-
rity chief who is required to live on
club grounds “as a condition of
employment.”

If the club provides a superin-
tendent a vehicle, he must fill out
necessary IRS forms stating all
mileage on the vehicle and whether
it was used for business or per-
sonal use, claiming all personal
use as part of his income.

To avoid this, many clubs con-
sider the vehicle part of the main-
tenance department, to be used
for whatever purpose the superin-
tendent sees fit, by whoever needs

Continued on page 17

Information superhighway catches up with golf

Going on-line to stay on top, supers joining whole new world

By DAVID ROSE

The Third Wave. The Information Su-
perhighway. The Infobahn.

Whatever your favorite overblown
metaphor, there is little doubt the ongo-
ing explosion in information technology
is changing the way millions of people
live and work. A growing number of golf
course superintendents are taking ad-
vantage of this new technology, and
they're finding that knowledge is power.

On-line services, which range from na-
tional fee-based systems to small, inde-
pendent, often-free computer bulletin
boards, provide users with a wide variety
of features from sending electronic mail
to downloading free software. In addi-
tion, a number of specialized on-line ser-
vices tailored to the needs of golf course

managers are now available, accessible
to anyone with a personal computer and
a modem.

One such service is the Turfgrass In-
formation Center (TIC) at Michigan State
University, a fee-based service currently
accessible via direct telephone dial-up.
The heart of TIC is the Turfgrass Infor-
mation File (TGIF), a bibliographic in-
dex of more than 30,000 turfgrass-related
articles. Started in the 1960s, the data-
base is continually updated with entries
culled from more than 200 journals, maga-
zines, and trade publications.

“This is, if you will, the industry’s li-
brary,” said TIC Administrator Peter
Cookingham.

Users can search TGIF using key
words, then browse through the records

that match the search
criteria. “Our real bot-
tom line,” said
Cookingham, “is to
make all those back
issues of publications
more useful” by pro-
viding an index with which people can
pull out information as it is needed.
Another major function of on-line ser-
vices is to provide a forum for discussion
among users on topics of common inter-
est. That's the philosophy behind
TurfByte, a free-access, dial-up bulletin
board service for golf course superinten-
dents based in Lawrence, Kan. Founded
eight years ago by then-superintendent
Duane Patton, TurfByte boasts 300 sub-
scribers from some 30 states.
“Around 80 percent of our subscribers
Continued on page 21
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A HISTORY

Au natural look lies
at golf's roots: The

period 1457-1832

“Decreed and ordained that fute ball
and golfe must be utterly cryitdune.”
— King James II, March 6, 1457

By JIM CONNOLLY

he King of England believed

I that playing golf and fute ball
(soccer) interfered with practice
of arch-ery, which was the common de-
fense at that time. His decree went largely
ig-nored and his loyal subjects continued
to play golfin spite of possible punishment.

Itisreported that Mary Queen of Scots,
perhaps the Alice Dye of her day, was
playing golf immediately after her
husband’s death. She claimed it eased
her mourning. Sometime later, in 1603,
King James I decreed that golf could be
played but church must also be attended.
Forbidding the game may have slowed
its growth, but golfers’ hearts and souls
were branded with balls in flight and
swishing clubs.

The game spawned some very serious
followers as well. In 1637, a young boy
was hung for stealing golf balls. The same
year, a golfer bludgeoned his caddie with
a nib lick club for giving bad advice.

The Royal and Ancient Golf Society of
St. Andrews was formed in 1754, and in
all its pomp and ceremony, formalized
the game by creating a small number of
basic rules. In its raw form, golf was and
still is a game that consists of the golf
course, implements (clubs) and a ball.
Balls and implements used to strike the
ball were similar for all golfers, but the
differences between golf courses was

Jim Connolly is senior technical agronomist
for JacklinGolfin Post Falls, Idaho, and a former
agronomist for the U.S. Golf Association Gree n
Section. He has spent several years compiling
this history of the putting green.

MAINTENANCE

great! This makes the game of golf unique
in that the player is called upon to adapt
to a number of situations. Conditions on
golf courses varied greatly, depending
upon rainfall, wind, the presence of graz-
ing animals (the first lawn mowers), the
type of grass — if any — and a number of
vastly different land features.

Golf courses varied greatly because
there were no uniform methods of main-
tenance. This all changed in 1832 with
the invention of the mechanized lawn
mower. The mowers equalized the play-
ing fields somewhat, but big differences
still existed due to differing geographic
location. Ransomes, Simms and Jeffries
began marketing the first reel mowers,
introducing a dramatic change to the
game of golf. The height of the grass was
no longer dependent upon animals’ appe-
tite. Still, conditions varied greatly be-
cause this was the only form of mainte-
nance available.

The golf clubs manufactured at this
time are evidence of the conditions that
prevailed on the courses. There were
clubs for hitting out of wagon ruts, deep
holes and all kinds of imperfect situa-
tions. Different clubs today are primarily
manufactured with varied lofts for dis-
tance and height. When was the last time
you selected a club for hitting out of a

PART Il OF A SERIES

wagon wheel rut or a horse’s hoof print?
The given environment and ball position
forced the golfer to adapt in club selec-
tion and execution of the golf shot. It
should be noted at this time that putting,
and the putting green as we know it to-
day, did not exist.

THE PERIOD 1832 TO 1900

During this period, the putting green
began to take on a more familiar shape
and could be considered a “separate” part
of the golf course. A brief account of how
the game was played would help to clarify
how this came about. In the early days,
the golfer played to an area where a stick
or pole, sometimes a hole in the ground,
marked the finishing point of a single golf
hole. The golfer finished the hole by either
hitting the ball into a hole of nondescript
size, or against a pole in the ground. The
golfer could then start the next hole by
teeing from an area only a few yards away
from the previous finishing point.

The “putting green” and “tee” in those
days were very close together, and diffi-
cult to distinguish one from the other.
The lawn mower, and better maintenance
techniques, eventually led to the distanc-

ing of tees and greens.

In 1836 a special club was designed for
“putting” and aptly named the putter. It
was desirable for the green to have closely
cut grass, if grass was present, and golf-
ers became experienced at putting with
specially designed clubs suited for this
purpose.

Tom Morris, famous greenkeeper ofl
old, was born in 1821 and maintained golf
courses from 1850 to the early 1900s. He
was affectionately known as “Old Tom.”

Old Tom believed the proper mainte-
nance of the putting green involved fre-
quent, light sand top dressing and no play
on Sundays! Old Tom understood the ben-
efits of regular mowing and top dressing to
keep the surfaces true and predictable.

Ironically, Old Tom was known around
the country as a terrible putter. One of
his golfing competitors used to send him
mail addressed “Misser of short putts.”

0Old Tom was normally mild-mannered,
but was occasionally given to breaking golf
clubs after he missed short putts. Fortu-
nately, he preferred lemonade over Scotch!

Putters were becoming the acceptable
club for use on greens, but conditions
were still quite variable and players used
anumber of different clubs on the green.
From the book Golf-Badminton Library,
1870, it is written: “He was unable to use
a cleek for the bad lying putt, these he
negotiated with his iron.”

After finishing a hole, golfers reached
into the hole on the putting green to
gather a handful of soil to use as a “tee”
on the next hole. This led to a wide range
of hole sizes and must have been cause
for many ruling problems.

In 1891, an ingenious greenkeeper
found a piece of 4-1/4-inch clay drain tile
that he pushed into the hole, thus setting
the size of the hole.

This occurrence leads one to believe
that today’s golf course evolved often by
happenstance. The hole remains the same
diameter today.

Golf courses being built at the turn of
the century were designed with separate
tees and greens and this was the form of
architecture brought to the United States
in the late-1800s.
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overseeding.

= Blends rough edges of new construction
or grading.

= Saves endless hours of hand raking. 1

Adjusts without tools for deep or light

penetration, or smoothing drag mat.

Unique tine design flexes to cover every

inch of ground even at high speeds (6-8

mph). Never needs maintenance. Easy to

store. 4 1/2 to 42 ft. widths.

!
For FREE literature, testimonials and prices, 1
Call Toll-Free: 1-800-435-9630 ;

- or write:

| < FUERST BROTHERS
A Division of M & W Gear

1020 S. Sangamon, Gibson City, IL 60936 el
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AGC’s Holt wins

leo Feser Award

SAN FRANCISCO — Pat Holt,
director of maintenance of Ameri-
can Golf Corp. for the Eastern
United States, has been presented
the 1995 Leo Feser Award from the
Golf Course Superintendents Asso-
ciation of America (GCSAA).
 Holt, a certified golf course su-
perintendent, won the award for
his article, “Team-building fosters
sticcess,” which was published in
the May 1994 issue of GCSAA’s Golf
Course Management magazine.

The award was presented at the
GCSAA International Golf Course
Conference and Show here.

When the tax man cometh

Continued from page 15

it. They do not go through the trouble
of claiming it as income for anyone. It is
the club’s basic decision whether it wants
the superitendent to claim the use of the
vehicle as income.

Some courses have their superinten-
dents sign a letter stating they will not
use it for any personal purpose, and will
also stipulate that they often will have to
return to the course after normal busi-
ness hours and on days off, which would
alter the vehicle’s mileage.

RAINTENANCE

Turn time-burner
infto money-saver

Continued from page 15

that keep coffee warm forever and drive
off to work. No waiting around.

“Multiply the time saved by 15 to 20
people, times our seven-month season,”
he said. “Figure it out. It’s a huge
savings — and all for $30.”

In the meantime, Ross’ mechanic has
cut lengths of 4-inch-diameter PVC pipe
and riveted them to the crew’s utility
vehicles. He even cut a groove, length-
wise, in the pipe to accommodate the
handles of the mugs.

The grounds crew’s entire coffee
klatch has been turned upside down
into a positive influence on Ross’
operation. Coffee grounds are added to
the club’s compost pile. Indeed, they
don’t even have to pay for the coffee.
Soda cans gleaned from around the
course pay for the coffee — and more.

“We get $150 a month from cans,”
Ross said. “The guys gather them from
around the course, and a fellow even
comes here, bags them and pays us for
them. We get enough money to pay for
the coffee, plus crew picnics and
outings.”

Ross also said the 48-cup percolator
has lowered the “frustration level” of
finding the pot empty when a crew
member drives by for a quick refill.

OH, HOME ON THE RANGE

Michael Pock, left, superintendent of Grayhawk Golf Club in Scottsdale, Ariz., and Del
Cochran, captain of the club, inspect the construction site from horseback of the 14th tee on
Raptor, Grayhawk’s new course designed by Tom Fazio. Pock picked up the horseback habit from
his grandfather, who built Phoenix’s Arizona Country Club in the mid-1940s. Pock said his
horses enable him to get a better look at the construction site, and “they don’t mind the dust and
rough terrain as much as my pickup.”

one on for size.

®

NATIONAL MOWER COMPANY
700 Raymond Avenue
St. Paul, Minnesota 55114
Phone: (612) 646 - 4079
FAX: (612) 646 - 2887

NATIONAL* is a registered trademark
of National Mower Company.
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a National’s flexible design, sand
bunkers, curbs, or any trimming
tasks are well within reach.

Call us, or your dealer today to try

QUTREAGHES THE
PRETTY BOYS

That’s The Beauty Of A National.

21" of reel outside the wheel. That’s
a claim the others can’t make. With

HIGHLIGHT GOLF HOLES
IMPROVE VISIBILITY,
& MAINTAIN CONSISTENCY

U.S. GOLF HOLE

TARGETS

FOR \\1H\’ A’S /
GOLF SURFACES & SUPPLIES!

PARTAC"

GOLF COURSE
TOP-DRESSING

'SOIL CONDITIONER

WeWN _PARTAC” NEw
GREEN SAND
DIVOT REPAIR MIX

A UNIQUE SOLUTION TO UNSIGHTLY DivorTs!
PARTAC® GREEN SAND BLENDED
WITH PARTAC® PREMIUM
TOP-DRESSING FOR EXCELLENT
GERMINATION AND
DEEP GREEN COLOR!

THE Best DivoTr RePAIR Mix AVAILABLE!

AVAILABLE NATIONWIDE

800-247-2326

IN N.J. 908-637-4191
PARTAC PEAT CORPORATION
KELSEY PARK, GREAT MEADOWS, N.J. 07838
ORLANDO (FL) MEMPHIS (TN) RENO (NV)

TerraFlow"
Drainage Systems

FLEXIBLE GOLF COURSE MARKERS
SAND TRAP PUMPS
RAKES, PLUG PUSHERS, SQUEEGEES

HEAT TREATED

PLUS CONSTRUCTION,
CART PATH, SAND TRAP,
AND DIVOT REPAIR MIXES

GEOTEXTILES & TURF BLANKETS

AND MANY MORE
GOLF SPECIALTY PRODUCTS

CIRCLE #116

CIRCLE #115

“Excellent DENSITY. . Excellent TEXTURE....-STANDS OUT
from the rest.”
—Dawd Zabrte Superintendent,. Santd Ana Country (lul) (alifornia,

-~
\W\\‘W’w A

“18MGREEN is showing GREAT POTENTIAL IN OUR TRIALS”

— Wayne Brown, 1994 anadion Superinfendent of the Yeor, Red Deer Golf ond County Clb, Abert.

"In early evaluahon VER Y PLEASED w:th the PERFORMANCE and TEXT URE of 1 BWGREEN”
——]oe Knmeq‘y Diretor of Gof Mointenancs, W«Monm

S5 "

. s _—

-

Stay on fop of your game, contact:
Zajac Performance Seeds, Inc. 33 Sicomac Rd., North Haledon, NJ 07508
(20] ) 423 1 660 FQX (20] ) 42360] 8 18th Green Bent Grass is a

subsidiary of Johnson Seeds
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Reverse the curse: Turn income-depleters into income generators, or...

... How to save money
even when dealing

with monopolies!
By TERRY BUCHEN

The old cliche that there are
two things that are certain in
life, death and taxes, is obviously
quite true and one more should
be added to the list: All golf
courses must get their electric-
ity from a monopolistic electric
power company and none of us
has a choice. Having dealt with

many different electric
power companies, [ have
learned first and fore-
most that they are re-
luctant to volunteer in-
formation that would
help anyone save money
or what services that
they have available. But
here are some major
money-savers.

MONTHLY ELECTRIC BILLS
At least once a year I have the
power company do a rate survey

4

The Savvy Superintendent

of our entire operation,
including the
pumphouse, mainte-
nance building, club-
house and any other fa-
cilities that are on
separate electric
meters. Quite often af-
ter the survey results
are known, our rates
have been reduced be-
cause we have used more elec-
tricity than the year before. Ex-
amples include the pumphouse,
since we experienced a drought

and used more power. Each
power company has different
rules and regulations. So, pry it
out of them and ask many ques-
tions because they will usually
not volunteer information.

The biggest question many
golf courses have are the de-
mand charges that pumphouses
have to pay even during the “off
season” in the transition zone
and cool-season courses. These
charges are substantial and
power company representatives
should be asked about their

»
Without
SubAir

Double
Green’s Root Mass!

SubAir’s full, rich oxygenation, temperature moderation and water removal
system produces roots that are whiter, larger in diameter with easily twice the
mass of roots maintained by conventional methods. In fact, the bottom profile
of the root system virtually "re-explodes” with new growth.

SubAir’s healthier, more resilient turfgrass requires less pesticides, fertilizer

and labor.

SubAir is an environmentally friendly system that uses your USGA-Spec.
greens existing drainage piping to either pump air directly to the roots, or

remove excess water, salt and unwanted gases.

SubAir™ - created by Marsh Benson - is available in either gas or electric

{5 30

Developed By and For the Turfgrass Manager

“

.
L

Your

portable models, or can be installed below-ground, quietly improving the turf

above.

SubAir Credit provides financing to qualified customers for SubAir™ prod-

ucts and all related golf course construction.

Call (800)-333-2071
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SubA

Developed By and For the Tarfgrass Manager

SubAir, Inc., PO Box 910
7-13 Front St., Vernon, NY 13476

A pending patent application covering the SubAir™ system

has recently been allowed by the U.S. Patent Office.
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One
Year
With
SubAir

Below Ground SubAir

regulations to find out if any fur-
ther savings could result.

ELECTRIC TRANSFORMERS

One big way to save money is
to buy your own transformers
for your entire club operation.
We did it at Double Eagle, pur-
chasing all of the 480-volt, three-
phase transformers and putting
them all on one electric meter.
By doing this, we did not have to
pay any demand charges on our
irrigation pumphouse, which
saves us about $S800 to $1,000
per month when the pumps are
not being used in the off-season.

After two years, we had paid
for the transformers and are now
pocketing savings. We bought
our transformers during con-
struction of the club, which is
much easier than at an existing
club.

When talking with power com-
pany officials on existing clubs,
ask about turning in your exist-
ing transformers and purchas-
ing your own. They don'’t like to
hear these kinds of questions
because it takes away from their
revenues, but many times,
throughout the country, the
rules do allow buying your own
transformers. Some power com-
panies will assign your course a
permanent supervisor, who can
monitor your operation better to
help you save as much as pos-
sible.

Put a pencil to it to see if you
can save money at your course.
When you install your own trans-
formers, you will have to per-
form and pay for routine mainte-
nance, which is minimal, and for
fuses when they blow out, which
isn’t very often.

One further note: If your
course is having many power
failures, especially on the irriga-
tion pumphouse, itis best to have
an electric company supervisor
assigned to your operation who
can help get the power turned
back on, especially after light-
ning storms, because sometimes
they “forget” that grass cannot
survive long without water. This
happens quite a lot on rural
courses. Do not assume they
know you have no electricity.

DEALING WITH NATURAL GAS
On many new development
courses with housing, the owner
must pay for and install natural
gas lines for the houses and
course — its maintenance build-
ing, clubhouse, pumphouse, etc.
With many natural gas compa-
nies, it is optional who retains
ownership of the piping. Here is
another way to make some
money for your operation. When
retaining ownership of the gas
lines, you can sell tap fees for
any further hook-ups and keep
the fees as an income-generator.
Usually at some point in time,
you can sell the piping back to
the gas company and make a
profit.
Continued on next page
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Former Golf Course Su-
perintendents Associa-
tion of America Presi-
dent Mike Bavier, far
left, and former Cana-
dian Golf Superinten-
dents Association Presi-
dent Gordon Witteveen,
farright, stand with stu-
dents, from left, Hiram
Hield of Lucaya Golf
Club, Ishmael Roberts
of Ruby Golf Course and
Shervin Bastian of
Emerald Golf Course.

Savvy Super
Continued from previous page
SEWER LINES

Sewer lines are another utility
that should be explored. With
many sewer companies, golf
course developers have to pay for
installation of the sewer piping.
But the good news is that the de-
veloper can recover some of their
costs by collecting “tap fees” from
any entity that hooks up to it. The
ownership of the piping is usually
turned over to the sewer com-
pany, but the top fees many times
turn over to the developer who
paid to have it installed.

SOUTHEASTERN PROGRAM SET

TIFTON, Ga. — The 49th an-
nual Southeastern Turfgrass Con-
ference has been expanded from
two to three days and will be held
at the Rural Development Center
here, May 1-3. May 1 will center
on discussions of research and
May 3 will be a full-day calibration
workshop, while May 2, will be
devoted tovarious turfgrass top-
ics. Speakers Tuesday morning
will include University of Georgia
Drs. Bob Carrow, Al Smith and
Rick Brandenburg. Dr. Lee
Burpee will reveal new fungicide
technology while Dr. Gil Landry
will talk on strategies for improv-
ing turf winter-hardiness. Golf
course designer and author Tom
Doak will speak on minimalistic
architecture and Tom Delaney,
director of state government af-
fairs for the Professional Lawn
Care Association of America, will
address pesticide issues. More in-
formation is available from Jeanne
Werner, Rural Development Cen-
ter, Tifton 31793; 912-386-3416.

NYSTA AWARDS

The New York State Turfgrass
Association (NYSTA) awarded
eight S500 scholarships to stu-
dents at the grand finale of the
NYSTA Turfand Grounds Exposi-
tion. Cornell University winners
were Jason A. Straka and Christo-
pher Hennes. Gregory Wall and
Ryan M. Paschal (posthumously)
were the two winners from SUNY
Cobleskill. The University of Mas-
sachusetts’ two winners were Rob-
ert Alonzi Jr. and Christopher
Caporicci. G. Michael Elston of
SUNY Delhi and William R.
Michalski of Alfred State College
were also awarded scholarships.
GOLF COURSE NEWS

Former U.S., Canada presidents export expertise

BAHAMAS — Former Golf Course
Superintendents Association President
Mike Bavier and Canadian Golf Superin-
tendents Association founder Gordon
Witteveen taught a two-day workshop
here for the superintendents and crews
of the island’s three golf courses.

Called “The Magic of Greenkeeping,”
the seminar attracted 32 greensmen, in-
cluding superintendents Sherwin
Bastian of Ruby Golf Course, Ishmael
Roberts of Princess Resort’s Emerald
Course and Hiram Hield of Lucaya Golf
Course.

Bavier, of Inverness Golf Course in
Palatine, Ill., was GCSAA president in

1981, while Witteveen is in charge of the
five Metropolitan Board of Trade courses
in Toronto and was president of the Ca-
nadian GSA in 1969.

The pair have spoken in countries
around the world.

The seminar features practical secrets
of greenkeeping and stresses the impor-
tance of catering to the whims of dis-
criminating golfers.

“Mike and I are avid golfers, and we
were impressed with the courses there
and their condition,” Witteveen said from
his office. “The very same golfers who
play in the Bahamas in the winter are our
customers in the summer.”

With Curalan,
Long Lasting Control
Is Par For The Course.

Finally, there’s a turf treat-
ment that works as hard
as you do to keep your
golf course looking its
best. It's Curalan™ fungi-
cide. With Curalan you
can control eight tough
turf diseases including
brown patch, dollar
spot, leaf spot, Fusarium
patch and snow molds
three to four times longer
than other fungicides —
up to 28 days.

And that’s not all.
Curalan’s long lasting
control is specifically
designed to work on any
kind of turf, at any stage
of its growth, as a preven-
tive or curative treatment.

So, whether you
want to keep spots,
patches or molds from
invading your turf, or you
need to clear up an exist-
ing problem with brown
patch or dollar spot, a
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treatment with Curalan
can do it. This year, go
for a new course record
in disease control. Call
1-800-878-8060.

Simple Solutions To
Complex Problems

BASF
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By MICHAEL KENNA

f you have not heard about
I the gene gun or biotech,

you’'d better brace yourself!
Custom-ordered turffor the year
2000 may not be an impossible
dream. The USGA Turfgrass
Research Program has sup-
ported projects at Rutgers Uni-
versity, Virginia Tech and Michi-
gan State University which are
demonstrating some exciting
breakthroughs.

In addition to the USGA’s sup-
port of traditional plant-breed-
ing efforts, new biotech or mo-
lecular genetics projects were
initiated four years ago. Drs. Lisa
Lee and Christina Hartman at
Rutgers University have geneti-
cally engineered a strain of
creeping bentgrass that is resis-
tant to Finale herbicide
(glufosinate-ammonium). The
herbicide-resistant lines were
developed in the laboratory and
successfully tested under field
conditions last summer. (Finale
is a non-selective herbicide
which breaks down quickly af-
ter application.)

The laboratory procedure
transforms existing bentgrasses
by combining foreign DNA with
turfgrass through the use of a
“gene gun.” Called
microprojectile bombardment,
the process shoots DNA-coated
particles into tissue cultures of
popular bentgrass varieties. The
transformed, or transgenic, cul-
tures are grown on a tissue cul-
ture medium which contains the
Finale herbicide. Those cells in
which the herbicide-resistant
gene has been successfully in-
corporated into the bentgrass
DNA thrive and eventually pro-
duce roots and shoots.

In greenhouse trials, hun-
dreds of survivors are further
screened, receiving alethal dose
of the herbicide. From the first
five experiments, 55 transgenic
plants survived the greenhouse
tests at five times the labeled
field rate of application.
Transgenic bentgrass plants es-
tablished in field trials were
sprayed at label spot-treat rates
of 1.5 to 4 ounces per gallon of
water. All 55 transgenic
bentgrasses survived while the
control group died.

At Virginia Tech, Dr. Sam Haas
successfully inserted a disease-
resistant gene into bentgrass.
The chitinase gene, which has
been used in agricultural crops,
helps prevent fungal pathogens
from infecting plant tissues.
Most of the success has been
achieved using the gene gun and
techniques similar to those used
at Rutgers University.

Another genetic engineering
technique, called electro-
poration, has also been tested.
Electroporation differs from the
gene gun in several ways. The
cell walls of bentgrass grown in
tissue culture are digested us-

Dr. Michael Kenna is director of
United States Golf Association Green
Section research. He is headquartered
in Stillwater, Okla.
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Turf research is taking golf into the future

ing special enzymes. The
bentgrass protoplasts, or cells
without walls, are grown in solu-
tion with the chitinase gene
DNA. This biotech soup is then
zapped with 750 volts of electric-
ity, which creates openings that
allow the chitinase gene to enter
the bentgrass cells. The trans-
formed cells are then induced to
regenerate their cell walls, and
eventually produce whole plants
with roots and shoots.
Researchers at Michigan State
University are also pursuing the

production of bentgrass plants
which contain the chitinase gene.
Dr. Miriam Sticklen has success-
fully transformed bentgrass plants
by inserting a gene that made the
leaves turn blue.

The GUS gene, which causes
the blue color, has no commer-
cial significance but demon-
strated that the genetic engineer-
ing technique could introduce
foreign DNA and have it ex-
pressed in bentgrass plants. In
1994, the USGA started to fund
Sticklen’s research program

when she teamed with turfgrass
scientists Dr. Joe Vargasand Dr.
Bruce Branham.

The future looks promising,
with less than four years of
USGA-sponsored research com-
pleted on new biotech projects.
If there are any dark clouds on
the horizon, they appear due to
legal and political considerations
of how and where transgenic
plants will be used.

There also are proprietary is-
sues to work out between univer-
sities, chemical companies and

commercial seed producers. The
genetically engineered “Flavr-
Savr” tomato and “Glyphosate-
Ready” soybean varieties have pio-
neered the way, but it has been an
expensive proposition. Golf could
benefit greatly from the combina-
tion of conventional and biotech
plant-improvement techniques. I
hope the impossible dream comes
true.

10 fully

A John Deere-manufactured 11-bladed reel is
now standard on the 220 — delivering not
only improved durability, but also improved
frequency of clip for a better quality cut.

A new machine-grooved front roller delivers
more durability and precision. Cut from solid
bar stock, it's stronger and stays in-round
better for a more consistent quality of cut.

The new John Deere 220 elevates greens mowing to a higher
standard —ANSI B71.4-1990. As the certified successor to the popular
John Deere 22, the 220 brings you a host of new design advantages.
‘Take time to learn more about this exciting new mower, then

call 800/53%8233 for more information or the location of your
nearest John Deere Golf & Turf distributor.

Redesigned controls make the 220
easier to operate. The engine
on/off switch is now located near
the handlebars for easier access.




Supers joining compuworld

Continued from page 15
are superintendents” reported
Patton, who runs the board on
his own personal computer with
financial support from the Heart
of America Golf Course Super-
intendents Association and from
the Golf Course Superintendents
Association of America
(GCSAA).

TurfByte provides users with
a range of resources including
free software and GCSAA bulle-
tins. But the bread and butter of
the system is its lively message

section. Here superintendents
ask questions and offer advice
and opinions on topics as diverse
as effective disease-control strat-
egies, water analysis, and politi-
cal issues affecting the golf
course industry. The message
area provides akind of electronic
community, where superinten-
dents can trade war stories, make
friends, and benefit from the ex-
periences of their peers.
Electronic conferencing is also
animportant part of InAgOnlLine,
a system developed at the Uni-

MAINTENANCE .

versity of Maryland’s Institute
of Applied Agriculture (IAA).
Within InAgOnLine, a private
conference domain called
Turfgrass Clippings has at-
tracted approximately 50 super-
intendents from the Mid-Atlan-
tic region. In addition to a
message section similar to that
found on TurfByte, Turfgrass
Clippings offers some innova-
tive information resources for
superintendents.

“We're going to be posting
degree-day counts,” reported
Dr. Kevin Mathias who, work-
ing with colleagues at IAA, de-
veloped the system. “We’ll have

superintendents out in the field
with light traps and pheromone
traps, and as they see things
they’ll pass the information on to
the on-line system.”

Information on commercial
products, hazard communication
publications, and bulletins from
the Mid-Atlantic Association of
Golf Course Superintendents are
also available in Turfgrass Clip-
pings, and the system will con-
tinue to expand in response to
its subscribers’ needs.

Another service, GolfLink pro-
vides all sorts of information,
most importantly radar on the
national and regional levels, in-

Standard operator-presence

system and new loop-style

handlebars add comfort and safety

to the 220’s design. A low-effort bail
must be pushed forward to engage and
mow; while releasing the bail immedi-
ately and automatically disengages the

reel and traction drive for safety.

The 220's new Greens Tender Conditioner

(GTC) features 75 blades to better stimulate
vertical grass growth. Like the model 22, it’s
powered by an optional gear-drive assembly

that mounts ahead of the reel.

A new, more powerful, Kawasaki engine

powers the 220. Now, the combination of
3.7 net horsepower, overhead valves, and

frared satellite maps updated at
least four times an hour, jet
stream, temperature and soil-
temp maps.

“The bottom line is that if
there’s pertinent information,
people will want to tap into it,”
said Mathias. “So we’re trying to
get useful information into the
system.”

One limitation of dial-up ser-
vices like TurfByte and
InAgOnlLine is users from out-
side the local area incur long-
distance charges when they log
on. This can discourage users
from participating, and fewer
participants means less valuable
discussion. In response to this
concern, smaller local bulletin
boards have formed in several
areas (including MetByte in New
York and TurfTalk in the Chi-
cago area). While these local
boards have fewer participants
(TurfTalk, for example, serves
approximately 90 users), they
have an advantage in that par-
ticipants have more in common;
they share a climate and are more
likely, for example, to face simi-
larlegal restrictions on pesticide
use.

An alternative approach is for
national services to move onto
the Internet, the worldwide com-
puter network. Users would then
access these services via local
Internet providers that are now
available in many areas and are
expected to become universal.
Internet access is in the works
for TGIF, and is being consid-
ered for TurfByte and
InAgOnLine.

The on-line world is changing
so rapidly it is impossible to say
what services will look like in 10
years time. In the short term,
many providers will move from
the current text-based systems
to World-Wide Web servers,
which provide for the transfer of
other forms of information in-
cluding photographs, audio, and
even short video segments. As
the technology improves, ser-
vices will become easier to use
and will provide an even wider
range of information.

Whatever the future brings,
golf course managers who are
willing to make the initial invest-
ment now can take advantage of
existing resources, and will find
themselves poised to reap the
benefits as new technologies
become available.

Compu jargon, et al

On-line sources for golf course su-
perintendents:

Aluminum traction rolls on the 220 N 4-cycle design transiate into not only more Turfgrass Information Center 517-353-
are now smooth for less green distur- s o power — but quieter operation, as well. 7209 (voice)
S e TurfByte 913-842-0618 (data)
bance, and have been widened to B 2= InAgon-line 301- 314-2034 (data)
cover the entire length of the bed- R TurfTalk 708- 898-6168 (data)
Kknife. External differential drive I GolfLink 800-200-3810 (voice)

still splits power to both traction An On-line Lexicon:

Modem: a device which allows you to
attach your computer to a telephone line.
With appropriate communications soft-
ware, you can then access other comput
ers by dialing in.

Bulletin Board Services: Computers that
have been set up to receive calls from sub-
scribers. Using a modem, you make a di-
rect call to a BBS and log onto a simple
menu-based system. Common services in-

rolls for superior tracking.

NOTHING RUNS LIKE A DEERE®

Continued on page 37
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Superintendents honored
as Environmental Stewards

Winners of the third annual
Environmental Steward Awards
have been announced by spon-
sors Ciba Turf and Ornamental
Products, Rain Bird, the
Jacobsen Division of Textron and
new sponsor Lebanon Turf Prod-
ucts.

The companies also an-
nounced a donation of more than
$22,000 to the Golf Course Su-
perintendents Association of

And the winners are...

Environmental Steward
Awards were given in three cat-
egories: public, private and re-
sort golf courses.

The national winners in each
category are:

Private — William T. “Tim”
Hiers, CGCS, Collier’s Reserve
Country Club, Naples, Fla.

Public — Timothy Kelly, The
Village Links of Glen Ellyn, Glen
Ellyn, Il

Resort — Edward C. Horton,
CGCS/Michael Jess Pifferini,
The Links at Spanish Bay,
Pebble Beach, Calif.

In addition, there may be as
many as 24 regional winners, one
public, private and resort winner
each in all seven United States
Golf Association regions, plus
Canada. This year, 10 winners
were selected from the United
States and two from Canada:

Northeastern region — Steven
Malikowski, CGCS, Cape May
National Golf Club (public),
Erma, N.J.

Mid-Atlantic region — Jerry
Coldiron Jr., CGCS, Lassing
Pointe Golf Course (public),
Union, Ky.

Southeastern region — Tom
Schlick, Marriott’s Golf Club at
Shiloh Falls (resort), Pickwick
Dam, Tenn.

