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The youngster did get a portfolio from 
the University of Florida for developing a 
significant project in agriculture. 

Is there a budding turf scientist in the 
Purdy family? 

"I fully expect to have Dr. Purdy come 
back and visit me some day," said Elder, 
his sixth-grade teacher. "But frankly, I 
don't think he'll be in agriculture." 

"No, I think I want to be an engineer and 
maybe work in space," said Purdy. 

"But I am thinking about continuing the 
exudate experiment for next year's Sci-
ence Fair. Or I might do some work with 
photosynthesis." 

Rain Bird founder 
loses cancer battle 

GLENDORA, Calif. — Mary Elizabeth 
LaFetra, former president of Rain Bird 

Sprinkler Corp., 
died of cancer 
March 27 at age 
79. 

She founded 
the company with 
her husband 
Clement, who 
died in 1963, and 
served as its presi-
dent from 1951 to 
1976. LaFetra's 
son Anthony be-
came president in 
1977, the year she retired as chairman of 
the board 

Well known for her numerous philan-
thropic activities, LaFetra served on the 
board of directors for many local and na-
tional organizations. She was elected presi-
dent of the La Verne College board of trus-
tees in 1971, a position she retained until 

Mary E LaFetra 

1982. 
Following her retirement, she fulfilled a 

lifelong wish to complete her own college 
education and in 1982, at the age of 73, she 
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SUPPLY SIDE PEOPLE/PRODUCTS 

(Continued from page 71) 
became the oldest student to graduate from 
Pomona College. 

Rain Bird's first product, the first posi-
tive-force impact sprinkler, revolutionized 
the irrigation industry. Today, the organi-
zation stretches around the world with 
facilities in the United States, Europe and 
the Far East. Rain Bird products are used to 
irrigate agriculture, homes and commer-
cial and industrial complexes in more than 
100 countries. 

In addition to her son Anthony, LaFetra 
is survived by one daughter, Sarah Lud wick, 
and Five grandchildren. 

• • • 

People in the news... 
Jere E. Moore has joined Sunniland 

Corp., a Sanford-based manufacturer of 
fertilizer and chemical products and a 
whole-sale distributor of roofing products 

as a marketing assistant. A recent graduate 
of the University of Florida with a bachelor 
of fine arts degree, Moore will help prepare 
and execute the corporate marketing pro-
grams and help research and develop new 
packaging and products. 

Rain Bird offers 
compact controllers 

Rain Bird's new RC-4BÍ, RC-7BÍ and 
RC-1260BÍ controllers feature a compact, 
economical design for residential and light 
commercial applications. These new 
models combine reliable electromechanical 
operation with a variety of performance 
features. 

Available in four-, seven-, and 12-sta-
tion models, these indoor-mount control-
lers include a 14-day calendar. They can be 
programmed with the easy, at-a-glancedials 
and offer station timing of three to 60 

minutes (in one-minute increments) and 
six to 60 minutes (in two-minute incre-
ments) with one to 23 automatic starts per 
day. 

For areas where watering restrictions are 
in effect, an optional 15-day calendar dial 
replacement kit is available for three-day 
or five-day watering schedules. 

For more information on Rain Bird's 
compact RC-4Bi, RC-7Bi and RC-1260Bi 
controllers, write Rain Bird Sales, Inc. 
Turf Division, 145 N. Grand Ave., Glen-
dora, CA 91740. 

New Ryan catalog out 
Cushman is offering a full-color catalog 

of the full line of Ryan aerators, power 
rakes/de-thatchers, overseeders, spotseed-
ers, sod cutters and rollers. Write Sales 
Dept., Cushman, P.O. Box 82409, Lin-
coln, NE 68501; phone 800-228-4444. 

Golf Course & Athletic Field Planting 
Greens Renovation 

Row-Planting 

1 -800-841 -6645 
Tif ton Turf Farms 

P.O. Box 1912 Ga.-Grown & Certified 
Tifton, GA 31794 Sprigs & Sod 
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We understand the importance of a sood mix. 

That's why it's 
important that you get 

to know Atlantic FEC. 
Because we provide a variety of 

specialty mixes and related products specifically formulated 
for the South Florida turfgrass industry. 

Each turfgrass mix is delivered by Spyder equipped trucks in 
water-resistant paper or plastic bags. Bulk material is available 
in either normal size Killebrews or "small door" (24") 
Killebrews to accommodate your turf spreader. Drop trailers, 
sulfur coated potash, and new Micro Prill Greenskote, a quality 
putting green blend, also available 

Call us toll free at 1-800-432-3413 or visit us at 18375 S.W. 
260th Street in Homestead to find out how you can benefit 
from a quality mix from 
the Atlantic FEC turfgrass F E C 

Better Mixes Since 1923. 
professionals. 
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AFTERWORDS LETTERS TO THE EDITOR 

Dew's heavy in Oregon 
In a recent edition of The Florida 

Green, you carried an article by Tom 
Mascaro entitled "Dew is not Dew." It 
was since re-published in the Carolinas 
Newsletter. 

