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ave you instituted a total quality business environment at
your company? Do you plan to?

Total quality has been bandied about for much of the 90s,
but it's more than a passing fad,it'sa management philosnp]‘ly
that can revolutionize your firm as well as the outlook of your
employees. It involves complete trust in your employees (and
vice versa) and the al)i]ity of your team to interact succcss{u“y
with your clients.

This month’s cover story is a wonderful example of a
landscape firm that recognized its communications obstacles
and took steps to resolve internal issues that were stunting
external growth. Steven Hillenmeyer, president of Hil-
]cnmcycr Nurseries in Lexington, Ky., said at one time the
fami]y firm became too focused on individual divisions,
causing overall growth to suffer.

The company’s three divisions started forming walls which
resulted in a lack of cooperation between the landscape,
nursery and garden center. Now, the three divisions not on]y
work in unison, they perform cross-training to fill different
pcrsonnel needs occurring at different times of the year.

For a company to rea“y grow, all members of the team
need to know exact]y where the company is tmlay and where
it's going tomorrow. Managers and employees need to know
where they stand both within their individual departments,
how their role affects the performancc of the company as a
whole and the overall per{ormance goa]s of the firm.

The recent Crystal Ball report from the Associated Land-
scape Contractors of America titled “Measurements, Reports
and Monitoring in a Total Qua]ity Lamlscape Company,”
delves into the total qua]ity business environment. While it
reports that the service and contracting industries are not far
along in the acceptance of this philosophy, it cites dynamic
firms that have embraced it.

Some indicators that the total quality process is taking
hold in the landscape industry, according to the report, are:

* Landscape firms are becoming more customer-focused,
including both sales and maintenance activities.

* More landscape companies are seeing improvement in
their abi]ity to attract high qua]ity cmployces.

* There’s an improvcd qua]ity of life for the owners,
managers an(l cmployces.

Customers, both internal and externa], are the most im-
portant facets in the successful growt]-x of lawn and ]andscape
companies. Contact ALCA fora copy of this worthwhile look
at management processes. — Cindy Code
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21" 7BYPASS LOPPE

AL 6620
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21-inch 0
cuts limbs up to
172 inches thick.

Give us more culs per hour, especially during
those last hours of long days at the end of the pruning
season. Give us a blade that we can replace without
laking apart the handles — one that holds ils edge, is
easy to sharpen and simple to adjust. The handles
should never need replacing bui, if they do, it should
lake only seconds and require no special tools.

By the way, make it unbreakable and guarantee
it forever.

That’s what you told us it would take to make the perfect
vineyard and orchard loppers. So we did it. And then some.

Our new line of aluminum-handled loppers cut so
clean, so fast, so easy and are so strong and simple to
maintain, that virtually everyone who has tested them says
they're the best loppers they've ever used.

The blade cuts with astonishing ease. Long, to reach
into tight areas; large, to slice easily through mature vines
and branches; the blade is Radial Arc™ ground and clad
with a tough, slick, three-layer
fluoropolymer that reduces fric-
tion to a bare minimum. This
blade requires one-third less
force than a conventional blade
to make the same cut.

The blade is a separate com-
ponent. Changing it takes one
tool and one minute.

The forged hook is designed
to draw the material being cut
closer to the pivot. This maxi-
mizes leverage and minimizes
the effort required to make a cut. The hook’s curvature is
shallow enough to easily slip between dense, tangled
branches and support wires. Yet it is deep enough to hold
the branch securely as the cut is being made. The sap
groove is deep and wide for improved self-cleaning.

The square-shouldered, right-threaded pivot bolt that
enables quick blade change is positioned so that the hook
and blade open wide with a minimum of handle move-
ment — in other words, with less effort. And the same
coating that makes cutting so easy also self-lubricates the
pivot action.

The Santoprene® bumpers, which provide a cushy re-
bound at the end of each cut, are located low on the tang
well clear of the action. Replacing a worn bumper takes
only seconds. Tools needed? Your thumb and forefinger.

Our patented new handle design has astonishing
strength. The thick-walled aluminum tubing is oval —
inherently stronger than round or rectangular stock. That
strength is then compounded by an internal wedge of

Self-aligning
Pivot

O MN.A L. B

STRONG. KEEP IT LIGHT.
MAKE IT CUT CLEAN AND FAST AND EASY.

DESIGN IT TO REDUCE WORKER FATIGUE AND INCREASE PRODUCTIVITY.

DG E

Changing handles takes
one tool and one minute.

<

high-density, glass-filled nylon that expands as it is com-
pressed during handle mounting. Even given severe

abuse, these handles are almost impossible to break. Given
proper use, they're indestructible.

The hand grips are designed for comfort and durability.
They're thick, to minimize hand fatique. They’re molded
of, tough polyethylene and the bottom is extra thick for
longer wear when used to drag brush along the ground
and into a pile.

Our new aluminum handled loppers come in three
models. A 21-inch version with a 1%2-inch cutting capacity

suitable for vines and shrubs.
And 26 and 32-inch models
with a 2%2-inch cutting
capacity for tree pruning,

Like all our professional

tools, these loppers come with
a lifetime warranty. If they
break, we'll fix or
replace them.
Period.

We're also backing these tools with a
“Fast or Free” parts warranty. If your
Corona dealer is out of replacement parts,
call us. We'll have them to you within 48
hours or they're yours free. i

If you try these loppers, we think
you'll agree that they're perfect, or close
to it. So we're making you this money-
back offer. Buy a pair. Prune with
them for two weeks. Use 'em and
abuse ‘em. If you agree they're the
best, buy more. If you don't, return
them to us along with a note telling
us what you think would make
them better. We'll refund your pur-
chase price. Fair enough?

For further information, contact
your Corona dealer or call us at

1-800-234-2547.

WARRANTY

26-inch AL 6640
and 32-inch AL 6660
cut limbs up to
22 inches thick.

CoroN

1540 East Sixth St., Corona, CA 91719
A Harrow Company

© 1994 Corona Clipper Company

@® Santoprene is a trademark of Monsanto
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MARKET TRENDS
ALL POWER SYSTENS 60..

The Portable Power Equipment Manufacturers Association, Bethesda,
Md., reported that estimated shipments for all categories of hand-held
gasoline powered equipment are expected to increase in 1996,
Specifically, the group forecast:

@ Chain saw shipments may increase between 2 percent and 4

percent and 8 percent in 1996, after an
increase of ahout 9.7 percent in 1995,

& Backpack blower shipments in
1996 are expected to increase between
3 percent and 5 percent, following an
increase of approximately 9.6 percent
for 1995,

percent, following a 1995 decline of approximately 1 percent,
@ Shipments of trimmers and brushcutters are expected to grow
between 3 percent and 6 percent in 1996, after an increase of

approximately 18.6 percent in 1995,

@ Hand-held blower shipments will probably increase hetween 6

v

PROPOSED FUNDING
GUTS WOULD HAMPER
NTEP EFFORTS

ting tn.*,ctlwr data that is
unbiased and accurate,” said
Morris. “If we have to go
clscw]wrc, that could clmn,:u

si.tnificant'y.

& Shipments of hedge trimmers are projected fo show a steady
increase of between 6 percent and 8 percent in 1996, following 1995's

healthy increase of 17 percent,

@ Cut off saws may increase approximately 2 percent to 5 percent in
1996, topping 1995's modest growth of 0.5 percent.

“Losing the support of the
USDA would also give the
impression that the govern-
ment does not feel the turf-

grass industry is an impor-

tant cn(it_v,' Morris added.
“For a relatively small
amount of money, the in-
Llustry and government gets

feontinued on page 8)

THE US. ] )cparlmcnl u[

:\griculturc dealt a blow to

the National 'I'urfgmss

|3v.1|uatinn ngram, culting

tlw progmm's |un(]in,: as of their issuers to redeem them by prepay-
ing the debt outstanding prior fo maturity. On
the other hand, when you buy stock, you
own part of the company. Theoretically,
the more money the company makes, the
greater the potential for the price of the
stock to appreciate and the dividends to
increase, At the same fime, if earnings
dwindle, the stock's price and, possibly,

+ dividends are likely to decrease.
Q. How is my return on a stock in-
vestment calculated?
A.. When you buy a bond, your yield or
return on investment is generally estab-
lished up front (assuming the full pay-
ment of principal and interest when due).
With stocks, however, you don't know
your return until you sell. Total return is
simply the percentage change in the stock
price from when you bought until the time
you sold, In addition, if the company pays
dividends, the dividend yield is added to
the percent change in the share price to
arrive at total return,

VER SINCE investors began looking
for ways to make their money grow,
stocks have been at the heart of invest-
ment strategies. Some view stock owner-
ship as the best way to accumulate long-
term wealth, Others look at it as owning a
slice of American industry. To be sure,
stocks have been the best performing
investment over time. And, short of being
an entrepreneur, stock ownership is the
most direct way for individual investors
to be part owners in a company. This “(
& A" addresses some commonly asked
questions about stock ownership:

Q. What is the difference between
being a stock owner and a bondholder?
A\. Stocks are not the only way to invest
ina company. You can also purchase a
firm's bonds and, in effect, become a len-
der to that company. If you hold the bonds
until maturity, you are most likely to get
back all of your investment, However, your
earnings are limited to the amount of in-
terest the company has agreed to pay. Also,
bonds frequently have provisions allowing

Qct. 1 in its proposed fiscal
year 1997 budget. Accord-
ing to Kevin Morris,
national program director
for NTEP, this action would
effectively sever the USDA’s
nnly financial support of the
entire tur[gmss imluslry.

The [um]ing lost is nnly
$50,000, or about 10
percent of NTEP's fun(]in_.:,
and much of this is tied up
in office space and a 15-
acre greenhouse and testing
faci]ily. However, il NTEP
loses its funding, it will be
forced to affiliate itself with
a university or private
organization. Morris warned
that this would scrious]_v
changc the cumplcxiun of
the program,

“With the USDA's sup-

port, NTEP gives the indus-
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(continued on page 17)

try the sense that we are put-
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onfidence for Today’s Environment.

—

CIMITAR" insecticide gives both you

and your customer confidence for
today’s environment. Because SCIMITAR

delivers superior control of major turf and

SCIMITAR CS, a timed-release liquid for
fast knockdown and extended residual, and
SCIMITAR WP, an easy-to-use powder

in water soluble packs.

ornamental insects like mole crickets, fire - 8 ) ) k.
SCIMITAR turf and ornamental insecticide—

ants and chinch bugs—in just seconds. - ) ; : _
giving you confidence for today’s environment.

Without harm to plantings and without an

odor that can cause your customer concern. For more information, contact

With advanced pyrethroid chemistry in your Zeneca representative, or

call 1-800-759-2500.

matching formulations.

A non-restricted use nsecticide, SCIMITAR is

Scimitar

available 1n two highly-effective formulations:
- INSECTICIDE

Always road and follow label directions carelully.
SCIMITAR" is a trademark of a Zenecs Group Company.
©1996. Zeneca Inc. A business unit of Zeneca Inc

ZENECA professional Produ
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(mnlv’num’/mm page 0)

a lot out of the program.”
Morris is not speculating
on options should the fund-
ing be canceled, because the
budget can still be adjusted.
He urge(l tur{grass industry
leaders to contact USDA
officials to push for a change

in the NTEP })udget cuts.

RAGS TO RICHES
SPEAKER T0 GVE GE
KEYNOTE ADDRESS

Robert Farrc“, founder of
more than 130 Farrell's Ice
Cream Parlors and recipient
of the Rags to Riches
Horatio A]gcr award will

(continued on page 10)

ASSOCIATION NEWS

he Professional Grounds Management
Society recently launched a new
groundskeeper certification as a part
of its Certified Grounds Manager program. For more
information, contact PGMS at 410/584-9754,

The Associated Landscape Contractors of America
held a record setting Executive Forum in February,
with more than 300 attendees. The 1997 Forum is
scheduled for Feb, 16-19 in Acapulco, Mexico. Call
ALCA at 800/395-2522 for details.

Tom Garber, Colorado Landscape Enterprises,
Westminster, Colo., received ALCA’s Landscape Ser-
vice Award for 1995 and the Opryland Hotel, Nash-
ville, Tenn., won the Landscape Contribution Award.

New professional resources available from the
Professional Lawn Care Association of America
include The Handbook of Turfgrass Insect Pests and
Weeds of Southern Turfgrasses. Other publications
cover topics such as crew leader training, writing
maintenance specifications, selling to residential
customers, determining job costs and motivation.
For information, call PLCAA at 800/458-3466.

The 1996 Irrigation Association Expo is slated for
Nov. 3-5 in San Antonio, Texas, and will feature
special courses and programs sponsored by the
Texas Turf Irrigation Association, among other
groups. Contact IA at 703/573-3551 for information.

The Composting Council is now accepting research
proposals for its annual conference Nov. 13-15in
Arlington, Va, “Mapping the Future” is the show’s
theme, which focuses on innovations in compost
processing and use. Call 703/739-2401 for details.

'S

For 35 years, the Mighty Giant has set the standard for tub
grinders. Innovations like the hydraulic opening tub and built-in
loader fork have been available on the Mighty Giant since the early

1960's.

From the Model 2100 PTO Grinder to the Model 5100 Hydrafork
with built-in loader, there is a Mighty Giant that is right for your

WEHANT

Tub Grinders

operation.

DESIGN IMAGING GROUP

i
)
g Computer Imaging for the Landscape Industry
e

THE "IMAGE WIZARD" CAN HELP YOU INCREASE
YOUR BUSINESS UP TO 3 TIMES!!!

" I finally started offering imagining in '94 after years of
considering it. My business grew 300% by including images in
my bid and presentation. Customers feel they can trust what
they'll get with a picture...it even wins bids at a higher cost than
the competition." Danny Priolo, Heritage Point, Howell, NJ

Produce full-color renderings in 30 minutes or less.
(Shown here in black & white)

Design Imaging Group
(818) 706-8786 L

Before

Hydraulic Opening Tubs for Easy Access to Screens and
Hammers

Optional Magnetic Head Pulley for Removal of Metals
Available Multi-Function Remote Control

Caterpillar Engines equipped with Syr/5,000hr E.S.C.
Financing available through Mighty Giant Lease Program
36, 48, 60 month terms available.

000 o

Call today for more information on Design Imaging
Software and to receive your "FREE Demo Video" with a
“Color Print Of An Actual Design."

For information call (818) 706-8786
or FAX (818) 706-8465

USE READER SERVICE #63

JONES MANUFACTURING COMPANY

P.O. Box 38, BEEMER, NEBRASKA 68716
ProxE (402)528-3861 or FAX (402)528-3239

USE READER SERVICE #62
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Why Settle for a

5

Heaw Dut 1700 Ib. Perforlﬁ;ﬂce
... at 1500 |b. Pricing!

Check our specs against a
comparably priced 1500 Ib. loader.

Specification Ours Theirs

Rated Load Capacity 1700 Ibs. 1500 Ibs.
T1 73 HLS Height to Hinge Pin 133.5” 114.5”

Breakout Force 4450 |bs. 3100 Ibs.

series " Operating Weight 6750 Ibs. 5368 Ibs.

Get Smart! Get Tough! Compare the facts before you buy!

Find out what makes the Thomas T173 High lift “S” Series Il Loader the best
Value on the job site: Call 1-800-561-5623

THOMAS

Thomas Equipment Ltd., P.O. Box 336, Mars Hill, Maine 04758-0336  Tel: 1-800-561-5623 * Fax: 506-276-4308

THOMAS

USE READER SERVICE #40
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(contimued from page 8)

deliver the keynote address
at this year's Green Indus-
try Expo, on Nov. 18 in
Cincinnati, Ohio. Farrell's
story, “Give ‘Em the Pickle,”
describes how he succeeded
by giving an extra level of
service to customers.

The keynote address will
be given at the Cincinnati
Convention Center, imme-
(li.ﬂcl_v before the opening
of the GIE, which is co-
spnnsorm' l)y the Profes-
sional Grounds Manage-
ment Society, the Profes-
sional Lawn Care Associa-
tion of America and the
Associated |.am]scnpc
Contractors of America.

The entire conference and

feontmued on page 12)

TRANSITION

G ayle Jacklin, assistant vice president for Jacklin Seed, will
lead a new market development project analyzing the com-
pany's current market coverage and distributors, The seed com-
pany also promoted Rick Dunham to vice president, marketing
and Hiromi Yanagisawa to vice president, managing director of marketing.

Fred Langley joined the Responsible Industry for a Sound Environment as manager, state government rela-
tions. Langley works on a consultant basis for RISE, monitoring and analyzing state legislative and regulatory
activities affecting the specialty pesticide industry.

Peter Ariens is national sales manager at Stens Power Equipment. Other new positions include: Shari
Weidenbenner, customer service manager; Lyle Lowery, national accounts sales manager; Mary Wortham,
sales administrative manager; Craig Smith, distributor sales manager; and Tim Berger, engineering services
manager. Ronald Zinser is the new district sales manager covering portions of lllinois and Missouri,

Scott Turner is territory manager, Midwest region, for American Cyanamid, Kit Rowe joined the company
as territory manager, Mid-Atlantic region.

Gayle Jacklin Fred Langley

MODEL S24CB

One with Nature!

wet, dry, short or tall
Yazoo’s Vari-Mulch® cuts it all

MODEL S22CB

10

Call today for your personal demonstration 1-800-723-9496 extension 264.

Yazoo Manufacturing Company, Inc.
P.O.Box 4449 Jackson, MS 39296-4449
Fax 601-981-5008

GSA CONTRACTOR

USE READER SERVICE #16
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BUT THIS IS WHAT WE'RE SELLING.

» Inside every container of Alamo"you'll find a strong, disease. Just call 1-800-395-TURF for more details
healthy tree. Because Alamo is the only fungicide on how it can help preserve a beautiful environment.

that's effective in preventing oak wilt and dutch elm Which, as you can see, is what we're really selling.

‘ 5} Sponsor Environmental Steward Award. ©1996 Ciba-Geigy Corporation, Turf and Or | Prod Box 18300, Gr boro, NC 27419.

Alamo® is a registered trademark of Ciba-Geigy Corporation. Always read and follow label directions.
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(continued from page 10)

show run Nov. 17 through I would like to respond to an article in your February Market Trends section.

The article mentioned that manufacturers’ shipments of walk-behind rotary
turf mowers decreased 6 percent, according to the Outdoor Power Equipment
Institute Inc. As a manufacturer of intermediate size rotary turf mowers, |
would like to say the decrease in commercial rotaries comes entirely from
small size units, mostly 21-inch push and self-propelled models. Intermediate
walk-behind rotary turf mowers were up 5.1 percent in 1995.

As members of OPEI, we study these reports in great detail. They provide us
with valuable insight toward trends that are so important to manufacturers.
Here is what we conclude from the commercial walk-behind rotary turf mower
report that we receive from OPEI.

Small size units, a category OPEI reports decreased 16.5 percent in 1995,
are mostly 21-inch rotaries, The market, in fact, is growing for intermediate
size units. This category (mostly 36- to 61-inch mowers) was up 5.1 percent
for 1995, according to the complete OPEI report that we manufacturers
receive. Another interesting fact the complete report tells is the dramatic
increase in hydrostatic intermediate rotaries, which were up 47 percent in
1995, The dollar value of commercial walk-behind rotary turf mowers was up

21. For more information,

contact Eleanor Ellison at

770/973-2019.

v
PLANT MATERIALS
FOUND NOT GUILTY

The Florida Nurseryman
and Growers Association
returned live plant material
to county l)ui]dings in Lake
Cmmty, Fla., convincing
the county manager of the
value of the plants as clean
air machines for l')uilding
employees and visitors.
County Manager Sue

Whittle had ordered p]ants

removed, but agrccd to
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Creatjve

® Install over 1000 ft. per day Adds mOblllfy
® Low maintenance ...Joes on easy

® Create various shapes, sizes and colors
® Self-propelled, electric or gas powered ..comes off easy d
e Residential, commercial and golf course uses ¥ Nl
e Add to your services and bottom line - material costs $.40 per foot Fits full /midsize P“k up trucks.
e Durable curbing is freeze thaw tolerant Can be installed by one person.
1_ ?o 0 272_ 3 #?? CALL OR FAX METKO INC.
714—587 9680 23362 Madero Rd., S E et Mission Viejo, CA 92691 ot

USE READER SERVICE #12
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Enter and--:

-
PURCHASED A LOTTERY TICKET LATELY? You have « ARE YOU IN NEED of some equipment? Entering is
a better chance of winning the Lawn & Landscape :

1996 Product Giveaway, and entering i
TO ENTER THE 1996 ﬂw PRODUCT GIVEAWAY,
QE Jim Cleary complete the entry form on the opposite side of the card,

49 i it from the magazine, fold it in half, tape it and send
| / l(',‘ [ ‘ 0 ‘\! it to us postage-paid by April 30th, 1996. Forms must be
J l j | ‘ R

-

WEEPSTAKEs

1996

equipment from Toro and Husqvarn

LIKE MOST LANDSCAPE CONTRACT it s g o 40 Pt & Qdliod s avardd e Fand ez, o e rd
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NAME
COMPANY.
ADDRESS
CITY.
STATE, ZIP
PHONE
FAX

YES! D NO l:l

Please send (continue to send) a
subscription to Lawn & Landscape magazine

Signature (required)
Date
(Please check only one) Grounds, Parks Installations
CONTRACTOR or SERVICES: wmnmc:vm’m
Landscape mnmmcum&
s ) Parks
o u':&(})ncuwmy(mm
DISTRIBUTOR/MANUFACTURER:
[ Lawn Maintenance Contractor O Dealer O Formulator
[ Omamental Shrub & Tree Service
E O Distributor ) Manufacturer
Landscape Architect OTHERS ALLIED TO THE FIELD:
e ) Dwmmmm
gmw“m:y
IN-HOUSE LAWN/CARE MAINTENANCE ;
0 In-House Maintenance Educational 3 Others (please describe)
Facilitis, Health Care Facilties,
(please check one)
3 Owner, Pres. Vice Pres., Corp. Officer
Bs-rm'mw O Scientist, .
3 Ot (e pcty

full time 15 610 1115 16-25 2645 4675 76-100 101-150 150+
seasonal 15 610 1115 16-25 2645 4675 76-100 101-150 150+
applicators 15 610 1115 16-25 2645 4675 76-100 101-150 150+
maintenance 1-5 610 11-15 16-25 2645 46-75 76-100 101-150 150+
|4 What were your approximate 1995 revenves?
__$0 - $50,000

___$50,001 - $100,000

___$100,001 - $250,000

__$250,001 - $500,000

___$500,001 - $1,000,000

___$1,000,000 +

Commel./Indstl.  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Residential 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Gov'tMunicipal ~ 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Golf 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Lawn Care 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Maintenance Sve. 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Irrigation Svc. 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Pest Control 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Installation 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Trees & Ommtl.  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Herbicides

Insecticides

Fungicides

PGRs

Biologicals

Fertilizer/Herb.

Fertilizer/Insect.

Walk-behind

Under 35 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
35" - 39" 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
40" - 54* 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Over 54" 1 2 3 4 56 79 1014 1519 20-24 2549 5099 100+
Riding

Under 54* 1 2 3 4 56 79 1014 1519 20-24 25-49 50-99 100+
54"ormore 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+

Trimmers 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
ChainSaws 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Blowers 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Brush Cutters 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Edgers 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Hedge Trimmers1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+
Pruners 1 2 3 4 56 79 1014 1519 20-24 2549 50-99 100+




1.1 percent, according to the 1995 OPEI report that we received,

This report is telling us something. Professional landscape contractors
are trading their 21-inch mowers for more productive 36- to 61-inch
mowers, Time is money to these professionals. The more they produce, the
more they earn,

The dramatic increase in hydrostatic units is further proof. Professionals
tell us that hydrostatic walk-behinds increase their production by 25
percent. Our sales of hydrostatic walk-behinds went through the roof last
year; we couldn't keep up with the demand. We introduced the industry's
first hydrostatically driven walk-behind mowers in 1987, and today we
produce a significant percentage of hydrostatic walk-behinds sold.

Our customers tell us that they look at their mowers as income-produc-
ing machines and they want the most productive machines they can get.

Rick Cuddihe, Sales Manager

Ferris Industries, Vernon, N.Y,
Editor’s note: OPEI provides the media with an official summary, not a
complete copy of the monthly report, We would like to be able to publish a
maore complete picture for our readers.

l

keep live plants in the
buildings and prn\'i(lc M'ss.n" STATEMENT‘
AWN & LANDSCAPE magazine delivers
superior, tofal coverage of the con-
tinually evolving professional lawn
and landscape contractor market, from
in-depth business trends and technical
research reports to market analysis
and new product introductions. For 17
years, L&L has provided industry
presidents, business owners and top-
level managers the most up-to-date
information needed to effectively run
their businesses.

x-mplu_\'ccs with
training in p]ani care,
after FNGA held a
news conference
vxp'ainina the benefits

of indoor foliage.

TEACHING
TREE TECHS

The ACRT Institute
of Arboriculture & Urban

Forestry revised its Student

illustrated lessons on urban
fun-s(ry training with
Activity Guide for use lvy currcspnmling written and
entry level tree workers. pcr(nrnmnucs tests. The
'|~lh' 5.25—]\déc ]H'UL‘,
“"ur/cing in Trees —A SL‘(/
Directed Course & Reference
Manual, contains 29

curriculum ranges from
basic coverage of ropes,
knots and terminology and

progresses into electrical

TEMPORARY™
RAIN e

A great system
A great solution

THE ABOVE GROUND WATERING SYSTEM
DESIGNED FOR THE LANDSCAPE PROFESSION

TO ESTABLISH NEW LAWN,
NURSERY STOCK, PLANTINGS, AND MORE

B REDUCES CALLBACK AND COMPLAINTS
EASY TO USE: Simple to assemble
EXPANDABLE: From 6 to 18 valves
FLEXIBILITY: All job layouts

REVENUE PRODUCING

PORTABLE: Light weight

SAFE: Low voltage

SAVES TIME - SAVES MONEY

Protect your investment with
"TEMPORARY RAIN"

800-342-3131

FAX (847) 740-3133 * PO.Box 208 Ingleside. IL 60041

USE READER SERVICE #13

PAVE EDGE

‘“Professional’s Choice”

= ol -
Both RIGID and FLEXIBLE
Make a Choice-Not a Compromise!

=

612/881-5773
Fax 612/881-2169

1-800-728-3832

USE READER SERVICE #14
LAWN & LANDSCAPE » MAY 1996 15




" NARKET TRA

hazard recognition, work

site management and storm

(l.nlmg‘v.