Florida region — Darren
Davis, Olde Florida Golf Club
(private), Naples, Fla.

Great Lakes region — Larry D.
Mueller, Minnesota Valley
Country Club (private),
Bloomington, Minn.

Western region — Edward Lee
Price, The Coeur D’Alene Re-
sort Golf Course (resort), Coeur
D’Alene, Idaho.

Tom Janning, Rosewood
Lakes Golf Course (public),
Reno, Nev.

Mid-Continent region — Mike
Burris, CGCS, Bay Oaks Coun-
try Club (private), Houston,
Texas.

Frank Hutcheson, Mesquite
Golf Course (public), Mesquite,
Texas.

Dale Miller, Barton Creek Re-
sorts & Clubs (resort), Austin,
Texas.

Canadian region — Greg Wil-
liams, Cranberry Resort Golf
Course (resort), Collingwood,
Ontario

Paul Dermott, CGCS, Oakdale

Continued on next page
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America (GCSAA) Foundation.
The number of entrants in-
creased for the second straight
year, this time by more than 20
percent.

The Environmental Steward
Award program was created to
recognize golf course superin-
tendents and golf courses for
their work to protect and/or en-
hance their local environments.
For example, some past winners

KAINTENANCE

were recognized for overall
course management excellence,
outstanding programs to maxi-
mize pesticide and fertilizer effi-
cacy, and irrigation and equip-
ment efficiency, as well as
wildlife preservation and en-
hancement.

All entries are reviewed by an
independent panel of judges se-
lected for their expertise in envi-
ronmental issues and turfgrass
management.

“With the high quality of en-
tries and increased competition,
winning an Environmental Stew-
ard Award has become one of

the top honors for superinten-
dents,” said Joseph Baidy,
CGCS, president of the GCSAA.
“We thank Ciba, Rain Bird,
Jacobsen and Lebanon for their
continued support of this im-
portant program.”

The Award structure also ac-
counts for donations to the
GCSAA Foundation in the
names of all national and re-
gional winners: S500 each for
national winners and S50 each
for regional winners. In addi-
tion, all four sponsoring compa-
nies donate $5,000 to the Foun-
dation.

The judges for this year’s com-
petition were: Dr. Lee Berndt,
certified professional agrono-
mist; Dan Farrier, irrigation plan-
ning and design specialist; Dr.
Bob Robertson, North Carolina
State University; and Ron
Dodson, New York State
Audubon Society.

For more information about
the Environmental Steward
Award, contact: Environmental
Steward Award, c¢/o Ceres Com-
munications, 421 West Travel-
ers Trail, Burnsville, MN 55337,
tel. 612-894-2412/Fax: 612-894-
2423.

Is A NEwWw THREAT
OF RESISTANCE 1_.OOMING
OVER YOUR HORIZON?.




Firms donate to Delhi College

DELHI, N.Y. — The State
University College of Technol-
ogy at Delhi’s approach to pre-
paring students for careers as
golf superintendents is draw-
ing industry support from
around the country.

® Buckner/Hunter of Fres-
no, Calif., donated a COPS Gen-
esis computerized irrigation
system and all its components;
Lofts Seed Co. of Bound Brook,
N.J., contributed all the seed
for greens and mounding; Da-
kota Peat and Blenders of

Grand Forks, N.D., agreed to
offer greens blending and
mixes at significantly reduced
prices; AgriTurf Inc. of Hat-
field, Mass., and Seed Research
Inc. committed seed to cover
all tees and some fairways;
Hancor of Waverly, N.Y. do-
nated 2,000 feet of drainage pip-
ing and systems and will pro-
vide the remaining 9,000 feet at
reduced cost; and Commercial
Pump of Swanton, Ohio, made
provisions to supply a pump
station at cost.

RAINTENANCE

Phillips comment

Continued from page 12

reports attendee Phil Arnold,
executive director of the Golf
Course Builders Association of
America.

“They sent us a lot of recep-
tive signals that they're inter-
ested in finding out more. They
were surprised and encouraged
by what golf has already done in
regards to being an environmen-
tally sound activity.

“The education and so forth
have to start somewhere — and
the best place is at the top. If we
can persuade and educate the

leaders of as many environmen-
tal organizations as possible, it
will trickle down. If some guy
gets an article across his desk
some day that’s inflammatory
about golf, he might say, ‘This is
not really the story on golf.” “

The first Environmental Sum-
mit was a great first step. But
let’s remember it was simply
that: A first step.

Further, assembling a group
of people to represent the entire
golf industry — or the entire
environmental movement — is
next to impossible, notes Paul
Parker of the Center for Re-
source Management, the orga-

The threat of resistance is very real.
Reports are coming in that repeated appli-
cations of the same family of fungicides

have forced resistant strains

of disease pathogens.
Brown Patch, Dollar
Spot and Leaf Spot are
creeping back, even
after treatment.

But there’s a simple

way to protect your

perfect cornerstone for a season-long dis-
ease and resistance management program.

CHIPCO" 26019 is the proven,
broad-spectrum fungicide that gives you
unsurpassed control
of Brown Patch,
Dollar Spot, Leaf
Spot, Fusarium Blight
and Patch and

CHIPCO® 26019 keeps
Brown Patch in check
in the heat of summer.

Necrotic Ring Spot all season long. It’s so

effective, it even gives you control of

BE READY

CHIPCO® 26019
gives you unsurpassed

ROTATION STRATEGY BuUILT
AROUND CHIPCO 26019

WiIiTH A

control of Leaf Spot.

course from the threat of resistance.
Product rotation
with an alternate

chemistry. Alone or
CHIPCO® 26019 long
residual is your best defense
against Dollar Spot.

tank-mixed, the
long-lasting protec-
tion of CHIPCO*® brand 26019
Iprodione fungicide is the

CHIPCO® 26019

FUNGICIDE

\'3_ Rhone-Poulenc Ag Company, 2 TW. Alexander Drive, Research
As with any crop protection chemical, always read and follow instructions on the label. CHI

CIRCLE #121

Pink and Gray Snow Mold and Corticum
Red Thread.

So don’t let resistance give you a
spotty reputation. CHIPCO® 26019 is the
product to start with. The product to
rotate around. The foundation for all your

tankmix combinations. Call your

CHIPCO?’ sales rep today.

Triangle Park, NC 27709. For further product information, please call 1-800-334-9745
PCQ is a registered trademark of Rhane-Poulenc. ©1995 Rhine-Poulenc Ag Company.

nization that facilitated the meet-
ing. In other words, not every-
one walks in lockstep with
Courtney Cuff and Tim Hiers.

There will be plenty of dis-
putes down the road. The Sierra
Clubis along way from buying a
corporate tent at the U.S. Open.

However, progress — slow
though it may be — is being
made.

LA N J

Two quick things before I for-
get:

First, get your hands on the
most recent U.S. Golf Associa-
tion (USGA) Green Section
Record. The January/February
issue reports on every USGA
research project now underway.
It's a wealth of information. Call
Jim Snow or Dr. Kimberly
Erusha for subscription informa-
tion (908-234-2300).

Second, there’s a small story
on page 4 this month detailing
the election of new officers at
the National Golf Foundation
(NGF). Go read it. I'll wait...

Look at the diversity of the
new NGF board! A club manage-
ment guy (ClubCorp’s Robert
Johnson) will soon ascend to the
chair and sources tell me an in-
dividual facility operator won'’t
be too far behind.

If this keeps up, critics will be
loath to peg the NGF as strictly a
manufacturers trade association.

Steward winners

Continued from previous page
Golf & Country Club (private),
Downsview, Ontario.
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Finally, merit winners may b
named on the quality of entries
competition within regions and
other criteria. This year, 15 en-
tries from the U.S. and one from
Canadawere named as merit win-
ners:

Daniel P. Higgins, Winches-
ter Country Club, Winchester,
Mass.; Kevin Pryseski, CGCS,
Cattail Creek Country Club,
Glenwood, Md.; Frank A.
Rendulic, CGCS, Kittyhawk Golf
Center, Dayton, Ohio; Gregg
Rosenthal, Little Bennett Golf
Course, Clarksburg, Md.; John
R. Johnson III, Arrowhead Golf
Course, Mebane, N.C.; David S.
Downing II, CGCS, Wild Wing
Plantation, Myrtle Beach, S.C;
John FitzGibbons, Meadows
Golf Club, Littleton, Colo.; Terry
Concannon, CGCS, Heritage
Park Golf Course, Olathe, Kan.;
Michael V. Giuffre, Tournament
Players Club of Michigan,
Dearborn, Mich.; Randall L.
Staton, CGCS, The Hawthorns
Golf & Country Club, Fishers,
Ind.; Tim Johnson, Glen Oaks
Country Club, West Des Moines,
lowa; James A. Johnson, CGCS,
Rail Golf Club, Springfield, Ill.;
Paul Ellwood, Club Terravita Golf
Course, Scottsdale, Ariz.; Ross ]J.
O’Fee, The Springs Club, Rancho
Mirage, Calif.; Thomas E.
McDonald, Gold Canyon Resort,
Apache Junction, Ariz.; and Paul
Seenna, Burlington Golf & Coun-
try Club, Burlington, Ontario.
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Traffic control: Take your course to the next level, Otis urges

By MARK LESLIE

FALMOUTH, Maine — Call-
ing course traffic “an incredibly
important part of golf course
management” that needs more
attention, the U.S.
Association’s (USGA) Dave Otis
told superintendents here: “If
you do it well, you can elevate
your course to the next level. If
you do it poorly, you can take it
down a notch.”

Otis, regional director of the
USGA Green Section’s North-
east Region, pointed to golf cars,

Replaceable, |
free-turning |
“knob” handles. |

Patented agitator |
design rotates ball
for complete cleaning.
Hands and gloves |
stay dry.

Large opening |
in spiral agitator |~
accommaodates new,
oversized balls.

Easily accessible, |
tamper-resistant
drain plug.

Wherever golf is played, Superin-
tendents and golfers alike recognize

Golf

spikes and the increased use of
the Stimpmeter as the major cul-
pritsin turfgrass compaction and
damage.

“The root of most traffic prob-
lems is the golf cart,” he told a
meeting of the Maine Golf
Course Superintendents Asso-
ciation. “In Scotland, golf
courses do beautifully, even in
heavy traffic situations, because
there are no carts.”

But in America most courses
depend on revenue from golf
cars. And because golfers pay so

little attention to cart paths, signs
and obstacles meant to reduce
turf damage, compaction from
carts is crucial in the battle to
maintain quality playing condi-
tions, he said.

Speaking of the other key ob-
stacles, Otis said the Stimpmeter
is “a good tool when used right,
an awful tool when used wrong”

and added, “As bad as the

Stimpmeter is, golf spikes are
worse!”

While the challenges to su-
perintendents are difficult, Otis

Compare the Rest.
You’re Looking at the Best.

durability of Par Aide’s cast alum-
inum original.

offered a number of solutions to
handle traffic problems and im-
prove turfgrass quality.

“Ultimately there are just two
ways of dealing with traffic: Con-
centrate it on an impervious sur-
face like a cart path, or scatter it
out over as wide an area as pos-
sible,” he said. “If you concen-
trate it on turf, you're dead.”

Other Otis comments:

e Start with a plan. Many
times, especially on old courses
built before golf cars were popu-
lar, cart path systems just evolve.

| Only two non-seizing,
stainless steel set-screws
| for easy access.

Long-wearing brush
completely surrounds
ball in one-piece,

| flow-thru housing.

New design
prevents towel clips
from damaging hand
finished baked
enamel paint.

An in-depth study of traffic flow
should be done before installing
a path.

Consult a golf course archi-
tect because there are a lot of
tricks to the trade, and seek a
second opinion from someone
“who can throw darts at your
plan.”

e Use a stable material for the
path. Or, at least a form or wood
alongside the path.

e “Cart paths grow unless you
put a stop to it,” so install barri-
ers, or curbs with the turf flush
to the top of the curb to avoid
bad grass-trimming problems.

e (Create multiple entry and
exitareas from the paths, at least
30 to 40 yards for exit points.

¢ Build paths that are at least
eight feet wide, preferably 12
feet. Otherwise, carts and equip-
ment pass each other and travel
outside the path onto turf.

* Never start or stop a path on
a hill.

* “Golfers will not follow cart
signs. If you think you'’re going
to educate them to be more ob-
servant you are doomed to dis-
appointment,” he said. A traffic
plan must include other aspects.
But do use signs that are “taste-
ful and can be moved.”

* Post a notice with the club’s
cart rules on a plastic menu
holder in the front of the cart.

e Implement an “infinitely
movable” signage and barrier
system. Use a simple barrier to
funnel traffic — and change it
daily.

e Where golfers respect
painted white lines, “amazing
results” occur. By changing the
lines, the wear moves around.

* Plant signs at the top of
steep sand bunkers warning
golfers not to walk up embank-
ments.

¢ Trim back trees and, wher-
ever possible, sever their roots
that are growing toward a path
because “trees cause a triple
whammy: shade, roots and physi-
cal obstruction that funnels traf-
fic, and sever roots going toward
a path.”

-

2

R

the quality, pride and craftsmanship
that goes into every Par Aide ball
washer.

So it’s no surprise that more than a
few imitators have come and gone
over the years.

But, despite all of their “me too”
claims, absolutely no one has
yet equaled the unique
advantages and rugged

In 85 to 90 percent of his
course visits last year superin-
tendents complained about
spikes, Otis said, adding: “Every
study shows metal spikes are
the worst thing for putting sur-
faces. They also cost millions of
dollars in damages to club-
houses, golf carts, walkways,
thresholds, rugs, mats, furniture
and benches...”

Among several options for
golfers, he suggested polyure-
thane spikes, or shoe wear with
suction- or ripple-type treads.
“You’ll see phenomenal im-
provement in your turf,” he
said.

What about ropes? Ropes are
“a target to hit” and “an opportu-
nity to look bad, Otis said, add-
ing that golfers often simply
move them out of the way.

One of the most difficult areas

Continued on next page
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It was true in 1955. It’s still true to-
day. When it comes to ball washers,
and the name of the company that
stands behind them, Par Aide has
no peers.

Ask your Dealer today about the
best long-term investment value in
______golf course accessories — ask

to see all of Par Aide’s
“Classic” ball washers.
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Par Aide Products Company ¢ 3565 Hoffman Rd. East e St. Paul, MN 55110 e 612-779-9851



Rackliffe Conn.’s
Super of the Year

LEBANON, Conn. — Steve
Rackliffe of Willimantic Country
Club here has been named Su-
perintendent of the Year by the

: Connecti-
cut Associa-
tion of Golf
Course Su-
perinten-
dents
(CAGCS).

Saying
the CAGCS
was proud
to present its highest honor to
Rackliffe, new President Peter
R. Pierson said, “Steve truly lives
up to the CAGCS motto: Devoted
to sharing knowledge and expe-
rience for better turf.”

Since Rackliffe joined
Willimantic CC in 1982, it has
become one of the area’s top
courses.

Rackliffe was the association
presidentin 1992 and has served
on its board of directors. He
holds a bachelor’s degree in
plant and soil sciences and a
master's degree from the Uni-
versity of Massachusetts.

Pierson, of Pequabuck Golf
Course in Cromwell, meanwhile,
was elected to succeed Past
President John Streeter of
Woodbridge (Conn.) Country
Club. He joined a new executive
board of directors along with
Vice President Phil Neaton of
Black Hall Club in Old Lyme,
Secretary John Napieracz of
Stanley Golf Course in New Brit-
ain, and Treasurer Heather
Garvin of Canton (Conn.) Golf
Course.

Directors are Scott Gennings
of Wallingford (Conn.) Country
Club, Jud Smith of Orange Hills
Country Club of Orange, Brian
Skelly of Old Lyme (Conn.)
Country Club.

Also, Anthony Grosso of
Pautipaug Country Club of Bal-
tic,c, John Motycka of
Skungamaug River Golf Course
of Coventry, Jeff Rogers of
Baker’s Nursery and Greg Stent
of Wampanoag Country Club in
Bloomfield, who is also public
relations director.

Steve Rackliffe

Handling traffic

Continued from previous page

to keep turf alive, Otis said, are
those where a cart path stops.
He downplayed the helpfulness
of plastic “grass cells,” saying:
“I've never seen grass cells work.
Grass dies. Someone catches a
spike on it [plastic cells], and
you're in trouble.”

He said Dr. Trey Rogers of
Michigan State University has
found that using a mulched tire
product as a soil amendment re-
duces traffic damage, as do
Netlawn fibers

“It might be worth a try, ex-
perimenting in a few selective
areas,” he said.

GOLF COURSE NEWS
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The New York State
Turfgrass Association has
elected a new president —
John Liburdi Jr., head
grounds manager at Heri-
tage Park in Loudonville.
Liburdi, who succeeded
Michael Maffei of Back
O’Beyond in Brewster, is
serving along with new Vice
President Stephen Smith of
P.I.LE. Supply Co. in
Thompsonville, and Secre-
tary-Treasurer Anthony

Heritage Park’s Liberti heads NYTA

Peca Jr. of Batavia Turf Farms
in Batavia.

Three candidates were
elected to the board of direc-
tors. They are Karl Olson of
National Golf Links in
Southampton, Fran Berdine
of O.M. Scotts Co. in Pine
Bush and Bob Scott of
DowElanco, Springfield, N.J.

Other members serving as
directors are John Fik, Steve
Griffen, James Hornung, John
Rizza and Joseph Hahn.

ALGAE ON TURFGRASS A PROBLEM?
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| FOR THE BEAUTY OF THE EARTH...

~ Wildflowers

' Because they’re a beautiful alternative to high-
- maintenance turf. Requiring little care for years
~ of colorful, floral display.

Wildflowers

For roadsides, parks, golf
courses, industrial sites,
reclamation areas, estates,
drainage basins and back-
yards...anywhere you want
beauty and low-maintenance. When erosion or
mowing present a challenge, consider using a
wildflower mix with a suitable companion grass.

- Wildflowers

From Lofts Seed for the best in product and the most
- in expert advice. Marie Pompei, Lofts’ wildflower
~specialist will advise you on which Pinto Wildflower
Mix will do best in your area. Or she’ll

custom mix a colorful array of wildflowers

| according to your geographical area, soil

| condition or other specific needs.

7

7 4

Marie will even suggest the use of an
appropriate native grass that might
complement a wildflower planting.

Call Marie today and ask for the free brochure.

Learn how low-maintenance Pinto Wildflowers
and native grasses can add some beauty to your
little corner of the earth.
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ON THE MOVE

Colonial names Friend, Hodson

WILLIAMSBURG, Va. —
Bobby Friend has joined The
Colonial Golf Course here as di-
rector of course and turf man-
agement. Peter Hodson has
been named director of golf at
the Colonial, a new track de-
signed by Lester George and
Robert Wrenn.

LE N J

MADISON, Wis. — Mike
Simler, president of the Wis-
consin Golf Course Superinten-

dents Association, has as-
sumed head superintendent
duties at the Bishops Bay
Country Club here. Tony
Coleman has been named gen-
eral manager at Bishop’s Bay,
anew, private course designed
by Bob Lohmann.
L
WATKINSVILLE, Ga. —Sean
Sullivan, formerly the assistant
golf course superintendent at
Druid Hills Golf Club in Atlanta,

KAINTENANCE

has been named head superin-
tendent at Lane Creek Golf Club
here.

HILTON HEAD, S.C. —John
Lee is the new golf course su-
perintendent here at Moss Creek
Golf Course.

L LN

ROSWELL, Ga. — Cory
Hopke has accepted the posi-
tion of golf course superinten-
dent at Willow Springs Golf Club
here. Hopke was formerly the
head superintendent at
Brookstone Golf & Country Club
in Acworth.

LA N J
KETCHUM, Idaho —
Stephen E. Maas, CGCS, has
been named golf course super-
intendent at The Valley Club, a
Hale Irwin/Dick Phelps design
now under construction here.
This is a familiar terrority for
Maas, who was head superin-
tendent at Coeur d’Alene Re-
sort Golf Club during its 1989
grow-in.
LR R J
WICHITA, Kan. — Brian
Peterson, formerly the assis-
tant superintendent at
Willowbend Golf Course here,

THE ELEMENTS OF GOLEF...

Introducing GolfLink, the industry’s first

complete satellite golf weather and information

service. Our unique satellite technology and

easy-to-use format far outperforms any dial-up

services you may have used. For under two

dollars a day, GolfLink offers detailed lightning

analysis, full color forecast maps, golf

association news, USA TODAY headline news

and sports and financial information.

We've put together for you all of the crucial

weather and lightning information te.ensure the

safety of your golfers—and all the sports, news

and financial information to keep them coming

back for more! There’s no éguipment to

purchase and

installation fee.

has moved on. He’s the new
Oklahoma sales representative
for Lesco, Inc.
L LN J
ATLANTA, Ga. — Billy
Huskins has accepted the posi-
tion of golf course superinten-
dent here at North Fulton Golf
Course.
LN
THOMASVILLE, Ga. — Jay
Hemphill has accepted the head
superintendent’s position here
at Glen Arven Country Club.
Hemphill had been golf course
superintendent at the Golf Club
of Macon.
L X N J
ATHENS, Ga. — Mitch
Bradbury has been named the
golf course superintendent here
at Green Hills Country Club.
Bradbury had been crew fore-
man at Jennings Mill Country
Club in Bogart.

In Maine, focus
is on wildlife,

geese and pests

ROCKPORT, Maine — Retired
University of Massachusetts Prof.
Joseph Troll, golf course archi-
tect Geoffrey Cornish and Coun-
try Club of North Carolina super-
intendent George Thompson will
be among the speakers at the
Maine Turfgrass Conference and
Show at Samoset Resort here,
March 14-16.

Following a 3 to 5 p.m. semi-
nar on Integrated Pest Manage-
ment by the U.S. Golf Associa-
tion Green Section on March 14,
Thompson and Cornish will
speak in the morning on the 15th
on “Wildlife Preserves and Ca-
nadian Geese Control” and “The
Importance of the Super-
intendent’s Role in Golf, respec-
tively.

Falmouth (Maine) superin-
tendent and Golf Course News
adviser Kevin Ross will also
speak on the 15th, as will Uni-
versity of Maine Extension Spe-
cialist Lois Stack on “Solving
Design Problems with Perenni-
als” and superintendent Ken
Flisek on “Environmentally
Sensitive Maintenance Facili-
ties.”

The former superintendent
at The Woodlands in Falmouth,
Flisek is now at the Jack
Nicklaus-designed The Club at
Nevillewood in Bethel Park, Pa.

Troll will speak Thursday on
“Are Plant Nematodes Patho-
genic?” following talks by Iowa
State University Prof. Clinton
Hodges on “Root Rot Pythium in
High-content Sand Greens.”

Also, Gary Fish of the - Board
of Pesticide Control and New En-
gland PGA rules official Jack
Bates of Chelmsford, Mass., on
“Marking the Course in Accor-
dance with the Rules.”

A day-long mechanics session
is scheduled Wednesday.

More information is available
from Cleo Werner at 207-781-
7878.

GOLF COURSE NEWS




BARRICADE’ HERBICIDE PROVIDES
RESULTS YOU CAN COUNT ON FROM
THE FAIRWAY TO THE BOARDROOM.

NOW THAT'S...

Job performance is judged on results —
not intentions. So it pays to use tools
you can rely on. Like Barricade

herbicide. Barricade gives you consistent,
season-long control of crabgrass,
goosegrass, and other grassy weeds.
Even better, Barricade’s prescribed rates
deliver the precision timing you need to
accurately determine its length of
control. So you can overseed precisely
when you need. Barricade is safe on turf
and doesn’t stain or leach out of the
weed germination zone. And Barricade’s
lower active ingredient makes it easier
on the environment. Barricade

herbicide. The cost-effective turf
management tool that makes you and
your course look good. To

receive your FREE brochure

and product label, call
1-800-435-TURF (8873).

Lamoo:

‘ Barricade
* CRABGRASS PREVENTRR
B ON FERTILIZER

Barricade Herbicide
SEASON-LONG CONTROL
THAT STOPS ON A DIME

S. SANDOZ Read and follow label directions carefully. Barricade Herbicide
is a registered trademark of Sandoz Ltd. © 1994 Sandoz Agro, Inc
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A Poa annua
nursery: Who'd
have thunk it?

By JOHN GASPER

he importance of a putting
I green nursery to a golf course

maintenance operation can not
be underestimated — acting to maintain
the integrity of the greens. A quality turf
nursery can be beneficial in many ways.
It can be used to enlarge green surfaces
or repair damage from vandalism,
sabotage and oil leaks. It can also allow
the superintendent to plug or sod turf
areas that have been lost due to disease,
insects, or winter damage.

The challenge confronting superinten-
dents is how to produce a putting green
turf nursery that will acclimate to the
course’s many microclimates. At The
Ridgewood Country Club, we faced an
additional dilemma. Built in 1927 in the
chestnut and oak forests of northern New
Jersey, the course is characterized by its
natural terrain and tree-lined fairways.
The down side is that the many trees
have allowed encroachment of annual
bluegrass. In fact, Poa annua is the
predominant grass species on the course.
The lack of sunlight and air circulation
makes it very difficult to establish
bentgrass into the greens. Most greens
are 65 to 95 percent annual bluegrass.

The problem we have encountered is
that bentgrass turf from our nursery
did not perform well on most green
surfaces. Bentgrass plugs would thin
out and become unsightly and inconsis-
tent. From this experience, our goal
was to produce a nursery turf that
would survive on our putting greens.
Our first thought was to take annual
bluegrass from fairway areas and

John J. Gasper in superintendent at The
Ridgewood Country Club in Paramus, N.].

RAINTENANCE

gradually mow it down to green height.
This was not effective.

We finally decided to use our aerifi-
cation plugs (Poa) from our greens to
establish the nursery. This method was
advantageous in that the same annual
bluegrass strain and soil type would be
present in the nursery as existed on the
greens. The challenge was how to
create a dense annual bluegrass stand
from the plugs. After much experimen-
tation, we found our answer.

First, prepare the site through rototill-
ing and leveling. It is important to control
any weed infestations, especially those
that cannot be selectively removed once
the turf is established.

Second, apply aerification plugs to
the nursery site. The key here is to
apply enough material so that an
adequate root zone is present. We have
found that 4 to 6 inches is optimum.
This also allows for uniformity in soil
type after the sod is cut. Also important
is not to allow plugs to sit for an
extended period of time. The sooner
the plugs are spread out, the better. A
conventional top dresser is employed
for this application.

Next, seed bentgrass over the plugs
at 1/4 to 1/3 pound per thousand
square feet. This helps fill the voids
between the annual bluegrass plugs.

Finally, roll and top dress the
nursery. Top dressing is only applied so
that the bentgrass seedlings are
covered. Too heavy an application of
top dressing will reduce the survival

Ridgewood Country
Club’s nursery —
composed of 75 per-
cent Poa annua
and 25 percent
bentgrass — two
months after estab-
lishment.

rate of the annual bluegrass.

Once established, it is critical that the
nursery be kept on the same main-
tenance program as the putting greens.
Any deviation will result in a longer
acclimation period once used. With this
method, a 75:25 percent Poa/bentgrass
blend will be produced that will adapt to
any microclimate on the golf course.

Another suggestion is to aerify
during seed-head production and mow
without baskets during the seed-head
period. This will help increase annual
bluegrass seed-bank population. Also,
using ammoniated sulfate fertilizers will
reduce the incidence of summer patch.

The idea of producing an annual
bluegrass nursery for use on a golf
course sounds bizarre. But with the
intense tree competition and low
mowing heights, it is impossible to
substantially increase our bentgrass
populations. Many greens at Ridgewood
are not conducive to bentgrass survival.

Why not just remove some trees from
the golf course? The trees at Ridgewood
are like no others. That would be similar
to removing the “church pews” from
Oakmont or the “road hole” from St.
Andrews. Not on my watch.

In the meantime, we have found an
excellent method of creating a putting
green nursery. In fact, other superin-
tendents in the area have used it and
have had good results. Our next step is
to only cultivate the “most fit” annual
bluegrass biotypes as to environmental
stresses. The results will be upcoming.

Accurate Top

Dressing With Wet
Material. Amazing!

Eliminates shovel
loading
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Turfco’s patented belt uniformly and accurately spreads top dressing with all
levels of moisture content. You can top dress with wet or dry material, from
a light mist to a heavy application with the same Turfco spreader. Its 6
ground driven wheels give you a lower PSI than walking top dressers. They
also eliminate hydraulics so you never have to worry about oil leaks on your
greens. With just one operator, you can load the 22.5 cubic hopper and top
dress 18 greens in only 3 to 4 hours. Amazing top dressers since 1961.

To demo our newest model call 612-785-1000.

Precise on/off
application
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Turfco Manufacturing Inc., 1655 101st Avenue Northeast
Minneapolis, MN 55449-4420, (612) 785-1000 Fax (612) 785-0556

SANDOZ DISTRIBUTORS

1- 800-435-TURF (8873)

AG RESOURCES, INC.
Brandon, FL

AGRA TURF
Searcy, AR

AGRITURF
Hatfield, MA

BENHAM CHEMICAL COMPANY
Farmington Hills, MI

CANNON TURF
Fishers, IN

CORNBELT CHEMICAL
McCook, NE

ESTES, INC.
Wichita Falls, TX

FISHER AND SON, INC.
Malvern, PA

E.H. GRIFFITH, INC.
Pittsburgh, PA

GEORGE W. HILL & CO., INC.
Florence, KY

GRASS ROOTS
Mt. Freedom, N]

HOWARD JOHNSON'’S ENTERPRISES
Milwaukee, WI

KNOX FERTILIZER
Knox, IN

LEBANON TURF PRODUCTS
Lebanon, PA

PENNINGTON ENTERPRISES, INC.
Madison, GA

PRO SEED TURF SUPPLY
Chantilly, VA

PROFESSIONAL TURF SPECIALTIES, INCS
Champaign, IL

REGAL CHEMICAL COMPANY
Alpharetta, GA

THE ANDERSONS
Maumee, OH

TURF INDUSTRIES, INC.
Houston, TX

TURF PRODUCTS LTD., INC.
West Chicago, IL

TURF SUPPLY COMPANY
Eagan, MN

UNITED HORTICULTURAL SUPPLY
Salem, OR

VIGORO INDUSTRIES
Winter Haven, FL

WILBUR-ELLIS COMPANY
Kent, WA
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WHEN I1’s TIME TO OVERSEED,
BARRICADE®’S SEASON-LONG CONTROL
Stors ON A DIME. Now THAT’S...

CONFIDENCE

Yours is a precision business. So you
need turf management tools that give
you predictable results. Like Barricade
herbicide. A single early application of
Barricade provides consistent season-
long control of crabgrass, goosegrass,
and other tough weeds. And when
you're ready to reseed — no problem.
That’s because Barricade’s prescribed
rates deliver the precision timing you
need to accurately determine its length
of control. Its low solubility keeps it near
the surface, in the weed germination

zone, and away from developing roots.
And Barricade’s low active ingredient
makes it easier on the environment.
What’s more, Barricade eliminates the
concern for staining. Barricade herbicide.

Cost-effective performance that builds
confidence. To receive

your FREE brochure and

product label, call

1-800-435-TURF (8873).

Barricade

HERBICIDE

- CRABGRASS PREVENTER
# ON FERTILIZER

Barricade Herbicide
SEASON-LONG CONTROL
THAT STOPS ON A DIME

S. SANDOZ Read and follow label directions carefully. Barricade Herbicide
is a registered trademark of Sandoz Ltd. © 1994 Sandoz Agro, Inc
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West

KARNOK HONORED

SEATTLE, Wash.—The Ameri-
can Society of Agronomy, meet-
ing here, awarded Dr. Keith
Karnok of the
University of
Georgia its
Resident Edu-
cation Award,
its highest
honorrecogniz-
ing excellence
in teaching.

Karnok
teaches courses in turfgrass

management and a beginning
class in crop science. He also
advises turf majors, who com:-
prise about half the Department
of Crop and Soil Sciences’ un-
dergraduate students.

TEGTMEIER LEADS IOWA
DES MOINES, Iowa — Rick
Tegtmeier of Elmcrest Country

Club in Cedar Rapids has been
elected president, leading a new
d
Superintendents
(IGCSA).

Also

board for the Iowa Golf Course

Association

it the Iowa Turfgrass

Conference and Trade Show
here, the IGCSA presented John
Ausen of Hyperion Field Club in
Url

the Year and hc

dale as Superintendent of

nored him with

the Distinguished Service
Award. Chris Coen of Glen Oaks
West

Assistant

Country Club in Des

Moines was named
Superintendent of the Year, and
Tom Lavrenz of Squaw Creek
Municipal Golf Club received the
Charles Calhoun Award.

Tegtmeier’s fellow officers are
Vice President Steve Cook of
Wakonda Club in Des Moines,
Director of Association Affairs
Tim Johnson of Glen Oaks CC
and Directors Ron Mullen of
Crow Valley Golf Club in
Bettendorf, Farrell Zimmerman
of Avoca (Towa) Municipal Golf
Course, Bryan Stover of Newton
(Iowa) Country Club, Jeff Bruns
of Sunnyside Country Club in
Waterloo, John Netwal of Glynns
Creek Golf Course in Long Grove
and Dan Mulder of Landsmeer
Golf Club in Orange City.