Since we live in an area of heavy dew, 
I am sure that the article would be of 
interest to many of the readers of the 
OGGSA Newsletter. Could we have 
permission to reprint the article or 
would this have to be obtained from Tom 
Mascaro? 

I have long intended to write you and 
congratulate you on your fine 
publication. Since we have nowhere near 
the courses or advertisers that you have 
in your area, we do the best we can with 
our limited resources. 

Dick Malpass, Executive Director 
Oregon GCSA 

Vancouver, Wash. 

We all share the pride 

Congratulations to you and the 
Florida Green for the best cover award 
in the GCSAA contest. Your continued 
excellence in this area makes all of us in 
Florida very proud to be a part of such a 
great association and have such a great 
champion in the magazine field 
representing us. Many thanks for all 
your efforts. 

-Bob Sanderson 
Del Jura CC 

North Fort Myers 

Articles have broad applications 
One of the good things about a 

magazine like The Florida Green is that 
ideas presented in articles do not 
necessarily apply only to the particular 
subject matter. 

Mike Bailey's "Run for your Life" 

about good lightning design for golf 
course rain shelters and restrooms 
opened my eyes to problems in an 
entirely different application. We are 
reconstructing a shower house near the 
ocean at our Beach Club. Mike's 
recommendations caused me to review 
and change the entire design! 

I used about 10 of his 24 
recommendations and I think our 
members will now be better protected 
when they leave the ocean to shower o f f . 

The message is: "Don't skip articles 
because you don't think they pertain to 
you." 

All good ideas are useful someplace. 

-Bob McGarvey 
Palm Beach Biltmore 

with the aii-eiectric, uitra-quiet Whispermist—10 ULV Sprayer 
Mount one in minutes on just about anything with wheels. Decimate mosquitoes, gnats, and flies at the rate of 3 to 6 acres 
per minute, with ony 1 / 2 ounce of insecticide per acre! Works quietly and efficiently from a 12 volt battery — forget about 
gasoline, oil, and obnoxious noise and fog. Beecomist even provides insecticides, training and free technical support. There 
is no easier, more effective, more agreeable way to quickly control biting insects on a golf course, campground, park, resort, 
or other large outdoor area. Call us TOLL-FREE at 1-800-548-0787 for more information and a free subscription to our 
informative newsletter on flying insect control. 

Beecomist Systems 31 Meetinghouse Rd. . Telford, PA 18969 • (215) 721-9424 

Mosquito and Fly Control is easier than you think! 



That's a promise only one product 
can make, and that product is Rubigan. 

Weigh the benefits for yourself: 
• Guaranteed Poa annua control 
• Safety to Bermudagrass and 

overseeded ryegrass 
• Normal germination of overseeded 

ryegrass 
• No need to deactivate with charcoal 
• Poa annua control that lasts all season 
• Fungicidal activity 

Rubigan saves 
overseeded Bermudagrass 

from Poa. 
GUARANTEED. 

The benefits of Rubigan that 
you don't get with any preemergence 
herbicide—and it's guaranteed. 

For more information, see your 
Elanco distributor. Or call toll-free: 1-800-352-6776. 
Elanco Products Company 
A Division of Eli Lilly and Company 
Lilly Corporate Center 
Dept. E-455, Indianapolis, IN 46285, U.S.A. 
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AFTERWORDS LARRY KIEFFER 

It's a matter of fairness, 
humility, and dedication 
to serving the members 

It was one of the nicest birthday presents I have ever 
received. 

Just a few hours after my biorhythms began their 48th annual 
cycle, your board of directors voted to award my company, 
Janlark Communications Inc., a contract to publish your maga-
zine beginning next year. The action taken by your board 
amounted to an overwhelming personal vote of confidence. 

My first prayer, then, is that I might never violate that trust 
you have placed in me. As we grow together, I hope none of us 
ever forgets that the FGCS A and Janlark began their relation-
ship because some real people genuinely liked and trusted one 
another. 

The second prayer is that I might never forget that The 
Florida Green is your magazine. If your magazine doesn't 
serve you and your association, it will be time to look for a 
different publisher. 

During the five months of discussions that led up to the 
board meeting of May 21, some of the most difficult moments 
occurred as we tried to decide whether the magazine's primary 
function is education or public relations. 