OPE GOES ONLNE

[he Outdoor Power Equip-
ment Institute made itself
more accessible to power
equipment users l)y (lv\'clnp-
ing a site on the World Wide
Web — kv'\'ln-rden USA
— at llltp:/‘nm-i.mnw.nr.:.
The site provides various
information about power
equipment for downloading
such as instructive guides
on mulcl]in.:, composting
and ;.lrtlcn tilling. Site
visitors can even trim their
own virtual turf aboard the
OPEI \‘.\’l)t'l“\‘ﬂ\\'\'r.

|.r4

inadvance o Lawn & Landscap, 4012 Bridgo v, Cevlan, ORAATI2.

MAY 23 Tree Pruning Seminar,
Buena Park, Calif. Contact: Ted
Stamen, 909/656-3431.

MAY 24 Desert Horticulture Con-
ference, Tucson, Ariz, Contact: J.
Tipton, 520/621-1060.

MAY 31-JUN. 2 Christmas Decorat-

ing Conference, Pittsburgh. Con-
tact: Kathy Bizon, 412/281-6352,

JUNE 1 New Jersey Society of Cer-

tified Tree Experts Seminar and
Prep Course, Freehold, N.J. Con-
tact: 908/591-1113.

JUNE 5 University of Massachu-
setts Turfgrass Research Field
Day, South Deerfield, Mass.

Contact: 413/545-3066.

JUNE 12-14 National Lawn &
Garden Trade Show, Atlantic City,
N.). Gontact: 203/847-9599.

JUNE 13-16 Florida Nurserymen and
Growers Association Annual
Convention, Ponte Vedra Beach,
Fla. Contact 800/375-FNGA,

JULY 10-11 Central Pesticide
Institute, Carlisle and Hershey, Pa.
Contact: Pennsylvania Landscape
& Nursery Association, 717/238-1673.

JULY 28-30 International Lawn,
Garden & Power Equipment Expo,
Louisville, Ky. Contact
800/588-8767.

MANUFACTURING CO., INC.
P.O. Box 888  Beatrice, NE 68310

PRO-LINE RIDERS

= NEW DRIVE LINE DECKS FOR SUPER RELIABILITY!
u EASY HANDLING
» FASTER GROUND SPEEDS
® FLOATING DECK

less downtime.

USE READER SERVICE #17

16 LAWN & LANDSCAPE © MAY 1936

= ZERO TURNING RADIUS
= HYDROSTATIC DRIVE
® 20 HP LIQUID-COOLED ENGINE

Just how does a commercial riding mower

qualify as user friendly? We've eliminated the
rocking and catapulting sensation common
on other hydrostatic riders. We've made the
neutral band wider, making control easier.
And we've made the PRO Rider

extremely responsive, meaning it's
fast and turns on a dime! And
with the new drive line deck
option, you’ll get more
hours in the field with




IN BUSINESS...

The Toro Company's new
l,an(lscapc Contractor
Group, .\\inncnpnlis, has
been formed to focus on
the prn(cssimml |.1|1J>\‘dp('
market. It cmnl)im-s the
line of Toro ProlLine
products and portions of its
Commercial Division
product line...Barenbrug
USA, Tangent, Ore., has
taken a majority share
|m|v.1in¢ of TEL Cnluml)ia,
S.C., as wv” as Mu(lcrn
Forage Systems, located in
Ferndale, Wash...Budd
Seed Inc., \Y"inslun—b‘nlvm,
N.C., a,:rcc(l in principlc to
purclmsc Lofts Seed Inc.,
of Bnum.l Hrnulc, N.]. at the
end of June.

PERSONAL FINANCE

fcontinued from page 0)

Q. Why might | take the risks associated with stocks?
A\. Stocks provide the potential to earn superior
growth on your investments. Data going back to 1926
show that investors who have bought and held stocks
through their ups and downs have enjoyed returns
that far outpaced other investments.

0f course, while equities have the greatest
potential for future gains among financial assets,
they also entail greater risks than cerfain other
investments,

Equity investments may not be suitable for all
investors, and investors should fully determine their
objectives, time frame and risk tolerance, among other
factors, before proceeding.

Q. How do | participate as a part owner of the
company?

A. Shareholders elect company directors and also
may vote on certain significant actions. These items
are generally voted on during the company's annual
shareholders meeting.

You may also cast your vote hy mailing in a proxy
— a written authorization indicating how you would
like to vote on the various issues. In reality, a small
number of large shareholders can possess enough
voting power to decide the outcome of an issue
presented for the shareholder vote.

If an investor wants to challenge these stockhold-
ers, he or she would have to convince many other
shareholders to vote in his or her favor by waging a
proxy fight. Also, as a part owner, you receive regular
updates on how the company is doing. — John
Houlihan, Dean Witter Reynolds, Melville, N.Y.

Information and data in this report were obtained from sources
considered reliable. Thelr accuracy and completeness are not
to be deemed a solicitation on Dean Witter's part with respect
to the purchase or sale of securities or commodities.

“"-.E L

$S8030

per minute.

spreader.

(C C & S TURF CARE EQUIPMENT, INC.
TURF TRACKER

® Spreads and sprays over 4000 sq. ft

® Zero turning radius for maximum
maneuverability.

® Full hydrostatic drive.
® | 2’ break away spray boom.
® |50 Ib. capacity; 3 speed electric

® Designed for residential and commer-
cial properties.

(216) 966-4511
FAX (216) 966-0956

(800) 872-7050

USE READER SERVICE #18

Paver & Retaining Wall
TOOLS and EQUIPMENT

“Professional’s Choice”

USE READER SERVICE #19

PAVE
Fe¢r pranst
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the FA

nale Herbicide is unbeatable for
speed and accuracy. It gives you the
broad-spectrum, long-lasting weed
control you need. Fast! Finale wipes
out problem grasses and weeds in
days—up to twice as fast as Roundup.
And Finale lets you hit your target
precisely with complete control for a
cleaner, straighter edge. Finale 1s rain-
fast in 4 hours, too. And its naturally
occurring active ingredient degrades
rapidly in the soil. Get the weed control
you want, when you want it and where

you want it. Get Finale. gm® I
Finale

HERBICIDE

'] AgrEvo

Read and follow label directions carefully. AgrEvo USA Company. Wilmington, DE 19808. © 1996
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AMMONIUM SULFATE
AFFEGTS SUMMER
PATCH GONTROL

THE IMPORTANCE of
nitrogen fertilizer is well
known for providing
nutrients to pl.]nt: — but

tlu'rc's more. -”u- l.nrm ull

nitrogen nutrition used on

the turf can influence the
susceptibility of turf to
summer patc h disease.

The cause of summer
patc h, Magnaporthe poae, is a
nvw]_v described fungus that
affects Poa and Festuca
species. This fungus forms
dark brown to black septate
runner Iy\pimu on roots,
crowns and rhizomes of

lur{:m» Ih'rt*.

The purple color of
these rhizospheres
indicates a high pH
resulting from cal-
cium nitrate fertili-
zer (used with a nitri-
fication inhibitor), A
higher rhizosphere pH
creafes an environ-
ment that favors the
growth of the sum-
mer patch fungus.

Symptoms first appear in
c.\rly summer with circular
|mtg|n-.~ or rings of wilted
turf in l\'cullu‘l"_\- and annual
l)lm-:m:: and fine fescue.
Patches grow from 1 1/2- to
3 1/2-inches in diameter to
more than 24 inches. Sus-
tained heat (82 to 95 F) and
|-ruqucnl rain changes the
p.\k') color from a g‘r.lyi.-ll»
green to light straw. Dis-
cased turf may also appear
_vv”u\\ over the whole area.

Summer pah‘]\ can be
differentiated from heat
stress, 1insect \l.\nm.:u or
other diseases by examining
roots, rhizomes and crowns
for nlv\'d_\' and brown to black
runner Ilyplmu.

The fungus moves lr_\'
growing .\]un,: roots and

l'lll/ﬂll\l'.‘, JH(I ~pl‘k‘.lll>’ I)\

aerification and (]ct]mtclling
equipment and the transpor-

tation of infected sod.

ADAPTABLE ROOTS AND pH.

I\‘Ili‘/.n:plu-rc pH is deter-
mined l)y the cation-to-
anion upl.lL’u ratio, the root
discharge of [1_\'(lrn.:vn ions
or l)l\‘ulro\’i(lc ions, the soil
buffering capacity and the
plant species. Changes in
the pH occur as a result of
the net excretion of |1y(lrn~
gen or Il_\'(lruxi([v.

Root systems can alter
their environment in re-
sponse to the form of nitro-
gen nutrition. Because nitro-
den is the nutrient absorbed

in the greatest quantity,

dl\r\'rpti\'ll of ammonium or

nitrate ].u'.:v]_\' determines

whether the I’Ililnrplh'l"k' pH

.Moving In. Moving Up. Settling Down.

For the prospects you need

“Our homes are our castles” has never been more true than it
is today. Americas trend toward cocooning means people are
investing more money than ever before in their homes. And that
means pride of ownership is at an all-time high. Lawn and
landscape services are a viable and important option for more
and more of these homeowners - reach them through Metromail.
Metromails realty information puts you in touch with Americas
homeowners, whether its New Movers, New Homeowners or
Established Homeowners. Use Metromail's Homeowner lists,
including names, addresses, and even phone numbers to reach
more prospective customers in your business area.

Homeowner Lists from Metromail...

when your message needs to hit home.

Call Randy Tribble at
1-800-822-3282

AN R.R. DoNNELLEY & SONs COMPANY

20  LAWN& LANDSCAPE « MAY 1996
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will increase or decrease The lowered pH caused l)y . x\pply ammonium sul- pH in the 0- to 2-inch
with nitrogen uptalze. ammonium fertilization also  fate frequcnt]_v, but at low rates surface laycr.

The al’)sorption of am- makes manganese more about 0.25 to 0.5 lbs. N per L Apply lime as needed
monium increases uptake of soluble. Soil acidification 1,000 square feet every four to maintain soil pH near 6.0.
cations relative to anions that is associated with ® [mproving drainage,
and promotes hydrogen ion ammonium nutrition can reducing compaction and
efflux from roots, which improve p]ant uptake of |mpl‘ﬂving dramage perl:orming aerification
reduces the rl’lizospllcrc pH. manganese in I'lig]] pH soils, ; and syringing to reduce
Nitrate al)sorptinn has the but further research will be reducmg compac“on heat stress will aid in
opposite effect of ammo- rcquircd to determine the contm“ing summer patc}l.
nium — increased anion role of manganese nutrition and perfﬂl‘mlﬂg aeri- ® Overseed affected
uptake results in the dis- to control summer patch. s ok areas with mixtures or
p]accmcnt of Ilydmxide flcalll]ﬂ and syringing blends of resistant turf
ions, which raises the SOIL MANABGEMENT. Current species, such as l)entgrass,
rhizosphere pH. research at Rutgers Univer- to reduce heat stress perennial ryegrass or tall

The acidic environment sity focuses on (lcvelnping ill d - t ” fescue. — ]osepk Heckman
caused l)y ammonium ferti- the best management Will aid I Gontro lng & Bruce Clarke
lization reduces the inci- pr.ac.ticcs to use for main- summer palch : gy
dence of summer patch taining the optimum soil pH Dr. Heckman is specialist in
disease because a lower pH needed for quality turf and soil fertility, Rutgers Coopera-
environment Jiscnuragcs the isease suppression. E1r]y tive Extension; Dr. Clarke is
gmwtl'x of the fungus. Ni- indications of this research weeks during cool weather. director a/tlm center/or
trate nutrition can worsen suggest the fn”owing ® Take soil samp]cs about tur/grass science, Rutgers
summer patcl1 severity. protocnl: twice a year to check the soil University, Rutgers, N.J.

il JUMBO MOWER BAG
DIGG || | sneavyautybagiora ooy duty mower

e Landscapers
e Tree Growers
e Transplanters
e Nurserymen

e Commercial
Gardeners

Only
43 Ibs.

Dig a 7-foot
tree or shrub
out of the
ground in

- Large 3 cubic ft. capacity
Sturdy aluminum construction - will not rust

Perforated aluminum allows greater air flow for better
grass pickup

approximately toil « Light weight - only 13.75 Ibs.!
fwo minutes! Demonstration
Video Accelerator Industries Inc.
1-800-IF YOU DIG Call today for more information or to order
Manufactured by BRISCO, Inc. 251 Buckeye Cove * Swannanoa, N.C. 28778 1 -8 O 0-9 8 4-9 4 1 0
USE READER SERVICE #21 USE READER SERVICE #22
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Credit: Dave Huntsman,
Versailles, Ky.

Hillenmeyer
Nurseries

A HEADQUARTERS: Lexington, Ky.
FOUNDED: 1841 :
OWNERS: Stephen and Chris Hillenmeyer 5
PRIMARY SERVICES: Two retail garden centers ‘
accounting for 25 percent of sales; a 250-acre \
nursery and greenhouse facility that mostly '
supplies in-house needs; and a landscape
division that includes commercial and
residential maintenance and design/build A"
services that account for 75 percent of sales,
NUMBER OF EMPLOYEES: 110 year round, 160
peak season
1996 SALES: 7.5 million

W' 1996 PROJECTION: $8 million

Executive Summary

A\ THE CONGEPT: To be central Kentucky's best
full service nursery and landscape company by
providing a quality product and dependable
service with knowledgeable, well trained
employees.

FUTURE CHALLENGES: Finding and keeping the
best employees, working with heavy
government regulations and maintaining and

v growing the market share.

A\ STEPHEN AND CARIS HILLENMEYER
BACKGROUND: Stephen Hillenmeyer, 38, is
president of the company. Chris Hillenmeyer,
41, is secretary of the company. Both studied
horficulture at the University of Kentucky,
Lexington, grew up in the family business and
are the fifth generation of the family to own
the business.

W' EQUITY HELD: 50-50 spiit

22  LAWN& LANDSCAPE  MAY 1996



Aﬂer three years
of traiing in
managing peop/e
and profits,
Hi//enmeyer
Nurseries is
preparea’ to control
its own a’estiny.

By Paul Sc/m'mpf

NE of the most difficult roles that com-

pany owners must assume at some point is

to be the leaders of clmm:u. It's cspuci.\”y
tough when the company is 155 years old,
like li”o.-mm:_vur Nurseries, Lexington, Ky.

Since taL'in.f over 12 years ago as the
fifth generationof I Ii”cnmcycrs toownthe
company, Stephen and Chris Hill-
enmeyer have expanded from aretail nurs-
ery and design/build-oriented business
into landscapc maintenance, design and
construction. They've learned much from
successes and mistakes along the way.

There were plunl_v of pill.a”s - I)ll)’im‘.
out a family member, cslal)lisl]in_.: trust-
ing relationships with employees, creat-
ing a reliable budgeting system a nd stick-
ing to the “master plan" have all been
difficult and painful experiences for the
Hillenmeyers — but the company is meet-
ing its profit goals and communicating
with cmplnycvs better than ever.

From $2.5 million in retail garden
center salesin 1984, | |i”vnnu-ycr Nurs-
eries grew to $7.5 million in retail, land-
scape maintenance, design and construc-

tion sales last year.

FAST GHMGES. In an economic era domi-

nated l),\v' mergers and takeovers, it's hard
to find companies as old as | li”cnnwycr
that resemble its original concept.
Hillenmeyer was founded in 1841 as
a grower and sllippcr of bare-root pl.m!

nmlcridl, and one of its l)i.ﬂ{csl customers

was Sears, Roebuck & Co. Hillenmeyer
filled orders for plan( material that cus-
tomers ordered from the Sears catalog.

The company's first move toward di-
versification was opening a retail garden
center in the late 1950s and laL‘ing ona
maintenance contract with an IBM type-
writer plant a few years later. The young
”i]lcnmcycrs' father, Louis Jr., and his
brother Robert, enginccrc(l the expan-
sion, but the company stood pat tlnnugl’l
the 1970sand early 1980s when Stephen
and Chris were coming of age.

In 1984, two years after their father’s
dcall’x,stcplwn and Chris, along with their
brother Louis I1I, lwug]ll out their uncle
and looked at opportunities to cxpand
the business.

They opened up a second retail garden
store in 1984 on the opposite side of
Lexington to take .u.lvanlagc of grnwtl)
on the south side of town and to better
serve loyal customers. They also began
acﬁ\'cly seeking commercial landscnpu
and contruction projects.

Their work paid off in bottom line
sales, which grew to $6 million in 1992.

STORM CLOUDS AHEAD. Sales were strong,

but inlcrna”y, I li“cnmcycr Nurseries was
lmving some prnl)]cms. One n[ llw most
difficult issues in a {ami]y business is
L'ccpin; harmony when each member has
hisown ideasabout the future. [ ']timatcly,

{continued on page 20)
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[URFGRAY

ECOLOGY &
MANAGEMENT

@T. KARL DANNEBERGER, Ph.D
FINALLY, AN ADVANCED TURFGRASS MANAGEMENT BOOK

for the turfgrass professional which goes beyond the introductory level.

TURFGRASS ECOLOGY & MANAGEMENT ..is the first professional turf

management text devoted to advanced environmental ecology. This pioneering work addresses the
wave of the future and is a must for all professionals. Chapter highlights include discussions of light
and nutrients as resources, physiological responses to temperature, population dynamics, predator
disturbances and much more.

OR DER YOU R CO PY TO DAY. Hardbound, single copies only $28 plus $2.50 shipping/

handling per copy. Special Price. Limited time only,.

YES, I'm interested in purchasing copy(s) of TURFGRASS == =T
ECOLOGY & MANAGEMENT. I understand my purchase will be " . ANCES IN TURFGRASS SCIENCE =
shipped upon payment. | also understand that I can return my
book(s) within 15 days for 100 percent refund if [ am not totally
satisfied. (Ohio residents only add 7% sales tax.)

|
L] Payment Enclosed |
Charge my Ovisa [ MasterCard
Card #

Bpioton ECOLOGY &
gt MANAGEMENT

Narrie: AT, KARL DANEBERGER, Ph.D
Tite |
Company Name:
Address: ® Turfgrass adaplation and survival,
‘ ® The effects of cultural practices on 1urf.
City: State: ZpCode: ‘ o Diliaiee
Lamnéandseape ozl

Published by: n

4012 Bridge Ave.

Cleveland, OH 44113

Call 800/456-0707 for information on
volume, discount prices.
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P4 SOFTDESK

SHOW AND SELL!

No previous drawing experience required.
Softdesk Pro Landscape makes it easy to
create professional presentations for both
residential and commercial customers.

This photorealistic “After” image was created entirely
from the “Before” photograph using Pro Landscape.

4 Programs 1 Package:

OnE.

Photoscape technology includes hundreds
of plant and other landscaping materials to
create realistic photo-view plans.

Two.

Easy-to-use professional tools simplify
creating a detailed plan-view drawing of
your Photoscape image.

THREE.

Estimating module automatically includes
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Photoscape image and plan-view drawing.
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Softdesk landscape marketing tools show
you how to use new technology to build
your business by closing more sales faster.
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wtinucd from page 23)

it lead to Louis being bought out by Stephen and Chris.

“We all worked hard to grow the company together, but
we u\'cnlua”y became too focused on our individual Llcpart—
ments,” said Sluplwn. “The company lu-.jan to suffer be-
cause we weren't \\'«)rlcill.t hl;f(,‘{llc!‘."

“We began to build a lot of walls within our company,”
added Chris. “Our ].\n(lsmpc clcparhncnl slnppc(] \\'urlcing
with our nursery, and the nursery quit working with the
ganlcn center. We Ih\tl \” llu-sc walls tlmt L‘cpl us “nm
working as a team. We weren't working on the same cylin-
ders for a while and it definitely had an impact on us.”

After the lm_v«mt, there were some clcup wounds to mend
within the company. A slightly flatter economy in 1992,
cnnplm] with the emotions and lack of trust the vmpln_vcvs
had for management would prove to be one of the greatest
hurdles for the ||i”cnnu-ycrs in the months and years fol-

lowing the buyout.

NOT ALONE. Sh-plmn and Chris admitted to themselves car'_\'

on that llw.\' could not regain full control of the company
without some outside ‘u-lp. They hired management con-
sultant Linda Reed to lu-lp them work on company teams
and trust building.

“We had training in horticulture, but where do you go to
school to learn how to work with pcuplc?. asked Slcplu-n.

She first met with Slcplwn and Christo get them to focus
lnla”_\' on the company's direction and to commit to that
direction. “It sounds pretty simplc,. said Chris, “but it's
amazing how that doesn't lmppcn with a lot of cmnpanics.'

"le process slnrlvd wi!ll us,” .J(Jclcnl Slupllcn, “how to
make the company better, what we wanted to do. When we
agreed to it, the next step was to survey managers and
cmplnyvca‘ for input. They told us the critical things that
needed to change.”

Tomake cmp]n_vccs feel less threatened and more free to
open up, Chris and Stcplwn allowed Reed to meet with the
cmp'nyccs alone without L-c_v managers present. The man-
agers were given filtered information from the meetings
with Reed.

“The vmp'n_\'cus knew (lu-.\' could say whatever llwy

wanted to there without being identified,” noted Chris. “She

Hillenmeyer's three
divisions allow the
company fo cross
train employees in
different areas of
business, reducing
seasonal hiring.




Future growth at Hillenmeyer
Nurseries is expected to come largely
from its landscape maintenance and
design/build divisions.

dttri]mlul pml)lcms or feclin:s
to the parlicular division, such
as, The nursery division feels
that. . ” We wanted to create a
safe environment that would

allow input.”

The gual from the outset was
to create pnlicy that would al-
low the Hillenmeyers to empower employees to make deci-
sions based on the company guidelines. Stephen and Chris
would implement and adjust the pnlicy as needed, while the
cmp'nyccs would carry it out.

The initial meetings revealed the company’s primary
prnl)lun- which \uplu n and Chris addressed first. “You
can't change uur.\thm. at once,” said >le|n n, “so we fo-
cused on pressing problems and solved one problem at a
time. Slm\'ly but surcly, the cmplnyccs saw we were doing
what we said we would do, and that built their trust.”

Another element that was essential to nml\'in; the deal
work with the employees was the attitude of communication
and trust in the brothers’ rclalinnship with each other. “It all
starts with Chris and me,” cxp]ainccl Slcpln-n. “If 1 do
smncl}ling he doesn’t like and he asks someone in account-
ing, Now, why did he do that? we end up mulcrmining each
other. We have to make sure we project the rclationsllip, and
then coach the umpluyccS to do that with each other.”

Today, the Hillenmeyers run company meetings without
llw cnnsullanl, aml a“ 1ssues are put out on t|u' lal)lc at sta“
meetings every two weeks in no-holds-barred sessions. A
problem between managers about interdepartmental hiring
was sulvcd n tlu- course n(a recent meeting, rallxcr tlmn Ic[l
to fester with noncommunicative managers.

“This is nutlﬁng major to us now, but two years ago this
would have gone on for weeks or months and all sorts of
walls would have gone up between managers and depart-
ments,” said Slcp]wn. “So we are cnnslanlly trying to L‘ccp

the floor open.”

MANAGING PROSPERITY. During their company’s period of
panys |

strong .:rnwl]u, the Hi“cnmc_vcrs were wan‘ing‘ hard and
doing business but not really tracking the numbers.

'”ml wnrlccv.l [ur tlw prosperous times, l)ut \\f]wn tlu-
economy flattened in the L'drl_\’ 1990s, llu-_v lacked the
financial tracking that could help them make future deci-
sions. Again, llu-_v turned to an induslry consultant, Frank
Ross, for help.

“At the point we started, we weren't doing any lmd;clin;,
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admitted Stepluen, “but now we are very
strong in this area. Just the basic prin-
ciples of setting up a budget and keeping
expenses in line lets you know what you
can and cannot do and provides the
basis for your operation.

“Now, employees know the sales num-
bers and tlley know what our profit is.
The managers see all the details — it’sin
front of them," he continued.

Step}wn said the company was ableto
get by without formal budgets, but it
made planning for the future nearly
impossil)le.

“It's not that you can’t do well without
a budget — there are a lot of companies
that are getting by without one,” ex-
p]ainecl Stepllen. “But until you know
where the dollars are coming from, you
can't plan for anytl'ling. When we were

doing well, we rea“y had noidea what we

were (loing or what we were doing to
cause the sales increase. We just ]:zept
worl:zing. Now, the focus is on margins
and how to increase them. Not every
l)udget works out perfect but we come
pretty close to the target.”

It was difficultto get the managers to
do budgets at first, but they have seen
the value of an accurate balance sheet
over the last three years. Stephen and
Chris meet with the managers monthly
to review the numbers and make sure
tlley are on track.

They also learned to budget realisti-
ca“y. The first year, 1992, the com-
pany just made the Ludget, and modest
increases followed in subsequent years.
This year, Hi“enmeyer Nurseries is on
track fora 12 percent increase in over-
all sales.

“It didn’t happen like we wanted it to

the first couple of years, but we are on
track to do very well this year,” said
Stephen. “It takes a long time to get the
ship turned around — it’s been a three-
year process, and we've moved from a
survival mode to a growth mode — and

3 ; »
it sure1s a lot more fun.

REWARDING PEOPLE. Dealing with 2 per-
cent unemployment inacity 0f225,000
peop]e means that there is virtually no
pool of emp]oyable people that Hil-
lenmeyer Nurseries can gotoonaregu-
lar basis. It's no wonder that Stepl'len
and Chris call their people the company’s
number one product.

The brothers go to great lengt}ls to
ensure that employees are ]'lappy and
challenged. Stephen discussed this in a
recent interview:

(continued on page 03)
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Fertis Proudly Introduces

The World’s Best High Performance
Belt-Drive e

.....

The New And Improved 1996 Ferris BGF Ultrabelt Belt-Drive Walk-Behind Has
Fewer Moving Parts And Is Easier To Operate Than Ever.

With A Wide Range Of Easily Adjustable Cutting Heights And A New Electric
Clutch System, The Ferris BGF Ultrabelt Is A Cut Above The Competition.

Buy Now And Take Advantage Of Ferris’ Special Financing - 9.9% Or 90 Days
Same As Cash On All Ferris Mowers Now Through May 315t!!

FREE Ferris Industries, Inc.

Maintenance Kit P.O. Box 910
When you purchase a Kohler Vemon, NY 13476

powered Hydrowalk or Belt Drive

mower before May 30, 1996. 1'800'933'6 1 75

See your Ferris dealer.
(Mowers also available with Kawasaki Motors)

Performance You Can $Bank$ On!




Many fransp/anf

failures can be

avoided with
the addition of

mycorrhizal

fungi, a beneficial
material that /w/ps
plants survive
stress and thrive
in their new

cm'fmnmcnts.

