Itseemsagoodamountofresearch
and development was conducted at
this year’s Golf Course Superinten-
dents Association of America Show.
Unfortunately, itwas R&D of the clan-
destine variety.

Severalindustry folks have told me
they were troubled by the amount of
competitivesnoopingin NewOrleans.

Innocentvisitors and potential con-
sumers may have been preoccupied
with the hail of new products, hurri-
canes and gumbo. But show security
was at an alltime high in 1992, and
expect an increased presence in Ana-
heim next year.

“We had all sorts of people taking
pictures of things they shouldn’t be
taking pictures of,” said one inter-
ested party, who shall remain name-
less. “We even saw people lifting up
hoods and taking pictures. It was ri-
diculous.”

Another industry executive said
some ofhis people didn’t feel comfort-
able answering certain questions, for
fear they might gift-wrap some key
knowledgeforthecompetition. What's
next, a ban on all cameras (this is no
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joke; it may happen)?
Howabout airport-style
security, complete with
infrared scanning —
“Good morningsir, could I
showyou ournew product
line? Great. All T need is
your license, social secu-

hour trying to retrieve a
briefcase from the Golf
Course Newsbooth: 30min-
utes on the phone with
different security forces,
and another 30 explaining
his story to a particular
guard (Wwhokeptaneyeon

rity number, and shoe
size... Okay, now hand me
yourkeysandstepthrough
the metal detector...”

Butseriously folks, the whole point
of a GCSAA show as you know is to
display waresforthe whole golfindus-
try to see. Thousands of people mill
aboutthefloor, stoptolook, testwhere
appropriate, and move on.

A good number of exhibitors had
security on duty during show hours;
buthowdoesonedistinguish between
a person shopping around and one
scheming for that competitive edge?

Many firms hired after-hours secu-
rity guardsto complement thenormal
night watch, which included a contin-
gent for the convention floor and an-
other for the hallways outside. Col-
league Peter Blais spent a frustrating

editor
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Peter as he walked
through the great hall).
Inaway, I suppose, this
intrigue indicates a healthy industry.
But competition not only breeds ex-
cellence, but contempt, as well.

Had the opportunityto playa pair of
fine golfcoursesin May—one brand-
spanking new, the other firmly estab-
lished. While both tracks provided
excellent playing conditions, Mother
Nature was not so cooperative.

During the annual American Soci-
ety of Golf Course Architects meeting
on Long Island, attendees played The
Atlantic Club, Rees Jones' newest cre-
ation. Jones must have known his
cohortswerecoming becausethepins
were in championship spots all the
way around.

The course was a challenging joy
to play; deftly carved from rolling
(sometimes sharply!) farmland in
the Hamptons. But the day we
played, a shifting 30-mph wind blew
throughout. With the gale in our
faces for 15 of the 18 holes, my
playing partners — Tom Johnson,
Bill Love, Roger Rulewich — and I
felt like a school of salmon looking
for a place to spawn.

Later that week I traveled to Min-
nesota for 18 at Hazeltine National,
one year removed from its second
U.S. Open stint but still in magnifi-
cent fettle. My hosts — superinten-
dent Patty Knaggs and pro Mike
Schultz—couldn’thave been more
accommodating. However, they
overdid it on the weather. Two days
removed from a raw, windy day in
the Hamptons didn’t prepare me
for 80-degree temperatures in Min-
nesota.

Mindyou, thiswas early Mayinthe
nation’s coldest urban area!

Well, bettertohave played Hazeltine
and perspired profusely than never to
have played at all.
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All actions have an effect — sometimes deadly

Everything, without exception,
has an “afterwards.”

Sometimes that “afterwards” is
likable, laughable, fun. Sometimes
it is dangerous, poisonous, deadly.

The Environmental Protection
Agency has released its National
Home and Garden Pesticide Use Sur-
vey, a “onetime snapshot” of the non-
agricultural use of pesticides in and
around urban and rural homes in the
U.S. Itreeks of the dangerous-poison-
ous-deadly variety of “afterwards.”

Among the findings:

¢ Ofthe Americanhouseholdsthat
dispose ofconcentrated pesticides, 67
percent used the regular trash, 16
percent used special collections, and
17 percent either gave itaway, poured

itdownthesinkortoilet,on
the street, in the gutter or
sewer or on the ground.

