
T H E  F L O R I D A  G R E E N3 6 T H E  F L O R I D A  G R E E N3 6

AFTERWORDS

ADvERTiSER iNDEx

Aerification Plus ................................ 20
Agrium Advanced Technologies.......... 11
Agrium Adv Tech ........ Inside Back Cover
Agronomy Management Solutions ..... 15
Bayer Environmental ........................... 5
Beard Equipment............................... 17
Becker Underwood............................ 23
Brandt............................................... 30
Classic Greens................................... 12
Country Club Services........................ 27
Dow Agrosciences ............................. 29

DuPont ............................................. 12
FGCSA ................................................ 3
Golf Agronomics Supply..................... 31
Golf Ventures ....................... Back Cover
Green-Way.......................................... 4
Harrell’s Fertilizer............................... 35
Horizon...................... Inside Front Cover
Howard Fertilizer ............................... 33
Independent Turf Partners.................. 15
Milorganite ....................................... 23
Pike Creek Turf Farms ........................ 32
ShowTurf........................................... 17
SMR Farms........................................ 13

Sod Solutions .................................... 21
South Florida Grassing....................... 27
Southeastern Turf Grass ..................... 34
Syngenta............................................. 9
Tampa Bay Turf ................................. 22
Team UGA ....................................Insert
The Lake Doctors, Inc.....................Insert
Tifton Physical Lab............................. 27
Tom Burrows Turfgrass ...................... 27
Toro Distributors of Florida ................ 18
Westscapes Golf Construction ........... 32
Wesco Turf .......................................... 9
Winfield Solutions ............................. 15

SpriNG,  
SpraNG, 
SpruNG!

GrEEN SidE up

by JOEl JaCkSON

With a warm winter in 
general, it’s been hard to 
decipher the beginning of 
the spring season. In fact, 
if it weren’t for the annual 
migration of snowbirds, we 
might not have ever known 
when the season changed. 
Temperatures were not 
the critical factor in turf 
management so far this year; 
it was the lack of adequate 
rainfall that has affected 
course conditioning the most 
this year.

The water management 
districts are getting antsy as 
the monitoring wells, aquifer 
levels and rain gauges are 
getting lower or coming up 
empty. Now is the time, when 
water shortages are in the 
headlines, to remind your 
club members and course 
customers that golf water use 
is only three percent of the 
total fresh water withdrawals 
from wells and surface waters. 
Of the six major water-use 
categories tracked by the water 
management districts and the 
U.S. Geological Survey, golf, as 
part of recreation, comes in 5th 
out of the six categories.
What often gets lost when 

restrictions are placed on 
golf water use is that every 
golf facility is a business 
enterprise, and when you 
combine all facilities – from 
the highly visible multi-
course resorts to the elegant 
private clubs to the semi-
private and daily fee courses 
– golf has a $13.8 billion 
impact on state and local 
economies and affects about 
167,000 jobs in golf.
Due to the erroneous “rich 

man’s game” perception, 
water management districts 

often bend to that public 
misconception when cutting 
back water use. I give them 
credit, because they do have 
a delicate balancing act of 
conserving resources and 
providing adequate water for 
all uses. However, there is a big 
difference between restricting 
home lawn watering and 
providing the water necessary 
to operate a business like 
a golf facility. Nobody tells 
restaurants they can only 
wash dishes three times per 
week, but watering greens, tees 
and fairways for healthy turf 
to withstand wear and tear 
during the busy tourist winter 
golf season, which is our 
traditional “dry season,” seems 
to be fair game.
Please make sure your 

members know how you 
responsibly monitor and apply 
water daily to provide excellent 
fast, firm and healthy turf 
conditions for their enjoyment 
and turf survival. Share 
the advances in irrigation 
technology and your daily 
routine for setting up run 
times for the various zones 
on your course and how 
precise your computerized 
control systems can help 

conserve water.
This time of year golf is in 

the air, literally, as we enjoyed 
the PGA Tour’s swing through 
Florida.
Besides making the world 

aware of several excellent 
Florida golf venues, charities 
benefit from the Honda 
Classic, Doral WGC, 
Transitions Championship, 
and the Bay Hill Invitational 
and in May the Players 
Championship at TPC as 
well. These major events 
coupled with many local 
charity outings and local 
superintendent chapter 
tournaments at your 
neighborhood courses 
contribute over $312 million 
per year to worthwhile causes.
Won’t you “spring” into 

action during this active spring 
season when we have lots of 
golfers enjoying the weather 
and our courses to share 
the positive and pro-active 
economic and environmental 
impacts that the Florida golf 
industry has on your local 
community and the state. 
Bullet point fact sheets will  
be available on our website: 
www.floridagcsa.com for  
your use.
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