['y Donald Marx

l\‘.\.\'sl’l..‘\A\‘.rl'.lillll‘cIl.\ppclh.\\"llcn
it does, we often say, “You win some, you
lose some.” The truth is that lmnyplanl
f.\ilurc of trees, 5ln‘ul)s and nrn.unrnl.\l
planlin.:.‘ is expensive in time, labor
and customer dissatisfaction.

The solution lies beneath our feet
with |4un.:i that form m.\'cnrrlui/av with
roots. These beneficial '|~nn.:u.-’-rm|l.~'~
have Jc\’clnpml anatural survival strat-
egy that ln-]pa‘ pl.\n(s survive stress, and
that strategy can be used luJ.\y.

.\ly\'nrrlliz.\] fungi are essential to
pl.ml .:rn\vtli. Found in ]u-a“lu- snil,
these organisms colonize the roots of
99 percent of all planls‘. ley lu-lp the
plant take up soil nutrients and water,
and in return, the p]ant .-uppli-:s the
mycorrhizae with a steady source of sugars. When
lI\c)‘ do notcolonize pl.\nl roots, mnslp]anl,—‘cnnnnl
thrive and lmnsp].\nl failure becomes a certainty.

Recently, several companies have made myc-
orrhizal fungi unnmcrcia”y available as inocu-
lants. Do these products work and are they in-
strumental in slowing the failure rate of trans-

pldnlt'tl planl,—’.’ The answer is yes.

INTENSIVE CARE STOCK. 1o produce large numbers

ot p].\nls. nurseries often raise their stock in

Mycorrhizae:

Rx for Healthy
Iransplants
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(Above) Hyphal strands
of Pt ectomycorrhizae
form a “secondary” root
system which grows from
the ectomycorrhizae into
large soil volumes ex-
panding the feeding
capacity of the plant's
root system. (Left) Ex-
amples of ectomycorr-
hizae (light yellow beige-
colored forked roots
growing off the woody
roots). Ectomycorrhizae
benefit conifers and
many hardwoods.

sterile soils. This artifi-

cialcuvs_\'slwncn-alcsan
intensive care environ-
ment. Like patients in a
lmspild] ward, the plan(s
must be wnvidml with \'irlua“'\' all of their bio-
logical needs, which under normal situations
would be prm'i(lud to them in nature.

Trees and other plaub h'.\nspldnlu] from the
nursery to the urban landscape must immediately
fend for themselves. As a matter of praclica]ily,
landscape contractors cannot maintain the in-
tensive care environment that supported these
plants in the nursery.

Although we try to lessen the shock of trans-
planting as much as possible, newly transplanted
pl.\n(s undergo extensive stress. Tln-'\' must im-
nu-clialcl_\' rejuvenate their root systems (as much
as 90 percent of plant roots are trimmed to
package and ship them). | Intil the root system is
reestablished in the new soil environment, the
plant cannot effectively ward off the damaging

effects of this stress.

NATURAL SURVIVAL STRATEBY. The biology of the

soil, physiology of plant roots and symbiotic

rc].llinnsllipl)\'l\\'ccn plantsaml m_wnrrlli'/.al fungi

| 1%
(contmued on page 35)



other Nature annu-
ally takes its toll on
landscapes and nurs-
eries across the coun-
try. Just ask any profes-
sional contractor per-
forming services to residen-
tial and commercial properties
in 1995.

Weather withstanding, it's up to
the professional to find a solution to
the various infestations that invade
their customers' properties. Or, more
ideally, control the unwanted fungi
before they're visible in the landscape.

To accomplish disease control in
turfl and ornamentals, an effective
control program needs to be estab-
lished. A program that provides ex-
tended control with limited distur-
bance to the plant, and one that maxi-
mizes applicator mixing ease and
tank-mixing compatibility.

Contact fungicides are effective in
treating turf and ornamental diseases
in the landscape on a short-term ba-
sis; or for as long as the product
remains on the surface of the plant.
More recently, systemic fungicides,
such as Banner” from Ciba Turf &
Ornamental Products, Greensboro,
N.C., have become available to the
landscape contractor for long-term
control of diseases.




anner MAXX is a revolutionary water-

based Banner formulation offering the

professional lawn and landscape
operator qualities previously not available in
fungicide formulations.

The new formulation is a microemulsion
concentrate (MC) in which the active ingredient,
commonly known as propiconazole, is formu-
lated in a matrix of proprietary surfactants and
water to form submicron size — about 0.1
micron — droplets. Because the formulation is
water based, Banner MAXX is a mixable blend
that is extremely uniform and stable when added
to water in a spray tank.

A microemulsion contains very fine droplets of
surfactant in which the active ingredient and
solvent are suspended. Since the droplets are
extremely small, a microemulsion is transparent
to the naked eye appearing as a solution.
However, when a light beam is passed through,
the path of the beam becomes visible from light
bouncing off fine particles, confirming that the
formulation is a microemulsion.

The extremely small particle size combined
with the product’s unique properties enables
Banner MAXX to stay in a water matrix for many
months. For instance, if an operator must halt an
application due to weather conditions, he can
later resume his service call without fear of the
product settling out in the spray tank.

Because the particle size is so small, the
product remains completely suspended in its
host solution, This differs from the typical pow-
der or dry flowable particle — about 25 microns
in size — which generally require constant and
significant agitation to remain in suspension. If
agitation is not maintained or is inadequate, the
particles will separate and settie out in spray
tanks, leading to potential misapplications.

As a systemic, Banner is
absorbed into the plant’s sys-
tem where, unaffected by
outside disturbances, it can
continue to control disease
for a longer period of time,
resulting in reduced labor
costs. Additionally, Banner
islabeled for different treat-
ment levels, depending on
the time of year and dura-
tion of control desired.

Further enhancing the
product’s current reputa-
tion for disease control in
turf and ornamentals is its
increased flexibility and
user friendly formulation.
Now available as Banner®
MAXX.,® the product fea-
tures a revolutionary new formulation
— a microemulsion concentrate (MC)
— that is a clear, ultra stable liquid,
which mixes completely with water.

The MC eliminates the use of petro-
leum solvents that act
as a carrier in other for-
mulations. As a result,
Banner MAXX has little
odor and it will not clog
filters and screens or
settle to the bottom of
the spray tank, which is
particularly important
to landscapers.

“Landscapers gener-
ally use small tanks
without agitation capa-
bilities. By the time they
get to the end of the tank the stuff is
settling out. With Banner MAXX, you
mix and it's done,” said Doug
Houseworth, Ph.D., manager, technical
support for Ciba.

Banner MAXX treats 18 turf diseases
including dollar spot, spring dead spot,
summer patch and gray leaf spot on
warm- and cool-season turf varieties.
Three new turf diseases —take-all patch,
necrotic ring spot and Fusarium patch
— have recently been added to the label.
On ornamentals and other landscape
plantings, the product controls numer-
ous diseases such as powdery mildew,

Banner MAXX (left) is a water-based fungicide that forms an
ultra stable suspension, unlike powders (right) or emulsifi-
able concentrates, and is widely compatible in a tank mix.

rust, leaf spot, scab and anthracnose.
“We see the MC really helping out in
landscape ornamentals. About 40 new
plants are now in the process of being
added to the Banner MAXX label,”

W% enhancing Banner’s

current reputation for disease control
in turf and ornamentals is its
increased flexibility and user friendly

formulation.

Houseworth said. “We see nursery and
ornamental contractors using the prod-
uct which is available in quart and gallon
size containers.”

BENEFITS OF MICRO-
EMULSION CONCENTRATES
A microemulsion concentrate, or MC,
offers the professional user new and
convenient fungicide technology to
tackle disease situations. Among the ben-
efits of the new technology are:

« Physical Appearance: MC is atrans-
parent liquid that does not contain a hy-
drocarbon solvent carrier, meaning it's




Apply 2 fiuid ounces per 100 gallons every 14 days.

Crabapple Scab (Venturia inaequalis)

Begin t green tip.

essentially odorless. Powders or dry flow-
ables may be odorless, but often dusty.

+ Tank Stability: Banner MAXX dis-
perses readily in water without strong
agitation. Laboratory testing determined
that there is no separation of product
from water for up to 52 weeks.

Banner MAXX will not settle out when
the tank is left idle, allowing the spray
technician to complete an accurate ap-
plication during favorable weather con-
ditions. Powders and dry flowables can
form significant sedimentation within
two hours. Such formulations generally
are not conducive to sitting idle in a tank.

« Tank residue: MC formulations are
clean and virtually no residue remains in
the tank after application. After multiple
instances using powders and dry flow-
ables, a buildup can occur in the tank,
lines and nozzles.

+ Spray nozzle wear: MC formula-
tions form stable suspensions. The ad-

Apply 6-8 fiuid ounces per 100 gallons every 14 days.

Dogwood Anracnose Apply 2-4 fiuid ounces per 100 gallons every 14 days, or 8 ounces per 100
(Discula spp.) gallons every 28 days. |

vantage is no abrasion to spray nozzles
and lines. Powders and dry flowables
are typically hard particles ground and
blended with other solid substances.

Subsequently, the constant friction that
suspended solids subject spray nozzles
to can wear out the nozzles over weeks
and months.

Tank |
MIXING

o use Banner MAXX, fill a spray tank one-half to three-fourths full with water, add
the proper amount of Banner MAXX, then add the rest of the water. Provide suf-
ficient agitation to maintain a uniform mixture.
also is compatible with numerous herbicides and insecticides. Banner MAXX is available in
quarts, one-gallon containers and 15-gallon retumable/refillable TurfPak™ units.
Banner MAXX rates are the same as the original Banner EC formulation. For turf diseases,
varying rates of 0.5 to 4 ounces per 1,000 square feet are recommended, depending on the
disease. For omamental and nursery use, 2 to 16 ounces per 100 gallons of water is recom-

mended. See the Banner MAXX label for specific rates.




TURrF DISEASE
with Banner® MAXX®

ne of the most difficult lawn maintenance problems in the greater Houston area is gray
leafspot on St. Augustinegrass. Its ability to plague a yard over and over again makes it
a big headache to treat.

Bob James, a field manager for one of the three TruGreen/ChemLawn offices in the greater
Houston area, estimates that at any given time up to 75 percent of the lawn maintenance
customers served through his office have yards affected by the gray leafspot. “It's a monster down
here in Harrison County. We're dealing with an aggressive disease, especially in shady St.
Augustinegrass areas,” James explained.

With 11,000 residential customers, callbacks on gray leafspot is an expensive proposition. It's
the primary reason why James gave Banner a try four years ago. They started using Banner
experimentally on a limited number of customers, and found control lasted between two and three
weeks, depending on weather conditions.

Gray leafspot generally appears with the first warm, moist days of late March and early April.
Technicians will apply Banner at a rate of 2 ounces per 1,000 square feet of turf. Follow-up
applications are usually made on an as-needed basis, but average about three weeks between
treatments. Moist weather and customer errors, such as forgetting to tum off the sprinklers during
or after rainy weather, can hamper the effects of the Banner treatment, James said.

The result has been happier customers and an average of 25 percent fewer callbacks since
Banner was introduced. “No one makes any money on callbacks, and customers want problems
solved on the very first visit. Banner addresses both those issues.” James said.

NIPPING DISEASE IN THE BUD

%e earlier in the year dogwood anthracnose and other omamental diseases are brought
under control makes life a lot easier for Jim Cregar, project manager for horticultural
services for Crowley Lawn Service Inc., Cleveland, Ohio.

That means catching target omamentals when they're just beginning to open up.

“If you catch potential problems early then hopefully things will cooperate enough for the
remainder of the season - under a watchful eye, of course,” he said. “I'm a believer in
fungicides. If you get a good start, the rest of the year is a whole lot easier.”

The systemic nature of Banner gives omamental contractors extra insurance throughout
the busy spring when juggling application schedules keeps crews on the run.

Cregar used Banner MAXX last year and was impressed with the control it provided.
“Any time you can get away from a powder of any kind it's a plus, especially from drift.”

Important: Always read and follow label
instructions before buying or using these products.
CGA 730-00056A

Patent Nos. 4,079,062. Banner® and Banner® MAXX* are trademarks of Ciba-Geigy Corp. ©1996 Ciba-Geigy Corp.
This advertising supplement was produced for Ciba Turf & Omamental Products by Lawn & Landscape magazine.

« Equipment corrosion: MC formula-
tions do not contain a petroleum solvent
carrier, therefore equipment corrosion
is not a concern. Emulsifiable concen-
trates can be very corrosive to spray
equipment, valves and seals.

« Tank mix compatibility: MC formu-
lations provide uniform suspensions that
offer good tank mix compatibility char-
acteristics. Forexample, if Banner MAXX
were added before a WP it would still
provide a uniform tank mix. If a WP and
EC were added like this, the mixture
would coagulate. While changing the se-
quence of addition is not recommended,
this points out the extremely uniform
characteristics of Banner MAXX.

DEFEATING DISEASES

Controlling diseases in turf and orna-
mentals means significant maintenance,
labor and, often, heartache for profes-
sionals providing a disease control pro-
gram. Instead of letting diseases get the
best of you, it's best to prepare a smart,
flexible application program for your
customers and prized ornamentals.
Banner MAXX has proven effective
in the control of troublesome diseases
including powdery mildew, leaf-spot,
scab, rust and dogwood anthracnose on
ornamentals and other landscape and
nursery plantings. -

Banner
MAXX is
available in
one-gallon
containers
(right), 15-
gallon
returnable/
refillable
turfPak™
units and
quarts (not
pictured).
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evolved millions of years ago in natural
forests. The forest is a highly competi-
tive ecosystem, and plants must endure
tremendous stresses to survive.

Trees with the most expansive root
systems have survived at the expense
of those with fewer roots. The mutu-
ally beneficial association between
plantrootsand mycorrhizal fungi are
respnnsil)lc for this survival l)y the
increase in nutrients and water the
fungiareabletosupply. The soil stresses
plants encounter in the forest are man-
aged by the mycorrhizal rcldtiuns]ﬁp.

.\\ycorrllizac occur as three types,
whichare s_vml)inlicnn(li“cruntplantsz

® Endomycorrhizae (which benefit
maples, gums, ash, turfgrass, shrubs and
most ornamental plants) enter the plant
root and colonize the root cells inside.

® Ectomycorrhizae (which benefit co-
nifers and many hardwoods) grow only
between the cells and over the surface of
the roots on the outside.

® Fricoid mycurr/:i:ae (wlmicll benefit
azaleas, rhododendrons, blueberry,
cranberry and laurels) share distine-

Benefits of
Mycorrhizae

@ Survival mechanism for plants.

W |ncreases stress resistance,

@ |ncreases plant availability of nutrients,

@ |ncreases plant availability of water,

" |ncreases drought tolerance.

@ |ncreases plant viability in distressed soils.

@ Decreases infection of roots from certain
soil-borne disease organisms.

tions of both endo-and cctnmycnrrlﬁzac.

When mycnrrl'xiz.\l (unti colonize a
host plant root, their strands of ]1yplmc
(thread-like {ceding structures) extend
out l)cynnd the host's roots and func-
tion like syphons absorbing nutrients
and water. These feeding strands can
extend up to 30 feet away and a few of
them can be 100 times lar:cr than those
of a nonmycorrhizal plant’s entire root

system. A well colonized plant root sys-

Overview of Mycorrhizal Types

NUMBER OF
KNOWN
MYCORRHIZAL FUNGAL HOW IT
TYPE SPECIES COLONIZES
Endomycorr-  Most Golonizes
hizae wide- the inside of
spread; plant root
150 cells.
species
identified
worldwide.
Ectomycorr- 2,100 spe- Colonizes
hizae cies iden- the outside
tified in of plant
North Amer-  cells and
ica, more the root.
than 5,000
worldwide.

PERCENT EXAMPLES

PLANT OF PLANTS

SPECIES IT THAT MARKET
BENEFITS BENEFIT AVAILABILITY
The most abun-  Turfgrasses, Yes

dant fungi inthe  most ornamen-

soil. Occurs on tal plants, hard-

more than 85 woods, fruit

percent of the and nut trees

300,000 species  and shrubs,

of green plants,

Approximately Conifers Yes

10 percent of and hardwoods

plants, including  such as beech,

more than 2,000  birch, eucalyp-

frees. tus, fir, oak and

willow,

(> )
DY;RON
DY\O N \\wn

You Make The Choice

Dy'On is the original spray
indicator......the first to
let you see where you
sprayed.....a temporary
dye that will slowly
fade away in sunlight.
Dy'On is also recom-
mended as a pond
and lake dye. Other
diluted, imitator
products are worth
far less.

Dy'On "W" (washahle)
isnot a dye hut a
temporary colorant.
It is equally easy
to use as Dy'On
yet will rinse
off hands,
driveways
and walk-
ways
gyuickly
and
easily.

For
the best
value, use
either spray
indicator,
Dy'On or Dy'On "W".
You make the choice.

EGAL

CHEMICAL COMPINY

Regal Chemical Company
P.O. BOX 900 / ALPHARETTA, GA 30239
PHONE 404-475-4837 / 800-621-5208
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Quick-attach the
Harley Model
S¢6 Power Box
Rake™ to your
skid steer and
the excitement
begins.

Here's a rake
that has all the
speed and !
power needed to |
tackle any site
prep job. It can

transform a
construction site
or scarred
athletic field into
fluffy, perfectly
groomed soil in
minutes.

The Harley
Power Box Rake
operates for-
ward or back-
ward. Windrow
material left or
right for picture
perfect raking.
When end plates
are attached, the
rake similates the ||
action of a box
scraper.

Join the
exSITEment!
The Harley S+6 is

the most versa- )
tile attachment Harley Power Box Rake models are available for
for today’s skid skid steer or tractor mount.

steers. See your

Harley dealer
today. Harley ... The Harley S+6 is built
It's outta site! for today’s tough job sites.

Benefits: * Pulverize ground and clods into a level
seedbed * Collect rocks and trash into piles or
windrowse Shape, grade, screen, level, fill and contour
* Remove wheel and dozer tracks * Prepare pipeline
and road construction sites ¢ Eliminate compaction
and improve draining

For more %I

information, a

demonstration, en mac
or a free video, Jamestown, ND 58402
contact: 1-800-437-9779

FAX 701-252-1978
USE READER SERVICE #30
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tem may be so covered with mycorrhizae
that it doesn’t even touch the soil.

The benefits are many. Mycorrhizal
roots are better able to extract nutrients
from the soil that are not normally avail -
able to the plant. The multibranching
habit and growth of llyphae out into the
soil increases the uplalzc of water and
nutrients, espccia”y pkosplmms, l)y the
root system. Because of their associa-
tion with mycorrhizae, plants become
more tolerant to Jroug}lt, l‘ligh soil tem-
peratures and certain soil toxins. Myec-
orrhizae also form a physical barrier
around feeder roots that reduces infec-
tion by some soil-borne pathogens.

MYCORRHIZAE RX. More than 30 years of

extensive studies have shown that myc-
orrhizae protect against certain feeder
root diseases, increase ]nngevity of root
function and increase a plant’s ability to
deal with stress.

Sea World of Ohio in Aurora is a
case in point. Its planting materials must
work hard; tlu-y must withstand }wa\'y
traffic and be especially hardy to avoid
replanting during tourist seasons.

In 1995, the park created a New
England shoreline to complement its
new Dolphin Cove exhibit. The land-
scape team had 26 clays before the ex-
hibit opened to plant 181 trees and twice
as many shrubs, ground covers, perennials
and grasses.

To reduce transp]ant losses, which
the park projected could reach 30 per-
cent, Sea World used a transplant mix
and inicctal)le prmlucts, which contained
both endo- and ectomycorrhizal fungi.
At season’s end, all trees had survived
and were growing vigorously. The mate-
rials are now part of Sea World of Ohio’s
gmunds maintenance pmtoc‘)l.

The toughcst test for mycnrrlli‘/.ae
lies in land rcclamatinn, where these
fungi have become important factors in
transplant success. More than 190 years
of intensive mining has left millions of
acres nccding reclamation. Tree planl-
ing has been an attractive option for
revegetation, but planting routine nurs-

(contimued on page 38




Now You CAN GET SAFE, LONG-LASTING
FunGus CONTROL
AND ProT1ECT YOUR BUDGET, T0O!

Nothing controls fungus problems longer - or ot less cost - The Andersons offers DYRENE in two proven and
than DYRENE 4 Turf Fungicide, now available through The effective forms:

And their distributors.
SRS ot A *Tee Time 5% DYRENE in granulor form

DYRENE is an effective contact fungicide specifi- *DYRENE 4 n 2.1/2 gallon jugs

cally for the prevention of leaf spot, snow molds, Either way you choose, Dyrene will help you keep
rhizoctonia brown patch, sclerifinia dollar spot and your reputation - and your golf course -

copper spot. And since DYRENE is in a fungicide = spotless.

chemical family that's different from most other . .
fungicides, it's the ideal choice where rotational . . For more information about DYRENE and where you

fungicide programs may be required for successful o con get the professional fungicide products you need,
disease management. coll The Andersons at 1-800-225-ANDY.
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(continued from page 30)

ery seedlings has been unsuccessful.
Abandoned mining sites are argu-
al)ly the worst of distressed soils. Tl’ley
are often low in pH (3 to 4), have l‘nigh
temperatures (113 F or higher), low

fertility, poor water storage and often

contain toxic minerals. This situation
routinely kills most trees. The Ohio
Abandoned Mineland Reforestation
Program found that plantings of rou-
tine seedlings averaged less than 50

percent survival, requiring more than

Root Response Results

Average root response of eight tree species™
four months after transplanting (ball & burlap)
and treating with mycorrhizal inoculants at Sea
World of Ohio.

FEEDER ROOT  ROOT FEEDING

75 percent replanting of their sites.

TURBO TURF HYDRO SEEDING SYSTEMS
We'll turn more than just your shoes GREEN

)
' »i

We can put more GREEN in your pocket

TURBO TURF IS # | IN OWNER PROFITABIUTY
v FASTEST & BEST MIXING ACTION, mix a tank in 60 seconds.
v FASTEST APPLICATION RATE, ie spray a 300 gal tank in 9 min.
v LESS WASTED TIME, easy clean up, outstanding reliability.
v BEST VERSITILY, use most any mulch, seed, or fertilizer.
v BEST PROFITABILY, seed faster, easier, and better.

REDUCE YOUR COSTS WE BUILD A SIZE FOR YOU
¥ 1 man can seed faster than a crew did before. 50 Gal. 650sq ft/ load  § 1295.00
GIVE BETTER SERVICE 100Gal.  1300sqftload  1995.00
¥ Fast germination. Great lawns in !/, the time. ;(5)8 g:lr 3% sq g ;llﬁ 532%
¥ No messy mm"’u“"b“'“’m‘"w m,'.ﬁ‘}’ 00Gal  6600sqR/load  4795.00
. . 750Gal. 10000 sq ft /load  7995.00
¥ Cost to hydro seed is !/, of dry seeding 1000Gal  13000sq ft fload  9995.00
¥ Charges are higher, it's a premium service 1600 Gal 21000 sq ft /load  19995.00
TURF WIZARD
RIP - LEVEL - SNOOTH - RAKE
ALL IN ONE PASS
S'lﬂ'ﬂﬂ - SAVE MONEY
&' WIDTH § 2295.00
&' WIDTH $ 2495.00

FOR A FREE HYDRO SEEDING INFO PACK, CALL:

BADGER ASSOCIATES
1108 THIRD AVE, NEW BRIGHTON, PA 15066
412-846-0670 800-822-3431 FAX 412-846-3470
USE READER SERVICE #31
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RESPONSE (GM) CAPACITY
Inoculants 295 128
No treatment 140 30

*Blue spruce, Norway spruce, concolor fir, Austrian pine,
limber pine, pin oak, larch and paper birch.

An ectomycorrhizal fungi, Pisolithus

tinctorius (Pt), was discovered living in
small populations of trees in the harsh-
est of mineland soils. In 1981, the
agency began planting 5 million Pt-in-
oculated seedlings to stabilize 3,000
acres of unreclaimed sites. The survival
of custom grown Pt-inoculated trees
has averaged more than 85 percent.

USING MYCORRHIZAE. Most urban soils

arerarely as distressed asthose of mineland
soils. But even urban soils with naturally
occurring mycorr]'lizae may not be of im-
mediate help to ensure transplant success.
Note that mycorrhizae do not stimulate
growth as much as they efiminate inhibited
growt]'l. By he]ping plants survive stressful
situations, mycorrhizae helps plants to
grow to their full potential.

Plants should be inoculated prior to
transp]anting, so that mycorrhizae can
immediate]y I)egin to develop on new
roots. | ewly plante(l trees, shrubs and
ornamental plantings must quickly es-
tablish a feeder and mycorrhizal root
system to begin getting their biological
requirements from the new soil.

Landscape contractors can use com-
mercia”y pac]zaged mycorr]’xizal fungi
to inoculate plants prior to and during
transplanting. These pro(lucts areavail-
able in different formulations and can
be app]ie(l Ly spray, drench, injection or
mixed in the backfill.

Mycorr}]izae are somewhat p]ant spe-
cies-specific, so select the product that
is beneficial to your plants. Most com-



panies list the appropriate plant species
on their labels. l:'ctunl_\x'nrrhi'/.al fungi
were the first inoculants available com-
mercially, and recently endomycorrhizal
fungi have become available. These two
types of mycorrhizae will benefit 95
percent of our commercial pl.\nl species.

“Cocktail” mixes that contain up to
five different mycorrhizal species are
available for use on almost all plants.
The third type, ericoid mycnrr]\izac, 18
not yet available but is being tested.

Inoculating plants is extremely cost
effective, considering the stress protec-
tion prn\'iclu(l ])y {un;i and the cost of
failure. Inoculation of a singlc tree of 1-
inch calipcr or three ]-;a”nn contain-
erized plants costs less than $1.50.
Gcncm”y, plan(s need to be inoculated
nn[y once in their lifetime.

To encourage mycurrl]iml coloniza-
tion of roots of ncwly lransplanlud
|)1ants, remember the l‘n”n\\'ing:

* Maintain aduqualc water during the
plant’s establishment period. Too much
water prompts planls to grow white succu-
lent roots that rarc]y (lc\'ulnp myce srrhizae.

* Fertilize aduqualcl_v. If the plants are
not overfertilized, mycnrr]\iza] coloniza-
tion quicL-Iy catches up to growing roots.

* Select fungicides «:arc}.u”y. Sys-
temic l‘ungicidcs are best avoided when
using mycorrhizae, especially those la-
belled for rust diseases.

