
Bengeyfield, Hurdzan, Wadsworth on board 
We set several goals early in our 

strategic planning that will have a 
positive influence on the contin-
ued success of this publication. I 
am proud to announce that we at-
tained another goal this month. 

We have established an edito-
rial advisory board that will give di-
rection and even more credibility 
to our consistent editorial product. 
You'll notice three new names 
added to the masthead this month: 
William Bengeyfield, Dr. Michael 
Hurdzan and Brent Wadsworth. 

Anyone involved in golf course 
design, maintenance, building and 
development will no doubt be fa-
miliar with these gentlemen. Let 

me briefly 
bring you up 
to date on 
their accom-
plishments. 

Bill Benge-
yfield retired 
May 1 as na-

von Brecht tional director 
of the USGA Green Section, where 
he served in that capacity since 
1982. He received the GCSAA Dis-
tinguished Service Award at the 
February convention. He is active 
in turfgrass management associa-
tions and recently wrote revisions 
of the USGA green construction 
specifications. 
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Mike Hurdzan is CEO of the re-
cently formed Hurdzan Design 
Group of Columbus, Ohio. Mike 
has a long list of degrees, includ-
ing a PhD in environmental 
turfgrass physiology and a master's 
in turf studies, and is working on a 
master's degree in landscape archi-
tecture. 

The Hurdzan Design Group may 
be one of the busiest golf course 
architectural firms today, working 
on a wide range of projects, from 
lower-cost municipal facilities to 
the $25-million Devil's Pulpit 
course being built outsideToronto, 
Ontario. 

Mike also has served as presi-
dent of the American Society of 
Golf Course Architects. 

Brent Wadsworth started his 
golf course construction business 
with John Cotter in 1958 in Plain-
field, 111. In the 30-plus years in the 
business, Wadsworth Golf Con-
struction Co. has built courses 
across the country and in Hawaii. 

The firm has 200 full-time em-
ployees, with offices in Florida, 

Arizona and Illinois. Wadsworth 
Golf Construction Co. was recently 
voted Builder of the Year through 
a Golf Course News survey of golf 
course architects. 

Jim McLoughlin also serves on 
the editorial advisory board and 
has been a sounding board for us 
from the first issue. Jim is the for-
mer executive director of the 
GCSAA and currently heads up a 
variety of golf course consulting 
businesses that take him world-
wide. 

• * * * * • • • * * 

I had the pleasure of watching 
Greg Norman play an 18-hole ex-
hibition with Bill Butner, John 
Huston and Jay Overton on the 
Copperhead at Innisbrook in Tar-
pon Springs, Fla. Greg was playing 
for charity and promoting the JC 
Penney Classic, which will be 
played in the late fall at Innisbrook. 
He is not only a world-class player 
(maybe the best in the world), he 
is a world-class person! 

— Charles E. von Brecht 
Publisher 

COMMENT 
Beware of Big 
Scare from abroad 

BY MARK LESLIE 
Golf Course Builders of America 

President Perry Dye will tell you that 
this is a tiny world, shrinking by the 
day. That communications satellites, 
telephones, FAXmachines, andmulti-
lingualism together mean you and I 
and Bernhard Langer are as close as 
next-door neighbors. 

That fads and trends in today's 
world become international by the 
same technology that makes it pos-
sible to view the Wimbledon tourna-
ment live. 

Today Manhattan. Tomorrow the 
world. 

It seems to be so. And, if so, the 
golf course industry in America — 
and globally for that matter—would 
be well advised to remove any rose-
colored glasses it may be wearing, 
pull out the magnifying glass, and 
scrutinize Japan. 

That land-poor country is in the 
throes of a "green backlash" battle. 
Golf is a craze there. But, led by 
"environmentalists," Chiba Prefec-
ture has prohibited new golf courses 
from using any pesticides—period 
—and is seeking the cooperation of 
existing courses in not using these 
chemicals. 

At last count, two cities in other 
prefectures are following this guide-
line, six prefectures (like our states) 
have banned or sharply restricted 
the development of new courses, 
and scores of municipalities have 
enacted newrules to ban orlimitnew 
construction. 

The Big Scare is on. And a Big 
Chillingolfcoursedevelopmentcould 
be the result in Japan. Big Deal, you 
say? Yes. 

What I am saying is that with this 

Leslie 

smaller world 
we live in, a fad 
no longer 
jumps from 
state to state; it 
jumps from 
country to 
country. And 
weshouldn'tbe 

so proud as to think that all fads, 
trends or rages need begin in Amer-
ica and fly abroad. A fad nowadays 
can just as easily start in a foreign 
country and, before we know it, take 
up residence in our backyard. 

Golf course architect RobertTrent 
Jones Jr. has urged farther scientific 
research to persuade lawmakers not 
to overreact 

Referring to the ban in Chiba Pre-
fecture, Jones said, 'That kind of 
reactive solution is not what we want 
to see over here." 

The industry in the United States 
should be prepared before any over-
reactive legislation is proposed on 
this shore. Proving itself a sound 
caretaker of God's earth, it should 
fully and aggressively — with fore-
sight and with money—undertake 
research to findenvironmentally safe 
ways to maintain healthy turf. 

It should continue efforts to prove 
or disprove, once and for all, what 
effects pesticides, fertilizers etalhave 
on water supplies. 

It should financially support the 
USGA Green Section's upgraded 
effort to plug the gaps in the body of 
researchregardingtheeffectofchemi-
cal use on the environment 

It should undertake to educate 
golfers that grass does not have to be 
a bountiful-Irish-green to be healthy. 