The IGCSA also awarded
$7,000in scholarships and $4,800
for research to Iowa State Uni-
versity.

['he association is moving its
headquarters to Gilbert in the

spring

KANSAS ELECTS OFFICERS
Paul Jonas of Crestview Coun-
try Club in Wichita has been
elected president of the Kansas
Golf Course Superintendent’s
Association. Vice President Mike

Hulteen of Salina (Kan.) Coun-
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Mountains

try Club and Mark Willmore of
Shawnee Country Club in To-
peka join Jonas as vice presi-
dent and secretary-treasurer,
respectively.

Serving on the board of direc-
tors are Cliff Dipman of Manhat-
tan (Kan.) Country Club, Darren
Lockhart of Lake Barton Golf
Club in Great Bend, Mark
McKain of Junction City (Kan.)
Country Club, Past President
Randy Siroky of MacDonald Park
Golf Course in Wichita, Affiliate
Adviser Dan Stevens of Robison’s
Lawn and Golf, Inc., and Paul
Naudet of Terradyne Country
Club in Wichita.

NEW TURF PROGRAM STARTED

STERLING, Colo. — Bill
Rahling-  has started a new
turfgrass management pro-
gram at Northeastern Junior

College here.

Rahling holds a bachelor’s
degree in turfgrass management
from Oklahoma State University,
has worked summers on golf
courses in [Illinois and Okla-
homa, and has served as
turfgrass specialist for the Co-
operative-Extension Service.

The Waukegan, Ill. native has
three studentsin the initial class.

ROCKIES ELECT OFFICERS
Bob Kinder of Rolling Hills
Country Club in Golden, Colo.,

has been elected president of

the Rocky Mountain Golf Course
Superintendents Association,

taking over from Dennis Lyon of
the city of Aurora.

Joining Kinder on the new
slate of officers are Vice Presi-
dent John Hoofnagle of Valley
Country Club in Aurora and
Secretary-Treasurer Doug
Jones of the city of Grand Junc-
tion.

Serving on the board of direc-
tors are David J. Brown of Flat-
irons Golf Course in Boulder,
Daryl D. Dinkel of The Ranch
Country Club in Northglenn,
Thomas M. Mamulak of Bear
Creek Golf Club in Denver and
Don Tolson of Fox Hollow at
Lakewood in Lakewood.

Faster Greens W

To improve the quality and playability of fine
turf, you can’t beat the performance of two new
Scotts, growth regulators: High K Fertilizer Plus
Turf Enhancer and Turf Enhancer 2 SC.

These new Scotts products utilize Scotts exclu-
sive growth regulator technology to improve turf
quality, color, consistency and playability. And because
they reduce turf growth (as well as clippings and
water use), you get faster greens without having to
sacrifice height and root density.

High K Fertilizer Plus Turf Enhancer supplies

high-potassium feeding with controlled-release
nitrogen utilizing Scorrs exclusive Triaform,,
Technology. The combination of fertilizer and
turf enhancer produces a tightly knit, dense stand
with extended greening for up to 10 weeks.

Turf Enhancer 2 SC comes in a liquid concen-
trate whose active ingredient (paclobutrazol)
readily disperses in water for better, more consis-
tent coverage. It is also more convenient to apply
and gives you greater rate flexibility than a granu-
lar formulation.




Northeast

19908 IPM

COBLESKILL, N.Y. — A two-
day Integrated Pest Manage-
ment program geared to turf
management
personnel,
grounds man-
agers, land-
scapers and
arborists will
be presented
in Hodder
Hall at the
State University of New York
campus here, March 9-10.

Called “1990’s IPM: Starts with

the Basics, Grows into Today's
Grounds Management Technol-
ogy,” the program will emphasize
tree, shrub and turf care.

Speakersinclude Jennifer Grant
from the New York State Agricul-
tural Experiment Station in
Geneva, and SUNY’s Dr. Ted
Bruetsch, Jim Bates, Chris Cash
and Bob Sutherland.

The curriculum was developed
by SUNY Prof. Bob Emmons,
and the university is making its
laboratory equipment and plant
science facilities available to par-
ticipants.

The conference is co-spon-
sored by SUNY Cobleskill, the

Scott was first to offer growth regulator tech-
nology, and no other regulator products can match

its record of proven performance and turf safety, or
match the breadth of Scotts product line. And only
Scott can offer you the expertise of an agronomi-
cally trained Tech Rep who is ready to help you
in developing a growth regulator program that
addresses all your needs (including Poa annua control).

For more information about any of Scotts growth
regulator products, contact your Scott Tech Rep.
Call 1-800-543-0006 or fax 513-644-7679.

REGIONAL REPORTS

New York State Turfgrass Asso-
ciation (NYSTA), NYS Nursery/
Landscape Association, North-
eastern New York Nursery/
Landscape Association and
Nassau Suffolk Landscape Gar-
deners Association.

More information is available
from NYSTA at P.O. Box 612,
Latham, N.Y. 12110; telephone
800-873-TURF, or 518-783-1229.

WESTERN PA. CONCLAVE SET

MONROEVILLE, Pa. — The
1995 Western Pennsylvania Turf
Conference & Trade show will be
held March 7-9 at the Pittshurgh
Expo Mart, 101 Mall Blvd. The

Cuts.

Scotts,

Growth Regulator Technology
.. The Scotts Difference

CIRCLE #128

annual event is co-sponsored by
The Pennsylvania Turfgrass
Council. At the 1994 show more
than 100 exhibitors were repre-
sented and more than 1,400 golf
course superintendents, lawn care
owners/operators, grounds man-
agers, landscapers, nurserymen,
and others attended.The show is
being held in conjunction with
three days of educational sessions
in the Radisson Hotel.

For more information, contact
The Pennsylvania Turfgrass
Council at 814-863-3475, Fax 814-
863-3479, or R. Eric Oesterling,
Westmoreland County Coopera-
tive Extension at 412-837-1402.
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BUZZ HOWELL SUPER OF YEAR

AUGUSTA, Ga. — The Geor-
gia Golf Hall of Fame has recog-
nized Dowse “Buzz” Howell of
Athens Country
Club as Superin-
tendent of the
Year for 1994, as
awarded by the
Georgia Golf
Course Superin-
tendents Asso-
ciation. Howell
has been active in state and na-

tional superintendent organiza-
tions, serving the Georgia GCSA
as a board member for five years
and president from 1983-84. He
has taught turfgrass classes in
practical management tech-
niques at the University of Geor-
gia.

“One of the more satisfying
aspects of my 30 years at Athens
Country Club,” Howell said, “has
been the association with liter-
ally hundreds of UGA students
who worked for me while in
school, and past employees.”

TECHNICIANS SEMINAR A SUCCESS

DULUTH, Ga. — More than
95 attended the Georgia Golf
Course Superintendents
Association’s annual Spray Tech-
nicians Seminar at The Standard
Club here Feb. 6. Speakers in-
cluded Jerry Meyer, president
of Ollie Meyer and Co., talking
on safety products and their cost
versus quality; University of
Georgia (UGA) Extension weed
specialist Dr. Tim Murphy on
the do’s and don’ts of tank mix-
ing; UGA plant pathologist Dr.
Ed Brown on the importance of
early disease diagnosis and pes-
ticide applications and the
public’s perception.

Cobb County Extension Agent
Mark Banta informed partici-
pants of the benefits of using
county agents, while Lee Stone,
sponsored by Stovall Turf, dis-
played the importance of sprayer
3ud White of LESCO ex
plained area calculations and

safety,

granular calibrations, and Emil
Miller of Smithco led an indepth
discussion on basic sprayer cali-
brations and tools.

PALMETTO ELECTS PURVIS

CONWAY, S.C. — Michael
Purvis of Prestwick Golf Course
in Surfside Beach has been elected
president of the Palmetto Golf
Course Superintendents Associa-
tion, heading a new slate of offic-
ers along with Vice President
Patrick Donelan of Wild Wing
Plantation in Myrtle Beach, Sec-
retary Dr. Paul Alexander of
Conway, retired from Horry
Georgetown Tech, and Treasurer
Frank Healy of Ocean Harbour in
North Myrtle Beach.

Elected to the board of direc
tors were Bill Twigg of D&G Golf
Partnership, David S. Downing II
of Wild Wing Plantation, Rob
Vaughan of Myrtle Beach National
Golf Course in Conway and Dr.
Bruce Martin of Clemson Univer-
sity’s Pee Dee Research Center.
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RAINTENANCE

Dobie continues to leave his mark —
at Sharon Club and on his profession

By TERRY BUCHEN

HARON CENTER, Ohio — It
seems Frank Dobie has always

been at the head of his class, the
top of his profession. His story reads
like a “Who’s Who” of golf course
management.

Dobie started his love affair with golf
courses at age 14 at Homelinks Golf
Course in Olmsted Falls, Ohio, and later
in high school at North Olmsted Golf
Club under superintendent Earl Yesber-
ger.

Dobie then entered Penn State’s two-
year turfgrass management program,
graduating in 1960 at the top of his class.
That was the year Prof. Burt Musser
retired and a young Dr. Joe Duich took
over the program. Both men have had a
profound in-
fluence on
Dobie’s life.

[Also in 1960,
Dobie received
a Golf Course
Superinten-
dents Associa-
tion of America
Scholarship
Award of $100.]

During his
apprenticeship training at Bob O’Link
Golf Club in 1959-60, he worked under
renowned superintendent Bob Williams
in Highland Park, IIl. After leaving Bob
O’Link in the fall of 1960, he went to
Meadow Brook Country Club in Detroit
to work for superintendent Andy Bertoni
installing an irrigation system.

Dobie served six years in the U.S.
Army Reserves, being honorably dischar-
ged with the rank of sergeant. In 1961,
after completing six months of active du-
ty, he sought an assistant’s job in Cleve-
land. His mentor, Colin Smith of Shaker
Country Club, told him there were no

Frank Dobie

If you're still using stakes,
sprinkler heads or fairway
disks to mark yardage, you’re
missing a big opportunity —
An opportunity to make the
game more enjoyable for
your golfers, and give them a
reason to prefer your course.

The Kirby Marker

:
Club Selection is Everything,

The Kirby Marker System gives
golfers a reason to sélect yours.

System has been installed at hundreds of courses around the
world, including the Pebble Beach Resorta Courses.

Golfers are universally delighted with the immedi-
ate and precise yardage distances that the System provides.
Owners report time savings of up to 40 min. per round, re-
sulting in increased revenue. Superintendents praise the col-
lapsable design, which allows mowers to drive right over it.

Make the choice that makes a difference for you
and your golfers. Call us today for a complete brochure.

4
gﬂﬂz Kirby Mavker System
The Finishing Touch

6108 Avenida Encinas * Carlsbad, CA 92009 = 800.925.4729

assistant’s jobs available but the superin-
tendent’s position at Sleepy Hollow Coun-
try Club in Brecksville was open. At age
21, he got the job. In 1963, he became
superintendent at Fairlawn Country Club
in Akron.

He was offered the position of superin-
tendent in 1964 at The Sharon Golf Club,
a new men'’s club then being built in
Sharon Center.

“I've been here since the beginning, 31
years,” said Dobie. “My job is primarily
superintendent but I'm also general
manager. The club is structured so that
our president, M.G. O’'Neil, really calls
the shots and has since the beginning.
I'm directly responsible to him, so as far
as the membership is concerned.”

Being there during the construction
phase left its mark on Dobie. He has
been altering the design of Sharon ever
since. He proudly tells of the more than
40,000 trees planted through the years
and the complete facelift on the 4th and
11th holes.

“Before the course was built, there
were two farms,” he explained. “Part of
one farms was a wooded area, mostly
sugar maples. But three-quarters of the
area was pretty barren.

“Initially, we knew we needed a lot of
trees. We had a broad plan to plant a
large amount of trees in a short period of
time. We developed seven acres of tree
nurseries at one point. As they grew, we
would transplant them onto the golf
course. A big part of the program was
patience.”

Dobie admits course design and
construction is the part of the job he
loves most. “Over the years we've put in
two lakes; put in a lot of mounding; redid
all the bunkers,” he said. “I think George
Cobb was up here once a couple of years
after it was opened. I think he would like
the changes we’'ve made because the

The Sharon Club’s 15th hole.

original layout’s routing is unchanged.

“What has changed is the bunkering;
the design of the tees. We've added a lot
of tees. Started with two on each hole,
now we have four.”

Dobie and his mechanic, Gary Bogdan-
ski, have also designed and built a sand
packer attachment for the Toro bunker
rake and a tournament roller attachment
for triplex greens mowers. Yet the
modest Dobie gives Bogdanski much of
the credit.

“He's a very inventive guy,” Dobie said.
“With the sand packer and rollers, both
times I sort of explained to him what I
wanted to do, and he just built it.”

Dobie was a co-founder, with Tom
Burrows, and the first president of the
Penn State Turfgrass Alumni Associa-
tion in 1969; served on the board of
directors and as vice president of
Northern Ohio GCSA; received the Mal
McLaren Award in 1988 from Northern
Ohio GCSA; has been a director of
Musser International Turfgrass
Foundation since 1974 and its president
since 1988. He is particularly proud of
the Musser Foundation fund-raising
tournaments held at Sharon for the past
21 years, raising more than $135,000 for
turfgrass research.

Dobie has many accomplishments in
his career. He has helped to elevate the

turfgrass profession to today’s higher
standards. He is a true gentleman and the
epitome of professionalism.

And the camera has come in handy.
The hundreds of slides he's taken over
the years will pay off in his latest project:
Producing a history book of his club. But
considering he’s the only superintendent
Sharon’s ever had, Dobie is an integral
part of that history.

“I've had a number of offers over the
years. One from Firestone and one
from Augusta. But there are only three
reasons I would ever leave: If there was
no challenge; if I didn’t like the people I
was working for; or if I wasn’t paid a
fair wage. And none of those have ever
been true.

“I've never gotten bored; not one
day.”

And how could he abandon the
famous Sharon cookies: “Our cook
once was making a batch of oversized,
oatmeal cookies for the staff. President
walked in and had one, and said, ‘These
are great. You should serve them in the
dining room.” So we did.

“Everyone loved them and they've
sort of become our trademark. When
people come to Sharon, they have to
have a cookie. It’s sort of interesting:
We have this great golf course but
we’re better known for our cookies.”

e

customers:

PHOTO USED BY PERMISSION OF PENBLE BEACH COMPANY

United Soil Blenders, Inc. offers these advantages to its

Highest quality blending

Constant on-site monitoring of mixing operation
Continual percolation testing to ensure USGA specs
Complete turn-key pricing

LOWEST PRICING — including loader and all labor

Soil blending is a must in the high-tech business of golf course
construction. And United Soil Blenders, Inc. strives for
excellence inevery green construction project we undertake.

For the Best greens ever, insist on United Soil Blenders, Inc.

27

UNITED SOIL BLENDERS, INC.

| | P.O. Box 1325, Tifton, GA 31793
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Railroad Ties for Landscaping
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CROSSTIES * SWITCH TIES
BRIDGE TIMBERS

800-769-TIES (8437)
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PRODUCT FEATURE

Pre-emergent herbicides: Now taking
time out of the application equation

By MARK LESLIE

Sounds like the sales pitch for a
Lamborghini:

“You can stop it on a dime...

“It brings much lower environmental
loading...

“Bigger windows (of opportunity)...

“It’s in a class by itself.”

Indeed, some of the pre-emergent her-
bicides on the market today are in a class
far beyond products available to golf
course superintendents even as they en-
tered the 1990s.

“Alot of the new pre-emergents are so-
0-0 good...” said one Midwestern super-
intendent.

So good at what?

® S0-0-0 long-lasting.

Pre-emergents are available that can
be applied not only in the early spring but
the previous fall.

“You gain a lot more flexibility about
when you can apply it. You don’t have to
push your germination window as hard
to feel confident that you can have sea-
son-long control, “ said Joe Yoder,
Sandoz's manager of technical service
and product development for specialty
products. “If someone has a real busy
spring and has a difficult time in getting
around to all of their needs, this allows
them to apply back in the fall

“It doesn’t mean they can’t come back

You gain a lot more flexibility
about when you can apply it.
You don’t have to push your

germination window as hard to
feel confident that you can have
season-long control.’

— Joe Yoder, Sandoz Agro

in the spring and touch it up if they want
to. But it can, for instance, be the first
round in their goosegrass control pro-
gram.”

The traditional pre-emergents did not
work if they were applied too early and
the soil temperatures didn’t get up high
enough, or if it rained. The timing was all
temperature-related and soil temperature-
related because it was predicated on when
the [weed] seeds germinate.

* S0-0-0 low-use.

“We see use rates continuing to go
lower,” said Bob Gordon, sales represen-
tative for Rohm & Haas, which produces
Dimension. “Depending on your applica-
tion, the rates are as low as 1/8 pound per
acre. The high end is only one-half pound
per acre.”

Continued on page 34

By MARK LESLIE

In a classic example of “icing on
the cake,” scientists have proven that
fungicides in the triazole family not
only fight turf disease, they also in-
crease establishment and growth of
cool-season turfgrasses.

Drawing on several years of re-
search analyzing the effects of vari-
ous products on new turf establish-
ment, Dr. Richard E. Schmidt of
Virginia Tech in Blacksburg, Va.,
said: “We're producing stimulation
[of turfgrass] using relatively low
rates of materials.”

Schmidt, of the Department of
Crop and Soil Environmental Sci-
ences, specifically tested the triazoles
propiconazole (Ciba’s Banner),
triadimefon (Miles’ Bayleton) and
cyproconazole (Sandoz’s Sentinel),
as well as seaweed-extracted cytoki-
nin.

Notonly did the triazoles fight sys-
temic fungiand improve growth, they
helped drought and salt tolerance in
the bluegrasses, ryegrasses and
bentgrasses tested, Schmidt said.

The researcher explained that
triazole is a sterol inhibitor. “When

Triazole-based fungicides:
Just too good to be true?

youreduce sterol biosynthesis within
a plant, the membranes are more
fluid. And this improves moisture re-
lationships,” Schmidt said. “Triazoles
also reduce saturation of fatty acids
in the lipids. This makes membranes
more ‘fluidy.” So we have more water
going into the cells, then more elec-
trolytes also go in... The plant then
retains more water and is therefore
more drought-tolerant.”

Regarding salt tolerance, he said:
“We've established and confirmed
that [triazoles] reduce sterols and
saturation of the fatty acids, creating
more double-bonding. However, the
biggest factor we're finding is that
we're tremendously increasing the
anti-oxidants within the plant.”

“We have demonstrated that
grasses stimulated to have high con-
centration of anti-oxidants can toler-
ate saline irrigation. When a plant
getsinto a hazardous situation, it will
start creating anti-oxidants. But we
can improve that 200- to 400-fold,” he
said.

Tests also indicated that plants
treated with triazoles used more car-

Continued on page 36
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You've invested in chemicals, and you want the

most out of that investment. But you need to protect
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special turbulence chamber and pre-orifice in our
“t— — Turbo FloodJet® tip, you no longer have to sacrifice -
__effective coverage for drift control - or vice versa.

: The Turbo FloodJet tip. There’s no better way to spray.
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How to make pre-emergents more effective

By MARK LESLIE

Superintendents can save cost, equipment and
manhours through innovative use of pre-emer- and chickweed
gent herbicides. Yet there are some warning signs e Superintendents who conduct fall
— beyond the need to adhere to their labels. overseeding of their greens, but not their fair-
e Some pre-emergents stunt root growth. ways, can edge their greens with the herbicide
Compensate by adding phosphorous. Also, re- so golfers don’t track seed off.
member the best root growth is during the e Similarly, they can spray wasteland bunkers
spring, so that warm weather in itself will help.  or sand traps, so people don’t carry weed seed
¢ Do not use a pre-emergent in a sprigging  into the traps.
situation, says Jeff Cook of Sandoz Agro, Inc. * On courses where fairways, but not roughs,
¢ In places with an historical problem with are overseeded they can spray the first 20 or 30
winter kill, an application would make it difficult  feet of the roughs.
to reseed or resprig in that area. ¢ Combine pre-emergent products that have
* In areas where winter kill is typically not a  different characteristics to get the best of both.

problem, an application can be timed to control
some of the winter annuals, including poa annua

Pre-emergents
open whole new
world of time

Continued from previous page

“The biggest news about Bar-
ricade in the turf market is, we
gained complete clearance for
all turfand ornamental usage for
up to 2.3 pounds annually,” said
Jeff Cook, Sandoz Agro’s busi-
ness manager for Barricade.
“Where we had rate restrictions,
we now have full clearance one
time. For turf and ornamentals,
this will allow the user to get

AMERICAN CYANAMID SAVINGS TIME

¢
PAYBACK
TIME!

From now until May 31,
1995, American Cyanamid is
offering tremendous cash
rebates on PENDULUM?
AMDRO? IMAGE? and

Payback on
Pendimethalin.

Pendimethalin
for Turf!®

Purchase the same
amount of pre-emergent

It’s time to pay back our best cus-
tomers. And here’s how we're doing it:

Payback on PENDULUM®
for Landscapes!

PENDULUM for Landscapes gives
you two great choices when you buy 5
cases (60 Ib) of 1.2 oz water soluble bags.

Get a cash rebate of $75 or a new
Cooper Pegler 3.9 gal-
lon Backpack Sprayer.

Either way, its a
great deal.

on 1995 purchases.

It all Adds Up.

Payback on
AMDRO®!

You can even get a
$1 per pound rebate
on America’s #1 Fire
Ant Killer, AMDRO.

Minimum pur-
chase 48 pounds.

=

P e sins05os

£

CYANAMID

Agricultural Products Division
Specialty Products Department
Wayne, NJ 07470 © 1995

Cyanamid Payback Offer is available to professional product end-users only. Distributors and other companies or individuals reselling products are not eligible.

American Cyanamid reserves the right to verify all purchases.
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Payback on IMAGE®!

IMAGE is offering a $20 per gallon
cash rebate. Take us up on our best offer
while you control uncontrollable weeds.
Minimum purchase 2 gallons.

turf herbicide for 1995 as %
was used in 1994 and get a
10% rebate on 1995 purchases. Purchase
10% more in 1995 and get a 15% rebate

At American
Cyanamid, we're growing
greener customers with
products that help you
deliver the best in profes-
sional service.

For Payback Bucks
coupons, or further
information just call
1-800-545-9525.
*Pendimethalin Great Rebate

Program dates August 1,
1994, to July 31, 1995.

control for an entire season, par-
ticularly in the South. This opens
a whole new market.”

* So-0-0 effective geographi-
cally.

“I think you will see increased
activity across the nation with
Dimension,” said Gordon. “New
split-application labels are avail-
able everywhere but in Califor-
nia.

“Those labels will improve the
efficacy of the product.”

Rohm & Haas Turf and Orna-
mental Product Manager Janet
Giesselman pointed to new reg-
istration for Dimension in Cali-
fornia and New York, except for
Nassau and Suffolk counties.

Barricade is for cool- and
warm-season turf. “It is flexible
enough inits rates of application
that you can use it from the Gulf
of Mexico to the Canadian bor-
der,” said Yoder.

® S0-0-0 insoluble.

Insolubility means that even
with very moist surface turf, the
new pre-emergent herbicides
will stay where they are applied.
In the past, superintendents
might have had to wait weeks for
the right conditions to apply the
products.”[Barricade] does not
move,” said Cook. “You can get
phenomenal control. In fact, we
have had to be precise about the
rates because the tendency for
products with two to five pounds
is, you can’t just make it 1.5 in-
stead of 1.25. You will get pre-
cisely what you put down.

“It’s very controllable. It con-
trols, then stops on a dime.”

¢ S0-0-0 versatile.

Dimension is particularly ef-
fective, for instance, against crab-
grass because it delivers post-
emergent as well as
pre-emergent control. “And the
early post-control on crabgrass
is a significant opportunity,” Gor-
don said.

“Also, because of its post-
emergent activity, we recom-
mend you put it down a little
later. You will take care of crab-
grass that’s up. And since the
product gives you 150 days of
control, you've moved that 150
days further out into the grow-
ing season.

“The Andersons, Howard
Johnson's Enterprises and Leba-
non are buying Dimension and
coating fertilizer with it,” said
Giesselman.

“The smaller the particle size
of the fertilizer, the better the
dispersion; the better the dis-
persion, the better the effi-
cacy.”

* So-0-0 safe.

“The new products are bring-
ing with them a much lower en-
vironmental loading,” Yoder
said.

Referring to the Environmen-
tal Protection Agency’s rating of
materials for their ability to in-
duce tumors, Giesselman noted
that Dimension ranked Cat-
egory E — the safest toxico-
logically.

GOLF COURSE NEWS
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Manufacturers
deny broader
spectrum claims

Superintendents every-
where are applying pre-emer-
gent herbicides to fight an
ever-widening array of
weeds, and guess who is not
buying their claims? The
manufacturers themselves.

“People are claiming
broader spectrum [for Barri-
cade],” said Jeff Cook,
SandozAgro’s business man-
ager for Barricade. “But the
product’s not changing. Us-
ers are targeting it on five or
six key weeds. In our experi-
ence, it's more important to
get95 percent crabgrass con-

trol than to get 75 percent
plus, say, spurge.”

“People are always trying
to add species [to a prod-
uct],”said Joe Yoder, Sandoz’
manager oftechnical service
and product development for
specialty products. “I don’t
think Barricade’s different
from [competitors]. ‘Broader

- spectrum’isasensitive term.
Broader in what way? If it
doesn’t control what I want it
to control, it’s not broader in
my view.” s gea e

~ That is not to say that re-

- searchersare not working to

- expand the spectrum of con-
troloftheir products, orother
BOAUEY, =
- “We're looking at materi-
als that we have invented, or

- with to see how they will fit
~ our markets,” said Yoder.
“We're interested in ways to
 help current products work
better, as well as those that
- will be good in and of them-
selves. We want to get less

 trum.

Haas' Turf and Ornamental

that others have come up

S Maderwec

- “We'reworking on quitea
few things,” said Janet |
Giesselman. The Rohm & |

 “expansions that include us-
- sion for ornamentals. Par-
outigty Sk ot agiositiar
- formulation that would be
“or containers. Some of the
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Container disposal taking on added importance

By BRYAN TOLAR
Handling pesticide products
properly, at least in a regulatory
sense, is a subject that contin-
ues to be of much concern to
pesticide applicators. A specific
area of attention concerns the
disposal of the bulky plastic con-
tainers which hold these prod-
ucts. The closing of some land-
fills and refusal of others to
accept these materials is forcing
changes of disposal practices and
has the pesticide industry seek-

ing new, innovative ways to re-
duce and recover these types of
materials.

Landfill space is becoming
more valuable as new Environ-
mental Protection Agency (EPA)
landfill operation requirements
for these facilities have driven
up costs for solid-waste disposal.
Currently, landfills are under a
25-percent waste-reduction re-
quirement by 1996 and are seed-
ing out materials they can ex-
clude from the waste stream.

Pesticide containers are often
a target for waste reduction be-
cause of the amount of space
they consume and the potential
of improperly rinsed containers
to leak into the soil and ground
water. Without a landfill avail-
able to deposit empty contain-
ers, pesticide applicators may be
without alegal means of disposal.
This reality has prompted regu-
latory and industry officials to
seek ways to solve this disposal
dilemma.

One solution to combat the
problem of container disposal is
to establish an area pesticide
container recycling program.
Georgia has 26 such programs
to date and anticipates collect-
ing more than 100,000 plastic
pesticide containers this year.
This recycling program is coor-
dinated through the Georgia
Department of Agriculture and
is offered free to pesticide appli-
cators. Once a program has be-

Continued on page 37

AVOID “FRECKLING”

4+ 90% WATER [NSOLUBLE
NITROGEN
SLOW RELEASE TO MINIMIZE SURGE
GROWTH AND LEACHING

+ UNIFORM APPLICATION
EVEN AT LOW NITROGEN RATES TO

ILORGANITE

4+ COMPLETE MICRONUTRIENT

PACKAGE

CHELATED IRON IN AN ORGANIC COMPLEX

HIGH IRON: NITROGEN RATIO

4+ NO SALT TO CREATE STRESS

OR BURN ON TUREF

CIRCLE #134

[T'S TOUGHER
THAN EVER
TO PRODUCE
GREAT GREENS.

SAND BASED GREENS,
FREQUENT SAND ToOP
DRESSING, AND IMPROVED
DRAINAGE SYSTEMS MAKE
[T DifrricuLt To KEep THE
NUTRIENTS TURFGRASS
NEEDS IN THE ROOTZONE.

MILORGANITE HELPS
MAINTAIN GREAT
GREENS BY KEEPING
NUTRIENTS IN THE
ROOTZONE.

CONTACT YOUR MILORGANITE
DISTRIBUTOR OR OUR STAFF
AGRONOMISTS FOR FURTHER

INFORMATION.

. NATURAL ORGANIC ‘

Milorganite

, FERTILIZER .

MILORGANITE DIVISION - MMSD

1101 NORTH MARKET STREET
MiLwAUKkege, W1 53202
414-225-3333
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Good news for
triazole users

Continued from page 33

bon dioxide, which increases the
rate of photosynthesis, or food
production. Schmidt reported
stimulated root development as
well, with best results occurring
with applications to new seed-
lings at the two- to three-leaf
stage.

Schmidt also reported “prom-
ising results” using extract from
seaweed, “a very rich, natural
source of cytokinin, a hormone
that naturally develops in plants
and which incites budding de-
velopment.”

Combining cytokinin and
triazoles could produce the best
effects, he said, citing an ex-
ample of a turfgrass grower who
came to Schmidt a year or so ago
concerning problems he had
with several acres of tall fescues.

“I recommended a blend of
Banner and a fortified seaweed
product. He came back later with
a check to support our turfgrass
biostimulant research,” Schmidt
said.

He added that superintendents
can use seaweed and reduce the
amount of triazoles and still get
the same results. “It’s an impact
on IPM [Integrated Pest Man-
agement] and also has economi-
cal benefit,” he said. “When a
sod grower is that pleased with
results, he must have benefited
economically.”

LN J

Schmidt warned that dozens
of new seaweed-based products
are on the market and “you have
to be careful. Most on the mar-
ket are fortified — mixtures of
humic acid and seaweed extracts
and maybe something else; some
are straight seaweed; and then
there are different extraction
methods used to obtain the sea-
weed. They could be concen-
trated by boiling, freeze-drying,
or mechanical processing. If it’s
boiled, it has less value because
heat de-natures the proteins.”

He also warned not to over-

dose the grass.

“These do have a hormonal
effect. And they have an opti-
mum application rate. Once you
go over that, it starts decreasing

in effectiveness,” he said. “Too
much activity gives detrimental
effects.”

Overloading can mean over-
killing, he said. “What happens
is, a superintendent comes out
in the spring and uses Scotts’
Paclobutrazol [a triazole turf-
growth regulator] to control
seeding of Poa annua, then he
puts down Banner to control
dollar spot, then he puts Banner
on again as a growth enhancer/
conditioner. Then he gets sum-
mer patch disease and he calls a
pathologist who tells him to put
on atrianzole fungicide 4-X twice.
And his green dies and he won-
ders why.

“What he has done is over-
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dosed the green with triazole
compounds which cause hor-
monal reactions within the
plant.”
LR N J
Mike Mongon, superintendent
ola Country Club in
amus, N.]J., testified to the
effectiveness of a triazole’s im-
provement on seedling turf.
Facing heavy winter damage
in 1994, Mongon applied Banner
and reported: “It certainly looked
like it helped tremendously.
Other areas of the course also
had winter damage and didn’t
respond as favorably as the Ban-
ner-treated turf.”

EN

Dr. Schmidt sugests mixing in seaweed product

BLACKSBURG, Va. — By using fortified
seaweed with triazoles and other fungicides,
golf course superintendents can greatly re-
duce the amount of fungicides they use, ac-
cording to Virginia Tech Professor Richard E.
Schmidt.

“It's an education of how to use them in
concert, but over a year's time you can prob-
ably reduce the amount of fungicides needed
by 40 percent when the materials are properly
used,” Schmidt said. “We have data permitting
me to say that. It not only works with the
triazoles, but other fungicides as well.”

The Virginia Tech researcher pointed to

REMEMBER WHAT
MORNINGS WERE LIKE
BEFORE SUBDUE?

not only the economic impact but the “more
important ecology impact.”

“We're making the plant more healthy,” he
explained. “For example, we have real strong
data showing we can condition plants to resist
the invasion of nematodes. To control nema-
todes chemically is not only expensive but very
caustic. So if we can get away without using a
nemacide, we reduce environmental hazards.”

The turfgrass industry is “bombarded with in-
nuendoes about not being ecologically sound,”
Schmidt said. “But we are. And here is a case
where we can improve plant vigor and also show
that we are good stewards of the environment.”




Supers’ proper pesticide container disposal is crucial

Continued from page 35

gun in your area, rinsed containers can be
delivered to a designated collection site,
where a chipper will grind the jugs before
sending them out for recycling.

Shipping pallets and new containers are
products that can then be made from these
chipped containers. Pesticide applicators
like the program because it offers a legal
means of disposal that will keep them in
compliance with all label requirements for
container disposal.