* Avoid soil compaction, which can
rcducc tllc f‘ungi's access to oxysgen aml
moisture and make it virtually impos-
sil)lv l-nr it to sprcall, gatlwr anc.l move
nutrients to its host.

* Mulch whenever possible. Decom-
posing mulch increases organic matter
in the soil and lwlps maintain favorable
soil moisture levels.

Mature trees may also benefit from
mycorrhizal inoculation. Situations
where trees are stressed and li\'ing in
poor soilsthat do nothave lwa]thy popu-
lations of natural mycorrhizae would be

g‘und candidates for injection with myc-

orrhizal inoculants.

ESSEITW. PUIT MRE. Tu(ldy we are

returning to the common sense of planl

care. The myc«vrrl\iznl/‘pldnl partncrsllip
is a basic, essential and integral part of
plant survival and growth. When con-
tractors inoculate nursery stock with
mycorrhizal fungi, they are using nature’s
]i[c-suppurt system to improve the stress

resistance of their plants.

The author won l/lc Marcus W’a//cn berg Prize

for Forestry and founded the Institute for

Mycorrhizal Rescarch and Development and
the Institute u_/. Tree Root Biology for the
USDA Forest Service. He is now chairman
and prinripa/ scientist with Plant Health
Care Inc., Pittsburgh, Pa.

SAFETY-FUNCTION-CREATIVITY
3 Edging Choices for All Types of Projects

SAFETY: Metal edgings create a very serious risk hazard on

any landscape job.

FUNCTION: Our durable poly/vinyl materials are strong enough
to handle any design you choose to create.

CREATIVITY: Is unlimited allowing you to make tight curves,
sweeping free forms, straight lines or square corners.

= 10ft. - 20ft. - 100ft. lengths available.

® 15 year guarantee includes labor
and f 1-800-EDGINGS (334-4647) in U.S. and Canada

reight.

Call, write, fax
for free samples
and literature.

Call for your
nearest distributor.

Uyl

1-708-833-3033
FAX: 1-708-833-0816

124 E. ST. CHARLES ROAD « VILLA PARK, IL 60181
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55 Series Tractors

John Deere compact tractors are out to put

you in an ugly frame of mind. No small task
considering their inherent good looks. Looks
that have often led to the mistaken belief
that these hydrostatics are little more than
glorified lawn and garden tractors.

But hold the phone. These rugged 20- to
33-hp diesels take second seat to no other
compact. In fact, when it comes to tackling
tough tasks, these 55s have “ugly” that goes
clean to the bone. Especially with regards
to wallow-in-the-mud backhoe/loader work
like you see here.

And best yet, these tractors are blessed

with the fastest hookup times in the industry

(just five minutes, without tools).
Ugly can be beautiful. Visit your nearby
John Deere dealer and see for yourself. Or

call 1-800-503-3373 for information.
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The rules /or

transplanting have
changed as scientific
ana/ysis and fre/J
experience have

revealed better practices.

By Robert Schutzki
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Remove polytwine on B&B plants to avoid girdling (right). Poor soil drainage in the planting
hole can be corrected with a subsurface drainage system (left), Credit: R. Schutzki

REEN SIDE UP — Don't pick up a
plant l)y its ears — Dig a $5 hole for a
$1 plant. There are many more one-
liners rc{crrin; to the plantin.: process,
and while some are comical, the under-
lyin.: message is: Use sound horticul-
tural practice. Although installinga planl
is I-airl.\' _-'implc, there are as many varia-
tions in practice today as there are land-
scape contractors.

Many practices are based on tradition,
but research and field observations have
.-‘lnwly introduced clmn.‘,cs to this tradi-
tional thinking. Today, planting tech-
niques have become an integration of
traditional horticultural practice, sci-
entific research and field practice.

To ensure that lransplanlccl trees and

ornamentals get llwir lwsl chance fnr

survival, a review of your company’s
lransplnnling practices may be in order.
This article looks at what modern re-
search and observations have revealed

about lransplanling.

STRESS PROBLEMS. .\'cwly transplanted

plants can be exposed to a series of
slrcs:‘csduring the transition from nurs-
ery to site. '].ransplanl shock has been
used to co”ccti\'cl_v definea plant's per-
formance Juring reestablishment into
the landscdpc.

Watson (1986) indicated that in
field-harvested trees, less than 5 percent
of the existing root system moves with
the tree to the site. The imbalance be-
tween the root system and the crown
contributes to the severity and duration
of transplanl shock.

Assuming the proper plant was se-
lected, problems could vary from im-
proper handling at the nursery to im-
proper planting tcchniqucs to poor soil
conditions at the lamlscapc site.

( ‘sua”y, t]muglx. we can assume that
planls arrive from the nursery in gom.l
shapc. Plantin: then deals with our abil-
ity to integrate the planl into the site.

Good tcc'miquc considers the hole,
plant type, backfill, slal-:in;, mulclling
.mtl, in some situations, monitoring

Jnring the guarantee pcrind.

(contmued on page 44)




IF YOU CAN’T SEE THE BENEFITS IN A CLEAR FUNGICIDE,
THEN YOU’RE NOT LOOKING HARD ENOUGH.

We'd like tomake one
thing perfectly clear:
next to new Banner®
MAXX? no other broad-
spectrum fungicide
even compares.

This revolutionary
product is notonly the
first transparent fun-
gicide, an advantage
when tank mixing,
but its formulation is
also low in odor. And
whether you use it
as a preventative or

combine it with a con-

This should shed some light on the subject.
Our active ingredient is less than
0.1 micron in size while wettable powder
systemics are about 25 microns in size

tact for a longer and

broader disease

control, no fungicide
works better.

Banner MAXX con-
trols 18 turf diseases,
including dollar spot
and take-all patch. And
itis equally effective

: por granule like other fungicides. It's water-baseds
Jog filters, settle out, or disappoint.

against ornamental
diseases, too, like an-
thracnose in dogwoods
and powdery mildew
incrape myrtles.

For more details,

call 1-800-395-TURE

Because no matter
how you look at it,
Banner MAXX isn't
like any fungicide on
earth. But you can
see that for

yourself.

MAXXimum Value

Always read and follow label directions.

©1996 Ciba-Geigy Corporation, Turf and Ornamental Products, Box 18300, Greensboro, NC 27419. Banner® MAXX" is a registered trademark of Ciba-Geigy Corporation.
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PREPM““ TI'IE Hﬂl.[. The planlin.f hole

should be dppruximatcly two to three

from page 42)

times the width of the soil hall or con-
tainer. Loose, friable soil will facilitate
new root L]c\'clupnwnl. ”l‘d\'}', com-
pach-(l clay can prevent Jvcp root gre :\\'llx,
whereas sand or loam will allow roots to
extend and penetrate (lvcpur into the
soil prn[ilv (Watson, 1985).

The width of the planting hole pro-
vides a beneficial zone of aeration and
drainage during the establishment pe-
riod. Tapering the sides of the hole will
increase backfill volume and extend the
zone for optimum root Llc\'v]npnn-nl
(Watson, 1986).

Hole tlt'pl]l should allow the pldnl to be
pnsiliunml at the same level it was in the
field or container. Soil at the bottom of
the hole should be firm to prevent set-

ilin.:. A cnmpaclml p]atmu or mound

will support the root system, es-
pccia”_\' in bare-root pl.\nls.

Plants in poorly drained or
cmnpaclc«] soils should be posi-
tioned with the root mass above
.:r.ulc (6 inches is often men-
tioned). The degree of elevation
may vary but is lmsiun”y gov-
erned l)y the root system.

Usually, we assume that a majority of
the root system occurs in the top 12
inches of soil. Root tlw\'clupnu-nl fol-
lowing melin; occurs through elonga-
tion of existing roots and the regenera-
tion of new roots behind the severed
ends of roots cut during transplanting.
Elevating the upper 12 inches of the
root lm”, or a portion, raises the zone of
active root ;rnwlll above pulcn!id”_\'
saturated conditions.

A subsurface drainage system should

be installed under extreme situations.

We often assume that balled-and-
burlapped plants can take care of

themselves, but be sure to maintain
soil moisture within the ball.

Common French drains or a system
with outlets into storm drains can pre-
vent excessive water accumulation in
the root zone. These systems are impor-
tant when trees are planch in irrigated
turf areas, because irrigation schedules are
usually governed by the requirements of

the h|r|-. not the tree.

PLANT PREPARA"“I. Bare-root planls

are not as pnpuldr for direct use in the
laml.-mpu as tlu-y were in the past, al-
”h)ll;‘}l l|u-y still offer economic advan-

tages on large commercial and public

PRO'-fect: having all professional qualities
for performance and longevity.

THE PROFECT
TRIMIMER

Professionals need PROformance. That's

why our new PROFORCE TBC-2510 trimmer
has more quality features than others in
its class. At 11.6 Ibs. with 1.3 hp, it
has excellent power-to-weight

and outstanding
acceleration.
A heavy-duty

The New

PROFORCE
2510 Brushcutter

anti-vibration system
combined with a SOLID-STEEL
drive shaft and the new BRAIN

MycorTree

TRANSPLANT INOCULANT

NEW FROM PLANT HEALTH CARE

When You Can't Afford
to Plant Twice.

= |

MveorTree " Tree Saver contains a
cocktail mix of beneficial mycorrhizal

NATURE'S TREE PROTECTION
Mycorrhizal fungi are an essential part of all
plant growth. Mycorrhizae, which means

autofeed cutting head ensure smooth
and reliable cutting power. The engine has
been tested to last over 1500 hours and
complies with new emission standards

To enjoy PROfection, see your Tanaka dealer
or call 206-395-3900

THERES MORE

lanaka =

USE READER SERVICE #35
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fungi spores, TerraSorb ™ Planting Gel
and yucca; sedweed and humic extracts
to ensure fast feeder roof growth and
establishment after planting. This
three-in-one combindtion dramatically
reduces all transplant losses.

Tanaka ayuipment 5

15 | 440 William Pitt Way
Pittsburgh, PA 15238
PLANT
HET | 1(800) 421-9051

CARE. INC

Plant Health Care, Inc.

“fungus-root”, work as an extension of the
plant’s roots 10 help the plant take up soil
nutrients and water in exchange for a

steady source of sugars, This co-dependent
{symbiotic) relationship has evolved over
millions of years. Thousands of research
studies have shown that the fungy/plant
relationship helps plants survive stress,
absorb more water and nutrients, and increase
resistance to soil-borne diseases

For more information on MycorTree™ Tree
Saver and other Plant Health Care, Inc
products, contact your local distributor

or call us at 1-800-421-9051

USE READER SERVICE #72



projects. Desiccation is a major |imitin.f
factor in bare-root plnnt pcrfnrmancc.
One method to alleviate desiccation
stress includes sweating (Bates and Nie-
miera, 1994). Plants are wrappml in
plaslic to facilitate humid conditions.
The rcl1_v(1mtinn of stems and roots has
a positive effect on long-term survival.
Other treatments, inclm]ing the ap-
plication of an antidesiccant wax to stems
prior to planting and misting of planted
bare-root stock, have enhanced perfor-
mance during establishment.
Preparation of bare-root plants prior
to planting also requires the pruning of
damaged, broken and excessively long
roots, Root systems should be pn.-‘iliunccl
in the hole without twisting, ln-mling or

lcin‘cing of any roots.

B&B TEBHIIQIIES. We often assume that

l)a”cd-and—l‘mr]appod plants can take

care of themselves, but be sure to main-
tain soil moisture within the ball. Too
nl‘lvn, planls lwgin to regenerate roots,
unly to have them lost due to desicca-
tion during transporting to the site.

After positioning the p]anl in the
hole, removeall sisal and syntlwlic twine
from the base of the trunk or stem. Sisal
will (lccay, but mulliplc wraps may take
two or more seasons to decompose. Syn-
thetic twines do not decompose and can
cause girdling in one season. Burlap
should be pulled away from the trunk
and folded back into the hole.

Baskets do not need to be removed
from the p]anl. Roots will grow through
the typical spmlu basket and in time,
consume the wire. Some contractors
prefer to remove the top section of wire
to eliminate future problems with the

wire loops working their way to the sur-

face. Synthetic materials such as poly-

l)urlap or p]aslic should be cumplelc]y
removed from the hole.

Determining the level of the root
system can be c]ccuiving in B&B trees.
chcalccl cultivation causes an accumu-
lation of soil around the trunk co“ar,
where roots rarcly extend. Fold back the
l)ur]ap, check the trunk taper and the top
of the soil ball for roots and remove the
cultivation ]aycrs as necessary. In one
case, cultivation resulted in a 4-inch
layer of root-free soil at the top of the
root ball.

Moisture level within the root ball is
critical in assuring initial growth per-
formance for BEB stock. |nitia“y, wa-
ter uplaL'c from within the ball exceeds
water movement into the ball l]‘irmlgh
capillary action.

Environmental conditions during
harvest, storage and shipping can reduce
root ball moisture prior to planting, and

Attention Landscapers!

Call 1-800-543-7166
for a FREE Information Kit!

FINN.

CORPORATION

9281 LeSaint Drive, Fairfield, OH 45014
Phone (513) 874-2818 Toll Free (800) 543-7166
Fax (513) 874-2914

NEW T-60 Series II HydroSeeder®

* Returns purchase price in as little as 8 acres.

» Handles the heaviest slurries for more
coverage per load.

* The ideal machine for residential and small
commercial projects.

* Optional operator's platform expands
your opportunities

* Based on list price, 15% down, 48 month kease-purchase
Taxes and optional Tower/Hose-Reel not included
HydroSeeder® is a registered trademark of Finn Corporation
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transplanting made eas

dry root balls will result in poor growth,
as well as a deterioration of qua]ity.

[t is important to rec]’large the root
ball before ]eaving the site. It may be the
only tlwmugh watering the p]ant re-
ceives during its initial root develop-
ment. Deep root feeders are used to
force water throug}wut the root ball.
Monitoring root ball moisture can also
prevent a deterioration of plant quality
during the guarantee period. A soil probe
can be very effective in monitoring root
ball moisture.

CONTAINER OPTIONS.Container plant

pmduction was developed for efficient
management, ease of hand]ing and to
extend the p]anting season. With con-
tainer p]ants, the transition from pro-
duction to the ]an(lscape can pose prol)—
lems related to the artificial media and
production practices on root develop-

Environmental conditions during
harvest, storage and shipping can
reduce root ball moisture prior to

planting, and dry root balls will result
in poor growth, as well as a deteriora-
tion of quality... Recharge the root ball

before leaving the site.

ment in the container (Ingram and van
de Werken, 1978).

Examine the root systems. Loosen
the root mass, becausea pot—lmuml con-
dition will restrict root development
into the surroun(ling soil and cause dif-
ficulty in wetting the original root mass.
Butterflying or slashing are methods of
(lisrupting the root mass (Gouin, 1984).

The root/soil contact this
creates minimizes moisture
stress, often resulting from the
textural differences between the
artificial media and the soils.

Cover the top of the con-
tainer media with soil to mini-
mize evaporation from the con-
tainer mix. Butterflying will also
cause water stress in actively
growing container plants. A light
pruning of succulent growth may
be requirecl to maintain an ac-
ceptal)le appearance.

Mechanical tree spacles revolution-
ized field production. An early study by
Birdel et al. (1983) indicated that me-
chanica“y spaclecl trees perform better
when planted into a backhoe-dug hole,
but mechanical spades often dig the hole
as well as p]ant the tree. Glazing on the

(continued on page 48)

From the University
PESTS of LANDSCAPE TREES and SHRUBS:
An Integrated Pest Management Guide

of California!

This up to date and authoritative book on managing
landscape pests features 330 color photos to help you
identify hundreds of insects, mites, weeds, plant dis-
eases, nematodes and other problems that damage
trees and shrubs. Emphasizing an ecologically based
IPM strategy, the book suggests design and mainte-
nance practices that prevent pest problems, resistent
cultivars, biological control agents, less-toxic pesti-
cides and physical and mechanical controls. Fifty
pages of easy-to-use problem-solving tables list hun-

dreds of woody landscape plants common through-
out North America. 327 pages $32, shipping and
handling $4.00; $.50 for each additional copy.

Order publication #3359 LLM, UCANR Publications,
6701 San PabloAve., Oakland, CA 94608-1239. With
Visa or Mastercard call 800-994-8849 (in Calif. only)
or 510-642-2431 or fax 510-643-5470.

e-MAIL: anrpubs @ucdavis.edu

REQUEST OUR 1995 CATALOG OF PUBLICATIONS!
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our tree establishment
ram.”

* Reduce watering frequency
by 50% and time spent
by 80-90%

o Reduce
Iransplant'Shock

sikeduceWater,
fQuantitylUsage

Il e00-800-
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DURSBAN [ELIMINATES 14O
INSECT IPEsTS BECAUSE AILL IT TAKES
Is ONE ToO [

,|-‘.

|G
A

:\ I ost customers tend to overreact. Discover one lawn
pest and they think they're infested. Never mind that
most customers can't tell the difference between a sod
webworm and a night crawler:

Keeping customers' lawns insect pest free is what
Dursban* insecticide is all about. Not only is it a
dependable and economical broad spectrum insecticide,

(//’ DowElanco

*Trademark of DowElanco

UG A CUSTOMER.

but it has also been formulated to provide you an
effective residual on most turfgrasses and ornamentals.
One thing for sure, use Dursban and customers
won't be bugging you with their insect pest problems
For further information on Dursban, or any other product
in the extensive line of DowElanco products, give us a call
at 1-800-352-6776. Always read and follow label directions.




transplanting made eas

{eomtinsied froon popeit)

hole walls and discontinuity in the soil
column caused by the blades is the focus
of concern. Loosen the soil around the
interface between the p]ug and the hole
and integrate the surrounding soil with
the soil in the p]ug to fill the voids left
from the blades. Monitor soil moisture
within the p]ug periodically to ensure
adequate establishment.

PLANTING FOLLOW-UP. The genera] con-

sensus from research over the past 10
yearsis that no consistentimprovements
in establishments have resulted from
the addition of soil amendments at the
time of p]anting (Cur]ey, 1984; Hum-
mel and Jo]'mson, 1985). This is inter-
esting, considering the frequency of soil
amendments written into planting specs.

P]anting specifications often require

soil amendments to improve soil drain-

Stakes should be removed as soon as
possible to avoid girdling. Prolonged

staking can be detrimental to caliper
and root development on young,
developing plants.

age L)ut, the amendment and the quanti-
ties may not ncccssarily affecta positive
changc. In addition, improvcd drainage
in the backfill may not be accommo-
dated l')y the surrounding soils. T}ms,
pud(“ing in the planting hole will occur.

It is gcncra”y acccptul that staleirlg
is only needed to stabilize the root ball
or to provide trunk protection. Stakes
should be removed as soon as possible
toavoid girdling. Prolonged staking can
be detrimental to calipcr and root devel-

opment on young, developing
p]ants (Harris, 1984).

Mulch conserves moisture,
inhibits weed growtll and mod-
erates soil temperatures. Three
inches usually are beneficial.

Fertilization recommenda-
tions vary from no fertilizer for
the first year to an application
of a complcte fertilizer incor-
pnrate(l into the backfill (Perry and
Hickman, 1992). An initial soil test
will aid in determining the need for
fertilization.

Light pruning can be done at plant-
ing. Installation may provide an oppor-
tunity for corrective pruning while form-
ing the plant’s intended shape.

The author is associate professor in the
Jcpartment of horticulture at M icln'gan State
University, East Lansing.

Tree Diggers (many sizes)

CARE*REE

Ball Handler (Forks or Paddles)
Original manufacturer of TREE transplanters with 25 years of experience.

1-800-CARETRE(E)

(CARE‘REE sv__s*gn_n_s)

160 Outerbelt St. » Columbus, OH 43213 « 614-861-7775 ¢ 1-800-227-3873 » FAX: 614-861-7349
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MoOsST PEOPLE ARE [EcSTATIC AT HOw
SFFECTIVE CONFRONT Is AT MAKING THEIR
BROADILEAF WEEDS IDISAPPEAR.

With confront* herbicide, lawn care and landscape dandelions and clover to oxalis and ground ivy, Confront
professionals know they're covered. Because no is the one herbicide that won't let you down.
postemergent herbicide controls broadleaf weeds better. For further information on Confront, or any other
Confront brings you a new standard of broadleaf product in the extensive line of DowElanco products, give
control on both warm and cool season turfgrasses us a call at 1-800-352-6776. Always read .
For over 35 different species of broadleaves, from and follow label directions. e

3
% DowElanco

*Trademark of DowElanco




mulching mowers

Mudch Ado

About

—
Everyone agrees
mulching mowers
are improved from
10 years ago, but
are t/zc_z/ gooa/
enoug/z to make a

Jﬁerence m your

o)

By Bob West

Brasseyeling

HE average California lawns generates 300
to 400 lbs. of grass clippings per 1,000 sq. ft.
.nnum”y, according to the California Integrated
Waste Management Board. More than six mil-
lion tons of these clippings end up l)cin: hauled
off the lawns and Llispn.-ul of through municipnl
waste programs, comprising .1|‘prnxinmh-].\' 15
percent of that state’s waste.

Most lawn care companies and contractors
realize there is d(llld”)‘ some value in those
glippin.:.-, but how many realize just how much
value? The CIWMB estimates those six million
tons of c]ippin.:: contain Il\'drl} all of the nitro-
gen necessary for lnu\ll]\.\' turf in the entire state.
Imagine (Iml...cnuugh nitrogen for app]icali(m
to all of California for an entire vear, and itends
up at a garbage (lump.

So as (lump and landfill availability mpi(”_\f
Llis‘\ppmru] over the last 10 years, mowing manu-
facturers turned their rescarch and th'\'l‘]l""
ment Ll\"‘dl‘ll“l‘llt> loose. Their charge is to cre-
ate an effective mulching mower allowing lawn
maintenance companies to leave grass clippin::
on the lawns without sacrificing aesthetics or
turf health. 'l'mla'\', manufacturers agree lllL‘)’
have imprn\'ul the qualily of these mowers, but
tlu-y can't agree on just how effective llu-_\' are

aml Im\\‘ mm"\ lwilcr t'u' new mndcl:‘ can ])u.

LAWN & LANDSCAPE  MAY 1996

Mulching mowers
are available in
sizes ranging
from 21-inch
walk-behinds to
72-inch riding
versions. Credit:
Exmark Mfg. Co.

NEW AND IMPROVED. Mulching mowers, com-
munl_\' called rccyclin.: mowers, have been on
the market since Bolens introduced its first
models in the 1970s. But manufacturers have
battled two prnl)lvms sn-”in; these mowers: con-
tractors are reluctant to believe (l!c)’ can leave
L]ipping: on a _\-lm.] without upsetting custom-
ers, and \'.1r]_\' mulching designs failed to com-
plclcly |||c.\sc the contractors that bought them.

Rick Curlett, director of marketing for Ex-
mark Manufacturing, Beatrice, Neb., described
the (ll-\‘clnpmunt of mulcllin; mowers as an
“evolution” in the last few years. “I’rc\-'inusl_\', we
educated punplc that the best way to create an
attractive lawn was to carry the clippin:s away.
And it's not that we were wrong, but now we
know differently.”

“There has .1[\\-:1_\'5 been a gmml mnlcllinz
mower here and there,” commented Rick Rodier,
prmlnd manasger for The Toro Company,
H]--umin.:‘tnn, Minn., “but the general pnpul.l-
tion of them has nn]_\' been mediocre or poor.”

But that has all clmn:c(l.

“Now, the mulching mowers have rcd”y im-
prn\'ul,” Rodier said. “All of the manufacturers
are committing more resources .lnd energies to
these projects.”

(contmued on page O2)



We're proud to
announce powerful new
additions to our line-up.
Our F-60 Series front
mowers with features and
pricing that are going to
score a lot of points.

These 4WD mowers
include many techno-
logical breakthroughs for
increased turf perfor-
mance. The Auto Assist
4WD with Dual-Acting-
Overriding clutch system
delivers turf saving traction. In forward and
reverse. It automatically transfers power to all 4
wheels when you need it. So, when the going
gets tough, you get traction and reduced turf
damage instead of wheel spinning. Or, you can
choose to
engage 4WD
on-the-go.

A durable,
independent
hydraulic

Available with 60"
or 72" side 111\('1‘““"\’1'
mower or 60" rear
discharge mower.

Visibility and maneuwverability will increase your
productivity.

PTO clutch makes it
possible to engage and
disengage PTO driven
implements on the move.

Kubota’s E-TVCS
diesel engines deliver
maximum power while
minimizing vibration
and noise. And,
enhanced combustion
efficiency reduces fuel
cost and lowers
emissions.

The F-60 Series
includes 22, 25 and 30 horsepower 4-wheel
drive mowers as well as a 25 horsepower
2-wheel drive model.

If you're looking for the ideal combination of
comfort, power and efficiency for your team,
you've just found a winning line-up.

For more information, please write to:

Kiyholkq

KUBOTA TRACTOR CORPORATION
P.O. Box 2992, Dept. LL
Torrance, CA 90509-2992

Financing available through
Kubota Credit Corporation
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\“lIlll}‘.h'llll'\'lﬁ-.(lc\('l\'pnh'nfl'll\‘l’git'-
are going into both llh'(]t'(li(dfv(l mulch-
ingdecksand mulrlxingl<;t_~,\\'lliclhulapl
standard mowers into mulchers. The
dedicated decks and kits offer mulc hing
mowers ranging from 21-inch walk be-
hinds to 72-inch riding versions with
varying blade, baffle and air flow systems.

The vlm”rngc with improving these
mowers lies in the air flow patterns cre-
ated heneath the deck. “The Lli”icuh_\'
with any mulching deck is being able to
cut and recut the turf and then lvn‘illg
able to throw it back down to the :rnnml
while trying to lift up other Llippin,:.~ at
the same time,” \‘\[\]dilu'(l Ken Lep-
kow ~|\'l.Il.l“lllh\].nl]x‘r”l.l!h]y:t'l' for OEM
markets for Snapper, Mcl )nn.vu.;ll. Ga.

Curlett noted the most effective
mnl\ lnn: mowers riglll now are gener-
J]]y the 21-inch models. “There you've

With Design

uilding the perfect mulching mower is
a fest currently challenging all of the
mowing manufacturers, and they all
agree it's not a simple test, Most of
the designers’ attention now is focused down
under — not that an Australian company has
the perfect mower — but down under the deck
where the mowing and mulching takes place.
“A lot of manufacturers used to believe that
by adding more horsepower, changing a blade
and closing the cutting chamber, you would get
a good mulching mower,” explained Rick Rodier,

product manager for The Toro Company, Bloom-
ington, Minn. “Now we know that it's more about
how the entire process works — the cutting of the
grass and a purging of the clippings from the
mulching chamber to create constant air flow in
the chamber.”