The magazine can serve both roles, but one must take prece-
dence. Is it a public relations tool that educates its members? 
Or should it be a good educational tool that reaps public 
relations benefits? 

We finally settled on the latter. 
Also coming under scrutiny was the matter of geography. 

Some think the magazine has been biased towards South 
Florida. 

As a 15-year observer of the Florida golfing scene, I estimate 
that at least a third of all the state's golf activity takes place in 
the three Gold Coast counties. When you consider that South-
west Florida is the fastest-growing golf area in the nation 
(according to the National Golf Foundation), any golf publica-
tion in Florida is going to appear slanted towards the South. 

However, the situation has been aggravated because your 
publication has been produced by members who live in South 
Florida and depend on help from their colleagues. 

The arms easiest to twist are those within reach. 
Under the new arrangement, your magazine will be pro-

duced by a full-time professional staff that will be expected to 
cover the whole state... from the center of the state. 

Hopefully, superintendents will continue to form the 
backbone of the reporting staff but no arms will be twisted. 

The most important aspect of the publishing agreement, and 
one which required no negotiating, is the issue of control. It's 
your magazine. Your association must control it. 

The mechanics of exercising that control are much too 
involved to discuss here, but, in summary, all policies — 
everything from advertising rates to suitable story ideas — will 
be set by the publications committee. Every major story will be 
approved by a superintendent-editor before it is written and 
every word will be approved by that same editor or his 
assistants before it is set into type. 

This joint venture may not be profitable for anybody but the 
telephone company and manufacturers of fax paper. 

Speaking of profits, our agreement assures income to the 
FGCS A right off the top. You get a percentage of the gross 
revenue roughly equivalent to what had been turned over to the 
association in previous years. It's up to me to try to make a 
profit out of what's left. 

Finally, I must say a few words about Dan and Irene Jones, 
who have written The Florida Green's 15-year success story. 

The enormity of their accomplishment is staggering. 
Dan and Irene have succeeded where experienced publishers 

have failed because Dan and Irene have been dedicated to 
serving this profession. They have done things the hard way, 
the long way, the complicated way and sometimes the ineffi-
cient way, all because no one had shown them the professional 
shortcuts. And who would like to argue with the awards they 
have earned for the FGCS A? Not I. 

When I can hang some agronomy awards next to the journal-
ism hardware on my wall, I will be able to stand in their 
league. In the meantime, I intend to follow their formula: 
fairness, humility and dedication to service. 



Scott's ProTurf Lebanon Country Club Par Ex 

Down in the analysis area on every fertilizer bag, you'll find the "fine print" that tells you what the big print doesn't. Read all of it. Carefully. But most importantly, look at the percentage of Water Insoluble Nitrogen. 
Water Insoluble Nitrogen (WIN)... 
the key to superior turf. 

The higher the WIN percentage, the longer your turf will remain green. And the less often you will have to fertilize. That's because WIN is the percentage of total Nitrogen 
small amounts of Nitrogen each time it's touched by water (Par Ex® with IBDU®) or activated by tempera-ture or bacterial action (competi-tive products). 
No competitor can 
deliver as much usable 
WIN as Par Ex. 

Only Par Ex contains IBDU—a unique Water Insoluble Nitrogen source that is 100% available to your turf in a single growing season. Consider that urea formaldehyde products (bacteria and temperature released) contain about one third of their WIN in the form of plastic polymers. Its long-term Nitrogen 
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release is so slow, it's almost useless, and will most likely occur during the hottest periods, just when you don't want it. For Sulfur Coated Urea (SCU), research has shown that by the time it is spread, about 50% is immediately soluble, effectively doubling your cost of controlled-release Nitrogen and cutting the benefit in half! 
Be sure to read your bag. 

If the percentage of Water Insoluble Nitrogen isn't listed, there isn't any slow-release Nitrogen. If it is listed, chances are it won t be as high as the WIN percentage in Par Ex. Even if it is, we guarantee you that 100% of what we list as WIN is available to your turf every growing season. That means for every six months of growing, you'll receive an additional 46-53% more usable WIN than our competitors can deliver. So start building your WIN per-centage today. Talk to your local Par Ex Representative or call 813/294-2567. And get all the WIN you've been reading about. Ilflll* OX 
I THE EX STANDS FOR EXCELLENCE 

Par Ex and IBDU are registered trademarks of Vigoro Industries, Inc., P.O. Box 512, Winter Haven, FL 33882. ProTUrf is a registered trademark of the 
OM Scott & Sons Company; Country Club is a registered trademark of the Lebanon Chemical Corporation. 