Additional improvements are being made
as some pesticide manufacturers are chang-

ing the packaging of some products from
plastic containers to a pre-measured dis-
solvable pouch. These pouches can be
placed in the mix tank with only a foil bag
in need of disposal and a cardboard box
that can be offered for recycling. This
method of packaging uses the latest in
technology to provide convenience to the

user while maintaining the effectiveness of

the product. Check with chemical sales
representatives to find out what opportuni-
ties for this type of packaging exist for the
products you may be applying.

Violations for improper container disposal

have increased over the last few years as
some applicators have failed to seek out alter-
natives to old container-disposal practices.

Even when taking advantage of landfill
disposal, it is important to clean every con-
tainer thoroughly by either triple- or pres-
sure-rinsing.

Reprinted with permission from Through the
Green, the publication of the Georgia Golf Course
Superintendents Association.

Bryan Tolar works with the Georgia Depart-
ment of Agriculture’s Pesticide Division and can
be contacted at 404-656-4958.

Ten years ago, Pythium was
a superintendent’s worst night-
mare. Not only could it wipe
out a green overnight, it could
do the same thing to your job.

Then along came Subdue?®

Suddenly, superintendents
were waking up with warm
smiles, instead of cold sweats.

Subdue immediately
became the pre-eminent pre-
ventive control for Pythium, a
status the past ten years have
done nothing to change.

It's proven itself again and
again in testing. And super-
intendents have given Subdue
the highest satisfaction rating
in the industry.

So if you're one of the few
superintendents who haven't
tried Subdue yet, be sure to
start this year.

Who knows? It may even

turn you into a morning person.

CIRCLE #135

Beard releases
Fax newsletter

COLLEGE STATION, Texas
— Dr. James B. Beard, profes-
sor emeritus of turfgrass science
at Texas A&M University and
current president and chief sci-
entist at International Sports Turf
Institute, Inc., has a new sub-
scription newsletter titled
Turfax. Beard faxes the newslet-
ter all over the world to golf
course superintendents, sports
turf managers, agronomists and
others interested in the current
developments in turfgrass.

Turfax is thorough, well con-
ceived and has regular features,
such as JB Comments, with
Beard’s opinions on many differ-
ent turfgrass management top-
ics. One column deals with new
publications available on such
subjects as university turfgrass
proceedings, superintendent
conference proceedings, univer-
sity research reports, plant pa-
thology books and any hot-off-
the-press books of interest.

Beard has another feature, titled
IB Visitations, that gives a brief,
jam-packed account of where he
has been around the globe and
what he did or observed in the
process. He also gives readers a
list of upcoming JB Visitations.

The bi-monthly issues are usu-
ally six pages long. For more
information people may contact:
Dr.James B. Beard,International
Sports Turf Institute, Inc., 1812
Shadowwood Dr., College Sta-
tion, Texas 77840; telephone 409-
693-4066; Fax 409-693-4878.

Compu jargon
Continued from page 21

clude electronic conferencing, limited elec-
tronic mail, and free software collections.

Internet (or simply “the Net” to the
initiated): A vast global network of com-
puters; in most cases, transfer of informa-
tion across the network is free to the
user. Users usually pay a monthly fee to
obtain dial-up access to a local internet
provider. In addition, there may be an
hourly fee for time spent on-line. Well-
known systems that provide Internet ac-
cess include Compuserve, America on-
line, and Prodigy.

Depending on your provider, Internet
resources you may have access to in-
clude:

Electronic Mail or e-mail: Once you're
on the Internet, you can send electronic
correspondence to anyone else on the Net,
anywhere in the world, usually at no addi-
tional cost. Messages typically arrive at
their destination in a few minutes; as a
result, many e-mail users now refer to the
traditional postal service as “snailmail.”

Gopher: A text-based tool for navigating
the Internet. Using a menu-driven system,
users can browse among thousands of in
formation sources around the world pro-
viding such services as database searching
and free software archives.

World-Wide Web: Another internet navi-
gation tool, but much more sophisticated
than Gopher, the Web is the current
Cadillac of Internet services. Individuals,
corporations, and universities have pro-
duced thousands of “Web Pages” which
can contain text, audio, and even video
information on a given subject. Users can
jump to related pages by simply clicking
on “hypertext links.” The result is an
extremely intuitive means of obtaining
information on virtually any subject

Dr. David M. Rose, who earned his
PhD in cellular developmental biol-
0gy, is a research fellow in the Depart-
ment of Genetics at Harvard Medical
School. His e-mail:

drose@fas.harvard.edu
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Work Wonders.

Transport turf. Shift sand. There’ very little E-Z-GO turf vehicles can’t handle. Thanks
to heavy load capacities. Spacious load beds. And a wide range of options and accessories
to customize for virtually any job. So workers will be able to haul more. Handle bulkier
loads. And get more done.

Call 1-800-241-5855. We'll put you in touch with your nearest E-Z-GO representative.
You'll wonder how you ever got along without one.

EZGONROEN

©1994 E-Z-GO Textron E-Z-GO Division Of Textron Inc.
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TURLOCK GREENS REMODELED

TURLOCK, Calif. — Remodeling of
the greens has begun at Turlock Golf
& Country Club under the design su-
pervision of architect Andy Raugust.
The back nine were scheduled to be
completed by late February and ready
for play in early spring. The club is
using washed sod on the new USGA
greens. Raugust will also remodel the
front nine and that construction is
scheduled for the fall.

BARBARON BUILDING PRACTICE FACILITY

OCAILA, Fla. — Barbaron, Inc. of
Crystal River has been selected to con-
struct the new practice facility at Oak
Run Country Club here. The facility
will include a driving range with target
greens and bunkering and will include
chipping and putting areas and prac-
tice bunkers. Oak Run is owned by
Decca Development & Construction
Corp. of America.

MAKI BUSY ON TWO FRONTS

COLUMBUS, Ga. — Construction
is underway on an 18-hole high-end
daily-fee golf course here, serving as a
cornerstone of a residential housing
development. Fox Chase Plantation is
the creation of developer James F. Day,
while the course is being built by Bil-
berry Golf and designed by Lisa Maki
of Golf Design Services International.
The par-72 course will measure 7,100
from the back tees, Maki said. Mean-
while, Maki expects to begin work in
April on Eagles Nest in Sacramento,
Calif., south of the U.S. Air Force’s
Mather Field which closed last fall.
Developed by the Takehara family of
Japan, it will be an 18-hole stand-alone
public facility, she said.

CHICAGO’S MR. GOLF HONORED

AUGUSTA, Ga. — Joe Jemsek, an
octogenarian who pioneered public golf
in Chicago and is
known in that area
as Mr. Golf, will be
presented the Wil-
liam D. Richard-
son Award from
the Golf Writers
Association of
America. The a-
ward is given for
consistent out-
standing contributions to golf. Jemsek
owns and operates eight public courses
in Chicago. Jemsek is a past Profes-
sional Golfer of the Year, chosen by the
PGA of America, and has been inducted
into the Chicago Sports Hall of Fame. The
National Golf Foundation presented him
its Herb Graffis Award in 1977 and his
family its Jack Nicklaus Family Golf
Award in 1991.

Joe Jemsek

GOLF COURSE NEWS

DEVELOPMENT

Caribbean sings siren song

By PETER BLAIS

aribbean golf resort/residential
development is warming again

after a relatively long cold spell,

according to golf industry experts
working the area.

Hurricane Hugo devastated certain
islands in the late 1980s, denting the
Caribbean’s reputation as a safe and
peaceful retreat, according to Ralph

Stewart Bowden, a Virginia real estate

counselor who has thoroughly re-
searched the Caribbean market.

Just as the islands were recovering
from that natural disaster, a financial
calamity struck in the form of a world-
wide recession. The financial downturn
struck particularly hard and long at the
northeast United States, historically the
main source of Caribbean tourists and
second-home buyers, Bowden noted.

Certain islands and island groups are
recovering faster than others and
looking at golf to help lead the way.
Barbados and the Bahamas are two
good examples.

Here’s a look at the different regions
and how golf is developing in those areas.

NETHERLAND ANTILLES/LESSER ANTILLES/
WINDWARD ISLANDS

The real estate market has been
relatively soft, but golf development
fairly strong in the past year in these
southernmost islands.

“There hasn’t been much in the way
of quality golf in the Caribbean, until
recently” said architect Steve
Schroeder of Robert Trent Jones II
International. Jones designed Hyatt-
operated Tierra del Sol, Aruba’s first 18-

Continued on page 46

Mexican woes
only slow golf

By PETER BLAIS

Mexico's financial crisis may
slow but certainly won'’t stop golf
development there, according to
industry experts working the area.

“The recent devaluation of the
peso has brought most projects to
a halt. That will continue until
things settle out,” said Joe Finger,
aTexas-based course designerwith
five Mexican projects recently
opened or planned.

“In the long term, the devaluation
won't affect development that much.
Wehad asimilar devaluation 15 years
ago and work eventually resumed.”

The government devalued the

Continued on page 44

Joe Finger still

The 4th hole at Joe Finger-designed Cabo Real

keeping a hand Q
on design business gA

Joe Finger, 76, is a technologist at heart.
Born in Texas, he obtained a bachelor’s degree
in engineering from Rice University and a
master’s from the Massachusetts Institute of
Technology. He worked in the oil refining, plas-
tic manufacturing and dairy businesses before
designing his first course, a nine-hole addition
to Houston’s Westwood Country Club (CC),

back in 1956. Since then, he has designed
and remodeled courses throughout the
United States and notably Mexico [see
story abovel. The engineer’s attention to
detail demonstrated itself in his invention
of the Percolometer, a device used for on-
the-job control of seed-bed mixtures for
greens. Priding himself on getting projects
in on time and on budget, he also wrote one
of the first books dealing with the costs of
course design, “The Business End of Build-
ing or Rebuilding a Golf Course,” in 1973

Golf Course News: You supposedly
retired from active design work in 1990.
What have you been doing since?

Joe Finger: Working my rear end off.
I've built two courses in Mexico, have
two more on the drawing board and one
up in the air. We remodeled the greens at
Cedar Ridge in Tulsa [Okla.] and Colo-
nial Country Club in Memphis [Tenn.]
We’re doing a long-range plan for Pleas-
ant Valley CC in Little Rock [Ark.], which
we built for Winthrop Rockefeller 27 years
ago. We also did consulting work on the
Napa Valley (Calif.) CC clubhouse. I'm
doing a lot of gardening and orcharding
at home and working for the club [River
Hill]. Byron Nelson and I built River Hill
back in 1974 and we both have homes

Continued on page 52

UNEARTHED!

Mackenzie's mysterious manuscript

By TERRY BUCHEN

OULDER, Colo. — Raymund
B Haddock, the step-grandson of

Dr. Alister Mackenzie, is a suc-

cessful insurance agent here. Little did

he know that his life was going to

change dramatically with the discovery

of an item stored for years in a cedar
chest in his home.

The story begins in 1978 when
course architect Geoffrey S. Cornish

and writer Ron Whitten were research-

ing their book, “The Golf Course,” and

discovered in Dr. Mackenzie’s obituary

that he had written a manuscript

shortly before his death but that it had

never been published. Whitten called
Charles Scribner and Sons in New
York, inquired about the unpublished
work and was told it had “long since

been destroyed!” An unfortunate dead-

end, to say the least.

In 1982 Robert Trent Jones Sr. told
Whitten he had a typed version of the
lost manuscript which he had given to
the legendary Red Hoffman. Whitten
called Hoffman, who insisted that he no
longer had the manuscript and had
returned it to Trent Jones. But Jones
insisted that Hoffman still had it, and it
was never to be seen again. Another
dead-end.

Fast-forward 10 years to 1992. The
Mackenzie Cup was being played
between four 10-man teams represent-
ing Cypress Point, Meadow Club,
Green Hills, Pasatiempo, The Valley
Club and Crystal Downs. At a gathering
in the garden of Mackenzie’s house
along the 6th fairway at Pasatiempo,
Whitten told the golfers that 60 years
later it was difficult to research
Mackenzie. In particular, he was

Continued on page 50
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Dr. Alister Mackenzie
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Baird conjures
up ‘Dances’
scenes at
Costner resort

By MARK LESLIE

DEADWOOD, S.D.—Scenes
from Dances with Wolves flash
before you, a train whistles by
on a 110-foot-high trestle and an
enormous resortlodge loomsin
the background. This spot, in
the valley of the White Wood
Creek, is The Dunbar resort,
which is being built by actor
Kevin Costner. And featured
among its attractions will be an
18-hole golf course designed by
Gary Roger Baird of Nashville,
Tenn.

“Thisisthe best piece of prop-
erty I've ever seen,” Baird said.
“Alovely valley contains the be-
ginning and finishing holes and
the remaining holes are slightly
higher in a Ponderosa forest.
You can see for 100 miles for
360 degrees. And it's 400 feet
straight down to the river be-
low.”

The golf course is tentatively
called The Trestle, drawing on
the fact that the 110-foot-high
trestle stands as a backdrop be-
hind the 18th green. A steam-
engine train, carrying resort visi-
tors from Rapid City 40 miles
away, will loop around one of
the par-3 holes and stop at the
hotel.

“This is one of the best, most
spectacular finishing holes any-
where,” Baird said. “Imagine the
view from the train to the 18th
green far below it.”

Costner fell in love with the
site, which is in the area where
his movie Dances with Wolves
was filmed. He and his brother
Dan are the principal owners of
the S9 million to $11 million
project, which will include all
sorts of recreational, convention
and fitness facilities.

Of Costner, Baird said, “Kevin
is one of the most sensitive, car-
ing individuals about our envi-
ronment I've ever met in 26
years in this business. He
brought in one of the largest
tree-moving pieces of equip-
ment in the world from Hun-
gary to try to save every tree on
the site. They are transplanting
enormous, 100-foot-tall Ponde-
rosa pines. That's a remarkable
feat.”

Because of the short construc-
tion season here, Baird expects
not to open the course until 1997.

The Dunbar sits two miles
north of this town which was
founded in 1876 with the discov-
ery of gold in Deadwood Gulch.
One of few communities listed as
a National Historic Landmark,
Deadwood’s business district dis-
plays Victorian architecture, pe-
riod lighting and cobblestone
streets. Small-stakes gambling
was introduced in the Black Hills
in 1989, and The Dunbar will have
an area dedicated to gaming ma-
chines.
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Y i l N\ OLEDO BEND RESER-
VOIR, La. — An 18-hole
golf course nestled in the

hills of northwest Louisiana is

scheduled to open in the spring of

1996 at Toledo Bend Reservoir.

The 185,000-acre reservoir forms the
border between Texas and Louisiana.

The reservoir has been a fishing para-
dise since its creation 25 years ago as a
result of the construction of the Toledo
Bend Dam across the Sabine River.

The golf course will be the centerpiece
of amultimillion-dollar recreation complex
under development by the Sabine River
Authority of Louisiana which operates the
Dam in partnership with the Sabine River
Authority of Texas.

Louisiana-Texas border site
of major destination project

Plans include a 100-room Radisson Re-
sort Hotel, rental condominiums and a con-
vention center. The golf course will sport a
clubhouse, driving range and golf acad-
emy.

The development is located on 400 acres
covered with hardwood, pine and cypress
trees. Meyer & Associates, Inc. is the
project planner and Dave Bennett Organi-
zation, Inc. is designing the course.

Buena Vista Management Group, which
manages the PGA National Golf and Sports

Clubin Palm Beach Gardens, Fla.,
and the LPGA National Headquar-
ters in Daytona, Fla., will manage
the course and resort develop-
ment.

Thereservoirisanintegral part
of the golfing experience, several holes play-
ing directly over or along the shoreline.

According to Linda Curtis-Sparks, execu-
tive director of the Sabine River Authority,
“The primary goal of the project is to stimu-
late economic growth and encourage quality
lodging to the area.”

Anticipation of the complex has created
great interest. New residential develop-
ments and commercial businesses are lo-
cating near the site. Texas is also preparing
for the future on the reservoir shores.

4316 Ransomes America Corporation, 900 North 21st Street, P.O. Box 82409, Lincoln, NE 68501-2409 © Ransomes America Corporation 1994. All rights reserved.



Summit scenario

Continued from page 3

grants from GNB Technologies,
Rain Bird Sales, Gary-Williams
Energy Corp. and The Toro Co.

Attendees indicated the rela-
tionships and understanding
nurtured during the three-day
Summit makes possible a new
era of cooperation.

“I left feeling really good. I've
got some people to talk to now,”
said Courtney Cuff, a policy mem-
ber at Friends of the Earth. “I can
put a name with a face, and I know
I can get honest answers from
them. I would hope they feel the
same way about me — that I'm not

some maniacal freak; that I can
discuss these issues with them.”

As amember of the Wake For-
est University golf team from
1990-94, Cuff brought a consid-
erable amount of perspective
with her to Pebble Beach. But
she left with more.

“I really thought the golf in-
dustry was open, willing and re-
ceptive about developing more
sustainable management prac-
tices,” she said. “Because I have
something of a unique back-
ground, I felt like I was pretty
well versed. The surprising thing
to me was how much of the onus
falls on superintendents. We
should be aware and help them

DEVELOPMENT

as much as possible. We have to
help them help everyone.

“I talked to Steve Mona [CEO
of GCSAA] and have him on my
list of people to call. We want to
decipher ways to mobilize public
support behind superintendents.”

The CRM’s Parker indicated
the superintendents in atten-
dance — Tim Hiers of Collier’s
Reserve in Naples, Fla., and
David Stone of the Honors
Course in Chattanooga, Tenn.
— made big impressions on
those representing the environ-
mental community.

The idea of superintendents
as “stewards of the land” — some-
thing the golf industry embraced

long ago — was driven home with
authority, said Parker.

“Tim gave a real good over-
view of what they're doing at
Colliers,” Parker explained. “A
lot of people were surprised with
the scope of it. Not just birds,
but recycling and native plant-
ing. They got a real sense that
environmental concern is part of
the overall management philoso-
phy at Collier’s.”

Sharon Newsome, vice presi-
dent for resources conservation
at the NWF, concurred.

“Tim Hiers and David Stone
gave excellent presentations and
were very participatory in the
break-out sessions,” Newsome
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said. “They helped us realize what
was going on in their industry.

“I was aware of the New York
Audubon Wildlife Sanctuary Pro-
gram, but I'm not sure others
were. An areathatIlearned much
more about is the ability of de-
signers and superintendents to
modify both the course and what
they do with the course. And their
determination to do so.”

Attendees agreed that more
detailed discussion of manage-
ment practices must take place
at the next Summit, tentatively
scheduled for 1996, probably on
the East Coast. In the meantime,
task forces will be formed to ex-
amine specific issues like the
development of overarching en-
vironmental principles, public
education, golf course siting and
the effects of chemical leaching.

“I believe in working off real
data,” said Kurt Spalding of Save
the Bay, a group dedicated to the
protection of Rhode Island’s
Narragansett Bay. “Clearly, leach-
ing can be a problem. But just as
clearly, it can be a managed prob-
lem. Iwasimpressed with the ways
that some of the superintendents
have minimized leaching.

“The level of commitment on
the part of these superintendents
was there. Clearly, these folks
carry very much about the envi-
ronment and the course’s rela-
tionship to the environment. I
was impressed with their ear-
nest commitment — you could
see it by looking in their eyes.”

Paiute/Dye course

Continued from page 3

According to Johnny Pott, the
former PGA touring pro and
Landmark’s director of golf at
Nu-Wav Kaiv, more than 6,000
rounds have already been
presold at the course, the first of
four Dye designs slated for the
Paiute Resort.

“Six thousand is only 10 per-
cent of what the really active
courses in Las Vegas are doing,”
said Pott. “Pete Dye is a good
name and there’s a shortage of
facilities. But we have to tell
people thatit’s open. We're ring-
ing doorbells, calling on hotels
and casinos — everything we
can to promote play. And we feel
we have as good a golf course as
anybody in town.”

And the water?

“It goes back and forth,” Pott
continued. “Water is an issue
we've been dealing with for 150
years. It's more of a manage-
ment problem than one of sup-
ply. And with all the rain we've
had this year, it’s hard to believe
it's an issue.”

Nu-Wav Kaiv features 110
irrigable acres and 14 acres of
lake coverage, according to
Landmark’s Brian Curley.

“However, the remaining
three courses will feature only
five or six acres each,” said
Curley. “We'll be using the lakes
on the first course to feed the
reclaimed water systems at the
other three. So you have to look
at the big picture.”
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Discouraged but not
‘down and out’ in Mexico

Continued from page 39

peso roughly 40 percent in mid-
January, making imports of
American-made maintenance
and construction equipment
more expensive and bringing
development virtually to a stop.

“It hasn’t discouraged devel-
opmentinterestin Mexico,” said
Andy O’Brien of Jack Nicklaus
Golf Services, which has opened
three Mexican projects and has
a fourth in planning. “They may
modify the way they finance
projects, but we haven’t seen a
noticeable change. It’s still a real
active market.”

Don Rhodes of NationsBank
said Mexico’s financial plight
is a reminder of the difficulty
traditional lenders have mak-
ing deals in developing coun-
tries.

“It’s almost impossible to get
a first mortage on a property
because of the fear officials have
of foreigners coming in and tak-
ing over prime property if the
borrower should default,”
Rhodes said. “About the only way
for a U.S. lender to get involved
in Mexico is through a joint ven-
ture agreement with the lender
basically putting up a few mil-
lion dollars to set up some native
Mexicans in business.

“The only way you would do
something like thatisif you were
interested in making along-term
commitment to a country. U.S.
investors were aready waiting to
see if the NAFTA [North Ameri-
can Free Trade Agreement]
rules would stabilize the invest-
ment climate in Mexico. This
recent financial setback will just
make investors rethink any long-
term investments.”

Mexican golf course develop-
ment has experienced steady
growth in recent years. There
are approximately 150 golf
courses in the country with eight
opening in 1994, according to
Mexican Golf Federation figures.
Americans will get a look at one
of the finest, Cabo del Sol, when
the year-old Nicklaus layout on
the southern tip of the Baja pen-
insula hosts the Senior Tour’s
Grand Slam March 6-7.

But, that yearly growth figure
will be tough to duplicate in 1995
considering the peso’s fall, said
Victor Frangie of the Mexico
Golf Association.

“Everything has come to a
stop,” he said.

Frangie and Finger are confi-
dent about the long-term future,
however. “I foresee a steady rate
of eight to 10 courses a year
once the peso shock subsides,”
the American said.

In recent years, Finger said,
two types of courses were being
built — resort and residential
development. The devalued peso
will affect each differently.

Resorts depend on Northern
visitorsand U.S. dollars for much
of their business. The devalued
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peso will make Mexican resorts
less expensive for Americans to
visit and should increase rev-
enues. But that may not trans-
late into additional courses, Fin-
ger said.

“The west coast is saturated
with resorts,” he said, “and the
federal government can’t afford
the infrastructure to build more.
Puerto Vallarta, for instance, has
way too many hotels. There are
five courses in Baja, Calif.  have

DEVELOPAENT

two, Nicklaus two and Roy Dye
one. But I don’t think there’s
enough water for the five of
them.”

“The east coast has room for
some additional development,
like Cozumel and the Yucatan.
But the east is less popular be-
cause the lack of sea breezes
makes it hotter and more humid
than the west.”

On the other hand, Finger
sees a growing demand for resi-
dential development courses,
particularly in suburban cities
surrounding Mexico City,
Guadalajara and Monterrey.

“One of the most maddening

things for me is the way the press
depicts Mexico,” Finger said. “It
isnotaThird World country with
a few very rich and a bunch of
very poor people. It has steel
and car manufacturers. And
there’s a growing middle class
of doctors, lawyers, architects
and business owners.

“But the big cities are very
polluted. Many are on high pla-
teaus and don’t have winds to
clear out the smog. People are
fleeing the inner cities and are
willing to move an hour’s drive
away. Some think two hours is
even better. It's not unusual
for a father to work in the city

and live in an apartment dur-
ing the week, then commute
the two hours back home on
the weekend

“Queretaro is a two-hour drive
from Mexico City and already
has four courses. Cuernavaca
and other areas south of Mexico
City are being developed. So is
Toluca and beyond to the west.
Mexican engineers and con-
tractors are great at building
new highways quickly so that
commuters can reach those
areas.”

What is most needed in
Mexico, Finger added, is low-
cost municipal courses.

Creating and maintaining the perfect golf environment is a difficult task. Sometimes it seems
almost impossible. Especially when you consider the tools, both physical and financial, needed to keep a
course manicured.

At John Deere Credit, we understand the obstacles you face every day. That's why we offer a variety of
equipment-related finance plans with terms to match your needs. Whether you need a lease for that new
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Cuba welcomes 1st golf course project in 30+ years

By PETER BLAIS

VARA DERO, Cuba — Con-
struction of the first course to be
built in Cuba in more than 30
years is underway in a resort
area a 2-1/2-hour drive hours
northeast of Havana.

Golf Design Services Ltd. of
Canmore, Alberta, Canada, de-
signed the 18-hole championship
layout. The course will be lo-
cated in the middle ofa 1/2-mile-
wide, 5-mile-long peninsula jut-
ting into the Caribbean Sea.
Eight Canadian- and German-

owned resorts, some of the 5-
star variety, line the beachfront.

“We began clearing and exca-
vating lakes just before Christ-
mas,” said GDS associate de-
signer Reg Down. “We're
trucking in fill from 20 miles
away because the peninsula sits
on a coral base. What little local
fill there is is brackish, which
would leach salt into the grass
and kill it.”

The course was originally
scheduled for completion by late
last year. But a slow-moving

Cuban bureaucracy and the dif-
ficulty of obtaining construction
equipment because of the U.S.
trade embargo with the Commu-
nist country, pushed the time-
table back.

To bypass the embargo, drain-
age materials that would normally
come from the United States are
being produced locally or in
Canada, which trades freely with
Cuba. Down estimated that 70
percent of the PVC pipe and 90
percent of the electrical irrigation
wiring will be produced locally.

Water is a problem, as it is
elsewhere on the Caribbean golf
development scene. The govern-
ment is making 1,500 cubic
meters (approximately 390,000
gallons) available daily. Two-
thirds of that is potable water
and the other third treated efflu-
ent.

“It’s tight, but we can get by
on that,” Down said. “A constant
breeze blowing off the ocean will
dry things even quicker. We'll
use water-efficient irrigation
materials and drought-resistant

piece of equipment, a highly specialized installment finance program to open a new course, or revolving

credit for parts and service, John Deere Credit is ready to help. Finding out details is easy. It only takes one

call to your John Deere distributor. Or phone 1-800-468-8517, ext. 891.
Because while we may not be able to give you the recognition you

deserve, well certainly give you the credit.
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Bermuda-grass.”

The government was con-
cerned about the shoreline envi-
ronment, but gaining course ap-
proval was “not as intense as a
Canadian Alpine project would
be,” said Down, whose firm has
designed more than 40 courses
including Predator Ridge in
Vernon, B.C. and Morningstar
on Victoria Island, B.C. GDC has
also designed projects in for-
merly Communist-bloc nations,
including ones outside Prague
in the Czech Republic and
Budapest, Hungary.

“Les Ferbur, who was with
Robert Trent Jones, Sr. for many
years, is one of our principals,”
Down said.

The Cuban government has
invested $12 million in building
the course and upgrading the
surrounding infrastructure.
Down estimated the course alone
will cost about S5 million. Incor-
porating an existing nine-hole
layout built by the DuPont fam-
ily years ago will help hold costs
down. The former DuPont man-
sion will be renovated into a club-
house.

Golfisin short supply in Cuba,
easily the largest of the Carib-
bean islands. It is about three
fourths the size of Florida, which
has 1,100 courses. A nine-hole
addition is planned that will
double the size of Havana’s only
course. An 18-hole layout is also
located at the U.S. Naval Base at
Guantanamo Bay.

“That’s it as far as I know,”
Down said. “There’s potential for
a lot more development, al-
though it will never approach
anything like Florida. Other ar-
eas like Vara Dero exist that
would make wonderful golf des-
tinations. And they are acces-
sible. For instance, you can fly
directly to Vara Dero from
Montreal or Toronto.”

Golf highlights
Jamaican resort

PORT ANTONIO, Jamaica —
Golf Management expects to
open San San Resort & Golf Club
here by April. Frank DiNenna,
president of Golf Management
from Sarasota, Fla., has com-
pleted contract negotiations with
Ernest Smatt, owner of San San
Development Co.

The new layout, designed by
Roy Case, will play like an 18-hole,
6,252-yard golf course. There will
be 18 sets of tees, 12 greens and
nine fairways. The greens (six
doubles and six singles) and tees
will be designed in the field to fit
thevalley terrain. Each set of tees,
strategically placed, will give the
player a new look at the same
fairway. With this concept, the
player will have a different shot to
the green.

Golf Management will manage
all aspects of construction, in-
cluding grow-in, employee train-
ing in maintenance and manage-
ment of the pro shop and
clubhouse.

March 1995 45



DEVELOPAENT

Caribbean cruising into new era

Continued from page 39

“We can develop better courses today
and it's starting to happen,” Schroeder
said.

Tierra del Sol stands in contrast to the
island’s only other course, Aruba Golf
Club. But like its smallish, nine-hole
neighbor, and most other Caribbean lay-
outs for that matter, water is in short
supply.

“Aruba gets about 10 inches of rain a
vear,” said Jones’ associate designer Kyle
Phillips. “It’s basically a desert sur-
rounded by water. The irrigation water
for Tierra del Sol comes from a water
treatment plant transported through four
miles of pipe.”

Water is slightly less of a problem far-
ther eastin Barbados, where Jones Il also
designed Royal Westmoreland, a new 18-
hole layout that opened nine holes last
fall with a second nine scheduled to open
in late spring.

Forty to 50 inches of rain fall annually
on Barbados, an independent member of
the British Commonwealth. Runoff and
deep wells located within the coral lime-
stone underlying the island replenish the
9-million-gallon pond that supplies the
bulk of 150-acre Royal Westmoreland’s
irrigation water.

“We prepared an extensive mainte-
nance program that is environmentally
friendly,” said project director Coleman

Kicklighter. “We have to be sensitive to
the water situation here, just like every-
one else in the Caribbean.

Most Royal Westmoreland golfers will
come from two exclusive Pemberton Re-
sorts, the Glitter Bay and Royal Pavilion
hotels located a quarter-mile away. How-
ever, an increasing number will be mem-
bers of the 400-plus acre Royal
Westmoreland residential community,
which will eventually contain 300 luxury
villas ranging from $300,000 to $1 mil-
lion.

“Play on the Westmoreland course will
undoubtedly become more restrictive
over time,” Coleman said. “We see this
appealing to the pre-retirement and mi-
gratory community, with most coming
from the United States and United King-
dom.”

Developers of the Royal Barbados re-
sort/residential complex hope to begin con-
struction this spring on the first 36 of what
could eventually be a 90-hole facility. Most
permits are in place and financing is being
sought, according to Canadian developer
Brian Turner. Robert Cupp designed the
first 36 holes, which could be ready for play
sometime in 1996, Turner added.

“We could probably use one more 18-
hole, public course on Barbados,” said
Steve Nile, director of golf at Sandy Lane
Resort, which plans to renovate nine of
its existing holes and build an additional

Terra Del Sol, a Robert Trent Jones II design, opened in late January at the Hyatt in Aruba.

nine Joe Lee-designed holes beginning in
early 1996. That will make Sandy Lane a
27-hole complex.

“Barbados has such a strong infrastruc-
ture and a very well-established popula-
tion. The island is relatively stable and
fairly affluent by Caribbean standards. So
it attracts people. We'd like to see Barba-
dos become a major golf destination like
Amelia Island in Florida or the South
Carolina coast. We'd like to be known for
having the best golf in the Caribbean.”

The only thing that could stand in the
way of that happening is resistance from
some local residents to further golf devel-
opment. Water is their rallying cry.

“It’s not usually a matter of the quantity
of water.” Niles said. “There’s plenty. It
usually involves the political correctness

of taking water from a residential zone
and using it on a golf course.

“It's often just a lack of education.
People don’t understand the positive ben-
efit golf can have on the economy. Barba-
dos is driven by the tourist industry. We
have 8,000 hotel rooms on the island and
golf can help fill them.”

The owners ofthe Jolly Harbor Resort on
Antigua to the north are rumored to be
considering building a course on Trinidad
or Tobago, Nile added. Grenada has recov-
ered from the U.S. invasion of several years
ago and may be in the golf development
market as well, according to Bowden.

LEEWARD ISLANDS
Antigua’s Jolly Harbor Resort leased
Continued on next page
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Caribbean busting out

Continued from previous page

out property for a Karl Litten-
designed course that is sched-
uled to open in March. A man-
agement firm is operating the
property, which will cater prima-
rily to Jolly Harbor guests.

“Antigua is ripe for develop-
ment,” Bowden said. “It’s similar
to Barbados, but not as intensely
developed.”

Litten agreed, noting the gov-
ernment is repaving 47 miles of
road, among the worst in the Car-
ibbean. “There’s talk about an-
other three courses on the is-
land,” he added.

The Resort
course on Nevis opened two
years ago. The mountainous Rob-
ert Trent Jones Jr.-designed lay-
out is reportedly doing well.

On Saint Martin, developers of
a time-share resort in Port de
Plaisance want to build an 18-hole
golf course, Bowden said. The 37-
square-mile island is half French,
half Dutch. The planned facility is
bogged down in the bureaucratic
red tape that dogs projects strad-
dling the split nation.