To control air flow beneath the deck, manu-
facturers install baffles which isolate each blade
from the rest of the deck so it works as its own
mini-mower. This stops clippings from floating
throughout the space and clogging up the space.

Toro has also attached angled pieces of metal
inside the baffles on its mulcher to deflect larger
clippings back down into the blades for additional
cutting action.

Bush Hog recently adapted a system for
mowing turf that is based on a product for
harvesting agricultural products and cotton, It

5

Green Machine by John Deere

delivers reliable, tough performance.
Whether it's string trimmers, brush-
cutters, blowers, chain saws, hedge
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IT'S ONE

Your equipment should work as hard
as you do. And Green Machine does.
Under any condition, day after day,

trimmers, edgers, sprayers, or lawn
mowers, the complete Green Machine
line is built to meet or exceed your
commercial expectations.

Built to get the job done faster, easier
and better, every piece of Green Machine
equipment is backed by one of the most




has two counter-rotating blades that move
independently of each other, They are said fo
create an air flow pattern that suspends the
clippings to be cut in the air and prevents
clogging under the deck and windrowing,
according to Bob Moore, vice president of sales
for the Selma, Ala.-based company.

One of Snapper’s mulching systems mulches
clippings with a single blade containing six
cutting edges and is available as a kit, Another
deck is built as a mulcher in a cast aluminum
deck that actually converts back into a rear-
discharge mower, “These mowers have to be
more flexible and more adaptable as the
contractors go back and forth between various
kinds of lawns," noted Ken Lepkowski,
Snapper's national sales manager for 0EM
markets, McDonough, Ga.

got just one blade beneath one deck,” he

said. “With Inr,:cr decks that have more

than one blade, the prnl)lcm is main-
taining that same U”.i\'i(‘ll\'.\""

Separate baffles are situated above
u.ull l)ld(lu. lwm-.ltlx Llr:cr mu]cllinc
decks, which create smaller cutting
chambers for \'Iippiu;ﬂlncin‘ulalc.T]li:
ln'lpr larger decks function like a series
of smaller decks with smaller air flow
patterns for maximal r”icicng.\'.

Simp]c mulching kits do little more
than provide a plate to close off the
discharge chute and supply a rev ersible
blade to cut the glippin:: twice, as op-
posed to just once. Kits for larger decks
include baffles \\-Iliclu'.mmlsil_\‘ beadded

to create those _-m.l”cr J\.\lnln-rs.

FALUNB snﬂRT? There is little (l-vul)l that

everyone — manutacturers, contrac-

tors mul customers — .lpprvcinlv.- im-

prov ed mowers. The questions, though,
are just how good these mowers rv.\“.\'
are and how good l]u-y will get?

Some manufacturers remain a.lis.\p-
pn\inlc(l I)y the slow (lc\'clnplncnb of
mul\ I\in: h'clnmlu:_\t -'I']h'rc ]m\'v l)cvn
degrees of improvement, but I wouldn't
call them quantum lcdps,- noted Bob
Walker, prcsiulcnl and owner of Walker
Mfg., Fort Collins, Colo. “The mowers
haven't risen to the pcr|-nrn1.nlu~ level
that some pvuplv cxpcclc(l, and | don't
anticipate that we'll see a nm]c]ling
mower that works in every condition on
a )‘t'.ll‘-l'ﬂllllll basis.”

“1 don't know that mulcl)in.ﬁ mowers
are that much better than five or 10
years ago,” agreed Ken Raney, advertis-
ing manager for Excel .\\.nmfactnring,
Hesston, Kan. “They're still holding grass
under the deck and this grass builds up

nued on page S0)

recognized names in lawn care. Add to that a
network and parts delivery
one of the best warranties
anywhere, and you have an
unbeatable combination.
So when you want equipment
that's built tough to last longer and

dynamic dealer
system, plus

© Homelite inc./A Subsidiary of Deere & Company
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GreenMachine

work harder, choose Green Machine. To find
out more, call Homelite,
at 1-800-776-3002.

a John Deere company,







PENDULUM
MEANS
BUSINESS



1 from page 53)
and gets Llcpns'ilrn.l at the end of the rows.”

Raney explained another hurdle for
mulching mowers can be the amount of
grass that can be mowed c’.llu'li\'cl'\'.
Recommended mowing practice is to

cut 1/3 of the entire blade each time you

mow, but this may put too much grass
under the deck for mulching mowers to
handle and may lead to clogging and
unsightly deposits. “Mulchers work well
if vou're just cutting off 1/4 of an inch,
but that's not realistic,” Raney said.

( Vllinmlrl‘\'. the final verdict on mulch-

The new Steiner MX460
Mulching Deck does much more
than the average mower. Six
blades cut grass so finely, it decom-
poses quickly to nourish your
turf. Smooth-rolling front caster
wheels and a full-length rear
roller precisely follow the lay of

Mig. in Dalton, OH

Mulch more,
faster

A turf tractor with a different twist

STEINER TURF EQUIPMENT, INC
289 N. Kurzen Rd. « PO.Box504 « Dalton, OH 44618 « Phone: 216/828-0200

the land. Steiner’s single-lever
system makes it easy to adjust
cutting height.

Why settle for less? For informa-
tion about the most mulcher you
can own, the only thing you
need is a Steiner tractor and this
telephone number: 216-828-0200.
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mulching mowers

‘The technology
is continually
getting better
.10 use anything
else would be
foolish from an
environmental
and productivity

ing mowers is ren-
dered l)_\' the con-
tractors who use
them. In this case,
the verdict varies
based on the mow-
ing conditions of
L'd\']l area.
Mulching decks
and kits have be-
come a vital part of
the operations at
Minor's L.\mlscapc
Services, located in
Fort \\"urlll,'rcx.x,-'.
“We haven't had

signifi(nnl prnl)-

standpoint.

lems with accumulations or getting
through the turf on the bermudagrass
aml St. ;\u.:ustilu-:rdss ]u'ru,” com-
mented Randy Ferrari, vice prc:i«lunl of
operations. “The technology is continu-
ally imprn\’in,:.\ml more companies are
making the mowers more pn\\'ul‘[ll] to
rc(‘\'\‘lu the \']ippin:s better. It's gotten
to the point where to use an_vtlﬁn;: else
would be foolish from an environmen-

tal and prn(lmli\'ily ,-ldmlpuinl tor us.”

THE ULTIMATE TEST. =0 mulching mow-

ers live up to their billing on flat, dry,
coarse turf varieties established in areas
.ul‘ 5[n\\', constant ;ru\\'lll witly Ic.—'s In-n\'.\'
grn\\‘tllintlwsprin:‘\V'hal]mppcns when
a mulching mower is used on mpia“_v
growing tall fescue turf in late ,\pri], a
few cl.\y: after some rain?

Scott Wagner, prcsidcnl of Land-
mark Laml,-c.\pc Management, Ashland,
Va., said his company has given up on
the mulching mowers. “We used a few
mulching decks a cnup]c of years ago,
but llu-_v were cunlimm”y cln.::in.‘, up
the deck and lllcy just created more
prul)lcm: than ”n-_\' were solving.”

The klﬂl“[‘ climate of the Pacific
Northwest has also prn\'cd too chal-
]cn:in: IAnr tlu- rccyc]ing (lch‘s, l]m,-' l-.xr.
“The biggest prnl)lcm we ran into with
mulching mowers was clogging under
the deck due to the amount of moisture
we deal with during the mowing season,”

timwed on page S8)



Thal’s why landscape, nursery and greenhouse professionals alike rely
on AVID [or unsurpassed prolection against miles and lealminers.

AVID? is the one miticide/insecticide that can make every planl pm[u«imm]

lnoL nn(l AVID i 1S, altu a“ tln most \ertllg l)mm[ spectrum pm(lud you can
lm\ fm ~upu’|m control of mites and leafminers. It L“ttll\tl\ protects a \\ulg
range of planl:, from conifers and shade trees to puttul ﬂm\um; plnnt> and
delicate ornamentals. And, because it’s unrelated to any other miticide or
inscclici(lc, AVID is the ideal (uun(lnliun for a resistance management
program. But the true lwaul_v of it isn't how well

®
AVID can protect your p]ants and ornamentals.
[t's how goml AVID makes you look.

miticide/insecticide

NJ 070650012, AVID® is & registered
erved. AVDLO1081-AJA




mulching mowers

(comtimued from page 50)

explained Bob Grover, vice president of
lamlscapc management, Nnrl]n\'vst
].mulscapc [ndustries, Portland, Ore.
“When the lawns are drier, the mulching
mowers work great. But we just lm\'c too
much wet season.”

While manufacturers admit that
mulching decks aren'tideal for all mow-
ing at this point, tlu—y are quicL‘ to point
out that these mowers can still prove
valuable to anyone caring for turf.

“’]-n(ld'\', we're as close as ever to say-
ing it doesn't matter between a nmlcllin.:
deck and lm;_.tin.: to do the same inl),'

Rodier explained.

llllﬂllllﬂ KITS. This is where the mulch-

ing kits, which convert a traditional
mower into a mulching mower, become
particularly helpful. “Dedicated decks

create concerns in areas where you must

catch the clippings early in the spring to

handle |wm-,\' growth and get the lawn in
slmpv,' Curlett noted. “But you can use a
catching system during the spring.\nd put
ona mulc'xin‘< kit through the summer.”

“The kits may not give you optimum
pcrl‘nrnmncu,' Walker said, “but opti-
mum performance u:‘ua”y isn't needed
for lawns Juring the hot, er summer

months. Then l'w kits can work wc” as

more l‘l‘ a lﬁ'\\'-lt‘\.‘]l l"lll\"llini‘ Ilh‘\\’l‘l’..

The key to a mulching mower is a clear
air flow pattern beneath the deck so
the clippings are recut and discharged
into the turf. Credit: Snapper

Crews at Minor's Landscape
typicn”y use the kits on their 52-
inch mowers while using dedi-
cated decks for 21-inch walk
behinds and 72-inch ridin.:
mowers. “You can change the
blades and put on some baffles in about
15 minutes,” Ferrari said. “The dedi-
cated decks manufactured spccifica”)'
for rccyclin: clippin;s do a bit of a
better job for us, but using the kits is still
faster than catching the clippings, even
if we lm\'c to go lmcle an(] laL‘c care of
some clumps.”

The author is Assistant Editor of Lawn &

Lmul:‘cnpc magazme.

License Requirements

NEW GREEN STUFF*ABSORBENT EMERGENCY RESPONSE KIT

Everything You Need to Meet New Federal Requirements to Clean-Up Chemical Spills

Troublesome leaks, overspray and accidental spills of hazardous chemicals can cause huge problems for green-
houses, nurseries, landscapers and garden centers. That's why the GREEN STUFF* Absorbent Emergency Response
Bucket Kit contains everything you need to meet new EPA Worker Protection Standards and Pesticide Applicator

GREEN STUFF* Absorbent is one of the fastest and most effective absorbents ever
developed. And because it's compatible with most chemicals, pesticides and virtually
any other hazardous materials can be cleaned up in just a few minutes

Environmentally responsible operations must act quickly to ensure the safety
of their employees and customers. You'll find that the GREEN STUFF® Absorbent
Emergency Response Kit is the convenient, practical and economical choice

CALL OR WRITE FOR COMPLETE INFORMATION

GREEN STUFF ABSORBENT PRODUCTS, INC.

2020 FRONT ST, « SUITE 303 « CUYAHOGA FALLS, OH 44221
1 (B00) 294-4105 « (330) 945-5140 » FAX: (330) 945-5149

© 1096, GREEN STUFF* Absorbent Products. Inc

bels (2
Response Booklet
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Discover the
Ultimate
P :
4 Il.‘lﬂl"

THE SAFETY VULCHER

SAFETY LESS
SHIELD CLEAN-UP
Works on Used once
vinwally | MULCHER S0
machines vxg}o\m it
Eliminates
the need
for raking &
bagging.

This is the answer to
vour mulching problem!

Call 1-800-806-6764 for the dealer
or distributor closest to you.
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Bugs have been around

for 300 million years.

Time’s up.

Party’s over for fire ants, cutworms, mole crickets and other problem turf insects. Talstar" insecticide /miticide is about to
end their fun on golf courses and lawns. It offers lasting residual control, in easy liquid and granular formulas. Which
means fewer applications, greater savings. Sure, bugs have lasted centuries. But Talstar lasts long, too. Call 800-528-TURE. ;MC.

© 1996 FMC Corporation

TALSTAR insecticide/miticide is registered for use on golf courses only in FL and GA. Consult the product labsl lor complete usa instructions and precautions. TALSTAR and the FMC logo are of FMC C
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water features

Water Features:

The
tlusive
Niche

OST ]dll([s\d"t'l'r agree that incorporating a water feature into a
De:"q”,'”q Cl”L/ I.nuls\apc xlr.—i.:n 18 li.L'v maL‘in,: a little magic. A .:-cntl_v ”m\'in.:
¥ : stream, a crashing waterfall or a .-'implc ]ily pnn(] with fish and other

insta//mg water features

aquatic life can change the uump]cxiun of the ]amlscdpc cnlirul_\'.
“Water features make a l.\mlscapc appcdl to all the senses,” said Gary

Wittstock, president of Waterscape Designs, a water feature product

supplier and manufacturer in West Chicago, Il. “You can take a $50,000

laml.-x.\pc job with no feature and put it up against a si:ni“c.mi]_\' less

proper/y and pro/lfab/y
takes spec:a/ skills that ,
expensive ]amls\'.lpv that includes a water feature, and the water will
/eu‘ t(_’af/]_ tlm\\' more comments I‘rnm pc«-plu..

l 'ni’nrlun.llcl.\'. water features present a whole set of issues that are
unigue in the world of I.ll)l].“k'ﬂ]u' construction. While some new tech-
niques increase the consistency with which water features are built,

By Paul Schrimpf

there are si.:nil-ic.\nl differences in the timing

and costof constructing water features that exist
from site to site.

Still, there are some l.lll(]ﬁ\‘dpl‘ companies
that are known in their city, their region and
even nalinna”'\' aswater feature .~pccia|i.~’l.~.T]u-y
can design and build water features that not nn|_v

work, but more impnrlanlly, add to the prul.ils.
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(continued on page 02)

(Above) This red
attractive hardy
water lily and
parrot’s feather
require no weed-
ing. Credit:
Aquascape
Design. (Below,
left) Landscapers
who build water
features say they
are among the
most difficult,
but most
rewarding
projects they do,
Credit: The
Pattie Group.



The Value of

Proven Performance

Upgrade a /
residential or /
light commercial
site. Stainless steel
option. Five-year
warranty.

Rugged, redesigned |
rotor. For all
recreational and
institutional sites.
Economical,
water-efficient.

\\\J)\ ]
Top-of-the-line /‘/
. gear drive for all /""
Landscape professionals expect tough challenges on institutional challenging sites.
sites. Dirty water, abrasive soil, public liability, vandalism. Not to - A decade of proven
mention sports field safety. That's why they rely on Hunter. performance.

For more than a decade, Hunter rotors have been proven the
world’s most reliable. From neighborhood parks to national

stadiums, challenging sites demand unchallenged performance.

Hunfer  Rotors for all Institutional Sites

The Irrigation Innovators Call today for more information and a free catalog 800-733-2823,
USE READER SERVICE £77




{conting

WHERETO TURN. When it ¢ omes to water

features, there are very few plauc.-‘ that
prnlncssinnd]: can turn to for one-stop
information on water features, Most of
the top Iantls\'a;wrs who do water fea-
tures have gained their expertise froma
variety of sources.

How Steve Pattie, pn-sillrnl of The
Pattie Group, \.stturlaml, Ohio, be-
came known for nut:tan(lin; water fea-
ture design is typical of many designand
construction firms across the country
with similar reputations.

“I get bored easily, and | have always
been interested in trying something new,”
he explained. “Water features are com-
p]icatul, tricky and hard to price, but
tlu-y have .1!\\'.1}'5 been fun and challeng-
ing to us,” he said.

Pattie worked on his first water fea-

ture about 20 years ago, and he admit-

ted that “about 90 per-
cent of the project went
right.” By trying differ-
ent designs and tech-
niques over the years, the
firm was able to build a
knowledgeable team of
[\g‘(‘[\lt' while streamlin-
ing the projects as much
as pussil»lu.

Water feature con-
struction and mainte-
nance lx-clmiqm- courses,
even at the novice level, .
are not cnmmnnly avail- enurely'
able. The Associated
Lanc.lsrnpc Contractors
of America has held some roundtables
on the .-‘ul)iccl, .n‘cnr(lin: to executive
director Debra Atkins, but has not created
courses that teach water feature construc-

tion. The [rrigation Association also

A gently flowing
stream, a
crashing
waterfall or a

simple lily pond
can change the
complexion of
the landscape

does not address water features
in either courses or certification
training.

There are {vcw, if any, regu-
latory guides to use as refer-
ence points for designing water
features. Except for some mu-
nicipalities, building codes ap-
p|_vnnlylnswimmin:punl.-’ and
not |andscapu water features.

“Ifa project that is termed a
water feature is built into the
landscape, youreally don't have
any restrictions or codes ex-
cept in some local areas,” said
Eric Keesen, executive vice
prvsiclunl of Allen Keesen
Lmulscapc, Denver, Colo.

landscape firms who spccidlizv in
water features have Llc\'clupc(l their own
pvrsnndl network of fellow contractors,

feontmued on page 04)

THE EASY LAWN ADVANTAGE

EASY LAWN
IGHLIGHTS!

* HIGHEST CUSTOMER
SATISFACTION!

* ONE MAN OPERATION

* DOUBLES AS AN
OVERSEEDER

* LONGER WARRANTIES

* BETTERAGITATION

* HIGHER MULCH
CAPACITY

* LESS MAINTENANCE

* CUTS SEEDING
COSTS BY 1/2!

High Quality, Few moving parts, Longer Lasting, Best Warranty...

Ga’y V Hydro

Seeding
Systems

lown

Engineered For PROFIT!

Out-Performs and Out-Lasts the competition!

Call for Information Today

800-638-1769

USE READER SERVICE #50
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(2% time 1o

SHRAKE” Rattle X Roll
with the

NEw SHRAKE

+ Barnyard Cleaning

+ Landscaping
+ Composting « Water Harvest
« Gardening « Bulb Digging

« Treasure Hunting « And More...

SHRAKE™
BRAND TOOLS

800-997-4373
Patent Pending _)—’

Fax 801-259-5353
USE READER SERVICE #51
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When you think you need
Roundup, try REWARD®.

With REWARD herbicide, there’s no
waiting for it to go to work. Because
REWARD is absorbed by broadleaf
and grass weeds just minutes after
application. On golf courses, around
residential and commercial turf,
greenhouses and nurseries, in right-
of-ways — wherever you have a
weed problem. REWARD is especial-
1 ly good for spot treatments, edging,
tree wells and other areas where you
need quick, effective weed control.
Unlike other herbicides, REWARD
can be used in both aquatic and
grounds maintenance situations.
Plus it’s rainfast in only 30 minutes.

o

oo.omﬂ‘,f’:oc;“::ﬁmowc‘ : Also with REWARD, there’s no worry
u about the surroundings. It stays
where you spray it, controlling
weeds without affecting non-target
\'c}\;cl;uion. fish and other wildlife.

REWARD herbicide. For broad-
spectrum weed control without the
wait — and without the worry.

e For more information, contact
o your distributor or call Zeneca
at 1-800-759-2500.

Always read and follow label directions
REWARD" is a trademark of a Zeneca Group Company
Roundup is a trademark of Monsanto Company

01995, Zeneca Inc. A business unit of Zeneca Ing mofessioml Products

USE READER SERVICE #10



(continued from page 02)
books, equipment suppliers and water
quality maintenance and aquatic life spe-
cialists from which to draw expertise.
Water gardening is so popular in
southwest Florida that Smallwood De-
sign Group has developed turnkey rela-
tionships with pool contractors and
aquatic environment specia]ists to do
the most technical and tedious worlz,
according to Paul Drummond, vice
president of business cleve]opment.
This has been a l)ig l'nelp, especia"y
when establishing features that need to
support aquatic life, according to Drum-
mond. A water feature can take from
three weeks to a month to establish itself
in an environment before it becomes
self sufficient. Then it will require some
degree of monitoring and maintenance
to keep the ecological balance intact.
Companies that build water features

genera”y have certain people on staff
that are strong in that area of business.
Pattie said members of his design staff
are all Capal)]e of (lesigning a strong
water feature, but there are a coup]e of
foremen that are especia”y aclept at
malzing the p]an work on the site.
Keesen said t'}mfeloing a water fea-
ture is “like putting together a puzzle,
and you rea“y have to know what pieces

go in what places, and in what order.”

TYPICAL CLIENTS. Contractors say that

once a client latches on to the vision of
a water feature, the se“ing part is not
difficult. The major concerns are the
cost, which may be more than a client
expects, and the level of maintenance
that many water features require.

The most important thing to estab-
lish in the design process is how the
water feature will be used. Will it be a

water features

living ecosystem with aquatic life or
clean and clear like a swimming pool?
Will it be viewed more from the inside
or outside? Is the sound of splashing or
running water important to the client?

On the initial visit, Pattie has the
potential client fill out a questionnaire
that takes about 45 minutes to com-
plete. Includedinthe questionsare items
specifica“y related to water features
which reveal what the client is looking
for in a project.

In general, there are two types of
clients that l)uy water features — those
that are l‘lighly lznow]eclgeal)le and want
to be actively involved in its mainte-
nance and those who couldn’t care less.
Clients with a high degree of knowledge
are usually interested in a naturalistic
garden with aquatic plant life.

Over the last five years there has been

(continued on page 00)

Wouldn't you like a custom water feature

Starburst

at a non-custom price....?

Rocket

Phoenix

Introducing the Instant Fountain from Otterbine, everything you ever
wanted in a water feature and more....

« Three interchangeable spray patterns including
one water management tool!! -shown above

« This 1/2 hp unit is great for smaller ponds &
lakes. The mini power control center includes
Ground Fault Interrupter, 24 hour timer and is

available in 115v or 230v.

0‘““ Biy,

X S—
erp0 g

« Rocket and Phoenix patterns are adjustable.
Pick the pattern and adjust it however you like!

« Maintenance free stainless steel and thermal
plastics unit !! No need to ever change oil
or seals. Exceptional 18 month warranty!

....Tor as little as $1399.00

Otterbine/Barebo, Inc. - 3840 Main Rd. East - Emmaus, Pa. 18049 - Ph# 1-800-237-8837
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TRI-POWER
The Bare Facte:

Premium Broadieaf Weed Control With A User Friendly Label

iverdale
1-500- 245 23220
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EVERYTHING FOR THE

LAWN MAINTENANCE INDUSTRY

'CELEBRATING OUR 30th YEAR!|

I 200 gal. polybaffled tank | 300t 1/2" hose
Il 5.5HondawithD-30 B Unit pre-tested & readytouse
- Electnc reel I Custom builtunits avallable

" OLDHAM CHEMICALS

COMPANY, INCORPORATED

1-800-888- 5502

Or write: P.O. Box 18358, MEMPHIS, TN 38118

USE READER SERVICE #53

® MUCH MORE F(
(Easy payment plan availabj

CALL FOR FREE DEMO DISK!

PLEASE SPECIFY DISK SIZE 312 OR 5w

1-800-572-8713

CUSTOMIZED BUSINESS SOFTWARE, GLEN ROCK, NJ Sl

USE READER SERVICE #54
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(continued from page 04)

an increased interest in ponds featuring a fish called koi.
People who want to have koi ponds installed are often
extremely knowledgeable about the fish and their environ-
ment, according to Keesen.

“We've installed a number of koi ponds in recent years,
and koi clubs are l)ecoming increasingly popular," he noted.
In this case, clients will often know more about the fish and
its habitat than the contractor. Under these circumstances,

fuatic Ecosystem

ur company builds up to 100 waterscape systems each season
with the goal of creating functioning ecosystems — self-sus-
taining and self-regulating natural communities of organisms in-
teracting with one another and with their environment.

The biggest benefit is that little or no maintenance is required. Because
a balance is maintained naturally, no chemical treatments, sand filters or
ozone generators are needed. Natural ponds do best using filters
designed specifically for water gardens.

FLORA AND FAUNA. First, consider the growth patterns of hoth the plants
and animals. Some aquatic plants are vigorous growers and can take over
a small water garden. A typical hardy water lily will spread over a 3-foot
diameter area. Most customers like at least 2 or 3 lilies for their pond,
and some open water, so our our water gardens are typically at least 8
feet long by 6 to 10 feet wide. These dimensions make it easier to dig the
pond to at least 18 inches of depth without requiring steep sides. A
shallower pond edge is safer for people and children and encourages the
planting of shallow bog and marsh plants that naturalize the setting.

Larger ponds generally require less maintenance — the pond can
handle more fish and plants without getting noticeably dirty. Fish grow
better in larger ponds and can hide from predators.

The filtration system should be sized to handle the increased biological
load placed upon it from the growing fish population. Pump and pipe
diameter selection should be done by someone knowledgeable in
waterfall flow and filtration flow requirements.

After designing and marking the area, it's time to dig and install the
water-holding device. It may be concrete, clay, preformed plastic or a
rubber liner, We have found that a fish-safe 45-mil EPDM (ethylene
propylene diene monomer polymer) is easy to install and cost effective.

Adding a rock and gravel substrate hides the pond lining material and
creates a pleasing visual affect, while adding refuge for fish and frogs.



“ the customers are often helpful in making sure the design
meets the criteria for supporting the fish habitat.

The other aspect to discuss with the customers is the
ongoing maintenance of a water feature. Just like a swim-
ming pool, there is a certain maintenance regimen that
customers will have to follow, whether t]lcy decide to do it
themselves or contract it out to a spccia]ty firm.

The increasing demand for water features has led to a

significant increase in the number of ponJ maintenance

1 Gravel provides the necessary habitat for bacteria to colonize. It
greatly increases the biological filtration capacity of the entire system.

L We use granite as our stone of choice, which comes in a variety of
colors, shapes and sizes. Most stones can be used, but be careful with
limestone as it can change the pH of the water.

