STEWARDSHIP

Reach out and teach someone.

The remaining pages of the Steward-
ship section is a potpourri of examples of
ways golf course superintendents can
reach out and educate. Each of the ex-
amples could be adapted to almost any
golf course.

Why should you bother?

Here are the thoughts of eight people
who are important to our industry.
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“Golf course superintendents are
much more than “golf course super-
intendents.” Theyare managers, care-
takersifyouwill, of natural resources.
Theresults of their efforts can benefit
much more than just those that
choose to walk, or ride around their
course. The entire community, the
wildlife of an area, and the water
quality of the area can benefit from
superintendent stewardship.

Superintendents are doing them-
selves and the game of golf a disser-
vice by not spreading-the message
about their efforts to their members,
and everyone else in the community.
Environmental change, or any kind
of change for that matter is brought
about through leadership. Leader-
ship includes informing others, and
encouraging action to be taken. Be a
leader. Shareyour efforts with others
and encourage them to follow your
example.”

Ron Dodson, President,
Audubon International
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“History has shown that people
willlisten, and respect, astrong united
voice. However, a single voice, re-
gardless of how strong or how well
spoken, will be dismissed as rebel-
lious chatter.”

Darren Davis, Golf Course Superin-
tendent, Olde Florida Golf Club
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“It doesn’t matter what mainte-
nance topic you’re discussing. The
important fact is that you share this
information with the crew, especially
the student interns. This is your op-
portunity to demonstrate your com-
mitment to doing the best job pos-
sible, and show them how everyday
actions can positively impact the en-
vironment. You notonly pass on your
experience, but you are raising the
awareness of future superintendents.”

Kimberly Erusha, Director of
Education, USGA Green Section

golf courses have a negative impact
on the environment. If golf course
superintendents do not take a pro-
active position and educate as many
peopleas possible, unrealistic regula-
tions will be enforced to the point
that a good quality facility cannot be
maintained.”
John H. Foy, Director,
USGA Green Section
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“What kids can see, touch and
hear sticks in their memories much
more than just verbal communica-
tion. When a child seesabird, a fish or
other animals at a golf course, then
that child will begin to understand
and remember that a golf course can
be a great home and sanctuary for
wildlife. But unless they are afforded
the opportunity to experience first
hand the multi-faceted benefits that
golf courses provide for the environ-
ment, then all they have to judge by,
and base decisions on, is what they
hear through the media — which,
historically, has been negative, exag-
gerated, and often inaccurate. Now,
ask yourself this question: How im-
portantisitto educatekids, firsthand,
about your golf course? Remember,

- while considering your answer, that

one day they could be voting about
issues that impact you and your golf
course.

Tim Heirs, CGCS, Collier’s Reserve

Wi

“Most superintendents are in this
business because they love their job.
Therefore, we owe it to our profes-
sion and our peers to let others know
of the many benefits that are pro-
vided by our golf courses. Golf courses
are all unique, and not every golf
course iscarved out of pristine woods
and left undeveloped. Unfortunately
these are an exception and are cer-
tainly NOT the only good golf courses!
Every superintendent needs to un-
derstand all of the benefits that they
provide daily and more importantly,
let others know. If you would like
additional information, it is avail-
able. It is as easy as calling the USGA,
the GCSAA, and also watch your mail
fora free video thatis currently being
writtenand produced bythe FGCSA.”

Darren Davis, Golf Course Superin-
tendent, Olde Florida Golf Club
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“First ofall, golfersand the general
public are not aware of the numerous
positive benefits of a golf course to
the environment. Secondly, there are
others that are firmly convinced that
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“What drives a person to choose a
career as a golf course superinten-
dent? Is it their love for the game of
golf? Possibly. Isit their love of work-
ing outdoors with nature? Possibly.
Is it their love of implementing one’s
own ways of enhancing the environ-
ment? Possibly. Isit their love of edu-
cating others about the positive ben-
efits of golf courses and their impor-
tance to our economy here in Florida?
Probably not.

With that in mind, the following
article is written for those superin-
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tendents who are possibly looking for |
ideas to use in educating the people
they encounter in their every day work
environment. | honestly believe that
superintendents truly want to teach
others to understand what we do as
superintendents and why we do it.
What I really think stops us from ac-
complishing this goal is not having the
educational tools needed to perform
this task all assembled in an easy to
read guide. Well, ladies and gentle-
men, look no further. The Florida
Green is your guide to success.
Shelly Foyand I have been working
together on environmental steward- |
shiparticles for several years now. This ‘
article will highlightaccomplishments |
of superintendents in Florida, as well |
as other areas of the country. From
participation in the Audubon Coop- |
erative Sanctuary Program; to the air-
ing of television commercials about
the importance of golf courses; to a
new video being produced on the role
of agolf course superintendent. These
and other ideas will be shared with
you. Hopefully from what s provided,
there will be an idea mentioned that
you can use to start educating others.
Greg Plotner, Past President, FGCSA |
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“Environmental issues and con-
cerns on golf courses are here to stay.
They may very well be the most im-
portant and time consuming part of
your job for many years to come. With
more and more regulations being
placed on chemical use, as well as wa-
ter usage and quality, every superin-
tendent in the state will need to be-
come more aware and protective of
the resources you have.

This Outreach and Education ar-
ticle is designed to provide you with
examples of things that you can use to
educate your golfers, members, and
the public about the benefits that golf
courses offer to people, wildlife and
the environment. Some of the infor-
mation provided is specific to a par-
ticular golfcourse, but should provide
you with some insight into projects
that you can implement at your
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facililty.

The good news is that the word is
getting out! Thanks to the efforts of
the USGA, Audubon International,
the GCSAA and others, people are
starting to hear about the positive
benefits ofa properly maintained golf
course. However, who is going to sell
your side of the storybetter than your-
self? Don’t wait till you find yourself

against the wall having to defend your
managementand environmental prac-
tices.
Takea pro-active stance today. Will
it take a little effort? Yes. Will it take a
little nerve? Yes. Will it take a little
time? Yes. But if you think education
is expensive, try ignorance.”
Shelly Foy, USGA Green Section

If You're Looking
for Improved Pest

Control. ..

Du Cor has an
Easier Solution!

~

New Du Cor LEMWET can help improve your
pesticide spray application! LEMWET is a lemon
extract attractant and surfactant for use with most
pesticides. LEMWET attracts nearby pests to your
spray. In addition, it's non-ionic surfactants
improve spray penetration and bring your
pesticide into close contact with pests!

For over 35 years, Du Cor has been coming up
with products to fit our customers needs. From
liquid micronutrients, humates and fertilizers, to
specialty dyes, surfactants, odor counteractants

and more, we take pride in finding special
solutions that help our clients.

So if your looking for something special to
attract a nuisance, or maybe just a different
solution to help you grow, give Du Cor a call. We
may already have just the solution you need!

Du Cor International

Corporation

PO. Box 593298, Orlando, Florida 32859
407-859-4390 or Toll Free 1-800-382-6735
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