¢ Of those disposing of
leftover diluted pesticides

cide in storage in and
around the home; most
families have between
one and five pesticide
products stored; and 27

mixed from concentrates, percent of single-family
36percent poured the mix- households have more
ture down the toilet, 29 per- 5 than six.
cent use the regular trash 577577 5 Thewelleducated, cer-
and 35 percent either managing editor tified and licensed pesti-
burned it, gave it away, cideapplicatorsinthegolf
pouredontheground,inthegutteror  industry are far different from their
sewer, or sprayed it elsewhere. neighbors—right? Asuperintendent
¢ In households with childrenun-  out on the golf course has rigid rules

der 5 years old, 47 percent stored at
least one pesticide within reach of
children.

¢ An estimated 85 percent of all
households have at least one pesti-

by which he and his crew handle
chemicals.

Hopefully, they do the same at
home.

I have to plead guilty to misuse in

disposal. It was the “Tm only one
person; what harm can it do?” syn-
drome. It won't happen again.

I knew dumping old engine oil
was not a brilliant idea. It was con-
venient.

Now people aren’t stupid. But they
lean toward convenience.

Our entire society needs a major
attitude readjustment.

Here’s the bottom line: The
Golden Rule applies to all areas of
life, including how we deal with the
environment. Let'sdountotheearth
aswe would have others do unto us:
Bekind toit. (And let’sfill the neigh-
bors in on this attitude as well.)

Because, for everyaction thereis
an effect.

.......................................................................................................................................................................................................

GUEST

COMMENT

Many improvements necessary in the industry

By Eliot Roberts

Amazing progress in turfgrass re-
search and cultural practices mark
the last 40 years, but the green indus-
try must be alert to government regu-
lations and remain an active force in
the years ahead. Here are some ob-
servationsfrommyperchatThe Lawn
Institute.

o Select a few of the better varieties of
turfgrass with broader adaptability. In
the past40years, greatimprovements

Eliot Roberts is the retiring executive
director of The Lawn Insti-
tute. Winner of many awards, he was
head ofthe Department of Ornamen-
tal Horticulture at the University of
Florida from 1967-70 and the de-
partment of Plant and Soil Science
at the University of Rhode Island
Srom 1970-82, when he took over The
Lawn Institute.
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have been made in
turfgrasses. Starting with
Merion Kentucky blue-
grass, more disease and
insectresistancehavebeen
incorporatedaswellasbet-
ter stress tolerance and
vigor to compete with

from all trial locations are
averaged together, much
of the variation from one
location to another is lost.
Onthisbasis, conclusions
on which variety is best
may be misleading.

® Improve the practical

weeds. Now,some300new
varieties are available and
there are more to come.
Thatwould seemclose tomarketsatu-
ration.

® Modifythe National Variety Trials
testing. Standard methods of evalua-
tion help provide a reliable assess-
ment of performance under widely
varying soil and climatic conditions.
Thus, one variety may look excellent
in one location, good in another and
poor in a third. This provides some
lead concerning areas of adaptation
and thus market potential. Whendata

Eliot Roberts
The Lawn Institute

understanding of soil-
turfgrass relationships,
which are the key to devel-
opment of cultural practicesfor produc-
tion and maintenance of high-quality
turf The geneticdiversity of grassesis
great and the variability of the soil
system, square foot by square foot, is
tremendous. Combinewith this, ever-
changing climaticconditions, tempera-
ture and moisture, and we have per-
haps the ultimate in variable growing
conditions. Without this understand-
ing, the professionalism of turfgrass
management is lost.

* Improve education concerning
microbiology and biochemistry, which
are key to understanding the living
nature of all root zones. We seldom
grow grass in hydroponics. The bio-
logical nature oftheselatterrootzones
islimited and attimes becomespatho-
genic. In more natural or moderately
amended soils, biological systemsare
active in formatting humic acids and
humusin the presence offibrous root
systems of grass plants. These micro-
biological and biochemical processes
are important also in purifying water
and degrading all sorts of pollutants
that wash down into the root zone.

® More emphasis will be placed on
‘organic” turf management during the
years ahead because biologically active
soils are rich and productive. With
increasing public concern for envi-
ronmental contaminationwithallsorts

Continued on page 16
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