SUPPORTING AN ECOSYSTEM. Filtration is a must with any type of profes-
sionally installed water feature. It should be designed to fit the pond's
. size and fish load. We recommend both mechanical and biological filters.
A mechanical filter like a skimmer removes debris that falls into the pond
and is critical, If debris is not removed, it begins to decay within the
pond and can lead to disease and possible death of fish.
A biological filter is equally important to the overall heath of a fish
habitat. It supports colonies of bacteria that remove ammonia and nitrite
i from the water that are deadly to fish in big concentrations.
The last factor is dissolved oxygen levels, which can be achieved with
a waterfall. It looks and sounds great and is an excellent oxygenator.
Filtration selection considerations are cost, installation time, compat-
ibility if using several different manufacturers, filter performance and
the ability to hide the pond filtration and construction materials.
Fish need a well-halanced diet in moderation and need occasional
feedings of good, high quality fish food with all the proper vitamins and
minerals. Let the pond habitat supplement your feedings.

SIMPLE MAINTENANCE. Cleaning the skimmer and biofilter according to the
manufacturers’ guidelines is necessary. Yearly or biyearly total pond
cleanout may be needed to freshen up the pond. The use of hacterial
seeding is recommended to speed up the natural process of decomposi-
. tion and eliminate water quality problems.

In the north, the fish require adequate oxygen in winter. Use a floating
heater or small recirculating pump placed in 8 to 10 inches of water to
keep the pond from freezing over completely. A combination of the two
methods may be necessary depending on the number and size of the fish.

We recommend that anyone interested enroll in a course or study
related articles to learn more about the intricacies and the joys of
properly designed waterscapes. — Gary Wittstock

The author is president of Aquascape Designs Inc., West Chicago, Ill.

BUILDING PROFITS
FROM
LIMB to LIMB

EAGLE 45 AERIAL LIFT

» Trailer-mounted, articulated aerial lift with a
25-foot side reach and 45-foot working
height.

* Positive bucket leveling, 360 continuous
rotation.

* Fully proportional hydraulic controls.

* Easy to operate and transport - pull it
with your pickup truck.

AmeriQuip

1480 Arrow Hwy., La Verne, CA 91750
(909)392-2033 Fax (909)392-4651

(800)824-9776
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firms. Most ]nmls\'apx- px'nfu.~.~innd|> say
the level of work and expertise rcquirml
for most water features make ]wrlurm—

ing this service cost-prohibitive.

list of local aquatic maintenance spe-
cialists for customers. Picking a repu-
table company will be important when
the feature supports aquatic life — es-
pecially in the case of koi, where cus-
tomers commonly name their fish and

treat them like part of the f.unily.

cleaning filters, removing debris such as
leaf (]rup from deciduous trees and the
“winterizing” of the system, depending
on whether the system issetup torunin

t]w cold \\'cnt]n'r.

AVOIDING PROBLEMS. 1< difficult work,

but lamlsmpc prnf'c.\-’innnls said that

lulil(lin: water features is some of their

The Pattie Group will recommend a

Ongoing maintenance tasks include

most :.lii.-l.yin: work.
“The first couple of
projects we worked on were
inlimillalin,:,~ said ||ul(l
Griggs, senior ]amls\'npv
architect at Lied's Land-
scape Design and Develop-
ment, Sussex, Wis. But, he
added, agood reputation for
creating water features
quicl\']_\' sprc.uls.
Landscapers who have
mastered the hm'lmiquv.—‘ of
designing and constructing
water features gcm-m”_\'
started with relatively un-

cnmpli\alml projects and

worked their way to more difficult land-

scapes.

one nl' l]u' l)ig \'I).\”cn:vs. IE-’I(I] |\rnivd

varies c.lupvmlin.:nn the amount of earth

Contractors
say that once
a client has
|atched on to

the vision of a
water feature,
the selling
part is not
difficult.

being dug out, rocks and
boulders being plnu-cl, lin-
ear |‘m-l n{ running stream,
llci.:llt n[ any walcrl.a”s an(l
other considerations.
Keesen sug:cstccl llmt
lnml.-'capcrs try smaller fea-
tures first to avoid getting
burned, or hire subcontrac-
tors for Iargur inl).-‘ and learn
the trade from them.
'|'ncn.~‘urcsucccss,cxpvrts
urge that lam]scapcrs avoid
using inferior products, es-
pecially the liner. “If the liner
|..1i]>, the great majority of

the time _vnu'” need to tear

out the whole feature and start from

S\'l‘dh‘ll,- Keesen \\'arnul.

Mastering the pricing process is also

The author is M lanaging Editor o/ Lawn &

|..1m|scn|w magazine.
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12 MONTH * VARIABLE SPEED

VERSATILITY
Spreads seed, fertilizer,
sand, ice melters
MOUNTS ON ANY
TRACTOR Mounted inside sealed, totally
Vehicle, front mower, etc. enclosed housing
THERMOPLASTIC ¢ SINGLE LEVER
NO-RUST HOPPER JOY-STICK CONTROL

STAINLESS STEEL * 600 LB./9 CU. FEET
FLOW ADJUSTER CAPACITY

CALL 1-800-725-8377

SPINNER
Spreads 4-40 feet

* 12 VOLT DC HI-TORQUE
MOTOR

MPS-125 MULTI-PURPOSE SPREADER
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C & S TURF CARE EQUIPMENT, INC.

¥ BUILDING QUALITY EQUIPMENT
FOR PROFESSIONALS, BY PROFESSIONALS

C & S Protank* Sprayers
eELECTRIC AND GAS UNITS

¢ DESIGNED TO FIT IN
A WIDE RANGE OF VEHICLES

*SINGLE AND DUEL
TANK CONFIGURATIONS

¢ DIAPHRAGM, PISTON,
OR ROLLER PUMPS

Complete Sprayers...Ready to work

(216) 9664511  (800) 872-7050
FAX (216) 966-0956

Custom Orders Welcome!




WITH “WALKER MOWERS”
ANDERSON LAWN CARE

WORKS TN THE RATN

WHEN INDIANA-BASED ANDERSON LAWN CARE
SET OUT TO TAKE A LARGER SHARE OF THE COMMERCIAL
MARKET, LITTLE DID THEY KNOW THAT THE EXTREMELY WET
SPRING WOULD ACTUALLY BENEFIT THEM \\

)

Bobbie Anderson, owner of Anderson Lawn Care, told us:

“The week before Memorial Day we were asked if we were interested in taking on 15 bank
locations in Elkart, Indiana. There was a catch; the previous mowing contractor had been fired, the
grass was overgrown (almost 2 feet high in places), we had to complete the first mowing in one
week, and rain was expected for the rest of the week. Without hesitation, we accepted the challenge
and mowed the first bank the next day in pouring rain. The Walker ran through standing water, and
in some places, grass that exceeded the height of the wheels. We mowed in conditions that our
competitors literally stopped by the road to watch us work in... We have signed a 3-year contract
with the bank and because of our performance secured additional select accounts in the community.
Mowing with the Walker is just another way our service is set apart from the rest.”

“There i1sn’t another machine on the market that runs like a Walker.”
— Bobbie Anderson

WALKER MFG CO.+DEPT. LL+5925 E. HARMONY RD. « FORT COLLINS, COLORADO 80525 + (800) 279-8537
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residential communities

High-end multifamily residential communities can be the source of long-term contracts,
as well as continuing add-on services over the years. Credit: J, Wheeler

70

Managing Residential Communities

rorthe Long lerm

ESIDENTIAL COMMUNITIES can
neanany number of |\l.1cu.-‘: apartmentcom-
plexes, condominium or cluster-home de-
velopments, even assisted-living campuses
for senior citizens. While the particulars of
each ,:cn,:nu"\ic.\l market v ary, the building
boom in general has slowed from its frantic
pace of the 1980s. Competition for these
clients remains strong, as professional prop-
erty managers or Ilmncu\\'ncr committees
search for more ways to get more value for
their ]mul,-'\'.lping dollars.

Some contractors are frustrated lvy the
mechanics of getting contracts — working
with various pcuplc, cnn.~lanll'\' reeducating
decision makers or operating within strict

budgets — but others thrive in this market.

LAWN & LANDSCAPE « MAY 1996

They focus their efforts on meeting each
cmnnnmil‘\"s needs while also l)i(]t]ilhﬁ \\‘i:cly
and listening Lluwl'\' to the residents.

Dave Klier, director of sales and contract
administration — horticultural services at
Torre & Hru:]i\- Inc., Pontiac, .\\ic|1., ex-
plained, “This is a good market. Small to mid-
size firms are focusing on this market because
ll\v_\' can get a lot of work [.\irly vasil_v with low
I'Iit[\ling‘. The clmncn.:v is clnin: it prn[itnl)l'\'. A
lot of them fail and Llisumwar."

Ed Laflamme, president of Laflamme
Services Inc., Bridgeport, Conn., compared
this market with his commercial properties:
“With commercial or corporate landscape
maintenance, the pun‘lmsin.: Jcparlmcnt is
«11\\';]'\'3 saying '\‘lwdpcr. Ll]l‘t][“.'l', clu-a;)cr,' to
|l.\ci|il'\' managers. Y ou
migl)l have .:mu.l rela-
linn.ﬁllips with them,
but llw.\' have to g0 l)_v
the bottom line. There
may be no negotiation
on price, or t]u-y may
call and say, ‘Ed, is that
your best price? "

He added that resi-
dential communities
are less focused on the
bottom line.

John Wheeler, pre-
sident of Wheeler
Landsc.\pin.ﬁ, Cha-
grin Falls, Ohio, sees
the advantages. “One
‘ul\'antagc is the fact

(continued on page 72)

T/ze /eeys to
profiting from
/am{scape
mamtenance
in residential
communities
are gooa’

management,
smart bidding
and the ability

to /isten.

By Susan
Gibson




IF IT GROWS
WE CAN CUT IT.

Grass, bushes, yes, even trees, Husqvarna has the power equipment to get
the job done. In fact, with Husky, you get the most complete selection of
lawn and garden equipment of any major brand. You get Husky’s exclusive features such as
Alr Injection for cutting up to 20 times longer between filter cleanings; Smart Start" for
smooth, easy starts; and LowVib™ for one of the lowest vibration ratings i the market. You
get quality based on a 300-year tradition of excellence. Call 1-800-HUSKY-62, and you get

our free catalog along with dealer locator information. Find out about the Superior Value of
Husqvarna. If you have a yard, we have something for it ® Husqvarna

i

NOTHING WORKS (o) LIKE A HUSKY
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residential communities

(continued from page 70)

thatthere’s work out there because many
pcople don’t want to do residential com-
munities. | think the perceived disad-
vantages rea”y turn off a lot of people to
worleing on condos. It’s perceived that
there’s no loyalty in this market — no
reward for giving good service.”

He has found how to deal with this

perception, however. “You can’t com-
mand as high a margin or hourly rate,
but if you know what you're doing, if
you're careful about pricing and you
have the right guys and equipment, you
can make a profit on it.”

Still, others look elsewhere for busi-
ness. Ro(lney Bai]ey, president of Ever-
green Services Corp., Be”evue, W’ash.,
noted, “Thccommunity association busi-
ness leaves you without a strong point of
contact, so it can be a very difficult

business. It can be a very good business,

Many residents of multifamily
communities want involvement in
decisions on landscape maintenance
and improvements. Credit: M. Scian

but we ran into too many self-
appointed experts trying to help
us do our work and we decided
didn’t need that market to meet

] »
our goa S.

THE TRANSIENT LIFE. Apartment

residents tend to be more transi-
tional than those who own their
property. Typically, they live at a loca-

tion but are not really involved with it.
That's the jol) of the on-site property
manager, who usually serves as the di-
rect contact with a landsgape contrac-
tor. This is often based on Lu(l gets and
basic property maintenance nce(l,.

Linda Novy, president of the Gar-

dener’s Guild, San Raphael, Cali{., ex-
plaine(l, “Apartmentsare the most like a
commercial property.”

She noted that apartment complexes,
while lower in blldget, also require less
leid-glove treatment. Other contractors
said that maintenance standardsat many

(continued on page 74)

Remember...

how chain and bearing problems used to steal your profits?
.back before you bought your first Turfco® Aerator.

down

Choose the durable Standard Aerator :
® or the High Production Pro-Series Wide Model!
MFG. INC. <1655 101st Avenue NE -Minneapolis, MN 55449-4420 ~Phone: (612) 785-1000 - FAX (612) 785-0556

PRPRN T e—

 —

s

| Turfco’s exclusive

¥

P +
i

Ty

ime!

M externally housed chain__

and sealed bearings...
slash costly downtime!

2 Models

AERATORS * SOD CUTTERS ¢ EDGERS * DRILLING UNITS + POWER RAKES ¢ PIPE PULLERS

72  LAWN& LANDSCAPE o MAY 1996

USE READER SERVICE #60



INJECT-A-CIDE "AV"

Contains Abamectin, an interesting
new chemistry insecticide having
long residual (up to 6 months).
With low toxicity, very low dosage
and fast uptake, covers a broad
range of insects.

ENVIRONMENT

.

IMICIDE

Contains Imidacloprid, the same
active ingredient found in MERIT.
A new chemistry insecticide with
extremely long residual (12 months),
controlling a broad range of insects
with low toxicity and carrying a
caution label.

%
ALLY SAFE

WAYS 1O o

&KEEP TREES €

INJECT-A-CIDE

Contains Metasystox-R, which is

. excellent for controlling insects in
conifers including Bark Beetles.
Over 25 yrs. of proven performance
controlling a broad range of insects.
This product is also available in
California.

L 4

THE
TIME PROVEN

MICRO-INJECTION SYSTEM

LEAN

INJECT-A-CIDE "B"

Contains Bidrin, our most deman-
ded insecticide with over 30 yrs.
of proven performance. It provides
rapid kill and long residual for a
broad range of damaging insects.
It has very fast movement and high
concentration with a low dosage.

MICRO 8 JECTIONS OFFER:

2810 N. FIGUEROA ST

1-800-TREES-Rx ﬁ

1-800-8673-3779

SIMPLICITY, EFFECTIVENESS,
TARGET APPLICATION,
SAFETY, WEATHERPROOF,
EASY TO APPLY & A LARGE

RETURN on a SMALL INVESTMENT.
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No matter how big the demands
of your retaining wall projects,
StoneWall" SELECT"

provides the perfect fit.

StoneWall SELECT retaining walls can
rise as high as 40 feet, with the ability to support
substantial surcharges, and maintain a look that’s
always perfectly proportioned.

StoneWall SELECT’s natural stone beauty
never appears too large or too small for the site.
It’s dual level split face and random texture
complement walls of any shape or size — without
the overpowering “stacked tire” look or the
monotony of straight split face.

And each StoneWall SELECT unit’s built-in
balance and molded gripping surfaces allow for
easy handling by one person. StoneWall SELECT.

Simply perfect.

Another Perfectly Proportioned
\ Product of

Corporation

CAD Details
available on disk.

Innovative Concrete Design
800 / 394-4066 * 414 / 962-4065 * Fax 414 / 332-9678
3934 North Ridgefield Circle ® Milwaukee, W1 53211

USE READER SERVICE #15
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(continued from page 72)
apartment complexes are minimal and less lilzely to involve
improvement work.

Klier explained one advantage of apartment contracts:
“These are an opportunity to have one ]arger dollar amount
contract rather than many smaller contracts. In the case of
apartment communities, you usua”y have one decision maker
for your clo”ar, rather than many. This cl’langes for the condos
where you get into dealing with the association boards.”

HOMEOWNERS RULE. The dynamics change dramatically in com-
munities of homeowners. The more settled and high-end the
community is, the more its residents will be involved in making
landscape decisions. e R
Novy commented, “This is

a growing business for us. We

The more settled
and high-end the
community is, the

usually handle the property
through a landscape commit-
tee. Wedo wa“z-t}xroug]'ls, hold
office meetings followed l)y
wa“z-t}u'oughs, or do a walk-
tl'lroug}l and then present a
master p]an with a nuts and

more its residents will

be involved in making

bolts element, plus suggested
enhancements. The commit-

landscape decisions.

tee is the first line to comment

ona plan and then tl'ley report
to the board.” B st it

Sometimes, homeowner associations refer all or some of
the decision malzing power to professional property managers.
They can serve as valuable go-betweens, noted Michael Scian,
president of Scian's Landscaping, West Berlin, N.J. “Property
managers have realistic perceptions on what can be accom-
plis}led, but the homeowners still put pressure on them to get
more for less out of their contractor, particu]ar]y the lamlscape's
high impact items. We find ourselves not so much giving away
items, but putting together the right management team to
supervise crews and troubleshoot on site to find the problems
before tl'xey become visible anywl\ere else. It's important to
show them that you're actua]]y managing the property and not
just the service itself.”

Homeowners want more than value, Wheeler said. “Condos
require customer service so you have to have the al)ility to
respond at a very professional level.”

But homeowner associations didn’t get their fickle reputa-
tions for nothing. “You can have goocl per{ormance and service
and still lose these jobs over politics,' Wheeler added. “These
are not low-maintenance customers. You've got to have good
communications and a way to reach the foreman on the
property immecliately."

Joe Short, who is vice president and business manager at

Ocean Woods Landscaping on Hilton Head Island, S.C., said

(continued on page 70)



The Ultimate in What a

The New Combo Mulching™ Deck*
lets you achieve superior results
in varying conditions using

the same deck.

Available in 44°, 48",
52", 61" and 72" decks.

The “outfront”
leader in zero-
radius mowers
for more than
a quarter of
a century.

< 10 Side Dischorge

GRASSHOPPERABILITY

the ability to make all the right Q:ke.go.;sde
moves for mowing quality and flotation option

timesaving productivity.

* EASY CONTROL to make all the moves you want to mow * NO TOOLS NEEDED to remove decks and add year-round

with soft-touch dual levers. You get the “feel” in no time at attachments in minutes thanks to the new, exclusive
all because the hands-on control is so natural. Quik-D-Tatch® mounting system®.

¢ ELIMINATE MOST SECONDARY TRIMMING using hydro-  * CHOOSE YOUR POWER from nine en(fine models, 14 to
static direct drive and zero-radius maneuverability with 28 hp, gas or diesel, air-cooled or liquid-cooled — the
outfront deck reachability. broadest line of outfront riders in the industry.

New Model 928D, 28 hp diesel, Snowthrower Angle Dozer Blade Rotary Broom

with Quik-D-Tatch Vac® System

and Trail Hopper™ collector.

Other Attachments Call today for a demonstration to see what a Grasshopper can do for you!

* Dethatcher :

* Bed Shaper -\ / I First to Finish ... Built to Last

* AERA-vator™ (\6“ (7;: 7 7 \ v ®
Wede® G

» Cab Enclosure ®!

o inniads YOUR NEXT MOWER

* V-Snow Plow The Grasshopper Company ® One Grasshopper Trail ® P.0. Box 637 * Moundridge, KS 67107 U.S.A. * Phone: (316) 345-8621  FAX: (316) 345-2301

*patent pending
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residential communities

(contmued

from page 74)

some homeowner associations want to

do

maintenance in-house. “Most of our

competition comes from the associa-

tion thinking of l.lL‘in.: the contract to

an

in-house operation.

He vmplmsi/«'s his firm's expertise to

clients. “We add depth, expertise and

pn-ivssiun.xlirm that in-house opera-

tions can't afford. Tlu-y can't afford to

have as many p\-nplv on their staff, like

a horticulturist. We're much better

cqnippc(l to handle situations like storm

damage emergencies, trees down and

(lr.lilm.:c prnly]cmr.‘

Large community contracts can en-

“L‘L‘ acontractor to concentrate tl\l' ]\llr’i-

ness in onl_\' a few |)]d\.‘t‘.~. Short warned.

You can Im\'c one contract in llu- \'nl-

ume of 150 homes Llcpcm]ing on the size

of the community. Thiscanbeareal nega-

When Snow Falls, Liahility Rises

now removal work is one of the least favorite services that many contractors provide,

especially if it is required as part of a contract at a residential community. But most

confinue to provide the service, Ed Laflamme, president of Laflamme Services Inc.,

Bridgeport, Conn., summed it up: “I don’t want to do removal, but if it's a lucrative
contract and the manager insists on it, we'll do it. We take the total liability from first snowflake,
If we waited for 2 inches to accumulate, | wonder how many people would have already fallen
down. At the first snowflake, we send a truck out to apply sand, which eliminates 90 percent of the
problems. We also don't wait until the end of the storm to shovel the sidewalks, but we go at
intervals of four or five hours, shovel and sand again.

Michael Scian, president of Scian's Landscaping Inc., in West Berlin, N.J., brings in several tem-
porary employees for snow clearing days. “We employ 90 to 100 in peak season and go down to 20
in winter. We have to bring in the balance of our employees, plus another 75 to 100 people when it
snows. It takes a lot of preplanning in late summer and fall to make sure we have the labor neces-

sary to clear all the miles of sidewalks."

This winter's heavy snows in the eastern United States will affect many residential community
contracts, he predicted. Many of his clients spent an estimated three to five times the money bud-
geted because of extra snow removals needed, so they will want to cut big-budget items out of the
contracts. He noted that some accounts have already eliminated mulching from the entire upcoming

season fo save costs.
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S8 Simple Its Smart.
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With prices starting at just $375, the smart

new RainCAD™ for Windows™ makes

urrigation and landscape design easier than
ever. RainCAD users agree that providing
a professional RainCAD design increases

bid success rates-which makes using
RainCAD simply smart.
@ Calculate sprinkler layouts,
sectioning, zoning, pipe layout
and sizing automatically with point
and click simplicity.
@ Produce estimates, proposals and
material takeoffs guickly and easily.
@ Spend less time in the office and
more time closing sales.

USE READER SERVICE #64

@ Learn how to use RainCAD with a
FREE On-Line Beginner’s Tutorial.

‘ Additional training available on
CD-ROM.

Call 1-800-348-3243

for our FREE information kit complete
with RainCAD demo disk or to order
RainCAD software today!

@ E
mnflll

RaN I BIRD

PREFERRED BY PROFESSIONALS WORLDWIDE
970 West Sierra Madre Avenue « Azusa, CA 91702
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O r S * |njections are quick. Most fake 10-50 seconds.
i) =
No waifing fo remove capsules. Most frees fake
u ‘ es minufes or less.

- = o Least wounding of any injection method. No
Tr ee I n J eCtl O n rilling is needed. Makes a 1/16" slif in the barh.
S y S t e m o (:an inject af an easy work height. No need fo

always inject near the ground.

POINTER™ INSECTICIDE (MERIT®) ‘
IS NOW AVAILABLE WITH THE o lo extra equipment is needed. No drill, hammer, or
ARBORSYSTEMS WEDGLE™ TIP Wwaste container for empy capsules.
INJECTION SYSTEM.

o fficient and rapid use of e chemical. Chemicals
are placed in the most active layer of the wood
making the Wedgle™ Tip more effective with
significantly less chemical than other injection
methods. No need fo wait for a sunny day —

\ works even in the rain.

' " —'-—_',.
“ -

ﬁ( AARborSystems, Inc. }

P.O. Box 34645 » OMAHA, NE 68134
(402) 339-4459 » FAX (402) 338-5011
1-800-698-4641



residential communities

" PN

tive because you are vulnerable to losing a
]nlul‘n-\vnm-il’_\'unlurvllmlnnv\ull(r.\\i,
If you build up enough clients, you can
mitigate the risk.”

Board turnover has been cited as a
major |n‘nl)]vm for many contractors,
l.nr\‘ing them to reeduc ate and renegoti-
ate [rcqm-nllv\‘ Some contractors ac-
commodate it with their management
~lv\‘lr> “With turnover, the Mn]u,uvpll)
of the board can change from year to
year, p]n.~ new property managers may
have new Itl\'.],\.- Short noted. “So there
1sa Ic.lrnin: curve on both sides as llu-)
learn about our business and we learn

about what llu-} want.”

an‘mn BL“ES. Don't think that the

lowest bid is the sure w ay to ]un,:—h-rm
business. Although property managers

and landsc ape committees want the low-

est price for the \\'urL', it's rare that the
low bid generates a workable pru[il.
“The downside to this market is that
these types of communities are nor-
nm”_\ price ‘mycr.-' rather than value
I)ll)’('l'ﬁ.- said Klier. _,I.l“.-‘/ m»rnm”y let
iu]n out to the low-bid contractor. The
effective contractor needs to watch what
the job costs are clu—vl_\ and look at the
prices you re estimating. We don't want
to get a bid just |)y Iwin,: lllv I‘n\'rsl.-
Sl.lmlm,: firm on price can be diffi-
cult, he explained. “The good contrac-
tor has to say, ‘My pricing is my pricing,
it is the correct pricing and I'm not
trying just to meet .-umvluul'\' else’s low
price.” I can explain to clients why my
price is higher, \-xp]ain about (llldl“_\’
and value, and if it comes down to a
numbers war, we don’t choose to par-
ticipate. It's almost impn_—sil)lc to be

profitable if you're the low-bidder.”

SPECIAL COMMUNITIES. Scnior commu-

nities are another growing niche within
this market. Some contractors find them
to be prnﬁlnl)lc as ]nng asa lli,:l) level of
communication and cooperation exists.
Novy's firm works with these com-
munities and finds it prnl.il.\l)lv and re-
warding. “We invite residents’ partici-
pation at any level. Some pm-plc are
involved with fundraising, ].]ll(lrm'.lpc
design or even paying to bringin aland-
scape architect on the team. We're flex-
ible and it's easy to customize. If people
are involved, they'll have more fun.”
Some examples of her firm's projects
include maintaining cutting flower gar-
dens, an herb garden for cooking, an-
nual and perennial gardensand plantings

ol llﬂ:’tdlii( specimens.

The author is Editor .v./' Lawn & Land-

scape magazine.

WE BUILT THIS BABY ON SOME
PRETTY HIGH EXPECTATIONS.

We asked professional arborists
like you what you wanted in a
top handle saw, and you told us.
You wanted a saw that was powerful, x
but lighfweight, Balanced for easy
control. And built to run all day.
We responded with the
Shindaiwa 357 - the finest top
handle saw in its class. Check one
out. You'll see it’s everything you
expected, and more.

o«
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At least he only has to wrestle
writh it for a few seconds.

steering system t 10 S No struge - hort, no pistol grips. o'\
5}.
n the bar, push, an u're off and n 1g. & r right, you right. e
f 2 ’ \ s
3

ZA

\

>

The Patented Toro T-Bar
Steering System

g [ al =100, Ur as.

tration. The Toro T-Bar. Steering that makes sense.
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IRRIGATION MARKETING

PROSPECTING FOR
LEADS WITH NEW
PROMOTIONAL TOOLS

PROSPECTING new iol)
leads is a vital, ongoing task
for all small irrigation con-
tractors. But the reality is
that most contractors don’t
give this business function
the attention it (leserves, es-
pecia“y when day-to-day
duties like maintaining
equipment, or(lering materi-
als and overseeing employ-
ees take most of the time.
Additiona“y, the idea of
deve]oping a sophisticated
marlzeting plan and invest-
ing in newspaper, radio,
te]evision, direct mail or

billboard/outdoor advertis-
ing can be expensive and
overwhelming. So what
other options does the con-
tractor have to lzeep the ap-
pointment book full?
There's gond news for the
irrigation professional. A
wealth of new resources is
now available to help you
lQeep your name in front of
the public, in the right
neig]'ll)or}nm(ls, at the rig}]t
time. More and more irriga-
tion equipment manufactur-
ers have recognized the
value of providing sales and
marketing materials to help
small contracting firms.
Most of what you need is al-
ready designed, printed and
rea(ly for your stamp, sticker

or company imprint.