Four Seasons

GREATER ANTILLES

Roy Case was the architect for
the Links at SafeHaven Golf Club
on Grand Cayman, an 18-hole
semiprivate layout that opened last
April. The fairly high $2,200 an-
nual dues for members and S80
greens fees for daily-fee players
resulted from several factors.

Material dredged from a man-
grove swamp had to be thor-
oughly washed to rid it of saline
before being used as fill, said
SafeHaven general manager
David Bailey. So did the clay-
coral mix that was used for top-
soil on the barren landscape.

The lack of surface water on
Grand Cayman required
SafeHaven to purchase its irriga-
tion water from a desalination
plant. “They guarantee us a cer-
tain amount of water per day,”
Bailey said. “But it’s not cheap.
We spend about $40,000 per
month forirrigation water for the
entire SafeHaven complex
[which includes residential lots
and a resort].”

Construction of a Robert Cupp-
designed course was supposed to
be well along by now at Drax Hall
Estates in Jamaica. But minimal
earth moving has been done for
the 27-hole course, according to
sales manager Joy MacDonald.

A drop-off in North American
and United Kingdom tourists as
well as financing problems have
slowed the project, which in-
cludes 147 villa lots and a 280-
room hotel. “The hotel and
course will be built together,”
MacDonald said. “We expect to
getgoing on both later thisyear.”

Work is underway on the first
course built in Cuba in 30 years.
Golf Design Services of Canada
is designing the S5 million, 18-
hole layout for the Cuban gov-
ernment on the Vara Dero penin-
sula. Other courses are expected
GOLF COURSE NEWS

to follow, especially if President
Fidel Castro loosens his grip on
the area’s largest island and
seeks foreign tourists.

In Puerto Rico, a $3.8 million
renovation is taking place at the
four Robert Trent Jones courses
atthe Hyatt Dorado Beach Resort
& Casino and the Hyatt Regency
Cerromar Beach Resort & Casino.
A comprehensive irrigation
project on the Dorado West and
East courses has been completed
and new cart paths added. A simi-
lar irrigation project is underway

DEVELOPMENT

for the Cerromar North and South
layouts.

Arthur Hills completed an ex-
tensive redesign last fall to the
El Conquistador’s Robert von
Hagge course in Fajardo on the
northeast coast. A second, 18-
hole course is planned.

Palmas del Mar on the east
coast plans a second course to
complement the existing Gary
Player layout. Marriott operates
the neighboring resort.

THE BAHAMAS
The 700-island Bahamas chain
is usually considered part of the
Caribbean, even though the is-

,
- See related story, k
‘ ‘
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lands are hundreds of miles
north of the Caribbean Sea.

While little new golf develop-
ment has taken place in the past
decade, the new Bahamian prime
minister has “brought a breath
of fresh air,” Bowden said. The
new administration is looking to
release government property ac-
cumulated over the past 30 years
for private development.

The government provided tax
abatements and a casino permit
as incentives for the Bahama

Club, which includes a Raymond
Floyd-designed course, Ritz
Carlton hotel and 225-slip ma-
rina set to begin construction on
the island of Grand Exuma.

A second golf project on
Andros Island, the largest of the
Bahamian group, is also planned.
Though not as elaborate as the
Bahama Club, it will benefit from
that rarest of natural systems in
the Caribbean, a huge under-
ground aquifer.

An Atlanta businesman has
floated the idea of developing a
Myrtle Beach-type course devel-
opment in the Bahamas with over
100 courses, Bowden said.
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Continued from page 1
lows, and, finally, compensatory mitiga-
tion in which whatever wetlands must be
developed are replaced with usually two
or more times as much created wetlands.
Authorities are scrutinizing two breeds
of banks: creation and acquisition. Cre-
ation banks are wetlands a developer ac-
tually creates as mitigation for areas they
have filled. In the case of acquisition
banks, the developer acquires — from an
existing bank — pieces of habitat in com-
pensation for land they will destroy.
“Everyone recognizes that in the long
run, if you have to mitigate, banks are the
wave of the future,” said Mike Kelly, vice
president of Williamsburg Environmen-
tal Group, Inc. in Williamsburg, Va.
“This is an idea whose time has come.
Things are absolutely taking off,” said
Bob Ryan, former controller of the fed-
eral Environmental Protection Agency
(EPA) who has jumped headlong into
this new field as a consultant. “From the
perspective of the new era in Washington
— the feeling ‘Let’s get government off our
backs and find economic solutions to envi-
ronmental problems’—the concept of miti-
gation banking is right at the forefront.”
The future of mitigation banking is bound
for success “because it takes our socio-
economic structure and works within that.
It allows someone to make money off con-
servation,” said Mike Horton of the Califor-
nia Department of Fish and Wildlife in Sac-

Privatization becomes reality in pioneering world of mitigation banks

ramento, who has
established a mitiga-
tion system for
northern California.

In California, in
Florida, in North
Carolina, in Virginia,
evidence supports
the notion that wet-
lands banks will
soon dotthe nation’s
landscape, and that
customers will be
queuing up to buy
wetlands “credits” from the banks’ “tell-
ers.”

“A lot of [potential bank owners] are
looking into it,” said Herald Jones, chief
of the Army Corps of Engineers’ South-
ern Virginia Regulatory Section of the
Norfolk District. “In the state of Virginia,
there are a number of individual entre-
preneurial banks coming on line.”

A deluge of parties is seeking permits
to construct wetland banks in Florida’s
Dade County. A Corps of Engineers sur-
vey found 44 mitigation banks in the United
Statesin 1992, and discovered 64 in various
stages of planning in 1994. But until very
recently, all the banks were created and
managed by departments of transportation,
portauthorities and other government agen-
cies, orindustries. Individual entrepreneurs
are new to the mix.

“Eventually there will be a lot of new

‘A lot of [potential bank
owners] are looking into it. In
the state of Virginia, there are

a number of individual
entrepreneurial banks coming now.”

on line.’
— Herald Jones
Army Corps of Engineers

players,” Horton
said. “The Nature
Conservancy has
been doing this sort
of thing for quite
awhile and is look-
ing at formalizing it

In Virginia, Jones
pointed to the city
of Virginia Beach,
which in December
signed a memoran-
dum of agrecement
with the Corps of Engineers that will lead to
development and construction of bank sites
in a number of designated watersheds
within the city. The banks are designed
solely to compensate for unavoidable im-
pacts from city projects, Jones said, adding:
“Other cities are already taking a look at
our document. They think it will work for
them, also.”

“This all started with ‘no netloss’ policy.
That’s why they started creating wet-
lands,” said Horton. Wetland banking
“allows you to put the mitigation for a
whole bunch of project owners together
and gives you an economy of scale —
both economic and environmental,

“A bigger area is, in most cases, of
greater [ecological] value. You don’t have
fragmentation problems. You don’t have
interspersed development, which canlead
to water-quality problems. And smaller,

created wetlands too often fail.”

Williamsburg Environmental’s Kelly ech-
oed the concern with smaller wetlands be-
cause “many times they are never moni-
tored and they fail. People are saying,
‘Instead of a bunch of little mitigation banks
failing, isn’tit better to create larger ones?™

Jones spelled out seven benefits of miti-
gation banking:

e effective and adequate compensa-
tory mitigation is in place prior to un-
avoidable project impacts;

e comprehensive, rather than frag-
mented, mitigation sites are created;

® sites are larger, more easily man-
aged and contain higher-quality wetlands
than do numerous small sites;

* inter-agency coordination is im-
proved;

® mitigation-review and permit-process-
ing times are faster;

¢ successful wetlands compensation is
better ensured; and

* overall mitigation costs are reduced.

With individual entrepreneurs lining
up to obtain wetlands permits from the
Corps of Engineers, there seems to be
only one holdup: federal and state regula-
tions. And those regulations are nowhere
in sight. “They are not even in draft form
yet,” Jones said.

As Horton said: “Our biggest problem
is, we have a lot of applicants who want to
mitigate systems but we have no struc-
ture in place.”
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Best site, ecologically
and financially, equals
best results for bank

By MARK LESLIE

Experts have learned much in recent
years about constructing wetlands, yet the
site can still “make or break you,” they say.

“The Corps [of Engineers] in the Nor-
folk, Va., district cites a cost of 520,000 an
acre to create wetlands,” said Williamsburg
Environmental Group Vice President Mike
Kelly of Williamsburg, Va. “But it’s very
site-specific. If you have a wrong site it
could cost $50,000 to $100,000. And if you
pick the right site — say, prior converted
cropland field — you can create wetlands
for $3,000 to $5,000 per acre.”

Positive attributes include hydrology,
plant species and soil conditions, Kelly said.

“What it comes down to,” said former
Environmental Protection Agency con-
troller Dave Ryan of Reston, Va., “is, you
have to look at demand, the regulatory
agencies you're dealing with, and the sci-
ence: What do you have to do to make a
property a workable wetland.

“The site could make or break you —
that and the economics of property in the
area.”

Mike Horton, of the California Depart-
ment of Fish and Wildlife, said construc-
tion of vernal pools are particularly tricky,
and important, since so many have been
lost to development over the years. Ver-
nal pools are very delicate, specific wet-
land ecosystems.

“We're particularly looking at acquisi-
tion banks ... because we recently have
some vernal pool species listed [as en-
dangered],” Horton said. “One of the big-
gest problems we have is that itis unclear
whether created vernal pools will actu-
ally function in the long term. Most have
taken a million years to develop. The
oldest we've created are 5 to 8 years old.
Some are failing and some are not. But we
don’t know if they are going to survive
another 10, 20 years or 1,000 years.”

Saying the difference between survival
and failure of these vernal pools usually
is in “methodology of construction,” he
added: “We've learned a lot in how to
construct them over the last five years.”

Yet Steve Johnson, director of conser-
vation science for the Nature
Conservancy’s regional office in San Fran-
cisco, said: “The soil structures, underly-
ing substrate and ecosystems [of a vernal
pool] take eons of time to evolve and are
incredibly complex. And to think they are
reclaimable with a couple of deft strokes

of the bulldozer is naive.”
LR N ]
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See related story, page 70.
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The Champions Club of Summerville in Stuart, Fla., has taken dramatic steps to preserve its wetlands.

Feds vs states: Who will be in charge

Aswould-be wetland bank operators
wait for government agencies to pass
regulations controlling the fledgling
business, their anxiety rises. A major
concern is any future difference be-
tween federal and state rules.

Normally, the federal government
sets the standard and state regulations
must at least meet that standard. “But
states can crank down and make it
more difficult. Depending on how it is
done, it could cause a lot of tension,”
said Dave Ryan of Reston, Va., a con-
sultant who worked for the EPA for 17
years.

Whereas individuals desiring to cre-
ate banks normally can’t afford to push
ahead until they know exactly what
regulations to follow, bigger entities
can, he said.

For utility companies creating banks
— such as Florida Light and Power
Co., which hopes to construct a 1,500-
acre bank — most of the cost of estab-
lishing a mitigation bank is going to be
recouped in their rate-fee structure,
Ryan said. “For them, the costs are not

a problem to set off and start going.
They can absorb [the cost of] any
necessary changes in the future. But
a private entrepreneur or small opera-
tion can’t do that.

“Everyone is waiting for those regu-
lations to come out. And that delay is
queuing people up. Who will rule, the
feds or the states?”

The Army Corps of Engineers’ Her-
ald Jones, who is involved on a national
task force to draft the regulations and
who helped draft awetlands bank agree-
ment for the city of Virginia Beach, Va.,
said some rules are certain.

“We will initially look at all opportu-
nities for on-site mitigation,” Jones
said. “If that is not possible, we would
go to nearby or adjacent properties.
In-system [in that particular water-
shed] mitigation would be the next
level down. If opportunities are not
available or not practical, we would
look at out-of-system mitigation.

“Frankly, that sequence of events
... must be completely fulfilled before
going to a mitigation bank.”

Environmentalists
concerned about
ease of approvals

By MARK LESLIE

Some environmentalists are concerned
that the mere existence of wetland banks
will oil the gears of the permitting process,
while others give tepid support and still
others see them as a great improvement.

“There is some concern that we will
make it too easy,” acknowledged Mike
Horton, who authored a mitigation bank
policy for northern California for the state
Department of Fish and Wildlife. “The
initial response from some groups has

* been fairly negative. However, the groups

that have been willing to work with us on
this have started to see its potential.”

“Certainly one of the benefits from the
regulatory end is, it does provide a faster
review of mitigation options,” said Her-
ald Jones, chief of the Southern Virginia
Regulatory Section of the Army Corps of
Engineers’ Norfolk District. “But because
abankisin place, that does not vacate the
requirements of sequential approach of
avoidance, minimization and, finally, com-
pensatory mitigation. Those are federal
regulatory requirements [under Section
404] that must be fulfilled.”

Steve Johnson, director of conserva-
tion science for Nature Conservancy’s
San Francisco office, warned of dangers
with creation banks while supporting “res-
toration” of former wetland areas.

“Mitigation is absolutely necessary as a
way to manage the impacts of life in the
modern world,” said Johnson, whose group
has performed numerous mitigation trans-
actions and has contracted with the Army
Corps of Engineers to identify, acquire and
restore sites along the Sacramento River.
“But creation of habitat as a mitigation
strategy is very dependent on the ecosys-
tem that is being impacted. Sometimes it’s
possible and sometimes it’s probably not.
Mitigation strategies need to acknowledge
that not all ecosystems are created equal.

Continued on next page
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Mackenzie mystery unraveled

Continued from page 39
looking for “the lost manuscript”
that Dr. Mac had written before
his death in 1934. It was titled
“The Spirit of St. Andrews” and
Whitten had faith that the manu-
script still existed. He asked the
owner of the house if it could be
in storage. The owner was per-
sistent that he had looked tooth
and nail to no avail. It was not in
the house.

In 1993 Haddock entered the
picture. An avid but average
golfer, he began his quest to

play on courses such as ones
designed by his famous step-
grandfather. (Dr. Mackenzie
had no natural children.) He
telephoned Cypress Point head
pro Jim Langley, who arranged
for him to play the famous lay-
out. Wanting to show his grati-
tude, Haddock said, “Before my
father died, he had given me
some folders with papers he had
saved from that time when [ was
a boy living at Dr. Mackenzie’s
home.” Haddock explained he
had kept them even when the

family was traveling back and
forth across the countryinavery
small house trailer. “I had always
thought they were articles about
camouflage which Dr. Mac had
written after his participation in
the Boer War,” Haddock said.
He said his wife had stashed
these precious folders in a cedar
chest a few years before. As they
sat on the floor going through
the folders, they found the cam-
ouflage manuscript. But then
they found a sketch of a golf
hole, then another, and at the
bottom were three worn binders
containing seven chapters of a
book titled “The Spirit of St.

Andrews.” The three folders con-
tained: the original hand-written
text, with a forward written by
Robert Tyre “Bobby” Jones Jr.;
and an interim edited version of
the original manuscript; and a
carbon copy of the original typed
finished typeset.

Off the Haddocks went to
Pebble Beach, where they spent
an evening with Langley and Dr.
Barry Staley, executive director
of the recently formed
Mackenzie Society. “I opened
my bulging briefcase and began
laying some of the items on the
large conference table,” Had-
dock said with a chuckle. “As

my hosts watched over my shoul-
der, gasps could be heard when I
first brought out a sketch of one of
the holes at Augusta National and
then the three binders.

“l am having the manuscript
published just as Dr. Mackenzie
wrote it, so golf enthusiasts can
read about not only the principles
of the golf swing, or what consti-
tutes a good golf hole, but to learn
more about a man who knew or
worked with Bobby Jones, Gene
Sarazan, Robert Trent Jones Sr.,
Marian Hollings, Max Baer and
others of the 1920s and early "30s,
and whose social circles included

Continued on next page

Concerns of approval

Continued from previous page

“For some [projects], the best
mitigation strategy is to ensure
that areas are set aside and per-
manently protected as compen-
sation for a ‘take.’ That seems to
be the only workable strategy
because it’s not possible to rec-
reate to the lost ecology values.”

While the failure of smaller cre-
ated wetlandsis often blamed ona
lack of monitoring at the site,
Johnson said: “Another equally
valid point of view is that it's dev-
ilishly hard to create certain habi-
tat types. The failures are blamed
on the implementers, but some-
times the basic concept is flawed.
Creation of habitat types that have
formed over geologic time, and
trying to recreate them with a bull-
dozer and a few gallons of water is
scientifically questionable.”

Saying thata creation bank miti-
gation strategy needs to evolve,
he added that it “should focus on
preservation of existing sites and
enhancement of their manage-
ment, as opposed to creation.”

Interestingly, except for the
Nature Conservancy, environ-
mental groups have been mum
about constructing wetland
banks themselves.

“No environmental groups
have approached me about be-
ing a bank sponsor,” Jones said.
“Perhaps that’s strange. I think
it would be a very worthwhile
endeavor for them. Quite frankly,
they could augment their exist-
ing resources and provide a
source of income, plus enhance
the environmental quality of
their larger tracts [of land] —
basically through the restoration
of prior converted croplands, or
previously filled wetland areas.”

“Their [Nature Conservan-
cy’s] advantage is that they are
non-profit, and that makes it
more affordable for the devel-
oper,” Horton said.

Most of the people in the Envi-
ronmental Protection Agency
(EPA) “think the environmen-
talists don’t understand mitiga-
tion banking,” said Dave Ryan,
former EPA controller. “It’s
change, and change is potentially
frightening to them.

“There is a downside. A miti-
gation bank could go belly-up.
But there are ways to safeguard
the wetlands.”
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PINEHURST, N.C. — The Donald Ross
Society, whose membership has grown to
1,100 in six years, will hold its annual meet-
ing April 20-23 at the Mid Pines and Pine
Needles courses here.

Members will play golf, socialize, exchange
ideas, and present financial assistance to ap-
prentices of at least two architects working
on golf course restoration projects.

The Ross Society “has had a lot to do
with the move toward restorations rather
than renovations,” said Michael Fay, act-
ing secretary and co-founder the society
along with Barry Palm, Steve Edwards and
Bruce Taylor. “More clubs are seeing their

Growing Donald Ross Society prepares for reunion

Ross, [A.W.] Tillinghast, [Alister]
Mackenzie or Willie Park Jr.-designed golf
courses as an asset with value, and are
restoring them rather than building some-
thing new and different.”

Because of its interest in promoting “pure
restoration,” the Ross Society is often con-
tacted by club officials whose courses were
designed by the “classic architects.”

“We will research the [Ross] archives in
North Carolina and contact our architects
network to see if we can find the original
plans of the course considering renova-
tion,” Fay said. “We will recommend where
to look for aerial photos. Aerials of any-

thing near a body of water are in the naval
archives. And we recommend [architects]
we know will do true restoration work.”

Fay said he works with the superinten-
dent and architect on a job, checking the
course before and after the restoration.

The society boasts members in 39 states
and six foreign countries. Fay said 25 or so are
architects, 30 to 35 are superintendents, and a
number are golf professionals, including Jack
Nicklaus, Ben Crenshaw, Paul Azinger, Ian
Baker-Finch, John Cook and David Graham.

More information on the soceity and the
meeting, people may contact Fay at P.O.
Box 403, Bloomfield, Conn., 06002.
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Mackenzie book

Continued from previous page

the likes of Douglas Fairbanks,
Harold Lloyd and Charlie Chaplin.
Readers of the manuscript can go
onmy dream trip to Cypress Point,
Pasatiempo, Augusta National,
The Royal Melbourne, The Eden
course at St. Andrews and others,
and perhaps feel the true ‘spirit of
St. Andrews,” ” Haddock added.

Peter Alliss of BBC, ABC Sports,
called the book “a masterpiece.
I've never read a more interesting
book on golf — page after page of
common sense and information
— a bit of magic to lift the spirit.”

Dr. Michael Hurdzan, who
also has read the manuscript,
said: “It is an incredible find for
golfers and it is as if the reader
gets a chance to sit down with
Alister Mackenzie and meet not
only a brilliant architect, but one
of the most provocative charac-
ters the game has produced.

“When you sit down and read
the book, it is written in a won-
derfully entertaining style, full
of great anecdotes of his con-
temporaries such as Hagen,
Sarazen, Jones and other friends
of Mackenzie that teach valuable
lessons to all golfers.”

This manuscript gives “a win-
dow, or insight, into Mackenzie’s
mind as a designer,” Hudzan said.

Reading the original manuscript
is like sitting in Mackenzie’s liv-
ing room sipping a few Scotches
while listening to the legendary
genius talk of the evolution of golf,
the general principles of course
architecture, the economy of golf
course construction, the ideal
holes and golf course, the art of
greenkeeping, howto shootinthe
70s at age 60 and some thoughts
on golf, which are the titles of the
seven famous chapters of hisbook.

In his forward to “The Spirit of
St. Andrews,” Bobby Jones states:
“An astonishing amount of golf —
that is, good golf — is played be-
tween the ears. If this were not so,
[ doubt if we should trouble our-
selves to play the game.”

Haddock added: “Di.
Mackenzie's wife (Haddock’s
grandmother) was an artist who
did the greens drawings, water
colors of golf holes and paint-
ings—some of which I plan to
have hanging in my home.”

What is Haddock going to do
with the original handwritten
manuscript? “I have not made a
decision yet and all I can say, for
now, is that I am mulling over a
few ideas!” he said.

LE R J

“The Spirit of St. Andrews,” by
Dr. Alister Mackenzie, foreword
by Robert Tyre “Bobby” Jones,
will be available at $24.95 this
month from:

Sleeping Bear Press, Brian A.
Lewis, Publisher, 121 South
Main St., Suite B, P.O. Box 20,
Chelsea, Mich. 48118-0020; tele-
phone 800-487-2323, 313-475-
4411; Fax 313-475-0787.

The book is also available from
the Golf Course Superintendents
Association of America in
Lawrence, Kan.; 800-472-7878.
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Q&A: Finger not ‘going nuts’

Continued from page 39

here. A reporter once asked
Byron if there was just one
course he could play for the rest
of his life, what would it be. He
said River Hills.

GCN: How did you get in-
volved with that first nine-hole
design at Westwood in 1956?

JF: My father designed the
clubhouse at Westwood, which
got him a free membership. I
basically grew up out there. I
was the club champ in 1956,
which meant I was the club’s
construction chairman. I had
playfully designed golf holes
since high school, but that didn’t
mean I knew anything. I had just
resigned from the chemical
manufacturing company and I
was on a year sabbatical. I also
had a dairy farm and knew some-
thing about soils, dam building,
grasses and fertilizers. We hired
Ralph Plummer to design the
new nine and I offered to do the
engineering work. Ralph was
busy working on Shady Oaks
with Robert Trent Jones in Fort
Worth during the week and came
down to Houston weekends to
show us how to build greens.
Originally I had just planned to
work on Westwood for a couple
of years. But Ralph recom-
mended I get into it full time.

“You're a good golfer, an engi-
neer and you've got a knack for
design,” he said. “Why don’t you
become a golf course architect?”
[ was going to go back into plas-
tics. In fact, I had already bought
a plastics extruder. But golf
course architecture was so much
fun, I sold the extruder to Mexico
and settled down to alife of catch-
ing planes, living out of a suit-
case and working at home on
weekends.

GCN: What are your favorite
courses you've designed?

JF:The Championship Course
at the Concord Hotel in
Kaimesha Lake, N.Y., [with
Jimmy Demaret] is the best re-
sort course I ever built. We were
told to build the toughest course
we could, and we did. Tommy
Bolt had the lowest 36-hole total
ever there at 4-under.

River Hills is the best retire-
ment course. It’s not easy. It can
hold its own with any course from
the back tees. The Texas Golf
Association holds a tournament
here every year and they don’t
tear it up.

Cedar Ridge is a very under-
rated course. They’ve had quali-
fying tournaments for the U.S.
Open there and at [nearby and
better-known] Southern Hills
Country Club. The average score
was a stroke higher at Cedar
Ridge.

GCN: Who is your favorite
architect?

JF: The public believes the
best architects are the ones who
can make the most spectacular-
looking golf course, often with
grotesque land forms. There is
more to it. Certainly the ability
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to conceive of and put on paper
beautiful golf holes is part of
being a good architect. But put-
ting out accurate working draw-
ings and adequate specifications,
plus personal supervision to en-
sure the final product, is what a
really fine golf course architect
should do. Keeping the design
natural, while creating interest-
ing land forms and challenging
golf shots should be the goal.

[ have always been an admirer
of Donald Ross’ works, particu-
larly what he was able to do with-

DEVELOPMENT

out modern equipment. Ross cre-
ated interesting golf course situ-
ations without going nuts. River
Oaks Country Club in Houston
is a Donald Ross course that I
helped remodel. It's been men-
tioned in lists of top 10 Texas
courses for many years.

Among contemporary archi-
tects, I believe my old firm meets
all the criteria. Rees Jonesis also
doing excellent work.

GCN: What is the major
change you've seen in course
design over the past 40 years?

JF: It’s a temporary change
that is coming to an end — the
trend to the spectacular. Some

architects actually seem to want
to defy nature and replace it with
something else. Thisreflects the
willingness of developers to pay
much more for building a course
than 20 years ago. And much
more for maintaining the sharp
slopes. Eventually the cost of
maintenance falls on the mem-
bership, or home owners, or the
third owners of the hotels. Then
they long for the more natural
and maintainable look.

Good architects realize trees,
hazards and waterfalls can beau-
tify a course and challenge a
golfer without adding signifi-
cantly to the maintenance cost.

But the public still seems to want
the frills. It's like those big wings
on cars 40 years ago. You had to
have them while they were hot.
But they disappeared when the
automobile boom ended. The
high-maintenance frills on new
golf courses will disappear, too,
when the development boom
ends.

GCN: When do you think the
boom in new course develop-
ment will slow?

JF: I've always been a finan-
cial pessimist. I've predicted this
growth would stop every year
for the past five years. I haven’t

Continued on next page

OTHER COMPANIES MERELY TOLERATE YOUR SUGGESTIONS. W

[
L
¥




DEVELOPMENT

Sadlon hangs shingle as consultant

By HAL PHILLIPS

UNION, N.J. — Former United States
Golf Association (USGA) Environmental
Specialist Nancy Sadlon, one of the driv-
ing forces behind creation of the Audubon
Cooperative Sanctuary Program, has
formed her own environmental consult-
ing firm here.

The Golf Division at Sadlon Environmen-
tal will specialize in environmental regula-
tions and requirements associated with
development of new courses in addition to
responsible, environmentally sensitive
course management at existing clubs.

“I hope to help new courses evaluate

what they have and which regulations they
need to pay attention to,” said Sadlon. “I
can provide guidance to municipalities as
to the balance between development and
environmental concerns. I feel I can help
cities and towns set up guidelines for golf
development...”

Sadlon said her services are also suited
to existing courses seeking to improve
their management practices.

“Golf courses can use better advice,
better fitted to the course and its particu-
lar needs,” she said. “I've been working
with one golf course here in New Jersey
to determine whether it has wetlands on

the site. [The owner] wants to
add nine new holes, and he
wants to knowwhere he stands.”

Sadlon Environmental will fo-
cus on guiding municipalities
through the regulatory maze as-
sociated with construction, in-
cluding preparation of generic en-
vironmental impact statements
and request-for-proposal docu-
ments. However, Sadlon’s Golf Division is
also prepared to provide assistance with
regard to: land development analysis re-
garding environmental constraints; wetland
regulation; pond management and restora-
tion; habitat enhancement; and landscape
architecture.

Sadlon helped create the Audubon Co-

Nancy Sadlon

operative Sanctuary Program
(ACSP), with help from the
Audubon Society of New York
State, and plans to continue
preaching its gospel. (See sto-
ries, pages 1 and 70).

However, officials at ACSP
and those at various local
Audubon chapters around the
country have very different
views of the golf course habitat.

“That’s where New York Audubon sets
itself apart — it supports new golf devel-
opment. I continue to promote the pro-
gram because I think it’s a good program.
If you can get the support of your local
Audubon, go right ahead. The point is
conservation.”

JRN THEM INTO SOME OF OUR BEST IDEAS.

Your words are not falling
on deaf ears.

We know you feel more
pressure every year to use
product packaging that mini-
mizes worker exposure and
container disposal problems.

That feedback shapes the
decisions we make. Like intro-
ducing the 15-gallon electron-
ic turfPak”® And becoming
the only company whose major
products are all available in
closed delivery systems.

Each system limits worker
exposure, eliminates container
disposal, and saves you money.

It's the nature of Ciba to
let our research be guided by
the people who benefit from it
the most. Our customers.

That's why we spend so
much time keeping up with your
needs. While other companies

just try to keep up with us.
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Q&A: Joe Finger

Continued from previous page

been right yet. I don’t see how
we can continue to develop 350
to 400 courses a year.

The demand for less-expen-
sive courses, daily-fee and mu-
nicipal, should remain strong as
medium- and lower-income
groups swell the ranks of golfers
and watch the game on television.

The residential development
market for courses will depend
on the housing market, which
depends on interest rates and
taxes. Ifthe Republicans succeed
in cutting taxes, the market
should stay up awhile longer. But
if taxes keep going up, it makes
it that much tougher for people
to buy homes.

GCN: What is your relation-
ship with Kenneth Dye and
Baxter Spann? What do you think
of their work?

JF: Except for occasional en-
gineering and legal consultation,
Iam “President Emeritusin Con-
sultation.”

Ken Dye built Pinon Hills in
Farmington, which Golf Digest
rated No. 1 in value. He brought
that in at $2 million, which was
within 1 percent of budget. Now
that’s architecture. If Ken learns
to soften his greens designs a
bit, he will soon be the No. 1
architect in the United States,
maybe even internationally.

Baxter complements Ken with
softer designs and more atten-
tion to certain business aspects.
Baxter worked on a course near
the Dallas-Fort Worth Airport
called Timmarron, which has
been a great success.

They balance each other very
well. You're going to hear a lot
more from them.

GCN: What’s your favorite
club in your golf bag?

JF: I hate them all. Just as I
think I'm going to finish with a
76 or 77, 1 skull a wedge and end
up with an 81. My clubs and I
have a mutual hate society.

Actually, with everything else
I do, I only get the chance to play
once aweek. I've gotabook com-
ing out this fall called Golf Course
Architects and Other Unplayable
Lies. It should be fun. I just hope
I don’t get sued.

I enjoy my work and every-
thing else I do. I see a new chal-
lenge every time I turn around.
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ORANGE GOUNTY GONVENTION GENTER
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A NATIONAL EXHIBITION AND GONFERENGE FoR DwhERs,
SUPERINTENDENTS, MANAGERS, AND Developens Or
DUBLIG-AGGESS GOLF FAGILITIES

“Great Start”

R.J. Kooyer, President

Bankhead Forest Golf Course, Double Springs, AL

“Well run event as always.”

David Claeyssens, Director of Golf
Rockford, Illinois Park District

g>g— Cut Here

Golf Course Expo

Means Business

_—

The public-access golf industry comes together at Golf Course Expo—
the only national trade show and conference for superintendents,
managers, owners, operators, and developers of public-access facilities—
daily-fee, semi-private, resort, and municipal courses.

® Save money by pinpointing exhibitors on the trade show floor
We're serious about saving your money and time. Investigate vendors who are there for all
your needs—equipment, chemicals, seed, builders, accessories, sod, golf cars, consultants,
management software, fertilizers, architects, and marketing firms.

® Get up to speed on new products and services
Find out “what’s new” to give your course the competitive edge. The key to success in the
business of golf is staying on top of new trends, partnering with vendors, and finding
creative solutions. And Golf Course Expo is a carefully designed event to provide all
three—and give you the edge.

® Participate in special show events—like Shop Talks—where you’ll learn about products
and services that impact your bottom line
~ o _ 2 . “y /. * g ? '
Shop Talks are vendor-sponsored sessions set up on the show floor. Participating suppliers Very interesting information.

will zero in on solutions, feature their products and services, and address critical industry Being new in the busiess, this is
trends. And its all part of the show. very informative and interesting.”
® Solve problems by attending the multi-tracked conference program Mark Clark, Food and Beverage Manager

; ot ; £ Sandy Ridge Golf Course, Midland, MI
In the crowded public-access marketplace, maintaining quality conditions on your course iy Bidgs Clo¥ Coutie, M

in the face of high traffic, and at a reasonable cost is even more important. Marketing your
course takes on added significance. And efficient management—doing more with less—
becomes an absolute must. The conference offers easy-to-adopt ideas that really work.

Bring the Management Team

Golf Course Expo is a must-attend for superintendents, managers, owners, operators, general
managers, golf administrators, directors of parks and recreation, builders, architects, and
developers. This is a great chance for everyone at your course who makes buying decisions to
find key products and services that will help your facility operate more effectively and efficiently.

And because its sponsored by Golf Course News,

Golf Course Expo means business for you!

“This was a very worth while
experience. It's always great to get
people together who are in the same
business.”