Continued on page 9 
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DowElanco 
extends 
market into 
agriculture 

DowElanco marked its entry into 
the agribusiness industry at a cor-
porate identity introduction and 
ground breaking ceremony for its 
new global headquarters June 5 in 
Indianapolis, Ind. 

Scheduled to speak at the cere-
mony were Indiana Gov. Evan 
Bayh, Indianapolis Mayor William 
Hudnut, Dow Chemical Co. Presi-
dent and Chief Executive Officer 
Frank Popoff and Eli Lily and Co. 
Chairman, President and Chief 
Executive Officer Richard Wood. 

The $100 million global head-
quarters will include research labs, 
employee development center and 
administrative offices. It will house 
900 of DowElanco's 2,800 employ-
ees. 

DowElanco is a $1.5 billion joint 
venture between the plant science 
division of Eli Lily and the agricul-
tural products department of The 
Dow Chemical Company. Dow 
owns 60 percent and Eli Lily 40 
percent. 

DowElanco is the largest agri-
cultural research based company 
in North America and the sixth 
largest in the world. 
Comment 
Continued, from page 8 

It should be on its toes at the 
starter's block and ready for the gun 
to sound before that gun goes off. 

Different sectors of the golf com-
munity, companies included, should 
put petty differences aside and to-
gether promote the common good, 
rememberingthat includes ahealthy 
environment 

A Marine acquaintance of mine, 
recounting how he survived the Vi-
etnam War, said: "People ask, "When 
you were in those bunkers weren't 
you afraid of that bullet with your 
name on it?' No, I was afraid of those 
50,000 bullets that said, To whom it 
may concern.'" 

Some major challenges lie ahead 
for the golf industry in the United 
States. Industry leaders are acutely 
awareofthosebulletsmarked"EPA," 
"Coastal Commission," "Cultural 
Heritage Site," "Archeologically 
Sensitive Area," 'Wetlands," "Endan-
gered Species," "Zoning Regulations" 
and "Restricted Land Use." 

They perhaps should put on a hel-
met to protect them from that lone 
To-whom-it-may-concern" bullet— 
that unexpected missile from abroad, 
the one that could turn from cold 
local truth to red-hot international 
M 

Lofts, AGC 
agree to terms 

Lofts Seed Inc.will be the exclu-
sive supplier ofturigrass seed to about 
110 nationwide courses operated by 
American Golf Corp., following a 
recent long-term agreement 

Lofts has helped AGC for the past 
fewyears developing custom formu-
las for the company's courses. 

Klauk deserves praise for TV interview 
To the Editor: 

I enjoyed reading your column in 
the April edition of Golf Course News 
regarding the condition of the TPC 
during the Players Championship. 
You made reference to the good job 
thatwas doneby superintendentFred 
Klauk and his staff under the prevail-
ing conditions. 

Not seeing the course, I cannot 
comment on the condition. However, 
it should be noted that Fred Klauk 
did an excellent job in a very pointed 
interview by Bob Costas on national 

TV. He displayed a great amount of 
calmness and professionalism un-
der a barrage of negative comments 
by one of the media experts. 

The GCSAA and all of the mem-
bers should commend Fred for his 
response in such a difficult situation. 

Sincerely, 
Terry Wilcox, VP 
Landmark Land Co., Inc. 
La Quinta, Calif. 

Encouragement 
To the Editor: 

I just wanted to drop you a note 
regarding your "Comment" column 
in the April issue of Golf Course 
News. I appreciated your comments 
regarding Don Rossi and his Chris-
tian beliefs. 

I didn'tknowMr. Rossi, only knew 
who he was, but I am glad to know 
more about him now and was espe-
cially pleased to see your comments 
about him and his beliefs in print. In 
this day and age it is nice to see 
someone in your position quietly 
testify about a lifestyle that focuses 
on Jesus Christ 

Thanks, your comments will be 
an encouragement to many Chris-
tians. 

Keep up the good work. I enjoy 
Golf Course News and read it cover 
to cover each month. 

Sincerely, 
Larry W.Flatt 
Flatt Golf Services 
Overland Park, Kansas 

ASGCA thanks 
To the Editor: 

You really did a bang-up job on 
your coverage of the American Soci-
ety of Golf Course Architects' annual 
meeting at Spanish Bay! 

The articles were interesting and 
thorough, providing the golf indus-
try with an accurate portrayal of the 
meeting's activities. 

Congratulationsonajobwelldone 
and we lookforward to seeingyou in 
England next year. 

Sincerely, 
Paul Fullmer, 
ASGCA exec, secretary 

Pythium control is easy whenyoubuildyour program on Chipco Aliette. 
The key to a successful, sea-son-long Pythium control program is the foundation you build it on. And you can't buy a better foundation product than CHIPCO® ALIETTE® brand fungicide. CHIPCO® ALIETTE® brand is unlike any other disease control you have ever used. Its true systemic action spreads protection throughout every blade of turfgrass, includ ing the roots. Protection that lasts for up to 21 days from a single application Then, the unique chemistry of CHIPCO® ALIETTE® actually stimulates the natural ability of tun 

to fight off infection. So you get two-way protection other fungicides just cant match. Plus, CHIPCO® ALIETTE® prevents Phytophthora and Pythium on a wide variety of ornamental and landscape plantings. So it's easily the most versatile fungicide you can buy. This year, build your Pythium control program on the solid foundation of CHIPCO® ALIETTE®brand fungicide. The one to start with. 

Chipco* Aliette 
X Brand Fungicide 

RHONE-POULENC 

As with any crop protection chemical, always read and follow instructions on the label. CHIPCO and ALIETTE are registered trademarks of Rhone-ft>ulenc. © 1990 Rhone-Fbulenc Ag Company 