Door signs can generate
customer interest and
leads. Credit: Hunter
Industries

These promotiona]
aids include jol) site
signs, truck marking
kits, door hangers, full
color brochures and
sales tools that will
add a new level of pro-
fessionalism to your
presentations and
help your bid stand
out from others.

These marketing
tools and ideas can be
utilized by both ]arge
and small irrigation con-
tracting firms to jump start
marketing efforts quickly
and inexpensively with mea-

surable resu]ts.

ATTRACTING CUSTOMERS.

Your e“orts to attract new

customers should begin at
the jol) site. Contractors can

(continued on page 82)

LANDSCAPE FABRICS &

EROSION CONTROL PRODUCTS

B LANDSCAPE FABRICS
—Weed Stopper
- Professional Landscape
Fabric & Patio Underliner
- Professional Plus
—Weed Restrictor

B FROST PROTECTION
- & Germination Blanket

B BURLAP

B CONSTRUCTION FABRICS
& FENCES

B POLYJUTE EROSION
CONTROL

B WOVEN GROUND COVER

B FABRISCAPE DRAINAGE
SYSTEM

B SECURING PINS

B KNIVES & REPLACEMENT
BLADES

s,
—FABRISCAPE ..
wr

LANDSCAPE FABRICS & EROSION CONTROL PRODUCTS
3145 W. COLUMBUS AVE., CHICAGO, IL 60652

(312) 436-7400 * 1-800-992-0550 * FAX: (312) 436-0335
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/"LET YOUR MOWER
DO ALL THE WORK!

patends pending

Kenco Corp. introduces the " BARREL CADDY™.

Designed by o commercial landscaper. Assures proven savings & producivity.
GUARANTEED-OR MONEY BACK

lﬁmdesis money - The "?hAl;l/tdEL ::ADDhY" s:lxl;es the average
landscaper approximately 1 hr/day. No more physically transporting grass
(utchersp:nd'ilpeuvy dumping borrers to and from the truck. Mount the
"BARREL CADDY" fo any commercial walk behind mower and let
it fransport excess grass clippings.

o HEAVY DUTY STEEL CAGE CONSTRUCTION

© HEAVY DUTY PLASTIC RECEPTACLE BIN

® FIT KITS AVAILABLE FOR EVERY WALK BEHIND

© EASY RUBBER LATCH REMOVAL

© MUFFLER KITS AVAILABLE FOR FRONT EXHAUST MOWERS %
minisi BUY DIRECT $179.95 (S

Shipping included &
=0 1,800-327-5044 &/
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Registration and Exhibitor Information Available Now!

- GIE Means More Business . . .

For you, your company and the industry! Here's How:

- Three national associations assemble for one big event!

» Sixty seminars on sales, management and technical topics!

+ Three days of exclusive trade show hours—300 exhibits!

+ Keynote address by the Rags to Riches Horatio Alger Award
winner, Robert Farrell!

+ Equipment demonstrations to “try before you buy!"

GIE's Proven Performance — the buyers come here!

+ 94% of GIE attendees influence their company's final purchasing decision
A typical GIE attendee plans to spend $23,000 with exhibitors
+ B50% of GIE attendee annual budgets exceed $500,000, 43% are over $1 million!

GIE brings the largest combined national exposition of the lawn, landscape and
grounds management industries to Cincinnati, Ohio for five days of
business-building meetings, seminars, and trade show—November 17 - 21, 1936.
Act now Io exihilvi ar aflend/

“Very educational. All the people offer different experiences, and experience is the
best teacher. GIE is great—I found a uniform company and all the equipment |
needed."

Homer Jackson, H.J. Lawn Service, Houston, Texas

“I see faces from all over the country. GIE is the only national show that targets the
independent landscape contractor.”
Bill Shea, Ferris Industries, Inc., Vernon, New York

n/gﬂ Trade Show registration is FREE to conference atttendees. Trade-Show-Only
passes are available onsite for November 18 & 20 at $15 per day. The Outdoor

Green Industry Ex

The National Expo for Lawn & Landscape Professionals e
November 17-21, 1996~ Cincinnatl, 00O [ 'yre1 1 want o know rore sbodt GERS 5

[J Send me information on exhibiting!
’ : [J Send me information on educational programs!

' Name:
. Title:

Company:
- Address:
. City/State/Zip:

. Phone: () FAX:( )

' Clip and send to: :
- GIE, 1000 Johuson Ferry Rd, NE, Suite C-135, Marietta, GA 300882112 | -
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(continued from page 80)
capita]izc on the nciglll'mrs'
curiosity about the con-
struction activity on a site
l)y posting inexpensive jul)—
site signs. These signs serve
as a 24-hour reminder to
neighbors of the name and
tclcplumc number of the
contractor cluing the work.
Cris \Y’lﬁttal\‘er, owner of
Whittaker’s Landscaping in
Orlando, Fla., uses yard
signs as the centerpiece of
his mar]\'cting efforts. He
statcd, “Yard signs l’lelp us
attract the attention of the
neighbors and promote our
guo(l work in the best way.
“I try to schedule my fi-
nal visit to a residential job
in the evening when the

ncigl]l)ors are out in their

yarcls. ley’vc seen my sign
and my clcan, lettered truck
and t}wy'rc over in minutes
aslzing for my card and an
estimate.”
Savvy prod-
uct manufac-
turers now of-
fcr programs
where contrac-
tors can pur-
chase pcrsonal—
ized yard signs
with attention-
getting designs.
These ]1ig]1
qua]ity signs only look ex-
pensive, but can actua”y be
purclmsccl for a fraction of
the cost of custom signs.
Posting co]nrful, prnfcs—
simm”y (lcsignod door

]mngcrs on front doors of

targctcd ncighlmr]wods is
another simp]c, inexpensive
method of getting your

name RNown. ])O()I‘ hangers

can serve as a lead generator

‘They've seen my sign and my

clean, lettered truck and they're

over in minutes asking for my
card and an estimate.

to even out the slow pcriods
that every contracting busi-
ness experiences.

David Dockery, owner of
United Lawn SprinL’]cr in
East ”art{:ord, Conn., a(l—

vertises with l)riglltly col-

ored (loor }langers from a
manufacturer.

“We use them in the ear]y
spring to get jobs booked
before the busy season hits.
Then we use them again in
midsummer if t}lings geta
little slow,” Dockery said.

Another lead generating
technique is to use the name
of a satisfied customer on
the door }mnger. After mak-
ing sure it's OK with the
customer, Doclzery jots
down their name and ad-
drcss ona (loor hanger lIe
distributes to neiglll)ors on
the same street. — ]eff
Carowitz

The author is marketing pro-

motions manager, Hunter In-
Justrr’es, San Marcos, Ca/lf

Apple Scab?
Phytophthora?

Tree Tech
TiC roInjeC flon wﬂ-ﬂ;

NOW AVAILABLE
Tree Tech™ brand ALIETTE® INJECTABLE

479 S.W. 42nd Street
Wiliston, FL 32696

1-800-622-2831

ALIETTE is a Reg. Trade Mark of Rhéne-Poulenc Ag Company
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FREE INFORMATION

|
|
| READER 121 41 61 81 101 121 141 161 181 201 221 241
| SERVICECARD | 2 22 42 62 82 102 122 142 162 182 202 222 242
5/96 3 23 43 63 83 103 123 143 163 183 203 223 243
| 4 24 44 64 B4 104 124 144 164 184 204 224 244
| 5 25 45 65 85 105 125 145 165 185 205 225 256
— 6 26 46 66 86 106 126 146 166 186 206 226 246
| soame 7 27 47 67 87 107 127 147 167 187 207 227 247
| 8 28 48 68 88 108 128 148 168 188 208 228 248
| Title 9 29 49 69 89 100 129 149 169 189 209 229 249
10 30 5 70 90 110 130 150 170 190 210 230 250
| Company M3 5 7 91 111 131 151 171 191 211 231 251
| Address 12 32 5 72 9 112 132 152 172 192 212 232 252
13 33 53 73 93 113 133 153 173 193 213 233 253
- State Zp 4 34 54 74 94 114 134 154 174 194 214 234 254
Phone # 15 35 55 75 95 115 135 155 175 195 215 235 255
| 16 36 56 76 96 116 136 156 176 196 216 236 256
| 1. Do you wish to receive (continue to receive) 17 37 5 17 9 N7 131 157 77 191 A7 287 257
I Lawn & Landscape magazine? 18 38 58 78 98 118 138 158 178 198 218 238 258
Oves Ono 19 39 59 79 99 119 139 159 179 199 219 239 259
|  signature (required) Date 20 40 60 80 100 120 140 160 180 200 220 240 260
| 2. What is
your primary businessat  OTHERS ALLIED T0 THE FIELD:
|  this location? (please check one) Q Extension Agent (Federal, State, County, Ciy,
CONTRACTOR or SERVICES: Agency)
| O Landscape Contractor 0 . 6. Circle what percent of your business is:
School, College, University 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| (maitanance & instaation) Q0 Trade Associaion, Lbary b
Chemical Lawn Care Company (@cbdig ) Others (please describe) Maint. Serv. 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| e
mowing maintenance service) Iigation Serv. 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| gmmm 3. What were your approximate 1995 Pest Control 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| Do,mm"“""“m e an 450'.&10 Instalation 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| O Landscape Architect 0 $50001 - $100000 Tees&Ommis.  10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
| ( Other Contract Services (please describe): ngwgm - o s
,001 - $500,000 . much did your company
I e gssgm-nm ot A
IN-HOUSE LAWN CARE/MAINTENANCE: +$1 millon “"‘“m :
mum&umm&mwy Full time Applicators
Housing Developmens, Estates, . Q Check here for a free sample issue of
Commercial & Industrial Parks. 5. What percentage of your business is: — Walk Behind Mowers
: e ook el _{R_ﬂlouom T&OS&WMMWW
% Residential — Trimmers
| BM Q Formulator % GovMunicipal ___ Chain Saws
Distributor Q Manufacturer % Golf ____ Blowers
|
|

PRODUCT INFORMATION

For more information on advertised and featured products and services, circle the
approprlate number on the card above, complete the required information and mail.

la s 1 a 1. WHAT IS YOUR PRIMARY Iil. DISTRIBUTOR/ 5/96
BUSINESS AT THIS MANUFACTURER:
LOCATION? O 1. Dealer
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Toro ProLine strengtl'lenecl the
44- and 52-inch decks on
its mid-size mowers and the
deck on the Groundsmaster
120 by adding wear plates

for extra sturdiness and re-

in{:orcing both upper cor-

Little-Wonder’s 24.-inch gas hedge trimmer handles growtl'l up to 1
inch thick with twin blades of hardened high-carbon steel. The
handles have shock mounts to eliminate vibrations from the

double reciprocating blades and a clear front guarcl offers operators

a clear view of the hedges.

Gircle 200 on reader service card

ners to better handle front
and side impacts.

Girele 201 on reader service card

The Add-It foliagc feeder
from Strnnn |ﬂjlﬂlll‘8 adminis-
ters fertilizer proportion-
atcly and evcnly tl]ruugh a
garden hose/sprinkler
system while spraying plant
material. The portable
system comes cumplctc
with an atmosplwric
backflow preventer and
adds fertilizer to the water

stream without any loss in
pressure on conventional
sprinlc]ing or drip irrigation
systems. Add-It works with
any liqui(l or water soluble
dry fertilizer.

Gircle 202 on reader service card

OmniComp’s Service Call Ex-
press and Service Call Ex-
ecutive software provides
complete work order capa-
bilities to maintenance de-
partments througll preven-
tive maintenance schedul-
ing, equipment
warranty track-
ing and repair
histories on a
Windows"-
based operating
system.

Circle 203 on reader
service card

Shindaiwa's EB480 profes-
sional l)aclcpaclz blower fea-
tures a low noise rating of
just 69 decibels so opera-
tors can work even where
noise restrictions are in
place. The EB480 runs at
5,000 rpm on a 2-cycle en-
gine with 2-ring piston and
chrome cylinder and a dis-
placement of 43.6 cc. The
fuel tank holds more than
70 ounces while the blow-
ing spcecl provi(les a maxi-
mum of 180 mph.

Gircle 204 on reader service card

needs and assist you in

compromise solution.

hand-crafted seamless
fiberglass tanks.

Tuflex offers you a full line of
tanks to solve your pest control
problems, big or small. The
experts at Tuflex carefully
research and analyze your

designing and engineering the
right tank and pump system to
your specific requirements.
Anything less would be a

Tuflex is the only manufacturer
to specialize in seamless
fiberglass spray tanks built
specifically for the pest control
and lawn care industry. The
exclusive Tuflex process allows
a full five-year warranty on all

Our tanks from 100 gallon to
1200 gallon are ready to solve

THE PROS CHOICE.

“We’ve been using Tuflex tanks with
mechanical agitation since 1978 with vir-
tually no repairs. The maintenance Is
little or none and the construction and
versatility is the best we've seen.”

—Roger Albrecht
Nitro-Green

.

your toughest challenges.

Call TOLL-FREE for economy prices and
more information on our complete line of tanks.

1-800-327-9005

1406 S.W. 8th St.

Pompano Beach, FL 33060

TUFLEX123 @ AOL.COM
USE READER SERVICE #70

MANUFACTURING CO.
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NEW PRODUCTS

The redesigned T-60 Ser-
ies 1 Hy(lro Seeder” from
Finn is almost twice as
powerful as previous mod-
els and includes remote
controlled pump operation,
giving the operator com-
plete spraying control with-
out requiring an additional
person to control the mach-
ine. The T-60 also offers a
direct drive clutch/pump
asseml)ly and a continuous
flow electric hose reel with a
platform-mnuntcd dis-
charge gun assembly.

Gircle 205 on reader service card

The Poquea 1018 Deck
OverTrailer offers a GVW
rating of 10,000 pounds
on the 8-foot 5-inch long
full width bed with an all

we]ded, reinforced structural
steel frame. Equipment
loading is simplified with
the 4-foot Beaver Tail and
38-inch wide by 4-foot 8-
inch ]ong ramp, which is
available with a double hinge
to lie flat on the bed. Elec-
tric brakes are standard on
both axles and wiring is
shie]ded, harnessed and eas-
ily accessed.

Gircle 206 on reader service card

The Husqvarna 371 XP pro-
duces more than 5 hp and

weig]'xs less than 13
poun(ls. The Low-
Vib system reduces
vibration levels and
the 70-cc model
also uses the air in-
jection system,
which cleans the in-
take air before it
reaches the air filter.
Gircle 207 on reader
service card

The Miracle Con-

troller from Netafim Irrigation :
a 6-, 9- and 12-station con-

troller featuring inter
nal circuit board pro-
tection to bypass the

nostic open-]oop de-

tection for protection

need for fuses and hot
posts. [t uses self-diag-

James Hardie Irrigation’s Omni Reg
uses a top-mounted gracluated dial
to tegulate the downstream pres-
sure required for any application,
regardless of the inlet pressure.
Clearly marked dial settings allow
operators to check pressure with-
out using a gauge. Pressure can be
set with the water on or off and
the OmniReg is designed to fit all
heavy duty commercial Century
Plus 100 Series and 700 Series
UltraFlow valves.

Girele 208 on reader service card

is  of the master valve operations.
Operators can program

5 three independent watering
programs, four start times
and runs lasting anyw]'lere
from one minute to 10
hours. The unit can also

autumatica“y assess condi-
(continued on page 88)

_INDUSTRIES
INC.
PROFESSIONAL EQUIPMENT
FOR THE PROFESSIONAL
LANDSCAPER!! ="«

Carlson Industries
sells only quality
equipment for your
industry. Utilizing
quality components
ensures that our
equipment is durable
and dependable.

For complete information, please, write, call or fax to . . .

i — CARLSON AR
==ltam _INDUSTRIES
R, INC
A 4

25010 East 5th Street, P.O. Box 917, Highland, CA 92346 » USA
Phone: (909) 888-4882 » FAX: (909) 889-5855

USE READER SERVICE #71
86  LAWN & LANDSCAPE © MAY 1996

AERA-VATOR.

IDEAL FOR HARD COMPACTED HIGH TRAFFIC AREAS:
(PTO POWERED)

FOR BARE GROUND RECONDITIONING: The Aera-Vator’s

vibrating action fractures the hardest soils.

« Optional rake levels and fills in low spots

« Optional roller pulverizes and smoothes out spots

FOR TURF AERATING:
« Swing hitch aerates sharp turns without tearing turf

« Durable for aerating turf over rocks and roots

FOR SEEDING/OVERSEEDING: GANDY SEEDER ATTACHMENT
* Reconditions and seeds bare soil or existing turf!

* Remove or install seeder in 15 minutes

Degree of soil loosening is easily varied by tractor gear selection.
FIRST PRODUCTS INC. * TIFTON, GA
800-363-8780 » GA. 912-382-4768

USE READER SERVICE #34



NO OTHER TRADESHOW
INTERNATIONAL
DELIVERS THE PERFECT MiIX LAWN, GARDEN &

OF PRODUCTS, VISITORS POWER EQUIPMENT

=XP096

i The Name

International... 29,000 participants from
60 countries in ‘95. Dealers, distributors, lawn
& garden centers, rental operators,
nurserymen, national retailers,
commercial landscapers, commercial
mowing and maintenance pros, plus
suppliers — All find their marketplace
in Louisville each year!

AND ACTIVITIES.

Lawn & Garden... 68% of

EXPO 95's nearly 600 exhibitors featured
or included nonpower products ranging
from garden tools and terracotta pots,
to patio furniture and barbecue grills.

One-stop shopping!

Power Equipment...
EXPO is the premier tradeshow
for outdoor power equipment
for consumer, commercial and
rental use. EXPO’s giant demo
area is open throughout show
hours. Try before you buy!

EXPO... Seminars, enter-
tainment, dealer meetings,
sightseeing and more!

July 28-30, 1996

Kentucky Exposition Center
Louisville, Kentucky
502-562-1962

FAX 502-562-1970
800-558-8767

USE READER SERVICE #73




(continued from page 80)
tions l)y rain and soil mois-

ture sensor input.

Gircle 209 on reader service card

The Ransomes Bob-Cat ZT
222 riding mower provides
zero-turn radius with two
steering levels independent]y
controlling power to each

wheel from a Sunstrand/

Hyclrogear pump an(l Ross
wheel motor. A hinged foot
p]ate allows easy access to

NEW PRODUCTS

The FR 106 backpack trimmer/brushcutter from $tibl
is driven by a 2.1-cubic-inch engine and features
electronic ignition, a fully lined shaft and an
antivibration system. The unit accepts 10 different
Stihl cutting attachments including the Polycut™
}lead, fixed line head, 4- and 8-tooth grass blades

and brush knife.

Gircle 210 on reader service card

the deck and belt drive and

a tilt seat offers access to
the linkages, hydraulic res-
ervoir and l)attery. A 22—}1p
Kohler Command air-
cooled gas engine powers
the mower and three blades
beneath the 61-inch deck.
Gircle 211 on reader service card

Preventive Maintenance Products’
QX-700 engine treatment

boosts the temperature
breakdown levels of oil in
2- and 4-cycle engines.
QX-700 combines a sub-
surface lubricant and a
friction inhibitor to reduce
costly repairs, as well as
fuel and oil consumption.

Gircle 212 on reader service card

Roll-A-Lawn consists of a sheet
of recyc]ed paper turned

into a pulp foundation and
saturated with grass seeds
for new turf establishment.
Individual sheets cover ar-
eas ranging from 100 to
1,000 square feet and are
staked in place to ensure
that the seed roots proper]y
as the pulp base decom-
poses. The sheets can also
be dyecl green to improve
appearances during turf es-
tablishment.

Gircle 213 on reader service card

Excel added a hydraulic deck

lift system controlled from
the driver’s seat to its com-
pact models 251K and
260K to ease loading, un-
Ioacling and clriving over
curbs. Mowers also allow
drivers to C}Iange the cut-
ting height without getting

Send for Free Information from

LawnGr noscape

Advertisers

kthe requested materials to you.

/Our advertisers want to help your business grow, so why not take \
advantage of the free information about the products and services
advertised in this issue?

Simply turn to the reader service card in this issue, circle the
corresponding reader service numbers and complete and mail the
postage paid reply card. Our computerized response system will speed

e
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00UCTS

off the mower. The 251K isa 51-
inch rear discharge unit and the
260K has a 60-inch rear discharge
deck. Both mowers are powercd l)y a
22-hp Kohler Command engine.
Girele 214 on reader service card

ﬂly-llll Sales’ Rn”—nf—Edg lamlscapc
edging has a nonrounded top and is
made of black poly/viny]. It will not

rot, rust

or lose
its shape.
T]w c(lg—

ing is §

inches
}‘ligll
and packaged in 100-foot rolls
}mlc—punc}wcl a]ong the bottom for
drainage and to control frost heave.

Gircle 215 on reader service card

A dry, water soluble formulation of
PBI/Bordon’s Trimec Classic Broadleaf
Herbicide is

convcnicnt]y

paclmgc(l in
premeasurc(l
water soluble
1)ags and con-
tains 2,4-D,
MCPP and
dicamba.
Trimec Clas-
sic DSC dissolves in cold water with

little agitation required and mini-

The Esho SRM-3400 trimmer/
brushcutter replaces the SRM-
3100 by providing 25 percent
more torque and 12 percent
more power with a 34-cc dual-
piston ring engine with elec-
tronic ignition and a purge-
pump equipped, all-position
diaphragm carburetor. The
3400 also offers a 60-inch
shaft and holds more than 50
feet of 0.105-diameter trim-

mer line.

Girele 216 on reader service card

CATALOG!
Northern

Where the Pros and Handymen Shop

YOUR #1 SOURCE FOR:

To request your FREE Catalog,
Call Toll-Free Today!

1-800-533-5545

24 Hours, 7 Days a Week!
http://www.northern-online.com
Keycode 24136

USE READER SERVICE #76

FINALLY...

A SOLUTION TO THE PROBLEM OF
WORKING WITH BLUEPRINTS & DRAWINGS...

* SECURES PRINTS & DRAWINGS
UNDER WINDY CONDITIONS

* CONSTRUCTED OF DURABLE DURON MASONITE

* SPRING - LOADED METAL CLAMPS HOLD
MULTIPLE PRINTS IN PLACE

* CARRYING HANDLES FEATURE EASY CLOSURE
& PORTABILITY

DONNELLY INTERNATIONAL

1-8600-611-2264

USE READER SERVICE #78

NO-DRIFT CHEMICAL APPLICATOR

Now apply chemicals on windy days! Sizes range
from 30" 10 72". Send for free packet with
complete parts information and prices. Designed
especially for application between rows in aisles.

DANVILLE INDUSTRIES

Box 8 124 W. Main ® Harper, KS 67058
1(800) 662-4212 * Fax (316) 896-7192

USE READER SERVICE #79

Without advertising,
a terrible thing happens...

NOTHING.
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http://www.northern-online.com

‘me WONDER SCOOPER

Makes the JOb of bagging leaves and litter quick and easy!

* Lightweight
THE HAND RAKE™ - Easy to clean

turns your hand into a giant rake for filling
and stuffing THE WONDER SCOOPER!

Pre Season Special Fill o bag
in 20 SeCOndsl

32495  $19.95
THE SCOOPER CORP. « 154 Needham St. Newton, MA 02164

J

Call 1-800-SCOOPER
USE READER SERVICE #81

Aquascape Designs Introduces
The CleanSweep™ Skimmer and BioFalls™ System
For Easier Maintenance
o Trinle duty CleanSween™ acts as Available in three models, >
S{;lljl)nmer.'Pumy;l Vuultlteﬁlddl%rc—;':ller o g 3. e ?§-2010" s

* BF-4000 combines a waterfall and
biological filter

BF-4000 & BF-4000D

* Advanced Watergardening Video
demonstrates 3 complete pond &
filter installations only $12.95

Call or write for a FREE catalog.
Aquascape Designs * 1002 Carolina Dr., * West Chicago, IL 60185
1-800-306-6227 + fax (708) 231-8863 * E-Mail: Aquascap@aol.com

B Plants are Labeled &
= Automatically Y =
bk ol S

oo,

(G o
0@6 - B | 5t | Computer Software for your landscape

nursery, or greenhouse company.

US & Can. (800) 626-7247 §
mone (616928142 UDS, 6095 28Th Street SH,
fax  (616) 942-5988 : 4

Green tndustry Somaare b1 (616) 0427244 rand Rapids MI 49546

Progressive Electronics
Model 521
All The
Equipment You
Need To
e |ocate Wire Path ey Trgub!eshoot
And Depth AR o & Irrigation
- S Systems

e-mail Inghrn1 069@aol;¢om i
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1-800-284-0205
Irrigation & Landscape Supplles « Dallas, TX

ARG

ProStar® S0WP fungicide is avail-

able in premeasured, water soluble

packages to reduce worker expo-
sure and package disposal. The
fungicide fights brown and yellow
patch, gray snow mold and red
thread and was recently appruved

for use in New York.
Gircle 217 on reader service card

mizes the odor that may be common
to amine prnc]ucts.

Gircle 218 on reader service card

Aquarium Pharmaceuticals offcrs separate
fish foods for feeding koi and gnltll'islx
in cool and warm water temperatures.
Pond Care Summer Staplc Pond
Food is formulated nutrient-rich for
feeding fish in water above 65 F when
:rn\vth and spawning occur. Spring
and Autumn Pond Food prn\'itlcs a
high carlmhytlmtc diet.

Gircle 219 on reader service card

The 609 Power Backhoe from Bradeo
is said to provide the best bucket

digging

force for a
4-bar link-
age lmcL‘—
hoe and the
Inngcst
reach from
the swing-

post of any

in its class.
Tllv 609 ]mmllcs lmcL‘cls ranging
from 12 to 36 inches wide.
Gircle 220 on reader service card

Sostram’s Echo Turf and Ornamen-
tal chlorothalonil fungicides are
labeled for use on a variety of
planlings, inclmling dollar spot, largc
brown palcl], red thread, fusarium,
mclting out aml gray ]ca[ spot. |5clm
720 includes six pounds of active
ingrcclicnt per :a”un, while Echo 500
and 90DF are available as a flowable
and a Llry flowable mix, rcspuctivcly.

