DEVELOPMENT

" New nine at Concho Valley nearly ready

SHOWLOW, Ariz. — Concho
Valley Country Club is prepar-
ing for the opening of its new
nine holes this spring.

The expansion project be-
gan in 1991 with the planning
and acquisition of land en-
abling the nine-hole course to
fulfill its master plan of 18
championship holes.

Originally built in 1971,
Concho Valley was designed
by golf course architect Arthur
Jack Snyder in a valley area

adjacent to the natural spring-
fed Concho Lake. “From the
beginning, we planned 18 holes
within a unique way of phas-
ing,” Snyder said.

“To facilitate the eventual
addition, five holes were
worked out from the clubhouse
and four designed coming in
toward it. These are now the
beginning and finishing holes.”

In keeping with traditional
golf layouts, the new par-72
Concho Valley course plays out

nine holes and then back to the
clubhouse for a total back tee
yardage of 6,656 yards.

The new nine, holes 6 to 14,
wind through Alligator and
Utah junipers, rolling hills and
a dry lake area where fairways
10 and 11 provide strategic
doglegs in an almost Scottish
links setting of hillocks and
bogs.

Concho Valley is a residen-
tial project of Lake Investment
Co.

Rees Jones'
Olde Florida
takes shape

NAPLES, Fla. — Work is pro-
gressing on construction of Olde
Florida Golf Club as excavators
and golf course shapers mold the
Rees Jones design. The 18-hole
course is taking shape on 120
acres located on 550 lush acres of
tropical vegetation, including a
127-acre wildlife preserve and 30
acres of lakes.

Lynn Josephson, director of golf
and one of the club’s original
founders, said the new and chal-
lenging 72-par golf course “is be-
ing built for golfers of all ages
who enjoy the traditional and pur-
ist golfing experience.”

Olde Florida will schedule no
tee times and membership will be
capped at 275 to avoid course con-
gestion.

Over the past month, workers
from Wadsworth Golf Construc-
tion Co., and the Phillips and
Jordon Co., have been dredging
six lakes and contouring the golf
course under the direction of ar-
chitect Jones.

Hill Country opens
to rave reviews
in San Antonio

SAN ANTONIO, Texas —
Arthur Hills 18-hole coiurse at the
Hyatt Regency Hill Country Re-
sort opened for play on Feb. 24.

The par-72, 6900-yard layout
occupies 170 of the resorts 200
acres. Rolling meadows, steep
hillsides, wooded ravines and tree-
shaded plateaus dot the land-
scape.

Paul Earnest has been named
director of golfat the Hill Country
Resort, General Manager Ken Pil-
grim announced. Earnest will be
responsible for the resort’s golf
operation, including the golf
course, tournament management,
pro shop, driving range and club-
house. Earnest comes to the Hyatt
from Barton Creek in Austin,
where he was head golf profes-
sional. There, he was responsible
for golf operations for the Fazio
and Crenshaw & Coore courses
and was involved in the Liberty
Mutual Legends of Golf and Ce-
lebrity Golf Assoc. tournaments.

GOLF COURSE NEWS

Plan to attend these two exciting conferences

.

Marketing to Golf Facilities

A 2-day seminar loaded with ways to help you
focus your marketing strategy to the golf course
industry

September, 1993

St. Louis, MO

Plan now to attend Marketing to Golf
Facilities—a comprehensive seminar
for vendors and suppliers to the turf
industry.

B Learn the latest trends on
the growth of golf facilities and
key growth areas for the future

B Discover how
superintendents and facility
managers specify and purchase
everything they buy—from
chemicals to irrigation
equipment

B Evaluate your strategy for
reaching the golf market and
gain a competitive advantage

Send me more information!
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Public Golf 93

The premier national conference for managers
of public golf facilities

November, 1993

Charleston, SC

Don’t miss this exciting conference to
help you profitably manage, maintain and
market the public course.

B Discover what’s new—ideas,
trends, and methods. A look at
the bright future of public golf—
and your part in it

B Examine ways to increase
profitability

B Get better results by learning
new ways to manage and maintain
your operation

B Improve your marketing
strategy and improve your bottom
line

Return to:
Golf Course News Conferences
PO Box 997
Yarmouth ME 04096
or fax to 207-846-0657
or call 207-846-0600
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