Craig Immel, Director of Golf

Aberdeen Golf Club , Cleveland, OH

Circle November 9 and 10
On Your Calendar Now to be
Part of This National Event for
Key Professionals at Public-Access
Golf Facilities

[[] Send me information for attending the trade show free of charge
[] Send me information for attending the conference
[] My company is interested in purchasing exhibit space, please send me details

Send me more information on Golf Course Expo G 0LF

NAME:

IELE:

COMPANY:

ADDRESS:

CIEY;

STATE: ZIP:

TELEPHONE:

FAX: Key code: AD

ORANGE GOUNTY GONVENTION GENTER

Return to Golf Course Expo, PO Box 997, 38 Lafayette Street, Yarmouth ME 04096 ORLANDD_ FLORIOA
For faster service fax to 207-846-0657 NOVEMBER 8-10, 1995
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BRIEFS AGC plans to
expand upscale
daily-fee golf
course holdings

By PETER BLAIS

SANTA MONICA, Calif. — American
Golf Corp. hopes to shed its image as an
operator of only municipal and low-end
daily-fee courses by adding more upscale

DALY JOINS PALMER properties to its portfolio over the next
ORLANDO, Fla. — Paul Daly (be- few years, according to the company’s

low) has been named vice president of head-ofacauisilions.
club development for Arnold Palmer
Golf Management. Daly has 25 years
experience in golf having served as
executive vice president and chief op-
erating officer with Club Corporation
of America, chief operating officer of
Great American Clubs and president

“It’s important for
us to establish cred-
ibility by acquiring
high-quality proper-
ties,” said Executive
Vice President Joe
Guerra.

: “We’ b
of Western Club Consultation and S enei ‘;i ol ()pi:l_
Management. Daly will be in charge <~ G“”a oo Bfofilable golf

of growing and managing Palmer
Golf's management contract business
and take amajor role acquiring Palmer
Golf’'s owned private clubs.

courses. The reality
is that we operate in every segment —
municipal, affordable daily-fee, high-end
daily-fee, private entry-level and trade-up
courses. We're similar to Marriott hotels
in a way. They have several product lines
among their hotels, everything from
Fairfield Inns to their JW facilities. We
have several product lines of golf
courses.”
Numerically, AGC is the largest opera-
P tor of U.S. golf courses with more than
Paul Daly David Rosow 200 properties and 9,000 employees. Still,
IGG TAKES OVER WAMPONAG management companies in general oper-
ate less than 5 percent of all U.S courses.
WEST HARTFORD, Conn. — Inter- Guerra sees that percentage growing.
national Golf Group has signed a man- At the same time, he foresees the num-
agement contract with Wampanoag ber of management companies declining,
Country Club, founding home of the with bigger operators getting bigger and

Donald Ross Society, according to IGG smaller operators selling off their hold- RMA Hnds niChe in UniverSifY mGnOgemenf

The Karsten Course at Arizona State University is one of Resort Management’s college layouts.

President David Rosow (above). IGG ings as they realize the enormous returns
also owns Zephyr Spring Golf Club they'd anticipated simply aren’t available. By PETER BLAIS Henry DeLozier.
near Tampa, Fla., Persimmon Ridge “The golf industry needs professional Resort Management of America op- In the case of the pro shopsat RMA’s
Golf Club in Louisville, Ky., and management services,” the AGC execu- erates three courses. The proshopsat three layouts — Arizona State
Southerness Golf Club outside Atlanta. tive said. “Between 1992-94 we saw many all three were recently listed among  University’s Karsten Golf Course (GC)
.......................................................... developers building courses. They liked Golf Shop Operations “America’s 100 in Tempe, Stone Creek GC in Para-
the idea of building, but not necessaril Best Golf Shops.” dise Valley, Ariz., and University Ridge
SUNCOR PURCHASES ‘GOLF & TENNIS the everyday operagtion of the course. : Now why, you might ask, would a GC in Madison, Wis. — that person is
SEDONA, Ariz. — 5U“C°"‘Df“’e]°p' “AGC is not an owner of golf courses. superintendent’s newspaper be con- Retail Director Becky Adams.
ment Co. and WLD Enterprises have We're a leaser and operator. We want to cerned about that. Primarily because In the case of course maintenance
purchased Sedona Golf & 1?"‘“‘5 R‘f' make a reasonable and fair profit. Our itindicates the philosophy behind one at the three layouts, that person is
sort, according to SunCor Vice Presi- ratio of employees to customers is fairly of the up-and-coming course manage- Director of Agronomy Tom Regan.
df}“t Thomas Patrick (below). SunCor high. You throw in uncertain weather and ment companies in the United States. Prior to joining RMA, the Pennsylva-
will complete the golf cart paths, con- chemical costs, operational problems and “My goal is to hire someone who nia State University turf school gradu-
struct a permanent clubhouse and a ton of other potential setbacks, and knows more than me in each area of ate was head superintendent at
make minor modifications to the Gary course operations and then get out of Bethesda (Md.) Country Club and

Panks-designed course. Work should Continued on page 59

. ; his or her way,” said RMA President Continued on page 58
begin later this year.

MARKETING IDEA OF THE MONTH

Partnering with hotels can increase course profits

By PETER BLAIS

ORLANDO, Fla. — By working with local hotels,
a public course can add dozens of people and
thousands of dollars to its marketing efforts at very

To overcome that situation, Fitzgerald
developed a partnership between 25 area hotels
and two upscale Broward County courses, Deer
Creek Golf Club in Deerfield Breach and the

Thomas Patrick Richard Chulick

WALTERS ADDS GC OF ILLINOIS little cost, according to Elaine Fitzgerald, president Carolina Club in nearby Margate.

ALGONQUIN, Ill. — The Walters of a South Florida marketing firm and one of the The hotels have large sales teams with
Group has added The Golf Club of featured speakers at Golf Course Expo held here. combined marketing budgets totaling millions
Mlinois to its portfolio, according to “The golf industry as a whole is behind in of dollars. They promote the golf program in
President Richard Chulick (above). marketing and public relations,” the president of — . corporate mailings, at national and international
Walters' subsidiary Southwest Golf Fitzgerald Productions Inc. told a group of course Elaine Fitzgerald  {rade shows for travel agents, and on sales
also operates Paradise Hills Golf Club owners and operators attending the Golf Course missions to associations and other groups.
in Albuquerque, N.M., and Mesa del News -sponsored event. “That’s largely because a stand-alone  They advertise the course in magazines and newspapers.
Sol in Yuma, Ariz. Southwest plans golf course has so few employees. A course usually has one The result for the courses is increased play by vacation
immediate improvements. person in a marketing position or the owner does it himself.” Continued on page 60
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IRS ruling could affect course tax, benefit payments

Continued from page 1

Congressmen Christopher
Shays (R-Conn.) and Tom Lantos
(D-Calif.) introduced the legis-
lation (HR-510) which is being
discussed at the House commit-
tee level.

Thelegislation would allow the
Internal Revenue Service to draft
regulations on employment sta-
tus with the goal of stopping
employers from misclassifying
workers to avoid paying federal
and state unemployment insur-
ance, workers’ compensation
and Social Security taxes.

According to the Internal Rev-
enue Service, not only does
misclassification jeopardize
workers, it can also cut labor
costs 25 percent, giving one op-
eration or contractor an unfair
advantage over a competitor.

Ed Fobbs, caddie master at
Seminole Golf Club in North
Palm Beach, Fla., said he is very
careful to explain the relation-
ship between caddies and the
club to Seminole’s bag toters.
Caddies are “independent work-
ers,” he said. The club does not
expectthemto be theironaregu-

RegalStar® preemergent
herbicide, from a single
application, provides the
ultimate in weed control and
quality turfgrass. It not only
prevents the common weeds,
goosegrass, crowfoot and
crabgrass, it also gets the

hard to control escape weeds.
The Ureaform slow-release
nitrogen carrier is sufficient
to provide season-long
feeding - a special extra
benefit for better values.

This superior combination of
weed control plus feeding
produces turfgrass quality
unequaled or unmatched

otherways..
CALL US.

lar basis. Some show up daily,
others weekly and still others
monthly.

“They come in the hope of
getting work,” Fobbs said. “If
someone wants them, I send
them out.

“Some days we have 10 cad-
dies, other days we have 30. We
recommend golfers pay $25 for
18 holes and leave it up to them
whether to tip their caddies or
not. The money goes directly to
the caddies. The club never
touches it.

“l don’t know what effect it

The legislation would allow the Internal Revenue
Service to draft regulations on employment status with
the goal of stopping employers from misclassifying
workers to avoid paying federal and state
unemployment insurance, workers’ compensation and

Social Security taxes.
SR SR et TR VAR P S e e SRS,

would have on the caddie pro-
gram if the IRS rules changed.
But I don’t think the club would
want to pay extra taxes.”
Course maintenance crews
use few independent contrac-
tors, so any new congressional
legislation would have a limited

We'll tell you how it works, why it works so well, and why it's the best value for the
dollar. And we'll tell you who is using RegalStar® preemergent herbicide in your
area so you can see the turf quality for yourself.
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REGAL CHEMICAL COMPANY
P.O. BOX 900 « ALPHARETTA, GA 30239 » 1-800-621-5208
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impact, according to head su-
perintendents Kevin Ross of
Falmouth (Maine) Country Club
and Tim Hiers of Collier's Re-
serve in Naples, Fla.

Ross said he may use an inde-
pendent contractor to aerify
greens or a construction firm to
do a short-term building project
a couple of times a year. “Other-
wise everyone is a paid staff
member,” he explained.

Course builder Paul Clute of
Paul Clute & Associates said
there has undoubtedly been
misclassification of workers in
the home and commercial build-
ing trades, “but not much in our
industry. We've always gone the
traditional employee route. Ifyou
work for us, you are treated like
an employee. We might use sub-
contractors. But they are larger
firms who pay taxes and benefits
for their employees.

“I've never felt we were under-
bid on a project because a com-
petitor was misclassifying work-
ers. We're generally part of a
select bid list and I'd be sur-
prised if any of our major com-
petitors did business
[misclassifying workers] that
way.”

One problem Clute does have
with HR 510 is a provision that
would eliminate restrictions on
the IRS’ ability to draft regula-
tions on employment status. Ac-
cording to The Bureau of Na-
tional Affairs Inc., National
Association of Enrolled Agents
representative Claudia Hill testi-
fied before the House Small Busi-
ness Committee that her group
would prefer to see the matter
resolved legislatively through
Congress rather than adminis-
tratively through the Internal
Revenue .

“We fear granting IRS unlim-
ited discretion to formulate and
administer rules governing this
area would pose a threat to the
entrepreneurial spiritand forma-
tion of new small business,” Hill
said.

Added Clute: “I would like to
see all our competitors on a level
playing field. But giving IRS the
ability to write its own regula-
tions sounds incorrect.”

Kirby-Hart said Internal Rev-
enue has been very aggressive
the past five years trying to un-
cover independent contractor
misclassifications.

She also characterized
Lantos, the bill’s sponsor, as a
Congressman who believes
many private businesses are un-
fairly avoiding paying their fair
share of taxes.

“Fortunately, I doubt the bill
will go anywhere with this new
[Republican-dominated] Con-
gress,” she said.
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NEW ORLEANS — The Minnesota
connection took the reins at the Club
Managers Association of America’s 68th
Annual Conference held here last month.

Norman J. Spitzig, general manager of
the Oak Ridge Country Club (CC) in
Hopkins, Minn., was elected president
and George Carroll of Town & Country
Club in St. Paul vice president of the
5,000-member association.

Spitzig has been at Oak Ridge since
1993. Before that, he was general man-
ager at Fort Wayne (Ind.) Country Club.
He has served on several national com-
mittees and been active at the chapter
level, including the presidency of the
Greater Cincinnati Chapter and director
of the Ohio Valley Chapter. He earned a
bachelor’s degree from Boston College
and master’s from Ohio State University.

Carroll has been at Town and Country
Club since 1986. Prior to this he was gen-
eral manager of Southview CC in West St.
Paul. A CMAA member since 1979 and
board member since 1988, Carroll earned
a bachelor’s degree from St. Thomas Col-
lege in St. Paul and was president of the
Upper Midwest Chapter.

John Jordan, general manager of
Cherokee Town & Country Club in At-
lanta for the past 28 years was elected
secretary/treasurer.

Also elected to the board were Paul
Skelton of Troon Golf & Country Club in

RANAGEMENT

CMAA elects new officers at annual conclave

Scottsdale, Ariz.; Sandra Frappier of the
Summit Club in Ft. Wayne, Ind.; Thomas
Anderson of the Wrigley Mansion Club
in Phoenix; and Robert Lee of Sharon
Heights Golf & Country Club in Menlo
Park, Calif.

LE R J

In other CMAA News:

e Spitzig was one of six recipients of
the new Master Club Manager designa-
tion recognized during the annual meet-
ing. The MCM demonstrates a high level
of professionalism, leadership and intel-
lectual achievement within the club man-
agement industry. Others receiving the
MCM distinction included James Brewer
ofthe Los Angeles Country Club; Edward
Henderson of Portage Country Club in
Akron, Ohio; Jerry McCoy of The Mont-
gomery (Ala.) Country Club; Graham
McDeson of Carmel Country Club in
Charlotte, N.C.; and Mac Winker of The
Racquet Club of Memphis (Tenn.).

¢ The association hasintroduced a new
member computer network called
CLUBNET. Intended for full implemen-
tation by summer, every club manager
who has access to a computer and mo-
dem will be on line through CLUBNET
and have access to the Internet as well.

e The association has launched a com-
prehensive, anti-drug initiative for the
club industry in conjunction with Robert
Stutman & Associates and the U.S. De-

partment of Labor. The CMAA Drug-Free
Workplace Program offers customized
policy development, a hotline for supervi-

throughout the year and state-of-the-art
drug and alcohol testing at prices well
below what most small businesses are

sors and employees, legal updates required to pay on the open market.

Yozmo:»t Construction Co.

c&‘*u]irzg the nation /[o'z over 30 yeans.

IRRIGATION SPECIALISTS
”Qoing One ggmg q/Ve[[”

STATE LIC. #267960

P.O. BOX 559
TEMECULA, CALIFORNIA 92593

(909) 6987270
FAX (909) 6986170
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To Reach More
Decision Makers,
You Need The
Industry's Best
Buyer's unde!

In May of 1994 80,000 Copies Were Distributed to
Decision Makers Across North America
Superintendents, Golf Professionals, Managers, Tournament
Organizers, Architects, Retailers, Developers & Builders,
Publications, Sales Reps, Club Builders & Repair Facilities,
Manufacturers & Distributors, Travel Agents, Fortune 1000
Companies and much more.

The 1995 Directory is Closing Soon-Don’t Be Left Out!

Call Today 800.864.2754

Activity Directories International
8122 SouthPark Lane Suite 200 Littleton CO 80120

(303) 730.3030 Fax (303) 730.3092
CIRCLE #149
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warren's Group
just took the

headaches out of
buying sod and sprigs!

100% guaranteed

® sod pricin

sod availability

sod quality and uniformity
on-time delivery

superior grassing of golf

courses and sports fields

Warren's Turf

Warren's Group, Inc.

InIndiana Call: 1 800 954-5577
inTexas Call: 1 800 252-3648
In Northem California Call: 1 800 828-8882
In Southemn California Call: 1 800 426-4816

southern turf nurseries

Warren's Group, Inc.

In Georgia Call: 1 800 841-6413
In Virginia Call: 1 800 922-8873
In Hawaii Call: 808 293-1544

@@@@

100% satisfaction guaranteed. Period!

call us for more information.
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Pebble Beach water reclamation project wins state recognition

CARMEL, Calif.. — The wastewater reclamation project
financed by and serving the irrigation needs of Pebble
Beach Co. and its courses received the 1994 “Project of the
Year” award from The WateReuse Association of California.

The project was chosen from nominees throughout Cali-
fornia for developing and implementing a public benefit
reclamation project utilizing a public-private partnership.

The partnership includes Pebble Beach Co. plus three
special district public agencies — the Carmel Area Waste-
water District, Pebble Beach Community Services District
and Monterey Peninsula Water Management District .

The wastewater project provides tertiary-treated reclaimed
water for irrigation of golf courses and other recreational
open space areas in Pebble Beach, replacing 800 acre feet of
potable water previously used for these areas. The freed
potable water will be split between Monterey Peninsula

communities, two Pebble Beach subdivisions and the Pebble
Beach Co.’s proposed new golf course and subdivision.

No taxpayer dollars were used for financing the $33.9
million project. Bond financing came from Certificates of
Participation (COPs) issued by MPWMD. Revenues from
the sale of reclaimed water will repay the bonds. Pebble
Beach Co., guaranteed repayment of the COPs and any
shortfall, if operating expenses of the reclamation project
exceed revenue generated from the sale of reclaimed water.

The reclaimed water is transported through pipelines from
the CAWD plant south of Carmel to as far north as Spanish Bay.
Distribution is provided to Monterey Peninsula CC, Cypress
Point GC, Poppy Hills GC, Spyglass Hill, Pebble Beach Golf
Links, Peter Hay GC, The Links at Spanish Bay, athletic fields
at Robert Louis Stevenson School, Pebble Beach Practice
Range and Collins Field Equestrian Center. '

Building bridges across wetlands,
lakes and streams since 1979.

Fox Lake Construction, Inc. ¢ Franklin, NC
(800) 874-9403

Development Opportunity
in the Berkshires

B R
e

PHOTO BY LA MELANSON

Request for Development Proposals

he Commonwealth of Massachusetts
is soliciting innovative proposals for

the development and operation of
Greylock Center, which will include a full
service conference/inn, recreational facilities
(including an 18-hole golf course) and envi-
ronmental education programs, to be
developed on 1,063 spectacular acres in the
town of Adams, The Commonwealth will make
the Greylock Center site available to a devel-
oper via a sale/long-term lease and will
dedicate up to $6.5 million in public funds
towards public infrastructure. Greylock Cen-
ter will demonstrate sustainable development
and management techniques.

To receive the Request For Development
Proposals, please contact:

Stephen D. Brown, Project Manager

C ith of M

Department of

Environmental Management

100 Cambridge St., Room 1404 ,

Boston, MA 02202, (617) 727-3160 Ext. 521

Proposals must be by June 1, 1995
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289 N. KURZENROAD »

PO.BOX 504

L.

TURF ROLLERS
TO BIT YOUR N EEDS

DALTON, OH 44618-0504  «

TR-224 AND TR-130
TURF ROLLERS

TR-224

The TR-224 is an exceptionally
maneuverable roller, which shifts
effortlessly from forward to reverse by
pulling a single lever. Powered by a
5.5 h.p. Honda engine. 24”-wide

rounded edge rollers.

TR-130

Compact and easy to operate, the
130 roller is powered by a 5.5 h.p.
engine and features a hydrostatic trans-
mission for smooth, easy control.
30”-wide rounded edge rollers.

SOUWER 3

216-828-0200 e+ FAX 216-828-1008
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assistant superintendent at Merion Golf
Club in Philadelphia.

“Tom is responsible for agronomic is-
sues at all three courses,” DeLozier said.
“He’s a single-digit-handicap golfer, world
traveler, very critical person and stern
taskmaster. He does a great job.”

In fact, the main thing differentiating
RMA from its competitors, — particu-
larly the American Golfs, ClubCorps and
other large outfits — is the personal at-
tention each course receives from RMA’s
primary people, DeLozier said.

“We're a small firm divided into special-
ized talent areas such as agronomy, in-
struction, food and beverage. That lets us
focus on our clients’ needs. Personal in-
volvement is important to me,” he said.

Delozier, 42, isn’t without ability and a
track record of his own. A Cornell Univer-
sity School of Hotel Management gradu-
ate, he has 15 years of club management
and resort experience. After a brief stint
asatouring pro, he worked with Seabrook
Island Resort in Charleston, S.C., the
Marriott Corp. and Orange Tree Golf Club
in Phoenix before opening RMA in 1987.

Mike Conner, alongtime executive with
Cork and Cleaver restaurants and founder
of Eggery restaurants in Phoenix, be-
came Delozier’s partner two years later.

RMA's first contract was Stone Creek
in 1988. A year later, it added ASU-
Karsten, which came through DeLozier's
involvement with the booster group
drumming up support for the layout.

“Many people thought the course would
never happen,” Delozier remembered.
“Pete Dye called it the worst location for
a golf course in Tempe. There were park-
ing lots, ball fields and a dump on the site.
But the more people said it was impos-
sible, the more attractive it became. It’s
always seemed to be that way with me.
The more people say a project looks unat-
tractive, the more things I see that I like.”

That first university course contract
led to the second.

“Someone stuck his head in my office
one day and said a guy on the phone from
Wisconsin wanted to know if we'd run a
course they wanted to build there. They
faxed us a 67-page proposal that included
their desire for a comprehensive instruc-
tion program, affiliation group for faculty
and staff and other things we'd done at
ASU. They asked us to fax examples of
what we’d done at ASU and how we would
balance the financial needs of operating a
golf course against their desire to assure
student access. We replied and were se-
lected the preferred contractor.”

With two-thirds of its courses of the
university type, RMA is becoming some-
what of an expert in the operation of
school layouts. The major difference be-
tween a college course and a regular daily-
fee layout is the amount of work involved
in getting anything done, DeLozier said.
A university setting requires more com-
mittee meetings and political consider-
ations. Small issues become big issues
requiring more time to resolve, he added.

RMA has no numerical goals regarding
how many courses it hopes to manage,
Delozier said. It doesn’t depend solely
on management contracts, but also pro-
vides marketing and financial feasibility
studies, facility design, product sales,
management and operational analysis.

“We're happy to do a small number of
courses and watch each one develop its
own personality,” he said.

GOLF COURSE NEWS




AGC plots future acquisition strategy

Continued from page 55

about all you can expect is a fair
return. The idea of operating a
course is scary to many develop-
ers. They don’t want to worry
about things like how many ham-
burger buns to order. That’s
where we come in.”

AGC’s goal is to add 15 to 20
high-quality courses annually in
metropolitan areas, Guerra said.
The company will also explore
expansion possibilities into
Canada and adding additional
facilities in the United Kingdom,
where it presently operates
seven courses.

“Over the next five years, we'd
like to double the size of the
organization,” Guerra said.

Asked what could stand in the
way of that lofty goal, Guerra
never hesitated.

“lI read the National Golf
Foundation’s report on the [No-
vember| Golf Summit and was
amazed at public’s perception of
the environmental harm done by
golf courses,” the AGC execu-
tive said. “The environment
seems to be even more of a con-
cern than it was two years ago.
We need to take this seriously
and do a better job of communi-
cating the positive effect golf has
on the environment.

“There are many inconsisten-
cies in the anti-golf movement’s
arguments that we need to ad-
dress. No one has done a great
job promoting the game. It’s a
key to keeping the industry
healthy.”

Financing is another concern.
AGC’s founders developed Na-
tional Golf Properties, a real es-
tate investment trust, to attract
investor dollars for golf course
acquisitions. Other large, estab-
lished management firms, like
Club Corporation of America and
Cobblestone Golf Group, have
little trouble obtaining financing,
Guerra said.

But access to capital is a grow-
ing concern, especially for those
who, Guerra believes, paid too
much to build or buy courses in
the past five years. Those facili-
ties aren’t meeting financial pro-
jections, which worries financial
markets and hurts everyone
seeking capital for the golf in-
dustry, Guerra said.

With more management com-
panies has come more competi-
tion for leasing opportunities.
“We runacross each other [com-
petitors] out there,” Guerrasaid.
“But we're looking for leasing or
management-only opportunities,
not acquisitions.

“There’s a huge contingent of
course owners who don’t want
to sell their properties, but do
want professional management
services. They want a manage-
ment company with substantial
revenues that can guarantee
them a rent check month in and
month out.

“There are
why an owner would rather lease
than sell his course. First, he

several reasons

GOLF COURSE NEWS

doesn’t believe he’s received his
full, long-term value out of the
investment, yet. Second, he
might want to create an invest-
ment annuity that provides a
long-term revenue stream for his
family. Third, he might want to
develop a golf course portfolio
without the headaches of daily
management. Fourth, he may

just be enamored of the idea of

owning a course. Or fifth, there
are always tax considerations.
“We've had to become creative
to address those various needs
and we’ll continue to do so.”

MANAGEMENT

Golf Enterprises acquires a pair of Texas courses

DALLAS — Golf Enterprises has added two
Texas courses to its portfolio since the first of
the year.

In January, the company signed a contract to
manage Indian Creek Golf Course in Carrollton,
Texas. A month later, it purchased Eldorado
Country Club in McKinney .

“These acquisitions further GEI'sannounced
strategy to be a leading consolidator in the golf
course industry,” said President and Chief Ex-
ecutive Officer Robert Williams.

The Dallas-based firm now owns, leases or
manages 38 golf courses in 16 states. In its
recently released financial data, GEI reported a

fourth-quarter operating revenue of S11.6 mil-
lion, an increase of 24.4 percent over the $9.4
million for the same period a year ago.

The company reported netincome 0f S41,000
for the fourth quarter of 1994, compared to a
net loss of $1,1 million during the final quarter
0f1993. For the year, GEI reported a net loss of
S1.1 million as a result of an extraordinary loss
on the early extinguishment of debt from the
proceeds of the company’s initial public offer-
ing in July 1994. That offering was used to
establish a $S45 million revolving credit line,
which the company used to acquire eight
courses during the fourth quarter of 1994.

doodads.

If you want to use a fungi-
cide in a closed system, here’s
what you do. Get out your
hose, fill your tank, throw in
anew BAYLETON® turf and
ornamental fungicide water
soluble packet and you're ready to go.

You don't need to invest in a special metering and
measuring device with lots of gizmos, whizbangs and
Which means you don't have to learn how
to operate it, or fix it, or find a place to put it.

Better yet, you don't have to invest in a year's worth

The most complex,
special equipment
you’ll need to invest in

with our

closed system.
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Always read and follow label directions.

iprotection of the industry’s

leading fungicide. BAYLETON.
If you'd like more information, call us toll-free at

1-800-842-8020. Or if you'd like, write to
us at Miles Inc., Specialty Products, Box
4913, Kansas City, MO 64120.

Pick up the new water soluble
packets of BAYLETON. Then
use all that money you didn't

spend on a measuring and metering device for
of fungicide that comes with those special devices. MILES m something more useful.
Like all closed systems, you reduce worker ==

© 1995 Miles Inc. 95510A0024




PAR tee time service enters Ariz.

SCOTTSDALE, Ariz. — PAR Golf Systems has entered the
Arizona golf market with a tee time network linking a well-
respected area hotel with four widely known courses.

Resort Suites can now provide computerized access to instant
tee time reservations at Stonecreek The Golf Club; the Karsten
Course at Arizona State University; Grayhawk Golf Club; and
Tonto Verde Golf Club.

The Hyatt Regency Scottsdale was scheduled to join the so-
called PARNET system in February and discussions are under-
way with a number of other resorts and courses. PARNET allows
the golf concierge at the resort to book starting times through
the hotel’s computer without making a phone call.

PAR has provided the technology for five other regional tee time
networks, the largest of which links 55 golf courses and 20 hotels in
Myrtle Beach, S.C. Other regional networks are located in Orlando,
Fla., Ocean City, Md., Traverse City, Mich., and York County, Pa.

TeeTime

the professional’'s the professional’s
partner partner
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GMs must view greenkeepers in
new light, GCSAA official says

By MARK LESLIE

FALMOUTH, Maine — Declaring superintendents
are “without doubt responsible for the greatest asset
that any club or golf course has,” R. Scott Woodhead
urged general managers, green chairmen and others
gathered here to adjust their views of greenkeepers.

A certified golf course superintendent and Golf
Course Superintendents Association of America board
member , Woodhead said: “We can no longer be viewed
as the dude out in the barn who grows grass while he
chews on a blade [of grass] on the mower... It is
through our management practices that we have a
direct effect on the bottom line of any golf club.”

Speaking at a meeting hosted by the Maine GCSA, he
said superintendents should not be viewed “as just the
largest expense item on the budget, because the suc-
cess ofattracting players is based on a superintendent’s
ability to meet the aesthetic, agronomic and playing
standards of his or her club. There is no question that
the more players you have on your golf course, the
more green fees you will rack up, the more business
there will be in the pro shop and restaurant, the more
revenue from your driving range and practice facilities,
and, in the case of private facilities, the more members
you have the more dues they will give.”

The superintendent at Valley View Golf Club in
Bozeman, Mont., Woodhead added his colleagues are
also critical to the cost savings in the business. “The
superintendent’s skill in controlling labor, equipment
and supply costs has a direct effect on the financial
statement of any club,” he said. “And by being up-to-
date on environmental regulations that occur daily on
any golf course, your superintendent is saving hun-
dreds of thousands of dollars in fines and penalties.”

The new breed of superintendent, he said, is “highly
educated, highly skilled and highly professional.”
Agronomy consumes merely 10 percent of today’s
superintendent’s schedule. “I spend 90 percent of my
time managing the golf course,” he said.

In a remark aimed at club officials, Woodhead said:
“Standards set on any course should not be so high
they cannot be met with the resources provided to the
superintendent. Make sure customers don’t expect
more than they are willing to pay for. If they want to see
Pebble Beach on Sunday morning, they should be
prepared to pay S200 greens fees.”

An ersons Andersons

T'he Andersons’ Tee Time with NUTRALENE
formulations incorporate the industry’s ideal
nitrogen source together with advanced, small
particle fertilizer. In these or other fertilizer
formulas you may select, NUTRALENE works
two ways. You get an initial release of nitrogen
followed up with a slow, controlled-release
that can feed up to 16 weeks. You get it green
and it stays green longer.

Tee Time Fertilizers with NUTRALENE:
Uniformly the best in the business.

1-800-225-ANDY

the professional’s
partnerc
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PREFABRICATED STEEL

BRIDGES

For: [1Pedestrian
QGolf
A Utility

ALD steel bridges are reasonably priced and readily

available because they are pre-engineered and prefabricated
for immediate field installation. Get the ALD factory direct

T 800-456-2534

AMERICAN LEISURE DESIGNS, INC.
Highway 31 South * Greenville, AL 36037

CIRCLE #157
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and business travelers who spend large
sums on food, lessons and merchan-
dise. According to one study, visiting
golfers spend seven times as much per
visit to a Florida course as do local
golfers. Fitzgerald noted.

“The Japanese always seem to buy a
new set of golf shoes,” she said. “The
Germans and Swedes buy new clubs,
because they are so expensive back
home. The program resulted in
hundreds of thousands of dollars in
advertising for Deer Creek and the
Carolina Club. We had 100 people from
the hotel staffs promoting our courses.”

What did all this promotion cost the
two Franklin Properties-owned
courses? Very little.

The arrangement called for the two
courses to guarantee guests at partici-
pating hotels their lowest advertised
golf rates. A VIP package designed to
give hotel guests “that little something
extra,” provided such perks as range
balls, yardage books, bag storage,
lockers (when available), souvenir bag
tags, merchandise discounts and a
second cocktail all free of charge.

But more importantly, guests were
allowed to book tee times up to a
month in advance of their visit, some-
thing most courses don’t allow for
individuals or small groups.

“Guests are guaranteed the opportu-
nity to get on a world-class course at
times that fit their schedules, even in
season,” Fitzgerald explained. “By
reserving in advance through their
hotels, guests don’t have to fight for tee
times once they get there. This is a big
selling point for the hotels.”

The courses also offered the hotels
commissions ranging from S5 to $10 for
each golfer sent to their facilities.
Bellmen, desk clerks and concierges
could keep the commission as an
incentive for promoting the courses to
guests. Hotel sales managers could
pass on the commissions to groups to
encourage additional business.

“It’s a win-win situation,” Fitzgerald
said. “The course benefits from the
hotels selling their courses and the
additional volume that generates. The
hotels benefit from being able to
provide an additional benefit that help«
fill rooms. Golfers get guaranteed te
times at the low rates plus a VIP
package that makes them feel special.”

The program has been in effect for
three years. Twenty-eight hotels are
now participating and it is “still going
strong,” Fitzgerald said.

A similar program could work
anywhere there are two or three hotels
that don’t have courses of their own,
but would benefit by having their
guests have access to one, Fitzgerald
said. All hotel chains have sales staffs
as do larger, independenly owned
operations.

“Even Mom-and-Pop operations can
help a course’s business. It's inexpen-
sive to print up vouchers that hotel staff
can encourage guests to use,” she said.
“Your golf course is one of many things
competing for a guest’s time. If the
hotel staff is pushing your course, then
you can benefit.

“Worldwide, the tourism industry
generates $74 billion worth of business
a year. There's no reason the golf
industry shouldn’t get a good share of
that,” she added.

GOLF COURSE NEWS
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MAHLMANN MOVES UP AT ZENECA

WILMINGTON, Del. — Ernie
Mahlmann has been named technical
sales lead for Zeneca Professional
Products as the result of the company’s
recent restructuring. Mahlmann is re-
sponsible for sales and service sup-
port of both the pest-control and turf
and ornamental product lines for
Zeneca. Mahlmann’s career with
Zeneca Inc. began in 1992 as a techni-
cal sales associate. Since then, he has
held a position in field sales in lowa for
Zeneca Ag Products.

MILES TO LEAD FERTILIZER INSTITUTE

ORLANDO, Fla. — Billy Joe Miles,
president of Miles Farm Supply, has
been elected to a one-year term as
chairman of The Fertilizer Institute
(TFI). The vote came during the TFI's
annual meeting, which drew 900 in-
dustry representatives here in late
January. During the meeting, Burton
Joyce, president and chief executive
officer of Terra International, Inc., was
elected TFI's vice chairman and Gary
D. Myers was re-elected TFI's presi-
dent and chief staff officer.