Gircle 221 on reader service card
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RATES

All classified advcrtising is 95¢ per word. For box
numl)ers, add$1.50 plus sixwords. All classified ads
must be received by the publisher before the first of
the month preceding publication and be accompa-
nied by cash or money order covering full payment.
Submit ads to: L&L, 4012 Bridgc Ave., Cleveland
OH 44113. Fax: 216/961-0364.

BUSINESS OPPORTUNITIES
LAWN CARE PROGRAM

NaturaLawn® of America

The leader in natural organic/biological lawn care is
now expanding nationwide. Our franchise offers:

® Exclusive Territory

® Proprietary Product Lines

® Comprehensive Support

. T]mruu;h Agronomic Training

® Financing to Qualified Individuals
To ]carn more, contact Rancly anl’), Franchisc De-
vclnpmcnt Manager at:

800/989-5444.

WHOLESALE DISTRIBUTOR

Needed to market environmentally friendly, liquid,
slow-release fertilizer productsdirect from manufac-
turer. Ken FranL‘c, P.O.Box12 3, P]ato, MN55370;
800/832-9635.

BIDDING FOR PROFIT
“BIDDING & CONTRACTS YOUR KEY TO
SUCCESS,” a book with over 16 years experience,

not t]wnry. Get factual information on a very accu-

rate and pru{iml)lc l’zidding process. Bid slwcts, con-
tracts and much more. Send $42~95 to: #1 Profits
L'nlimitc(], 3930-B Bardstown Road, Luuisvi”c,
KY 40218.800/845-0499.

EXTRA INCOME POWER WASHING

EARN $100/hour power washing and sealing wood
decks. Learn the most effective method, equipment
setup and supplies. Complete training package:
Manual, video, a(]vcrtising kit and equipment cata-
log. For free information packet call 810/683-
9080.

BUSINESS SERVICES
LEASING & FINANCING OPTIONS

Landscape Contractors

Commercial Maintenance Contractors
Golf Course Superintendents
Call for free, no ul)]igation bid on equipment leases
and accountsreceivable financing. Contingency based
services.
KNEPPER ASSOCIATES
Capital Search & Secure Specialist
614/369-1941
Same Day Quote

L&L
CLASSEEZ 0 s

BUSINESSES FOR SALE
LAWN MAINTENANGE

z\t‘anta, GA. Come for the gn]d. Stay for the green.
Well established maintenance company. 60+ }‘lig]’l-
end residential clients. Gross $160K. Contact Mr.
Goren, DBI, 180 Interstate North I)ar]:way, Suite
180, Atlanta, GA 30339.

NURSERY AND LANDSGAPE COMPANY

For Sale: Nursery and landscape company. Located
in Western PA, 30 minutes from Pittsl)ur;h and
Ohio. 17.9 acres zoned commercial with 2 acre lake.
Office building and garage. City water and sewage.
Abundant nursery stock. Asking price: $350,000.
Contact Mike at 412/658-8041.

LAWN AND PEST GONTROL
COMPANIES FOR SALE

Missouri .......cceeerrererernenenens Gross: $299,000
NE Georgia .....ccevurvreuenee Gross: $185,000
East Georgia ... Gross: $540,000
Central Georgia ....cccevvneee Gross: $ 88,000
Brevard County, Fla ... Gross: $360,000
Charlotte County, Fla Gross: $575,000
C]ay County, Fla. ... Gross: $510,000
Hi”s}mrnu:h, Fla... ... Gross: $170,000

[ have several quali{icd l)uycrs n:al]y to buy in various
areas. If you are considering selling?...Call me today!

[ work confidentially, but very hard to find the best
Jcal {nr you, an(l wi” a]ways cmlcavnr to protect t]w
sellerfrom hisclnployces’andhiscnmpctitnr'slznow]-

cdgc of the impcnding sale.
All Calls Are Confidential

l)re‘erred l;llsincss Br()l(el’s
]ay ll(’ll()n, l)(:()
Licensed Broker
800/633-5153
941/858-4185

GONSULTING
LANDSCAPE MANAGEMENT CONSULTING

A growing firm requires cxpcricncul lcadcrsl\ip and

management, even though current size may prohibit
the cost of hiring a full time senior-level manager.
Provide your company with a resource for needed
improvements in the areas of training, l’:udgcting,
field pcrfnrmancc, estimating and pcrsmmc] morale
and motivation. Utilizing our experience reduces
costs substantially and enhances profitability.
T. D. Morland/HBMC
608/832-6401

WANTED 10 BUY
LAWN CARE SERVICE BUSINESSES

”ynu have been tlﬁn]cing about sc"ing your lawn care

service business we are interested. There are many
optionsand possibilities. Allcommunicationisstrictly
confidential. Reply to L&L, Box 363, 4012 Bridge
Ave., C]cvcland, OH 44113.

CLASSIFIEDS

HYDROSEEDERS & STRAW BLOWERS

We Buy, Trade & Sell New and Used Hydroseeders
and Straw Blowers. Call 800/245-0551 for a free
copy of our latest used Equipment List or ourcatalog

of Hydmsecding equipment and supplics.

LANDSCAPE CONTRACTING FIRN

Baltimore-Washington Metropolitan Area Lawn
Care Company with 24 years of experience is inter-
ested in expandinginto landscaping and would like to
purchase asmall to medium-size landscape contract-
ing firm. Would pre{er current owner to stay on with
equity position. We can offer administrative and
financial strength to your organization as well as
many other opportunities. All replies will be strictly
confidential. Reply to: L&L, Box382,4012 Bridge
Ave., Cleveland, OH 44113.

FOR LEASE

TRUCK & EQUIPMENT LEASING
*Al makes & models *Leasing & outright purchase
available *Low initial investment
*Low monthly paymerts *Quick tumaround
*Personalized service
CALL LISA MORRIS AT 1-800-766-2674
1600 West Main 5t., Wilmington, OH 45177

LEASING, INC.

FOR SALE
POWER EQUIPMENT REPLACEMENT PARTS

Premium 1
Replacement J THOMAS

Parts for Outdoor Power
Equipment /—gprimum),

l PRICED AS LOW AS
$4.80 EACH
FOR PRODUCT INFORMATIO A
FREE CATALOG oF OURC LETE
LINE OF MOWER ano SNOWPLOW

PARTS ca. 1-800-422-4184

FINANCING
LETTHE GOVERNMENT FINANCE yoursmall
business. Grants/loans to $800,000. Free recorded
message: 707/448-0270. (NK8)
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LASSIFIEDS

INSURANCE

COMMERCIAL INSURANCE FOR
LAWN CARE FIRMS
"GREEN INDUSTRY SPECIALISTS"

M.F.P. Insurance Agency is dedicated to
providing comprehensive insurance pro-
grams to the Green Industry at competitive
prices. We back up this dedication with a
staff of professionals who understand ev-
ery facet of your business, from marketing
to customer service. We know how to prop-
erly insure your company whether you're a
sole proprietor or a multi-state operation.

Just as your customers look to you for lawn
care advice, people come to us for insur-
ance advice because they do not want to
become insurance experts themselves. If
you want good advice, the right coverage
and competitive rates, please contact:

Richard P. Bersnak, President
Jill A. Leonard, V.P.

1-800-886-2398
FAX:614-221-2203

M.F.P. Insurance Agency, Inc.
50 West Broad Street, Suite 3200
Columbus, OH 43215-5917

GUSTOM DECAL KITS

USTOM
Decal Kirs
i,

l < Your Log, )

Easy fo Order-Easyto A
Boost Your Image Economically

Call or Write:

Sun Art Decals Inc.
885 W.Bagley Rd.
Berea, OH 44017

3] 216-816-0290
800-835-5551
Fax:216-816-0294

WHOLESALE TURF SUPPLIES

Hannay hose reels (clcdric), $389;300 feetof 1/2-
inch.D. 200-psi hose, $1 80;400 feet of 3/8-inch
I.D. 600-psi hose, $225; Aeroquip 1/2-inch swiv-
«:Is, $29; ChemLawn guns, $69.79; Trimmerline 5-
pnund 95, 529.()5; ]umlm grass catcllcr, $139.95;
Kawasaki 1 2.5—|1p engine with oil [i]tcr, $479.95.
To order, call Hersch’s Wholesale Turf Supplies,

800/THE-LAWN. Ask for your free catalog.

CALL 800-456-0707 TO ADVERTISE TODAY!

92  LAWN & LANDSCAPE  MAY 1996

PREMIUM REPLACEMENT PARTS

MKI The Landscapers Superstore TM - Call today
foryour FREE WHOLESALE CATALOG. Land-
scaping Supplies, Engines, Parts and Accessories at
Wholesale. Look—12.5 Kawasaki Rep]acement Fil-
ters as low as $3.99. Many other great savings. Call
MOHAWK INDUSTRIES at 800/724-2229 for
your FREE CATALOG.

GNC
PUMP Inc.
GNC Piston Pumps
8 GPM @ 600 PSI ($395.00)
15 GPM @ 600 PSI ($695.00)

30 GPM @ 500 PSI ($1,295.00)
All pumps complctc w/rcgulah\r, surge
tank, pressure Jump valve, pres. gauge and
pulley. 1 YEAR WARRANTY.
1-800-462-2005.

BANDY SLIT SEEDER

Gandy Slit Seeder — 3 point l1itcll, 4 foot swath.
$5,800 new. Less than 50 hours. Sell for $3,000.
Call Brian 612/476-2016.

ADMINISTRATIVE PROCEDURE MANUAL

Youknowyour business. But do you know howto run
your business as a business? In clear easy to under-
stand |an.fua.10, this guidc will show you how to set up
your administrative records, tailor fit to the tree care
and landscapin.:industrics. Are computersamystery
toyou?In addition, this manual will take you tl\mugh
the detailed steps to establish your records on a
computer. It shows you the tricksand skills needed to
use popular software to administer your business
easily. Written by an administrator to tree care and
landscaping companies this proven manual will im-
prove your business and profits. Send $49.95 plus
$4.00 shipping and handling to Manuals, P.O. Box
293, \‘(’ny]and, MA 01778.MA businessesadd 5%

sales tax.

FIBERBLASS SPRAYER

GNC
PUMP Inc.
100 Gal. Fiberglass Sprayer
“$1,795.007
*Briggs 5 HP IC Plus Eng.*
(with oil guard)
*Hannay Hose Reel*
*150 Ft. 1/2" 560 PSI Hose*
*Mag 1 Spray Gun*
*8 GPM @ 600 psi Piston Pump*
1-800-462-2005

EQUIPMENT FOR SALE

1993 Vermeer 94-inch Tree Spade mounted on
1993 truck. Low hours. Like new. $1 20,000 firm.
1994 Vermeer 1250 Diesel Brush Chipper. 110
hours. Like new.$16,000.Ron]Jr., 815/722-3924.

LANDSCAPING ONLINE

ADVERTISE ON THE INTERNET! DONT
NEED A COMPUTER! Forunder $17 per month
youreach the right puoplc inyour market. By ponling
the resources of companies across the U.S. you get
moreexposure. Call Landscaping Online 800/562-
2240.

INCORPORATE—FREE BOOKLET

[ncorporate without legal fees! Free booklettellshow.
Call Now! 800/345-2677.

HELP WANTED
EMPLOYEE SEARCHES

Florapersonnel, Inc. ]n our SL‘CO"(] dCCa(lL‘ 0{ per-

Fnrming confidential Lcy cmploycc searches for the
landscape industry and allied trades worldwide. Re-
tained basis on]y. Candidate contact wclcnmc, confi-
dential and always free. Florapersonnel, Inc.,1 740

Lake Markham Road, Sanford, F1. 32771. Phone
407/320-8177, Fax407/320-8083.

INDEPENDENT SALES REPS

|nc|cpcmlcnt salesrepscalling directly on l'ur{pm\(es-

sionals. Dynamic new pmducts thatwill sell. Unlim-
ited earning potential. Protected territory. 100 per-
cent gross margin. No stocking requirement. Will
train and support. Send resume to P.O. Box 7346,
Louisville, KY 40207 or call 800/334-4962.

LAWN CARE SPECIALISTS
OPPORTUNITY IS KNOCKING. SavATree is

cxpamling our Lawn Care Division! We are see]zing

aml)itinus, detail-oriented candidates with strong
interpersonal skills and sales experience to become
part of our progressive and dynamic team. We offer
an outstanding compensation paclzage plus a wide
range of benefits. Qualified candidates should send
or fax their resume to SavATree, 360 Adams St.,
Bedford Hi”s, NY 10507 or fax 914/666-5843,

Attn: Human Resources.

LANDSCAPE CONTRACTING FOREPERSON

Landscape contracting forcpcrson wanted fora grow-
ing company on Eastern LI, NY. Ambitious, highly
motivated individual with good communication skills
and management capabilities to take chargc of day-
to-day operations. Clean CDL and good equipment/
mechanical skillsa plus. Generous pay plus benefits.
Grimes Land Design: 516/668-9189 or fax 516/
668-6439.

SALES POSITIONS
Sprianr World of AZ, established 20 years. Seek-

ing inside and outside sales people. Five locations in

Arizona, great benefits. Send resume to Dick
Wheelock, 2114 E.Indian School Rd., Phoenix, AZ
85016 or fax to 602/956-0624.

UNDERSTANDING IRRIGATION

The Complete Irvigation Workbook, Ly Larry Keesen,
offers a comprehensive look at irrigation Jeaign,
installation, maintenanceand water management
including practical hands-on techniques. Each
clmpter contains questions and answers which
can be used to test your own know]ed.ge orasin-
house training tools for new and seasoned em-
ployees. Appendix includes detailed drawings of
irrigation installations. Order yours today for
$24 per copy plus $2.50 shipping and handling.
Quantity discountsavailable. Call Fran Franza.lz,
800/456-0707.




BROW WITH THE BEST

As an industry leader in landscape design, installa-
tionand maintenance, Clean Cut, Inc. hassecured an
exceptional reputation by hiring, and cultivating,
only the best. For 11 years, professionals with a real
commitmentto excellence and quality, who know the
meaning of hard worL, have been the foundation of
our phenomenal growth and success. If you have
experience in any of the areas below, a sincere dedi-
cation to customer satisfaction, a history of success
and a desire to be part ofa winning team, contact
Carmen at 512/458-8873, or fax resume to 512/
452-2378 (indicate location prefercnce).

® Landscape Maintenance Foremen
L4 Landscape Construction Foremen
® Irrigators ® Tree Climbers
® Small Engine Mechanics

Positions in:
Austin ® San Antiono ® Dallas ® Houston

CLASSIFIEDS

The Brickman Group, Ltd., one of the nation’s ]arg—
estand fastest growing full service ]andscape compa-

nies, has animmediate need in principal cities east of
the Mississippi for maintenance supervisors with 2-
5 years experience. Brickman secks energetic, team
oriented co"cge graduates with proven leadership,
communication and interpersonal skills. Brickman
offers full-time positions, excellent advancement
opportuniticsamlexceptional compensation andben-
efits with an industry leader building on a 56-year
tradition of uncompromising customer service. For
immediate confidential consideration, pleasesend or
fax your resume with an indication of your geo-
graplﬁc preferences and wi“ingness to relocate to:
The Brickman Group, Ltd., Corporate Office, 375
S. Flowers Mill Road, Langhorne, PA 19047,215/
757-9630, EOE.

(continued from page 23)

Q. Why do you have a full-time hu-
man resource director?

A\ Along with hiring responsibilities,
that person runs the orientation pro-
gram and the safety program. We look
for a little more upscale employee. If
tl'ley don’t meet the requirements for
being employed here, they don’t get the
opportunity to work here. It hurt us for
awhile, butitisabenefitto the company
in the long run.

Another thing we discovered is that

hiring people earlier than we actually
need them helps us find the employees
we want. If we wait until we really need
them to be }lere, we can't find them.
Q. How do you avoid the big seasonal
cycles?
A Ve're more aggressive now to hire
on a year-round basis. Because of the
three divisions, we are able to do a lot of
crosstraining because the divisions have
different personnel needs at different
times of the year.

For example, the landscape and main-
tenance people are working in the nurs-
ery in the winter months. It reduces
Iayo“s and promotes loyalty.

Q- How do employees help with re-
cruiting?

A\, Ve instituted a recruiting benefit
for our employees. Any employee who
can bring in a new recruit that stays with
us for tln'ee montl'xs getsa $ 100 l)onus,
and an additional $150 bonus if the
new employee stays six months. This
program has been very successful.

QI HOW are l)onuses an(l rewards (le—

termined in the company between the
three distinct areas of business?

A Ve reward managers based on the
whole company’s performance. If a de-
partment breaks even, and that's what
they were Ludgeted to do, then they've
done their job. We encourage them to
help each other and they realize that
their bonus will be based on the perfor-
mance of the whole company and not
their individual departments.

Q- What about benefits?

A. Ve try to provide opportunity,
have a good benefit program and create
a stable, family atmosphere. We try to
make it fun to work here with picnics,
trips to sporting events and other activi-
ties. We want people here because tl'ley
want to be here.

Health insurance is open to all em-
ployees after six months of service. It'sa
full pacl:zage and we pay for the entire
plan. There are a lot of companies that
try to sway employees l)y adding adollar
an hour to a paycl'leck and not provide
Lene{its, but we don’t do that.

We feel that the balance between ben-
efitsand pay promotes better ]ong-term
thinking, and that's what we're here for
— the long term.

Hillenmeyer Nurseries is located at 2370
Sandersville Road, Lexington, KY 40511.
The phone number is 606/255-1001.

The author is Managing Editor of Lawn &

Landscape magazine.
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HANDS-ON MANAGENENT
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THE LABOR
COST PROPHECY

ANOTHER jab is ﬁnh]]e A
and you ;a]..ulah,' ' ?’
fltal) lltv Costs seem iu Le,
around $20 pqﬂmc
making a profiﬂ' you say.
But | se rmu:]v clv,\ul)l lt I
Bright, ]mr W Y
motivated mdlhdualﬂ are

hard to find all&»dl”ltlllt ta
lzeq) In any mw
must offer not onbe,‘nnx- g
petitive wages bﬁtf’ﬁ.‘;cnef\)

pa‘.LagL as well i

You're not n&‘th
fits? Well, l;en. s q}g‘p?ﬂﬁl—
ecy: You a VQ\.ﬂ’ «.Uﬂl&;‘lﬂ _r
will not exist inthe f\ltqn Lﬁy
a labor inte nsive l)usnu% o

y

You must offer a ¥
benefits to pr;. ! / !
Let's return to t 13( $20.
per hour labor apetkse
You've ln\.]udu.l overheat
equipment uhla_ o‘t%
But, if you keepmost o Ve

pe uplx year- rﬂl\!\(l you 're

]n~|n;, a lnt nr xuo.ut‘y

Note the acsomp ‘ ‘.;

chart. T aLe an average [u

time associate Qm

hour and re view the (llrcd‘?-
costs for the gumpanyw{ /
on overtime (1-1/2 mﬁ"?ﬁa \
wage rates ) aud

$19 L‘!s Lk.ncflta) il ln- ¢
person is panJ fmqg_wgeks
times 40 hours pa@M
(2,080 lwm’é"ﬁmd re;ular
"mu.u), p'“e 200 ove rtlnu f

haurs and 50" pmhng

\actua”y at work on
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DIRECT WABE COSTS
wages total Wage Rate/Hour
$24,750. Add on Overtime Rate/Hour
payru” taxes of Special Rate/Hour
$3,486 and we're
up to $28,2 36. Total reg. hours/year

Fringe benefits
add another
$2,819. The total
cost to you for this
person is $31,055

Total overtime l‘\ours/year
Total special hours/year

Total reg. hours/year wages
Total overtime hrs/year wages
Total special hrs/year wages

for th I Let Other wages/bonus
or the year: Lets Total Gross Wages
see if you can

cover your costs, MANDATORY WABE COSTS

GHECK COSTS. Tk

final analysis in
calculating your
actual cost for
labor is the total
cost divided by the
productive/billable
time for the
worker. Check
how many hours
this person was

Employers' match of FICA
Fed. unemployment insurance
State unemployment insurance
Workmen's comp. insurance
Total Employer Mandatory Costs

Health insurance

Paid vacation

Paid holiday

Wellness pay

Retirement (company match/
Uniform

Education

Transportation

Company social function/party

a“{pi”al)lc job. Sub- Christmas gift
lra‘?_\gt the vacation Gift (other)

(two weeks for 80

(lays for 48

Total Value q/ Fringc chc/ifs

TOTAL LABOR COSTS

hours), 200 hours TOTAL HOURS PAID NONBILLABLE
of snow/winter Paid Vacation Hours
time (roughly four Paid Holiday Hours

to six weeks), plus
about 15 percent

of nonproductive

daily time spent in
luadm
rain dcla_vs, call-
backs, etc. T

this lmnproductive

travellnk,

otal

time to get the net
billable time on
the ial).

Your customer must pay
for this time unless you want
to subsidize the payroll
personally. Divide the total
cost of this cmpluyee l)_v the
total number of productive
hours on the iul). Your net

Hours Off Due to Illness

Winter Nonproductive Hours
Warranty/Rain/Load/Callbacks
Total Paid Nonproductive Hours
Total Hours on Job/
Productive/Billable

Total Labor Cost Per Hour on /n[’

La])or Cost EStlmatlﬂg

Worksheet

COST TO EMPLOYER
= $10
= $16
= $19 (prevailing wage)

= 2,080
= 200
= 50

= $20,800
=$ 3,000
=$ 950
- 0
= $24,750

= $1,803
=$ 198
=3$ 990

=8 495 (2 percent in Ohio)
$3,486

= $1,300 (one-person p]un)
= 0 (included in 2,080 hours)
= 0 (included in 2,080 hours)
= $ 480 (6 days/year — 48 hours)
= $ 619 (2.5 percent match)
=$ 200
=$ 75
= 0
=3 25
=$ 100
=$ 20

$2,8109.

$31,055

80 (2-week vacation)
48 (6 paid holidays)
0 (no lost time)
200 (4-6 weeks or longer)
349.5 (15 percent daily)
677.5

1,652.5

$18.79

result (S18.79) shows what
you need to recover per hour
to break even for this person
to exist in your company.
Pcr]mps I should say for your
company to exist.

You can use this techniquc
to calculate your equipment

costs, also. le ]almr cost
pruphccy is real. If you want
to survive, get with the
program. — Steven Buck

The author is presiJenl a/

Buck & Sons Landscape
Service Inc., Amlin, Ohio.
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IStASH YOUR QUTING |
AND MurcHNG Tive -
BY WUplo1/2.

Revolutxonary new muldung/ﬁmshmg mower technology
from Bush Hog" saves money and time on golf courses,

sod farms, athleuc fields, large estates and other applications
“ where a manicured look is required.

Money because Bush Hog combines its proven rotary cutter designs with its new
counter rotating blade technology to deliver high reliability and low maintenance
costs not possible with any other mulcher. Time because, depending on your appli- ’ ‘
cation, Bush Hog's MTH600, MTH720 and Tri-deck mulchers can trim e b
a third to a half off your cutting and mulching time as they clip and () *\ X 7
mulch in 60-inch, 72-inch and 15-ft and 17 ft-wide swaths. P o i

Thorough mulching action is created by clockwise turning

lower blade traveling at 18,500 fpm and counter clockwise

turning upper blade moving at 17,000 fpm. Bush Hogs high U
tech counter rotating blade technology was proven in

hundreds of farm applications. Now Bush Hog has refined this _
revolutionary mulching concept for landscape and turf applications. (%

The MTH600, MTH720 and Tri-deck deliver: * Heavy-duty deck constructed of 3/16 inch material

+ High maneuverability

* Floating top and lower linkage for uniform mowing
on uneven terrain on MTH models

* No clippings to dispose of
* Finely mulched grass particles that fall back into the
turf to fertilize the soil

. fs\(;r: (1117st;t1buuon across all 60 or 72 inches; Cnt.yallr RS 056 and e ol Hoe

cutter designs and new counter rotating blade technology from
Rugged, low maintenance features include: Bush Hog. See the MTH and Tri-deck mulchers at your

* Bush Hog's two-year limited gearbox warranty BubHopdaigy orpvite [y fiFpnaskre.

* Front and rear rollers standard to eliminate
scalping
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BUSHE HOG
TURF AND LANDSCAPE TOOLS

We Make You Look Your Best™

Zz
Z

g
:

ZERO-TURN MOWERS * TRI-DECK FINISHING MOWERS *

AR TUNNEL FINISHING MOWERS * REAR DISCHARGE FINISHING
MOWERS * FLAT DECK FINISHING MOWERS * GT42 POWERED
ROTARY CUTTERS * BOX BLADES * ROLL-OVER BLADES * SINGLE
ROLLER PULVERIZERS * DOUBLE ROLLER PULVERIZERS * PLUGGERS *
BACKHOES * LANDSCAPE RAKES * ROTARY TILLERS * REAR BLADES *
PosT HOLE DIGGERS * SQUEALER® ROTARY CUTTERS *
CHIPPER/SHREDDERS * FRONT END LOADERS

| A% BUSHEOG

DIVISION OF a\ ALLIED PRODUCTS CORPORATION

STATE

PHONE NoO.( )

[r—————————— . ———
0
3

—----———————-—-J

L
L Dept. LL-05 « P.O. Box 1039 » Seima, AL 36702-1039 - (334) 872-6261

USE READER SERVICE 86
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You just won't cut grass.
You'll make 1t disappear.

e I g £, T
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o Tl 1 ime 1S money.
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%L : Hs y
vl A than a turf care professional. You need to squeeze
A maximum productivity out of évery hour.

M

Toro responds with our new

Guardian® Recycler!

a patented cutting deck that makes
your Toro Groundsmaster® 200 or 300 Series
more productive than ever before.

It cuts and recuts clippings into fine particles,
forcing them vertically into the turf. Now you see

them, now you don't. No windrows, collecting,

hauling or landfill fees. Just a superb quality of cut.
And, with no side or rear discharge, its safer
and trims equally well from either side. s also
ruggedly durable,
The Toro Guardian Recycler. The latest
example of our 80 year partnership with turf
care professionals.

And that will never disappear.

Helping You Put Qualy Into Pleey.

For more details, contactyour Toro Distributor:

1-800-803-8676, ext. 181

1996 The Toro Company. Al nightsveseried, The Toro Compary, 8111 1 yndale
\vertie Sotith, Bloomington, Minnesotn 359200 *Tor,”™ “Groundsmastén,”
aardian” and "Recyeler” are vegisiered trademarks of The Tovo Company