..................................................

EPA OKAYS EAGLE FROM R&H

PHILADELPHIA — Rohm and Haas
Co. has received federal Environmen-
tal Protection Agency registration per-
mitting application of the firm’s new
Eagle fungicide, a system product de-
signed to control brown patch, dollar
spot, leaf spot, melting out and crown
rot, leaf smuts, necrotic ring spot or
spring dead spot, among others. Eagle
will be available as a wettable powder in
premeasured, water-soluble pouches.
Recommended application, as part of a
regularly scheduled spray program, calls
for 0.6 ounce/100 square feet.

..................................................

DEVAUGHN JOINS JAKE AS VP

RACINE, Wis. — Officials at
Jacobsen Division of Textron Inc. have
named Richard E. DeVaughn vice
president, engineering. Before join-
ing Jacobsen, DeVaughn spent 16
years with Ford
Motor Co., most
recently serving
as systems and
advanced engi-
neering manager.
DeVaughn re-
ceived a bach-
elor’'s degree in - 2
mechanical engi- Richard DeVaughn
neering from GMI Engineering & Man-
agement Institute, and a master’s de-
gree in management from the
Massachusetts Institute of Technology,
where he attended as a Sloan Fellow.
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New shot fired in Asia-Pacific trade show wars

By HAL PHILLIPS

ONG KONG — Just
H when the Asia-Pacific

golf course industry
had consolidated its trade
show universe, another has
emerged.

The first International Hong
Kong and China Golf Exhibi-
tion and Conference, organized
by Golf World Exhibitions, will
be held here Nov. 9-11, at the
Hong Kong Convention & Ex-
hibition Centre. The Hong
Kong show stands to compete
with the annual Golf Asia trade
show and conference, a three-
way joint venture involving Singapore-
based Connex Private Ltd., Cleveland-
based International Management Group
(IMG), and the Lawrence, Kan.-based
Golf Course Superintendents Association
of America (GCSAA). Golf Asia ’95 is
scheduled for the World Trade Centre in
Singapore, March 21-26.

Golf World Exhibitions, the new kid on

the block, is a division of the Perth, West-
ern Australia-based Golf Media Group
(GMG). However, GMG is the brainchild
of an industry veteran, Stephen Allen, a
former vice president at Connex who
managed Golf Asia from 1992-94.

Allen said Golf World exhibitions will
organize trade shows “on behalf of the
industry,” wherever the market demands:

India, Indonesia, Myanamar,
the Philippines, Taiwan and
Vietnam.

The convoluted history of
Asia-Pacific’s trade show wars
is worth reviewing:

e Connex launched Golf
Asiain 1991 at the World Trade
Center, where it would remain
for three years. Allen joined
the firm for Golf Asia '92.

e After two years of partici-
pating in the Connex venture,
the GCSAA introduced its own
“Pacific Rim” show in 1993.
The event was held at
Singapore’s Merchandise
Mart — one week prior to Golf Asia "93.

e With coaxing from IMG, the sports
management giant, Connex and GCSAA
reconciled —but not before John Schilling,
the GCSAA’s executive director and the
driving force behind the association’s for-
eigninterests, had resigned. IMG, Connex
and GCSAA together staged Golf Asia '94

Continued on page 61

NEW PRODUCT OF THE MONTH

The Greensplex 160 from Ransomes America Corp., a hydraulic greens mower, features triplex
cutting heads to provide a total cutting width of 62 inches. The reels, available in 9- or 11-blade
configurations, can cut at heights from .078 to .78 of an inch. A mowing speed of 3.7 mph and
a.19-inch clip combine to deliver a uniform cutting height and smooth finish. Mowing speed can
be adjusted to ensure consistent clip rate. The 160’s maneuverability is also enhanced through
a 2-1/2 turn “lock-to-lock” power steering system. An inside turning radius of 6 inches and an
“uncut” turning circle of 27 inches enchance perimeter cutting capability. For more information
on the Greensplex 160, contact Ransomes at 402-475-5191. For more new products, see page 65.

RISE NOTEBOOK

EPA moves slowly
toward federal
model for P&N

By HAL PHILLIPS

WASHINGTON, D.C. — The federal
Environmental Protection Agency (EPA)
is moving, albeit slowly, on a proposal to
create federal posting and notification
standards for pesticides.

These guidelines are not likely to re-
sult in federal P&N law, according to
Allen James, executive director of RISE
(Responsible Industry for a Sound Envi-
ronment), a trade association represent-
ing specialty chemical manufacturers,
formulators and distributors. However,
the EPA will encourage states to adoptits
set of model rules.

Two states have already gone ahead
and attempted to pass P&N legislation,
James explained. A Wisconsin proposal
that would have regulated homeowner
use of pesticides died an abrupt political
death when its primary backer, the mayor
of Milwaukee, Democrat John Norquist,

Continued on page xx

Best Sand honors Warner at OTF ceremony

COLUMBUS, Ohio — Best Sand Corp.
of Chardon presented its annual turfgrass
maintenance scholarship to Tyler Warner
at the 1994 Ohio Turfgrass Foundation
awards luncheon here.

Warner is a second-year stu-
dent at The Ohio State Univer-
sity Agricultural Technical In-
stitute (ATI) in Wooster, where
he is president of the school’s
Turf Club. He also holds a
bachelor’s degree from the
University of Akron.

Stuart Lipp, golf course mar-
keting manager for Best Sand,
praised the recipient.

“Through his academic achievements
and leadership abilities, Tyler demon-
strates excellent potential for becoming a
dynamic and highly talented golf course

Tyler Warner

superintendent,” said Lipp.

Warner, who plans to graduate in June,
isaresident of Carrollton. He has worked
at the PGA National Resort and Spa in
Palm Beach Gardens, Fla., and is a mem-
ber of the golf course mainte-
nance crew at Atwood Lake
Resort in Dellroy.

Each year Best Sand awards
its scholarship to a turfgrass
management student from ei-
therthe Agricultural Technical
Institute, The Ohio State Uni-
versity in Columbus, or Clark
State Community College in
Springfield. To qualify, applicants must
be in their second year in school.

Applications for the scholarship are
available from school advisers or by con-
tacting Lipp at Best Sand at 800-237-4986.
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Scotts teams with lawn service

MARYSVILLE, Ohio — The
Scotts Co. has entered into an
agreement with E.G. Systems,
Inc., a lawn service company
operating as Emerald Green
Lawn Care.

The agreement allows Emer-
ald Green and its franchisees,
who will apply only Scotts prod-
ucts to their customers’ proper-
ties, to use the Scotts name and
logo in their marketing efforts.
At the same time, Scotts pur-
chased a 25 percent equity inter-
est in E.G. Systems.

Currently, Emerald Green has

four company-owned locations
and six franchises in five states.
The company plans to add 10
franchises in 1995, and up to 100
more within the next five years.

“We consider this venture to
be a positive step for Scotts,”

said Scotts President and Chief

Operating Officer Theodore ]J.
Host. “It helps fulfill our long-
term goal of making a ‘Scotts
lawn’ universally available to
homeowners and commercial
customers, whether they do it
themselves or use alawn service
company.”

SUPPLIER BUSINESS

Melex promotes regional sales reps

RALEIGH, N.C. —Golfcar
manufacturer Melex USA,
based here, has announced
the promotions of three re-
gional sales managers.

Ron C. Carter, formally re-
gional sales manager for
Texas and Oklahoma, has
been promoted to regional
sales manager for the South-
western United States.

Geary G. Colson, who was
a branch manager of Exide/
Associated Golf Cars in

Calvert City and Kentucky,
was promoted to regional
sales manager for the Mid-
western United States re-
gion. Colson brings more
than 10 years in the golf car
industry.

Mark B. Federal, who had
been a golf professional and
fleet sales representative for
the western Carolinas, has
been promoted to sales man-
ager for the Mid-Atlantic
region.

Great Looking Restrooms For The Great Outdoors

Call today for a FREE VIDEO

Romtec SST Double

Available with Cedar or Stucco
Exterior, Shake or Metal Roof

Affordable Restrooms for Any Location

Restrooms don’t have to be expensive. Now any
recreation area can have high-quality, permanent restrooms
at a fraction of the cost of site-built structures. Romtec
manufactures a complete line of outdoor restrooms that
require no water lines, septic tanks or drainfields. They are
easy to install and even easier to maintain.

SST ... Odor Free & Environmentally Safe

Romtec SST Restrooms are widely used by national,
state and local agencies. They’ve earned the name SST
(Sweet-Smelling Toilet), because of the unique vent system
that removes odors from the building. They are environ-
mentally-safe, too. The reinforced, one-piece underground
vault is made from rugged cross-linked polyethylene. It
cannot crack and leak like concrete or fiberglass tanks.

Handicap-Accessible

All Romtec SST Restrooms meet the requirements for
wheelchair access. 36” doors with safety-lock handles,
stainless-steel handrails and 18" high toilet risers are all
included in the Romtec SST design.

Call for Information

Learn how you can put great looking restrooms in
your recreation area. Call Romtec today at 503-496-3541.

Ransomes reports

strong sales and
profits for 1994

IPSWICH, England — Ran-
somes ple, parent company of
Ransomes America Corp., has
released sales and profit figures
for 1994. Operating profit
reached $23,2 million in nine
months to Sept. 30, compared to
$3,8 million for 12 monthsin 1993,
which was after deducting excep-
tional costs in 1993 of S58 million,
according to Peter Wilson, group
chief executive at Ransomes plc.

“The market’s acceptance of
both our new and established
products and the subsequent
upswing in sales has reinforced
our position as a major force in
the turf equipment industry,”
said Wilson. “Another factor in
our successin 1994 has been the
management team. Their focus
and commitment has provided
Ransomes with a clear vision and
direction for sustained, long-
term growth.”

Ransomes America Corp.
played a major role in the turn-
around of the company, said
Wilson, who cited several fac-
tors that contributed to the suc-
cess in 1994. They included the
introduction of the Ransomes E-
Plex, the world’s first totally elec-
tric greens; strong sales of the
Ransomes 300 fairway mower;
the Cushman Turf-Truckster’s
sustained leadership role in the
utility vehicle market; introduc-
tion of the Cushman Jr. Turf-
Truckster; continued high de-
mand for Ryan aeration
equipment; and streamlined
manufacturing processes at fa-
cilitiesin Lincoln, Neb.; Johnson
Creek, Wis.; and Edgewater, Fla.

Club Car reports
sales, revenues

Club Car, Inc. (CLBC) re-
ported record first-quarter net
sales 0f$38.4 million for the three
months ended Dec. 25, 1994, up
17.6 percent over prior year net
revenues of $32.7 million for the
same period. Operating income
for the first quarter of fiscal 1995
was 52.3 million, up S.4 million,
or 21.2 percent, over operating
income of $1.9 million for the
first fiscal quarter of 1994.

Net interest expense declined
approximately S$1.4 million in the
first fiscal quarter of 1995, com-
pared to the first quarter of the
prior year primarily as a result of
the early retirement of $83.9
million of 14.5 percent long-term
debt utilizing proceeds from the
October 1993 initial public offer-
ing of common stock and a new
credit agreement.

Net income for the three
months ended Dec. 25, 1994, was
S1.1million, $.12 per share, com-
pared to a net loss of $5.0 million
(S.62 per share) for the same

ROMTEC, INC.

18240 North Bank Rd. « Roseburg, OR 97470
Phone: 503-496-3541 Fax: 503-496-0803

showing all the features & benefits
of Romtec SST Outdoor Restrooms.

quarter of the prior year.

> ROMTEC SST
Odor-Free * Permanent + Handicap-Accessible
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SUPPLIER BUSINESS

DESPLAINES, I11.
— Guy G. Mikel has
been promoted to
vice president of the
Specialty Business
Unit of Sandoz Agro,
Inc. Mikel will be re-
sponsible for Sandoz
Agro'sbusinessesin
the specifically tar-
geted markets, such as turf
and lawn care, professional
pest control and industrial
weed control. He also heads

Mikel the new VP at Sandoz Agro

Guy Mikel

MINNEAPOLIS — The Toro Co. has formed a
new division to manufacture and market equip-
ment for the growing global recycling equipment
industry. Toro’s Recycling Equipment Division
was formed from the 1994 completion of an earlier
partial acquisition of Olathe Manufacturing, a
Kansas-based recycling equipment manufacturer.

Toro’s recycling equipment will be exhibited at
the Waste Expo in Chicago, April 26-28.

Toro had held an active interest in Olathe Manu-
facturing since 1985, when it purchased approxi-
mately 50 percent of the business. In 1991, Toro
acquired the assets of Olathe Manufacturing’s
turf product line, providing Olathe with additional
funding to support the development and introduc-

the Canadian Busi-
ness Unit and Stra-
tegic Products
Group. Prior to his
appointment, Mikel
served as executive
director of Sandoz
Agro’s specialty
business Unit. Be-
tween 1990 and
1994, he was executive direc-
tor of strategic products, co-
ordinating the company’s glo-
bal herbicide strategies.

Asian Trade show

Continued from page 61

at Merchandise Mart.

Now it’s 1995. Golf Asia has
moved back to the World Trade
Centre and Allen has launched
his own show in Hong Kong,
maintaining the two events will
not necessarily compete with
each other.

“This will be more of a devel-
opment show,” said Allen. “Fur-
ther, our show will concentrate
on North Asia and China. If we
wanted to compete directly with
Golf Asia, we would have sched-
uled it for March in Singapore.”

Allen has taken full advantage
ofthe relationships he developed
when managing Golf Asia. Sev-
eral big-name architects — Rob-
ert Trent Jones Jr., Palmer Course
Design, Nelson Wright Haworth,
JMP Golf Design Group, Nicklaus
Design — agreed to exhibit in
Hong Kong well before the show
was even announced.

“The location in Hong Kong is
ideal, being at the center of the
largest potential golf market
ever,” Allen explained. “The
North Asia-Pacific zone is one of
the fastest-growing economic
regions in the world.

“It will provide exhibitors with
a unique opportunity to present
their golfing productsand services
totheleading industry profession-
als, including developers, golf
course owners, golf sponsors,
membership brokers, tournament
organizers, club managers, pro-
fessionals, potential distributors
and retailers, among others.”

Like Golf Asia’s, the trade
show floor in Hong Kong will
feature golf course buyers and
consumers, said Allen. Archi-
tects will pitch their wares along-
side lawn and garden equipment
manufacturers, alongside golf
club manufacturers, alongside
private courses trying to sell
memberships.

This hodge-podge approach
wouldn’t fly in the United States,
where the market is mature
enough to have been thoroughly
segmented. However, in Asia-
Pacific, the market remains de-
velopment-oriented — fueled by
individual golfers buying mem-
berships. These golfers support
new construction, but they also
purchase clubs and shoes, ex-
plaining the duality of Asia-Pa-
cific trade show floors.

GOLF COURSE NEWS

tion of a line of high performance green waste

Through Olathe, Toro enters tub grinder market

processing systems known as tub grinders. In 1994,
Toro completed the acquisition of the business to
establish its Recycling Equipment Division asa broad
base supplier of recycling products and services.

“This new division is consistent with our mis-
sion to develop and deliver products that enhance
and protect the environment,” said Mike Hoffman,
managing director of Toro’s Recycling Equipment
Division. “Managing green waste produced
through outdoor beautification and construction
is a logical next step for Toro.”

Green waste recycling involves converting grass
clippings, leaves, brush, logs and stumps into a
usable end product such as mulch, compost, top-
soil and other humus-based materials, all of which
can be used beneficially in outdoor landscapes.

HERE’'S AN HONOR ROLL OF LEADING

UNIVERSITIES WHICH HAVE PROVEN

THE OUTSTANDING PERFORMANCE

OF IBDU*SLOW RELEASE NITROGEN:

UNIVERSITY OF WISCONSIN the test at major universities for more

PURDUE UNIVERSITY

than 20 years.

CORNELL UNIVERSITY

UNIVERSITY OF RHODE ISLAND

THE PENNSYLVANIA STATE UNIVERSITY
UNIVERSITY OF KENTUCKY

NORTH CAROLINA STATE UNIVERSITY

R and weather conditions.

UNIVERSITY OF GEORGIA ® . 3 :
Par Ex® earns straight A's when it comes

THE OHIO STATE UNIVERSITY
to performance:

MICHIGAN STATE UNIVERSITY
VIRGINIA POLY TECHNIC INSTITUTE
COLORADO STATE UNIVERSITY

UNIVERSITY OF HAWAII . .
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RUTGERS UNIVERSITY
moisture extremes

AUBURN UNIVERSITY

LOUISIANA STATE UNIVERSITY

TEXAS A & M UNIVERSITY labor COStS

UNIVERSITY OF CALIFORNIA

® Unmatched for late season applications

WASHINGTON STATE UNIVERSITY

OREGON STATE UNIVERSITY

To study up on Par Ex®,
call us at 1-800-767-2855. S

UNIVERSITY OF IDAHO

UNIVERSITY OF NEBRASKA

We'll show you how to get an

UNIVERSITY OF ILLINOIS

advanced degree of IBDU® slow

UNIVERSITY OF FLORIDA

UNIVERSITY OF GUELPH release nitrogen for your turf.

slow release nitrogen? Maybe it’s

because IBDU*'s been passing

Not just in controlled laboratory experiments.
In actual field testing. On all types of turf.

Under every conceivable combination of soil

m Steady, continuous feeding to the root zone

m Extra staying power for fewer applications

® Uniform turf growth for reduced mowing,

Graduated With Honors

From Over 25 Prestigious
niversities

hy do competitive fertilizers “go to school” on Par Ex® with IBDU®

Iy

CIRCLE #159

PAR EX°GIVES YOUR TURF AN ADVANCED DEGREE

OF SLOW-RELEASE NITROGEN




RHONE-POULENC, APPLIED
BIOCHEMISTS COOP ON AQUAKLEEN

MILWAUKEE, Wis. — Applied
Biochemists (AB) and Rhone-
Poulenc Ag. Co. have entered into a
marketing agreement for Aqua-
Kleen, a granular aquatic herbicide.
Under the terms of this agreement,
AB assumes all sales and market-
ing responsibilities associated with
this aquatic labeled butoxyethanol
ester 2,4-D formulation. AB takes
full possession of all 1994 inventory
and 1995 production while Rhone-
Poulenc maintains registration own-
ership, re-registration responsibili-
ties plus production functions. For
more information, call 1-800-558-5106.

SUPPLIER BUSINESS

Cyanamid beefs up to support Pendulum

WAYNE, N.J. — American Cyanamid
Co. has created two new positions and
expanded its sales force to support the
growth in its Turf, Ornamental and Pest
Control Products Group (PTO&PCP).

Brian Stidham has been promoted to
national salés manager and Lendel
Schutzman appointed key accounts man-
ager to coordinate sales support for large
national and regional marketers.

Gary Curl is the new senior market
manager for PTO&PCP. Curtis Clark is
now market manager for Consumer Lawn
and Garden Products.

Kyle Miller is senior market develop-
ment manager for the PTO&PCP. Dr.
John Thomas has also joined Cyanamid
as product development manager for Turf

and Ornamental Products at the
company’s research and development
center in nearby Princeton, N.J.

New to the sales staff are Matt Bottone,
based in Indianapolis, managing the Mid-
west; Elda Elizondo, handling the south
central region from Arlington, Texas; and
Dave Rowlands, serving the state of
Florida from his Tallahassee base

Paul Canavan continues to service the
Southeast region from Marietta, Ga., while
the Northeast region is managed by
Rachelle Michelis from Baltimore, Md. John
Slagor, and independent manufacturers
rep., will help service California customers
for Pendulum. For more information on the
changes at American Cyanamid, call Robin
Hanen at 201-831-3877.

“Go with Coaching Great Mike Ditka says,
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Tools Of The Trade...

If you're involved in the golf industry, or
planning to be, you'll need NGF's Tools Of The
Trade for your business planning, forecasting,
marketing or project development.

The National Golf Foundation can answer
your needs with just a simple phone call.

The NGF Comprehensive Information
Catalog contains more than 200 information
resources covering virtually every segment of
the golf industry ... Market Reports...
Directories... Golf Course Development...
Facility Operations and Maintenance...

Rules and Etiquette... Player Development...
Executive Summaries and much more.

To request your
FREE NGF INFORMATION CATALOG,

Call toll-free: 1-800-733-6006 You

may order publications by phone or fax using
VISA, Mastercard or American Express.

64 March 1995

RISE Notebook

Continued from page 61

withdrew his support. The bill had
been circulated in the Legislature
by the state Department of Agri-
culture.

“In New York state, there has
been a piece of legislation to pro-
vide communities the right to regu-
late use of pesticides,” said James.
“But it’s far too early in the legisla-
tive process to gauge its potential...
You must remember that 40 of the
41 states that have pre-emption
would require an exemption for post-
ing and notification of pesticides.”

Pre-emption laws forbid states
and municipalities from banning
orrestricting chemicals registered
by the federal EPA.

“We still believe that posting and
notification is not necessary for the
homeowner, or the golf course su-
perintendent, for that matter,”
added James. “We've also reaf-
firmed the position that, ifany com-
pany or golf course organization
should be required to post, we sup-
port that decision.

“When we conducted our public
opinion survey (GCNFeb.’95, page
3), it reaffirmed our position on
this. There is no public outcry for
posting and notification. And post-
ing and notification will do nothing
to lower public concern about pes-
ticides. Responsible use of pesti-
cide products is the best way to
quell concern.”

LE N J

RISE and the Golf Course Super-
intendents Association of America
(GCSAA) have together completed
an environmental public service
announcement now airing during
the GCSAA'’s “Par for the Course,”
a 30-minute magazine program on
ESPN, the cable sports network.

A number of companies have al-
ready committed to the project,
signing on as sponsors under the
RISE banner. All RISE members
are encouraged to consider simi-
lar sponsorship, said James.

“Most of the companies have
chosen to give the publicity to RISE
as an organization,” said James. “I
think this is an excellent opportu-
nity for the industry to put its best
foot forward.”

With the proliferation of cable
channelsand showstofill those chan-
nels, James said he anticipates more
opportunities for RISE to spread its
message via the television.”

“A similar thing is happening
with a show called Golf Tech
Week,” he said. “We anticipate ad-
ditional opportunities as these
cable stations pick up more and
more programs produced by inde-
pendent, regional production
houses.” For more information,
contact James at 202-872-3860; or
call the GCSAA’s Bob Shively at
913-832-4436.

LR N

Plans for the RISE Annual Meet-
ing are underway. After a one-year
hiatus in the sun of Florida’s West
Coast, the event returns to the
Beltway Region, Sept. 7-10, at The
Ritz-Carlton, Pentagon City, Va.

James said members with ideas
on formats and potential speakers
are encouraged to call with sug-
gestions.

GOLF COURSE NEWS
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E-Z-GO introduces

DriveControl

E-Z-GO Textron has an-
nounced the DriveControl Sys-
tem, which introduces a number
of advanced features that im-
prove and enhance electric golf
car performance. The Drive-Con-
trol System limits downhill
speed. When the car reaches 16
mph, the DCS will throttle the
speed back to 13 mph. This fea-
ture works with the key on or off
and whether or not the accelera-
tor pedal is pressed.

Because the Drive Control Sys-
tem works off the industry stan-
dard 36-volt system, clubs are not
limited to a single source for parts
and batteries. Plus, clubs do not
have to re-wire cart barns to handle
48-volt charging equipment.

The DriveControl System pre-
vents uncontrolled roll-aways,
even on steep hills. If a golfer
does not set the parking brake,
the DriveControl System sounds
an alarm and limits the cars roll-
ing speed to 2 mph.

For more information, call E-
Z-GO at 404-706-796-4588.

CIRCLE #303

Strike 3, Six Iron
new from Terra

Terra International, Inc. has
introduced the herbicide Strike
3toits professional products line-
up. Use Strike 3 to control a vari-
ety of weeds such as chicory,
chickweed, clover, dandelion
and spurge in ornamental lawns
and turf. Strike 3 is now avail-
able in 2.5-gallon jugs and 55-

~ gallon drums at your nearest

Terra product supplier.

Terra also introduces the fo-
liar fertilizer Six Iron, a source
of ferrous sulfate, urea and sul-
fur that improves the color of
turfgrass. For more information,
call Terra at 712-277-1340 or fax
712-233-3648.

CIRCLE #305

Standard’s new

Seed & Soil Caddie

It’s easier for golfers to repair
divots when the mixture is al-
ways at hand. That’s why Stan-
dard Golfhas introduced its new
Seed & Soil Caddie for golf carts.

This cart-mounted version of
the Seed & Soil Caddie is de-
signed to allow golfers ease of
access — they simply grab it by
its integral handle-spout, then
pour the mixture into the divot.
The entire bottom is a screw-on
cap, designed to make filling
easier. The spout is curved to
keep the rain out.

The Caddie holder mounts
quickly and easily to each side of
acart’s framework or basket. All
necessary installation hardware
is included. For more informa-
tion, contact Standard at P.O.
Box 68, Cedar Falls, Iowa 50613;
or call 319-266-2638.

CIRCLE #301
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NEW PRODUCTS

PBI Gordon unveils Trimec S.I.

PBI/Gordon Corporation
hasunveiled TrimecS.I. broa-
dleaf herbicide. Trimec S. L.
contains 2, 4-D, MCPP and
dicamba and is designed for
use on sod farms and indus-
trial turf sites. Trimec S.I. la-
bellanguage includes worker
protection provisions re-
quired by the EPA to permit
its use by sod producers.

New Trimec S.I. is labeled
for use on both warm and cool
season grasses and has a high

degree of turfgrass tolerance.
The product’s label is very ver-
satile, allowing application over
wide range oftemperatures and
spray volumes. Trimec S.I. con-
trols both annual and peren-
nial broadleaf weeds and can
be tankmixed with fertilizers
and other pesticides.

For additional information
on new TRIMEC S.1., contact
PBI/Gordon toll-free at 1- 800-
821-7925.

CIRCLE #304

Club Car’s new PowerDrive system

Club Car, Inc. (CLBC), has
announced a major innovation
to its electric golf car.

Having introduced its 1995 DS
Electric with the revolutionary
PowerDrive System 48, Club Car
has now added an optional Re-
generative Braking System to
the already “intelligent” golf car.
When incorporated with the
company’s exclusive onboard
computer and solid state speed
controller, the DS Electric with
regenerative braking is smarter,
faster, safer, and more powerful.

On a downhill grade, the mo-

tor becomes a generator that
gently brakes the car and actu-
ally recharges the batteries. But
to prevent overcharging the bat-
teries, the onboard computer
automatically tells the
PowerDrive system to “dump”
the excess regenerative energy
through the exclusive Energy
Displacement Module.

There’s a bonus in hill-climb-
ing power, too.

For more information on the
DS Electric, contract Club Car at
706-860-7231.

CIRCLE #302

The 4 Cubic Yard MH-400 is no ordinary dump trailer.
It took over three years and cooperation from
hundreds of your peers to perfect.

In fact, you may have thought of something similar
yourself...many have over the last 30 years.

Chances are pretty good the MH-400 is
unlike anything that you have ever
seen—and well worth the wait.

wide.

“ILyje s Great! ”

Life is GREAT! for a rapidly growing number of golf course superintendents
all over North America and Asia... according to those fortunate enough to
own one (or two) of the new MH-400’s from Ty-Crop.

The MH-400 sits level at 34 inches or can be raised to any
height up to 65 inches high—with one simple control lever.

This great feature allows operators to load

top dressers, fertilizer spreaders, utility vehicles, etc.,

in only seconds...no wasted travel and unnecessary wear on
your equipment, no labour—no sweat.

The MH-400 boasts a growing list of outstanding options. The
optional equipment easily attaches (without any tools!) in just a
few moments on the universal mounting bracket located at the

rear of every new machine.

The Twin Spinner is perfect for spreading top dressing mixes,
sand, lime, gypsum and composted products from 15 to 40 feet

You can even sand your roads and parking areas in the winter.

The 3-Way Cross Conveyor attaches to the right or left side and
can be attached straight out the back to operate at a 7’ extension
to the MH-400. The Cross Conveyor will allow you to complete
a variety of in house construction or renovation jobs.

It’s the only answer for back-filling drainage ditches, building
tees and greens, filling/maintaining traps and bunkers.

It’s also great for building flower beds and completing a variety
of landscaping jobs, etc.

MH-400

TyY-CROP TURF EQUIPMENT INC.

Phone: 604-794-7078

Fax: 604-794-3446

1-800-845-7249
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Golf Course Marketplace

To reserve space in this section, call Mary Anderson, 813-898-7077

ADVERTISING

1 RATE

INFO.

2X 6X 12X
Per col. inch: ~ $80.00 $70.00 $53.00
Add-on per 1/4": $20.00 $17.00 $13.00
Logo incl. in ad: $42.00 $42.00 $42.00

* Rates are per insertion.
* Minimum 2-time insertion.
* Prepayment is required.

Send prepayment & ad copy to:
GOLF COURSE NEWS
227 Second Ave. N.
St. Petersburg, FL 33701
(813) 898-7077
Fax : (813) 825-0923

EMPLOYMENT
OPPORTUNITIES

GOLF COURSE CONSTRUCTION

Experienced Project Superintendents,
Irrigation Supervisors and Shapers
needed. Must travel. Mail or fax resume
to: Wadsworth Golf Construction Com-
pany, 1901 Van Dyke Road; Plainfield,
IL 60544; Fax: (815) 436-8404.

GOLF COURSE CONSTRUCTION AND
OPERATIONS PERSONNEL

GreensWay Golf Company is one of the
fastest growing placement services, with
both domestic and overseas jobs. Send
your resume today and take advantage of
the wide variety of available positions. Our
fax #: (714) 524-7255 or 996-9387.
GREENSWAY GOLF COMPANY; 101
South Kraemer Blvd., Ste. 132;

Placentia, California 92670.

WANTED

Experienced golf course shapers and su-
pervisors. Fax or mail resume to: P.O. Box
555; Richmond, TX 77406-0555. Fax no:
(713) 341-5476.

GOLF COURSE CONSTRUCTION

Project superintendents, shapers, finish-
ers needed overseas. Minimum 10 years
experience. Mail resume & references to:
World Golf Group, Inc., 9 Music Square
South, Ste. 277; Nashville, TN 37203.

Reach the majority of golf courses in the
United States with a classifed ad in Golf
Course News. Closing for the April is-
sue: March 13th.

PACIFIC RIM SALES & MARKETING
MANAGER

Sales & marketing of golf construction ser-
vices in the Pacific Rim & specifically in the
Philippines. Must speak, write Tagalog;
must know customs, tariffs & taxes; must
have sales experience in the Philippines
and must have 3 years experience in golf
course operations. Contact: Ms. Lynette
Mitchell; SC Employment Security Com-
mission; P.O. Box 290; Bluffton, SC
29910; RE: SC 2692117.

GOLF COURSE ARCHITECT

Architect with a minimum of 5 yrs. experi-
ence in golf course plan production. Exper-
tise in the development of routing, grading,
landscape & detail drawing plans. Land-
scape Architect degree, computer capabil-
ity and auto cadd experience desired. Sal-
ary range $36,000-$50,000 annually plus
benefits. Must live in Guadalajara, Mexico
(office city). Fax resumes to Ph/Fax:
01152-3-669-5529.

SEEKING EMPLOYMENT

GOLF COURSE IRRIGATION
SUPERVISOR

Possesses 21 years experience, including
3 years in Asia. Seeks overseas position
with established construction company, or
directly for owner/developer. Fax inquiries
to: (206) 727-8718.

REAL ESTATE

GOLF COURSES WANTED

Southwest Golf is interested in purchasing
or leasing golf courses.
Call Dick Campbell at
(505) 898-0960

TEXAS GOLF COURSES
9 & 18 holes—Statewide. Some with
extra land, development lots. Descriptive
list available.

TEXAS GOLF PROPERTIES
1603 Lightsey—Austin, TX 78704
512/442-7105

Fax 512/442-1812

GET THE LATEST DEVELOPMENT

Subcribe to the Golf Course News Devel-
opment Letter which tracks golf course
projects under consideration across the
nation. Just $195 for a yearly subscription.
Contact Editor Peter Blais at 207-846-
0600 for more information.

F O R S AL E
TO MEASURE IS TO KNOW

Weather \._r
Wizard I
* Inside &

Outside Temps

* Wind Speed &
Direction

* Alarms
» Highs & Lows
» Rainfall Option

* Optional PC
Interface

Only $195.00

For FREE Catalog
Call 1-800-248-8873

\:\

inc.

12010 S. Aero Drive  Plainfield, IL 60544
800-248-8873 « (815) 436-4440 « Fax (815) 436-4460

RS
Mid Tenn Turf, Inc.

Services -
*Row Plant Spnqgmg Broadcasl Spnogunu
*Sod *Laser i

*Complete Athletic Field COns!ructlon & Renovation

Sod Varieties -
Available in 16" x 24" Slab or 42" x 120’ Big Roll
*Blended Fescue *Vamont Bermuda
*419 Bermuda *Quickstand Bermuda
*Tifway |l Bermuda Myer Zoysia
Sprigs available in all Bermudas and Zoysia
Manchester (615) 728-0583
Nashville (615) 254-4728
Fax (615) 728-0168 Toll Free 1-800-782-4083
4698 New Bushy Branch Rd.
Manchester, Tennessee 37355

ARCH STYLE STEEL BUILDINGS

BUILD IT YOURSELF AND SAVE
MONEY!!

For Cart & Equipment storage. Factory
Direct . Save money on buildings in stock.
30X40; 40X50; 42X76; 51X90. Easy to

erect. ARCHWAY STEEL BUILD-
INGS; 1-800-344-2724

GOLF o
ACCESSO

SOLID BRONZE SIGNAGE

®Yardage Markers
®Tee Signs
©100, 150, 200
® Commemoratives
Laser Measuring ®Sprinkler Tagging
®Yardage Books

FROM TEE TO GREEN, INC.
(800) 932-5223
Fax: (219) 637-6874

SAVE 40% OR MORE!
Buy personalized flags factory direct &
save 40% or more. Flagpoles, tee mark-
ers, etc., also available. Fast, personal-
ized service guaranteed. Call toll free.
1-800-476-7005

FOUR SEASONS
GOLF COMPANY

P.O. Box 78011
Greensboro, NC 27427

QUALITY!

sl aser Measuring
*Sprinkler Tagging
eScorecards
*Yardage Books
*Redwood Tee Signs

FORE BETTER GOLF, INC.
1-800-468-8672
Fax: 708-893-0455

PIPE LOCATOR

Inexpensive! Locates, traces underground
drain, water pipelines of clay, PVC, ABS,
steel & cement. Finds sprinklers, valves &
clogs. Used by over 1,000 golf courses.
Bloch & Co., Box 18058, Cleveland, OH
44118. (216) 371-0979.

LASER MEASURING

LASER MEASURING and
SPRINKLER YARDAGE MARKERS
We do it all. Laser measure & installation
(same day) of custom metal yardage
markers for all types of sprinkler heads.
Warranty included. Also tee to green mea-
surements, granite fairway markers. Sprin-
kler yardage markers may be purchased
separately. Contact Nick for samples &
references. Fairway Yardage Designs,

800-36-TAGIT. (368-2448)

BUSINESS SERVICES

ATTENTION: GOLF COURSE OWN-
ERS, OPERATORS, DEVELOPERS
AND ARCHITECTS

Now you have the best available people at
affordable prices. We will supply you the
people for all aspects of golf course con-
struction, turf grow-in, on site maintenance
training with certified golf course superin-
tendents anywhere in the world. We spe-
cialize in long and short term placement
with full insurance coverage worldwide.
Call or fax your project needs to:

Office: (714) 528-1185 ext. 27
or 45
Fax: (714) 524-7255
(714) 996-9387

GreensWay Golf Company
101 S. Kraemer Boulevard
Placentia, CA 92670
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LAMINATED WOOD

SHELTERS & BRIDGES

PEDESTRIAN & VEHICULAR
Order Direct From The Leading Manufacturer in U.S.
« Complete Prefabricated Packages « Ready for Fast Erection
. Dlrect Distribution Throughout the U.S. e Custom Design & Engineering

CALL 800-777-8648

P.O. Box A e Morrisville, NC 27560
Tel. 919/467-6155 ¢« FAX 919/469-2536

GET THE ROCKS OUT. s

and the pine cones, and other debris. \
The Sand Trap Renovator comes in

2 hand sizes: 12"wide (#511) and
24"wide (#512) and one machine
size 4' wide for use with the TORO
5000, JOHN DEERE 1200, and
Smithco units (#555). Insert hard-
ware cloth for smaller particles.

Ask Your Golf Course Dzstnlmtorfor

INNOVATIVE MAINTENANCE PRODUCTS
From %
Master f the [}m& &

P.O. Box 283, Lockport, IL 60441-0283

(815) 723-4444 * Fax (815) 723-4485

CIRCLE #185

ENGRAVED

YARDAGE

LABELS

®Bright Colors ®Fasteners included

*Orders quickly shipped UPS Free Samples!

NEW ITEM. . ."THE SOLUTION"
For Areas Without Sprinklers.

Put Your Message Plus Yardage
Anywhere: Hazard Points,

Tees, Practice Ranges.

YARD EDGE GOLF

P.O. Box 13159

1-800-284-9273 Wichita, KS 67213
CIRCLE #187
m@m% 7-52 ZOYSIA

oEL TOR% ZOYSIA
« TALL FESCUE e
. wf 52
Trovats  1-800- e P15
« TIFDWARF 666-0007 Ma,, \/auay @G
* MIDLAWN 7

UAIL
VALLEY

0. BOX 5508

TILE ROCK, AR 722

CIRCLE #189

Inside Info

Get the jump on your competition by subscribing to the
Golf Course News Development Letter

This twice-monthly newsletter...
« tracks golf course projects under consideration
across the nation
« is packed with news items detailing where and
when projects will be undertaken, and by whom
« is just $195 for a year’s subscription

For more information contact
Editor Peter Blais at 207/846-0600

GOLF COURSE NEWS
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ACCU-GAGE®

ACCU-GAGE is a precision
tool for making highly

NEW! accurate height-of-cut
LIFETIMERRANTY N measurements on greens
WA mowers or other precision
ON BARS WITH mowers.
DURA-COAT™  § AVAILABLE IN 15", 18", and 24" bars.

Qur LIGHTWEIGHT and RIGID aluminum bars are now treated
with DURA-COAT. DURA-COAT wears better than tool steel and
enables us to offer this unique LIFETIME WARRANTY.

To order call 1-800-253-2112 or fax 1-313-429-3985.

PRECISION TOOL PRODUCTS CO.
7836 Bethel Church Rd. ¢ Saline, M| 48176

CIRCLE #188

BENCH-PLATE"‘

The bench
plate is a
utility surface
plate, with an
attached
parallel bar for
use in setting
putting greens
mower rear
roller parallel with the reel. The oversized model is useful for
making adjustments on larger mowers.

Model #006 measures 12" x 24", oversize model measures 24" x 36".

. a Precision Tool for Precision Mowmg

To order call 1-800-253-2112 or FAX 1-313-429-3985.

PRECISION TOOL PRODUCTS CO.
e Saline, MI 48176

7836 Bethel Church Rd.
CIRCLE #190

(. V[Kis F{

On Site Timber
Bridge & Wall
Construction:

Experienced in
environmentally
sensitive areas.

Building for tomorrow, today!
e — — — — — —]
® TIMBER: TREATED (CCA) SOUTHERN YELLOWPINE BRIDGE CONCEPTS
Rl ais s G Sha S -SSwc S 4

® DESIGNED TO SPECIFIC LOAD REQUIREMENTS
Reaione ot 1980002264178

@ PILING SUPPORT & FREE SPAN BRIDGES
NORTHERNUSA 4 o8()(00383¢0555

© LOW PROFILE & ARCHED BRIDGES
® CUSTOM DESIGN/BUILD SERVICES REGIONS CALL

CALL FOR YOUR FREE BROCHURE
CIRCLE #191

NGF/Thor Guard

Continued from page 1

“If there’s a way we can provide our
membership more value, we'll do it. If
that’s a departure from the way NGF ha
conducted its business in the past, then i
is a departure.”

It could be argued that NGF has always
provided discounts to members on NGF-
derived market reports. In addition, the
foundation has for several years offered
members life insurance coverage through
FAI Insurance, Inc. of Florham Park, N.J.

However, never has the NGF arranged
for member companies to provide dis-
counts for member facilities.

Under this new program the NGF —a
non-profit organization charged with fos-
tering the overall growth and vitality of
golf — will also establish itself as a clear-
inghouse for lightning-related informa-
tion and literature for its 4,000 member
golf facilities.

Virtually all segments of the golf indus-
try are represented among the NGF’s
6,000 members: manufacturers, distribu-
tors, retailers; course facilities, design-
ers, and builders; trade media and most
of the game’s national associations.

While only one manufacturer of light-
ning prediction systems, Thor Guard, is
counted among the NGF membership,
Florine maintained the NGF is not en-
dorsing Thor Guard or its product line.

“It’s an affinity program,” he explained.
“Let’s say MCI was the official telecommu-
nications company of the NGF. They would
provide a discount to our members and we
would promote MCI through our efforts,
like providing them our list of members
and allowing MCI to call on them.”

“In fact, we’'re having conversations
with various telecommunications compa-
nies,” said Joseph Beditz, president and
chief executive officer of NGF. “If we can
create some mutually beneficial scenario
between members and an outside com-
pany, then it’s win-win. And our members
have told us that’s what they want.

“Like most trade associations, we face
real challenges about finding and retain-
ing members. We need to be sure that we
aren’t lost in the wash; that we're there
with value that facilities and companies
can receive for their [NGF] membership.”

Florine is familiar with the applications
of licensing and affinity, having come to
the NGF from the PGA of America, which
has member discount programs with
Mastercard and Oldsmobile, among oth-
ers.

“You can do it with rental cars, phone
services or lightning predictors,” Florine
said. “One of the most popular methods
recently has been credit cards — getting
their logos on a credit card. Waiving the
initial fee. Affinity programs are a way by
which associations provide added value
to their members.

“What you're going to see is quite a few
more of these relationships. In our effort
to provide more membership value, we
will be structuring more partnerships.”

Florine said the Thor Guard program
is a sign of things to come at NGF. Other
firms are “informally” discussing similar
discount programs with the NGF, he said.

Beditz noted that the NGF has a dual
role with regard to the industry and its
members.

“It's important to delineate that we are
not just a foundation but an association,
as well,” he said. “We are a 501c6, basi-
cally a trade association. But we're also a
501c¢3, which is a foundation.

“Certainly, our members are important
to us. They provide us the majority of our
revenue base. We couldn’t do many of the
things for the entire game of golf without
the support of those members.

“What we're interested in, essentially,
is making sure we have solid member-

Continued on page 69
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CALENDAR

March

7-9 — Western Pennsylvania Turf Confer-
ence and Trade Show in Monroeville. Con-
tact Eric Oesterling at 610-837-1402.

8 — Professional Turf and Plant Confer-
ence in Huntington Station, N.Y. Contact
Maria Cinque at 516-454-0900.

8 — GCSAA Technician Training for Irri-
gation Specialists in Mamaroneck, N.Y.*

89 — GCSAA seminar on Golf Course
Restoration, Renovation & Construction
Projects in Palm Springs, Calif. *

11-14 — 46th Canadian Turfgrass Confer-
ence & Trade Show in Ottawa, Ontario.
Contact 800-387-1056.

14 — GCSAA seminar on Human Re-
source Management in Minneapolis

15 — GCSAA seminar on Maximizing Job
Satisfaction in Minneapolis

16 — Turfgrass and Landscape Ornamen-
tals Field Day and Southern Florida GCSA
Turfgrass Exposition in Ft. Lauderdale.
Contact 305-475-8990.

22-23 — GCSAA seminar on Golf Course
Construction Techniques and Management
in Springfield, Ill. *

30 — GCSAA seminar on Maximizing
Turfgrass Disease Control in Phoenix,
Ariz. *

30 — GCSAA Technician Training for
Spray Technicians in Lake Harmony, Pa. *

April
4 — GCSAA Technician Training for Ir-
rigation Specialists in Corpus Christi,
Texas.*
11 — GCSAA Technician Training for
Irrigation Specialists in Slippery Rock,
Pa.*
13 — GCSAA Technician Training for
Spray Technicians in Johnstown, Pa.*
18 — GCSAA Technician Training for
Irrigation Specialists in Oregon City,
Ore.*

May
2-3 — Two half-day workshops on Micro-
scopic Identification of Turfgrass Diseases
at Cook College, Rutgers University in
Brunswick, N.J. Contact 908-932-9271.
24 — GCSAA Technician Training for
Equipment Managers in Lake City, Fla.*

July
26 — University of Georgia Turfgrass Field
Day in Griffin, Ga. Contact 404-228-7300.

August
6-8 — Georgia GCSA Summer Conference
at Sea Palms Resort on St. Simons Island.
Contact Karen White at 706-769-4076.

September
7-8 — Southwest Horticultural Trade Show
in Phoenix, Ariz. Call 602-966-1610.

November
4-7 — Georgia GCSA Annual Meeting at
Jekyll Island. Contact Karen White at 706-
769-4076.

7-10 — Turf and Grounds Exposition in
Rochester, N.Y. Contact 800-873-TURF.
9-10 — Golf Course Expo in Orlando, Fla.

Contact Golf Course News Conference
Group at 207-846-0600.

December
4-7 — 26th Annual Georgia Turfgrass
Conference and Trade Show in Atlanta.
Contact 404-228-7300.

* For more information contact the GC-
SAA Education Office at 913-832-4430.
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BRIDGE

MANUFACTURING CO.

Golf Course Bridges
are our specialty! We

fabricate easy-to-install,

pre-engineered spans
=4 and deliver them
anywhere in the USA.
Call today for a free
consultation.

Our classic design, with a look that stands the test of time.

800/548-0054 ousside ca)

12001 SHOEMAKER AVENUE, SANTE FE SPRINGS, CA 90670
310/944-0701 « FAX 310/944-4025

CIRCLE #170

C-LOC® The Golf Course Problem Solver
Rely on C-LOC plastic panels to solve your soil erosion
problems. Interlocking panels are durable, maintenance-
free, easy to install, aesthetically pleasing and environ-
mentally safe.

C-LOC® Retention Systems, Inc.
P.O. Box 0283 + Utica, Ml 48318
(810) 731-9511 « FAX (810) 731-9516

POND & LAKE LINERS

@ Buy Direct from fabricator 20, 30, 40 mil
PVC, Hypalon, HDPE, & VLDPE.

@ Custom fabricated panels of up to 25,000
S.E available.

€ Material Only, Material & Supervision, or
Complete Installation service,

1-800-524-8672
Colorado Lining Company, 1062 Singing Hills Road,
Parker, CO 80134. 303-841-2022 Fax 303-841-5780

CIRCLE #171

'RiMS Grounds Management Software

New TRIMS VERSION 3.1_lnc¢.w£s:

® Budgets & Expenses Tracking ® Inventory, PO's & Fuel Reporting
® Personnel & Labor Activity Records  ® Accident / Injury
® Chemical & Fertilizer Records ® Equipment Maint. & Work Orders

FREE Extended Memory Option including TRIMS
DrawView for site plans (Offer valid through April 15, 1995)

(800) 608-7467 ® (602) 277-0067
Indicate 5"l or 3%~ (&) disk

TRIMS Software International
3110 N. 19th Avenue, Suite 190
Phoenix, AZ 85015

® call for a FREE Demo /’\A :820
ol AT

CIRCLE #172
4
PAVELEC BROTHERS

GOLF COURSE CONSTRUCTION CO., INC.

\ New Construction
v Renovation
V Field Drainage Systems

TONY PAVELEC

(201) 667-1643

EMIL PAVELEC 98 Evergreen Ave.
(201) 939-6182 Nutley, NJ 07110

=

CIRCLE #174

CIRCLE #173

[ Quality with aTw:st

A twist of our easy off
lid gives you quick  /§
access to Pinhigh’s
quality reel sharp-
ening compound. !

Pl ﬁcﬁl

ml 5horp |nq

Call 1 (800) 422—4748

CIRCLE #175

LIST RENTAL

GOLF COURSE

WS

THE NEWSPAPER FOR THE GOLF COURSE INDUSTRY

...offers you the opportunity to reach the
decision makers at thousands of
golf facilities with an exclusive mailing list.

Call Mary Anderson for details.

813-898-7077

Gl o s

Thousands in use.
Built to last.

. CONTINENTAL eorsorMember
————BRIDGE— m
Route 5, Box 178, Alexandria, MN 56308 » (612) 852-7500

NATIONAL GOLF FOUNDA m"B-DA-CL

CIRCLE #176
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Packaged
Experienced
Golf Balls

1-800-238-0009

Our Prices
are in
your Range

CIRCLE #177

P. O. Box 806

“CROSSING THE NATION WITH
BRIDGES YOU CAN DEPEND ON”

ENGINEERED AND FABRICATED TO
FIT YOUR GOLF COURSE NEEDS,
FROM THE CONNECTOR (PICTURED)
TO THE OREENTAL “EDO" SERIES.
PEDESTRIAN, GOLF CART AND
VEHICULAR BRIDGES. SINGLE
SPANS TO 200 FEET AVAILABLE.

CALL TopAY FOR FREE BROCHURES

1-800-749-7515

201 40mi St. NE ‘ﬂmnha‘ Fon;:gv:;, AL
| STEADFAST BRIDGES

Lancaster Country CLus, LANCASTER, PA

CIRCLE #178

Golf Car Parts

Lowest prices
guaranteed on more
than quality
replacement parts!
Shipped air freight
at no extra charge
Call for your

o HARCO DUCTILE IRON 1)

FITTINGS FOR GOLF COURSE
IRRIGATION SYSTEMS

Sizes 2" through 12", all configurations
including "knock-on" repair couplings.
High Strength, high corrosion
resistance.

The Harrington Corporation

P.O. Box 10335
Lynchburg, Va 24506

- 804-845-7094 Fax 845-8562

ADVERTISERS” INDEX

RS#  Advertiser

117 18th Green Bent Grass .

133 American Cyanamid . 34
157 American Leisure Design,Inc. . 6
156 The Andersons 5
103 Aquatrols » 3
119 BASF ....... w35, 19
113 Best Sand 5
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171 C-LOC Rentention Systems,

146 Ciba

104 (071, " TR R R
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111 Ciba

108 Club Car

172 Colorado Lining Co.
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137 Cushman, Ransomes America Corp. ...
136 E-Z-GO
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185 Enwood Structures ........

170 Excel Bridge Mfg. ........cciiviivinnnniiiioresnaas
140 Flowtronex/PSI

112 Fore Par ......

153 Formost Construction Co. .

160 Fox Valley Systems .......

114 Fuerst Brothers

143
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— Golf Course EXpo ......cco.... 54

107 Griffin Industries/Nature Safe

105 Jacklin Seed Co./Jacklin Golf
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120 John Deere ......

139 John Deere Credit

183 JPF Distributors ...

129 Kirby Markers

123 Lofts, Inc. ...

152 Mass. Dept.

186 Master of the Links .. 37
131 Midwest Railroad Ties . 32
155 Miles Inc. ......... 59
134 Milorganite ........... 35
161 National Golf Foun 5
115 National Mower ... 17
122 Par Aide £1000 waliill 24
165 Parkway Research 25
116 e Vo Rl Gl i o S N 17
174 Pavelec Bros. Construction .... 68
180 Precision Small Engine . 5
182 Precision Small Engine .

188 Precision Tool Prod. Co.

190 Precision Tool Prod. Co.

106 Pursell Industries 7
189 Quail Valley Turf Farm .............cooecscersronsossssonsaassosssss: 07
177 Raven Golf Ball Co. ....

148 Regal Chemical

121 Rhone-Poulenc

163 Rohm & Haas

158 Romtec ........

125 Sandoz

127 Sandoz

— Sandoz

138 Sandoz ........

128 The Scotts Company

102 Southern Corp. Promo. ......

132 Spraying Systems

142 Standard Golf

178 Steadfast Bridge Co.'iiinaiiiniiananiihiniisss09
118 Sub-Air 18
144 Tee & Green Sod 49
101 Tee-2-Green - b
124 The Thinking Superintendent/GolfLink .............. 26
109 Toro Comm’l. Prod. Div. .. 10-11
145 Toro Comm'l. Prod. Div. .. 50-51
173 Trims International Software ...... 68
126 Turfco, Inc. 28
141 Turfiineie.., s AL SR A atiaie 46
162 Ty-Crop 65
130 United Soil Blenders ..........isemsississmsssisssossion 38
110 Verti-Drain/Emrex 13
159 ViIgoro INAUSLEIES ..........ocoeurrirrerorenssssnssnsessessessssasnses 63
150 Warren's Turf Professionals 57

187 Yard Edge
149 The Yellow Pages of Golf
191 York Bridge Concepts ...........

CIRCLE #179

catalog today!

Call us today

CIRCLE #180

1-800-345-1960 POMPANO BEACH, FL

GCT 12
@Cj Powerful 50cc engine
$369.95 Lightweight unit, 15 Ibs.

9 SAVE $100 Fast 12" cutting width

| SEE US IN SAN FRANCISCO, BOOTH #6813

SMALL ENG

INE CO INC

1-800-345-1960

5,

{ PomPANO BEACH, FL

CIRCLE #182
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Exceptional Software...

Superintendents
Compliance /
Management
System

"The Cholce of Todax's
Grounds Managers
From Equipment Tracking and Employee Training...
To Cqumgllhnw Repon‘s] and gnh,gmlgal Recordg
Free Demonstration Diskettes

Call Toll Free (800) 472 8882
Environmental Com| Systems, Incorporated

pliance
21 North Avenue Lake Forest IL 60045

CIRCLE #181

DIRTY BIRDS a PROBLEM??
Scare them away with harmless,
APPROVED, ENVIRONMENTALLY SAFE
BIRD CONTROL NOISEMAKERS

UNIQUE, MORE DISCREET PRODUCTS

ESPECIALLY FOR GOLF COURSES
near residential areas are available.

We CAN help solve your bird problems.

CALL TODAY: 1-800-582-8843
JPF Distributors

CIRCLE #183

NGF/Thor Guard

Continued from page 67

ship benefits. And we think aggressive
pricing for our facility members is a good
thing. Not unlike what the NGCOA [Na-
tional Golf Course Owners Association]
is doing for its members.”

Indeed, the NGCOA has aggressively
sought membership discounts through a
national account system, recently re-
named the Smart Buy Program. So far,
NGCOA members receive discounts on
Yamaha golf cars, seed product from
Pickseed, credit card services through
Nabanco, long distance service from
AT&T, legal resources through Dallas-
based Page & Addison P.C., printed ma-
terials — mainly scorecards — through
Massachusetts-based On In Two Publica-
tions, and insurance through CNA.

Added Florine: “We’d love to have a
dozen, member-benefit programs similar
to the Thor Guard arrangement because
not everyone might be able to take advan-
tage or afford a lightning prediction sys-
tem. It's good business and added value
to a charter member [Thor Guard]. It's a
benefit they are providing to fellow NGF
members.

“If a lightning prediction firm came to
me tomorrow and wanted to do what Thor
Guard is doing, I couldn’t be happier.
That’s what we want to do for our mem-
bers. If we are able to effectively save one
of our members at the facility level $600
for leasing the Thor Guard system, they
have basically earned back their mem-
bership dues, and then some.”
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By MARK LESLIE

TUART, Fla. — And then
S there were two...

The Champions Club at
Summerfield has become the
first public-access facility in the
country to be granted Audubon
Signature Program status. The
Tom Fazio design, which opened
Feb. 8, 1994, joins the private
Collier’'s Reserve in Naples as
the only Signature facilities in
the country.

Riverside Golf operates the
course, which was built by Ryan
Golf Construction, while Sum-
merfield Stuart Partners (SSP)
is building the neighboring hous-
ing development.

“Two things are especially
important about The Champi-
ons,” said New York Audubon
Society President Ron Dodson,
who administers the Signature and
Audubon Wildlife Sanctuary pro-
grams for golf courses. “First, it is
a public facility... Second, unlike
other projects, the developers
didn’t spend a lot of money to
qualify as a Signature project. One
of the things people have been
questioning us about when they
see Collier's Reserve (and its very
expensive, exclusive living) is
whether it takes deep pockets.

“The fact of the matter is,
Champions spent S5 million on
the course. And they spent only
$400,000 on their maintenance
budget last year — which is un-
heard of in Florida. We want to
showcase Champions as not only
a public golf course, but one
maintained and built according
to our standards and done with
minimal expenditures up front.
And we’re still saving on irriga-
tion, electricity and other things.

THE PUBLIC ARENA

Champions the first public-access
Audubon Signature course

While the Audubon Sanctuary
Program is directed and focused
on existing golf courses, the Sig-
nature Program is designed for
courses, or any development in
the planning and development
stages, prior to construction.

The 550-acre property belongs
to Martin County and is being
leased to Riverside Golf. Upland
and wetland preserves encom-
pass 275 acres of the land, filled
with palmettos, scrub and slash
pine, marsh and swamps. The
golf course meanders over 100
acres cleared outin a lakes style.

For Rob Kloska, The Champi-
ons is his “first head superinten-
dent job, first grow-in — first
everything.”

Getting the course into Signa-
ture status, Kloska said, was “an
incredible opportunity for a
young superintendent like my-
self. It was an arduous task, but
has worked very well.”

SSP, Kloska said, were “the
leaders spearheading the effort
of the Audubon.”

“It begins with the site,” said
SSP President Joseph B. Fraser,
nephew of famed Hilton Head
developer Charles Fraser. “It's
in Martin County, historically on
the cutting edge of protecting
the environment in the state of
Florida. Second, we had a site
that was very environmentally
sensitive, with numerous good-
quality wetlands... There were al-
ready a number of things we were
required to do by the county and
regulatory agencies. It made sense
to us that to sell lots and rounds of
golf to people attracted here, we
should go the extra mile and do
everything else that we could to
preserve and enhance that envi-
ronment and make it a special
place for people to live and play.”

The major accomplishment in
the construction, Kloska said,

was water reclamation, “taking
it off roadways and parking lots
and channeling it back to the
[one large and two small] irriga-
tion lakes. Eighty percent of the
water used is reclaimed from the
roadways.”

Indeed, the entire community
— the housing component as well
as golf — won Signature status.
About 500 houses are projected.

An outgrowth of the project is
that in this case, at least, it was
shown that a majority of
homeowners “will pay the same
premium for a good view across
protected wetlands — maybe
with a fairway in the background
— that they will to look across a
lake at a fairway,” Fraser said.

Kloska said The Champions is
deeply dedicated to waste man-
agement and recycling at the
clubhouse and maintenance
building and on the course —
things from cans and bottle to

trees and grass clippings.

“In our habitat enhancement
the developer instituted a bird
box program and we leave the
dead trees that are not on the
course for birds and other wild-
life,” said the former assistant
superintendent at St. Andrews
Country Club in Boca Raton, who
was just 23 when ground was
broken here in February 1993.
“Anything that doesn’t need to
be cleared for the course was
left native for habitat.

“In the design they were not
allowed to let water flow from
the course to the wetland areas.
Retention ‘swells,” mounded ar-
eas that hold water, were built
so that runoff sits and percolates
into the ground.”

Even the turfgrasses —
Bermudagrass tees, greens and
fairways and zoysiagrass on bun-
ker faces —were chosen for their
low-care characteristics, accord-
ing to the Ohio State graduate.

“Everything came together,”
Kloska said. “The most impor-
tant thing was the way Fazio
routed the course. Although it is
narrow and has a lot of forced
carries, the landing areas are
wide and everything presents it-
self [to the golfer] very well.”

“We designed the course to
take best advantage of the exist-
ing vegetation,” said Jan Beljan,
Fazio’s lead architect on the
project. “There was already pretty
good wildlife there. The marshes
and wetlands are well integrated
with the golf. You are with nature
on that course — in many places
surrounded by wetlands.”

“The more people who get into
the [Signature] program the bet-
ter for all of us,” Kloska said.

Kapalua/Heritage

Continued from page 1

ence in the world of golf, administering
Cooperative Wildlife Sanctuary and Sig-
nature programs to help preserve and
enhance wildlife on golf courses. The
Audubon Sanctuary Program is directed
and focused on existing golf courses,
while the Signature Program is designed
for projects in the planning and develop-
ment stages, prior to construction. More
than 1,200 golf courses are involved in
Sanctuary Program, and 21 have regis-
tered for the Signature Program, which
has granted two Signature status.

Resorts are a new horizon and offer a
canvas for a broader brush.

“I envision it as a destination resort
equivalent to Mobil’s 5-star designation
for hotels,” Dodson said. “Going there as
a customer, you would know it is waste-
and energy-efficient, habitat- and wild-
life-sensitive, etc. We want to make sure
that whether it is in Kentucky or Hawaii,
there are opportunities to make custom-
ers and visitors understand the natural,
cultural and human history of the area.”

“We have a lot of golf courses at resort
facilities,” Dodson said. “But it seemed if
you have people spending days and
weeks, it would be great to take a whole
resort property and develop a program
that would essentially use our
sustainability principles — the approach
we use for Signature facilities — but also
develop a cultural and environmental
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education program that would link to-
gether the hotels, the golf course if there
is one, bike paths, beaches, hotel rooms,
even restaurant menus. When you went
to these facilities you would have subtle
environmental and educational experi-
ences the whole time you were there —
not jammed down your throat. You would
see in your room that decisions were
made for energy-efficient lighting, for
water conservation. Interpretive signage
along walkways would identify plants. And
this would encourage people to do the
same types of things around their homes.”

At this point, Dodson pointed out, “It’s
a program concept but not a program
yet.” He anticipates it will take a year,
with the Kapalua Land Co.’s commitment

The Village Course is one of three at Kapalua now involved in the Audubon Heritage Program.

in finances and labor, to develop a full
program for other facilities to join.

Kapalua has three golf courses that are
fully certified in the Audubon Coopera-
tive Wildlife Program. The Village Course
was first in the country.

Led by Presidentand CEO Gary Gifford,
Kapalua officials approached New York
Audubon, offering “to donate money and
property and to help develop the Heri-
tage Program — the materials, approach
and guidelines,” Dodson said. “If all goes
well, at the end of the year Kapalua will be
our flagship resort site just as Collier’s
Reserve [in Naples, Fla.] is our flagship
Signature site.”

Kapalua’s Don Young is overseeing an
effort to draft a resource inventory of the

resort’s 1,500-acre property, which in-
cludes a pineapple plantation, several
miles of beach front, two hotels, seven
residential enclaves of more than 700
condominiums, single-family residences
and homesites, two tennis complexes,
and an array of restaurants and shops.

“Kapalua presents some of the most
diverse, unique resources in the world
with the area’s high mountain rain forest,
cultural and archaeological sites, pristine
bays preserving abundant marinelife,
agriculture... and sweeping vistas of the
Pacific,” Dodson said.

While Kapalua will have its own
Audubon Heritage Steering Committee,
New York Audubon is also putting to-
gether a National Audubon Heritage
Steering Committee, Dodson said.

“I think we're at the beginning of put-
ting together a new, unique and exciting
staff [of volunteers],” he said. “We don’t
want to get bureaucratic and top-heavy
with a bunch of employees. We have this
group of people I'll call cooperative staff
members who may be university profes-
sors, business people, golf course super-
intendents — all top people in their field.
We're giving them the opportunity to use
their enthusiasm, experience and energy
to work with other people who want to do
good things for the environment.

“Instead of hiring people we can take
most of our money and put it into pro-
grams that will benefit our members. The
secret is to get everybody educated, en-
thusiastic and involved...That way you
take five people and turn them into 100.”

GOLF COURSE NEWS




Theydon’t worry about
Sclerotinia, Rhizoctonia or
the damaging effects of
summer stress complex.
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Most golfers couldn’t even guess what greens for more than 25 years...without any
Sclerotinia is. Or Helminthosporium. But they record of resistance.
know a disease outbreak when they see one. Plus, Fore gives you a new way to fight back
With Fore® fungicide, you can make sure against summer stress complex: a tank mix of
they never will. Fore+Aliette®. Even during the hottest days,
Fore gives you exceptional control against Fore+Aliette stops summer stress cold. So you'll
a broad spectrum of turf diseases (even the see healthy, green turf. And happier golfers.

hard-to-pronounce ones). It won'’t injure sensi- To learn more about Fore — and forget
tive turf. You'll get consistent performance, too.  about disease worries — see your local Rohm

That’s because Fore has been protecting and Haas distributor.

‘ it i ROHM
TURF & ORNAMENTAL CIDE EHnns
ALWAYS READ AND FOLLOW LABEL DIRECTIONS FOR FORE FUNGICIDE.

Fore® is a registered trademark of Rohm and Haas Company. Aliette is a trademark of Rhone-Poulenc.
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2 new models. 5 extra inches.
11% more common sense.

Higher capacity

New one piece
hydraulic circuits.

enclosed hood.

Two new models:

New console LF-123 and LF-128.

for controls.

100 inches
of cut
per pass.

Sensible
hydraulic
flow layout.
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It just makes sense: Start with the top-selling light- More sensible features. New, more ergonomic
weight fairway mower in the world, and introduce controls mean more operator convenience. A stylish,
two new models. Both the 23-horse LF-123 and the =~ new enclosed hood design lowers sound levels and
28-horse LF-128 offer common sense where you makes accessibility easy. And the optional, one-of-a-
need it most. kind Turf Groomer® fairway conditioner creates the

ultimate fairway playing surface. Both two-wheel
and four-wheel-drive models are available. Ask your
Jacobsen dealer for a demonstration.

More horsepower per inch of cut. Even with fewer
horses than the nearest competitor, we deliver up
to 11% more horsepower per inch of cut. How?

By featuring hydraulic flow layouts that get power THE PROFESSIONAL'S CHOICE ON TURE
to cutting units more sensibly. Instead of one pump '
being responsible for more cutting, each shares work
evenly. The result: superior cutting capacity—even

in thicker, heavier grass.

JACOBSEN
TEXTRON

Jacobsen Division of Textron Inc
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More inches per pass. Of course, you
not only get more muscle where you
need it most, you also get a 5”
wider swath than the nearest
competitor—a full 100 inches &
of cut per pass. |






